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polit Let it be impressed upon your Minds, let it be instilled into your Children, that the LiperTY OF THE Press is the Palladium of all the Civil, 






Political and Religious Rights of Freemen.—yuNrvs. 
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» pmPress; or the right of the people PEaAcEaBLy To AssEMBLE * * *—First Amendment United States Constitution, December 15, 1791. 
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NEWS paper A 


in the over $5,000 districts— 


Charts show distribution and family coverage of four morning 
newspapers among 135,940 families, in districts where the annual 
family expenditure averages over $5,000. News circulation in this 
highest income group exceeds that of any other morning paper. 


paper B paper C 







































































District 10 Manhattan, Times Square, has been omitted because the 
transient and business population increase circulations out of all proportion 
to resident families. There are 6,024 families in this district, and th» Daily 
News has 71,639 circulation here. 

216,572 
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NEWS paper A paper B paper C 


in $4,000 to $4,999 districts— 


Charts show distribution and family coverage of four morn- 
ing papers among 216,572 families in districts where the annual 
family expenditure averages from $4,000 to $4,999. News cir- 
culation in this income group is more than 24% times that of 
the next paper. 
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NEWS paper A paper B paper C 


in $3,000 to $3,999 districts— 

Charts show distribution and family coverage of four morning 
apers among 442,674 families in districts where the annual 
amily expenditure is from $3,000 to $3,999. News coverage of 

this upper middle class group is 31% times that of the next paper. 


NEW YORK, JULY 28, 1928 


'Who’s who in New York! 
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OR five years The News has been 


publishing an audit of circulation distrib- 


uted by New York survey districts—thus 
allocating known portions of circulation 
to specific neighborhoods and known 
quantities of population, of known char- 
acteristics and buying power + For five 
years we have been urging other New 
York newspapers to do the same thing 
and three other morning newspapers have 
now done so + This information affords 
conclusive proof that the Daily News has 
more quality circulation than any other 
New York morning newspaper! See the 
charts herewith. Figures by districts are 
available if you want them + Facts may 
now supersede fallacy, impression, pre- 


cedent. The News is first in New York! 











THE &@ NEWS 





New York’s Picture Newspaper 
25 Park Place, New York 


Tribune Tower, Chicago 





Editor & Publisher and The Fourth Estate for July 28, 1928 












































99 


“My Favorite Paper 


VERY reader has a favorite —news for which, perhaps, you 
morning or evening news- had to hold the press. 

paper and his favor often rests Jy all of these respects Scott 
upon the clearness and the legi-  “\fulti-Unit” and “Straight-Unit” 
bility of print. Presses help to win and hold the 
Another thing he likes is a com-  Public’s favor. There is no other 
pact, crisply folded paper—easy make of press which prints as 
to handle and free from “ribbons” _learly, folds as cleanly and pro- 
as he turns the page. duces papers at a speed which 
gives you so much time to gather 
He also likes, of course, a lot of and to put the latest news in 
news and he likes the /atest news __ print. 


“MULTI-UNIT” or “STRAIGHT-UNIT” PRESSES 


CYLINDER SPEED—400 R.P.M. 


tl i i i i i i i i i i i i i 


Walter Scott & Company 


Main Office and Factory, Plainfield, N. J., U. S. A. 


1457 Broadway, New York City Cable Address: WALTSCOTT NEW YORK 


Monadnock Bldg., Chicago, It 
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FOOD 











Advertisers 





use the 





EF OOD Adver- 


Herald Tribune 


tory and its con- 





tisers used atotal 
of 180,838 lines 


in New York 


structive service 
to housewives in 





of advertising in 


- the New York Herald Tribune 


during the first six months of 
1928. This was 39,624 lines 
more of Food Advertising than 
was published by the next New 
York morning and Sunday news- 
paper. And was an increase of 
13,272 lines over the first six 


, months of 1927. 


Every year since 1925 food 
advertisers have been making 
greater use of the Herald 
Tribune, indicating a growing 
appreciation on their part of the 
fact that the Herald Tribune is 
an outstanding example of a 
morning and Sunday newspaper 
that has won an unusual follow- 
ing among women readers. 

Famous throughout the 
United States is the Herald 
Tribune Institute with its com- 
plete kitchen and testing labora- 


NEW 







matters of the 

buying and preparation of foods, 

child care and feeding, home 

decoration and the choice and 

use of modern housekeeping 
devices. 

Contributing factors, too, are 


the Herald Tribune’s Cooking 


and Home-Making Schools, its 
unsurpassed Dadliion News ser- 
vice, Society News and the inter- 
est in home-owning created and 
intensified through its Model 
Home Program which has ex- 
tended over a period of several 
years. 

In view of the predominant part 
played by women inthe purchase 
of most items of merchandise for 
the home many other advertis- 
ers could profitably follow the 
lead of Food Advertisers in 
placing a constantly increasing 
part of their advertising in the 


re. 
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..... THE BUSY LIFE 


or AMERICA’S THIRD CITY 


Philadelphia ...a vast outlet. for the 


manufacturer of a fine product. 


Forty-four thousand retailers. Huge de- 
partment stores covering city blocks. 
Five thousand wholesalers with the goods 


of the world in their stocks. 


A network of railways bringing extensive 
suburbs close to the city’s center. Great 


ships plying their trade with distant ports. 


More than two million people to be 


clothed and fed. More than six hundred 


thousand homes todo theirshoppinghere. 


A great market ... and a market offer- 


ing the advertiser a unique opportunity. 


For the busy life of America’s Third 


City is focused in a great newspaper — 
The Evening Bulletin. 


Six hundred thousand homes. . . more 
than five hundred thousand circulation. 
A newspaper coverage that has no paral- 


lel in all the great markets of America. 


Philadelphia . . . the city of homes; The 
Bulletin . . . the newspaper of the home. 


Winning confidence by its sane, moder- 
ate spirit. Avoiding sensations and ex- 


tremes in handling news. 


Using no premiums or contests to in- 


flate its sales. Building on merit alone. 


Growing from a few thousand readers in 


1895, to more than half a million today. 


113,973 


The largest by far in its city. One of the 
great newspapers of America. 


Here—at one advertising cost (and a low 
cost) your sales message is seen... is 
read—in nearly every home in the coun- 
try’s third largest market. 


Here — the confidence won by a third- 
century of newspaper effort, shortens 
the sales road for your product in the 
Philadelphia home. 


1927 
549,148 


1898 1903 1908 = 1913, 19181923 


a 


A Solid Substantial Growth 


A quality growth! Extended over along 
period. The Bulletin is sold solely on its 
merits as a fine newspaper, — without 
premium, prize or contest. In 1927 the 
net paid daily average was 549,148 copies. 

















Che Ebening Bulletin 


City Hall Square 


New York Office: 247 Park Avenue 
Chicago Office: 333 N. Michigan Avenue 
Detroit Office : 321 Lafayette Boulevard 
San Francisco Office: 681 Market Street 


Copyright, 1928, Bulletin Co. 


PHILADELPHIA 


**Business-Man Circulation”’ 


There are over 166,000 business leaders in Philadelphia. 
(From the Office of City Statistician.) Small cir- 
culations can not reach this great group of Philadelphia 
business men who control large purchases. Thorough 
coverage of this important group is assured by The Eve- 
ning Bulletin’s more than half-a-milli. n daily circu_atior 
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Circulations Now at Highest Peak Despite 
Decline in Number of Dailies 





1894: Tue Epitor & PUBLISHER, 
, 1916; Revised entry, 





December 7th, 1901; Tux 


Epitor & PusLisHer, THE Fovurtn Estate, 


10c Per Copy 


Exclusive Editor & Publisher Semi-Annual Tabulation of English Language Dailies, U. S. and Canada 


STEADY decline in number of daily 
and Sunday newspapers, a continued 
increase in circulations, but at a slower 
rate than in recent years, and advertising 
rate increases, marked in the case of 
ily papers, but negligible for the Sun- 
fay issues—these are the outstanding 
characteristics of daily mewspaper de- 
velopment during the past six months. 

Total circulation of daily newspapers 
stands at its highest point, with 38,623,709 
net paid copies of each issue being 
jistributed during the six months which 
ended March 31, 1928. Sunday circu- 
lations also stand at a new peak, with 
a average net paid distribution of 
35,961,967 copies. Morning paper cir- 
culations, totalling 14,663,731 copies, 
gained 517,908 copies over the previous 
report, covering the six months ending 


Sept. 30, 1927. This gain is at the 
rate of 3.6 per cent. Evening paper 
circulations, totalling 23,959,978 copies, 


gained 138,945 copies, or % of 1 per 
cent over the previous six months’ 
figure. Sunday paper circulation, total- 
ling 25,961,967 copies, gained 492,930 
copies, or 1.9 per cent over the previous 
ix months’ report. Of these, only the 
morning paper gain maintains the aver- 
we percentage rate which has marked 
drculation progress since the beginning 
{ this decade. 


Advertising rates have increased, as 
tas been noted. Many increased rates 
which took effect July 1, 1928, have 


een noted, a fact which increases the 
total advertising rate, while the increased 
trculations upon which the additional 
charge is based is generally not included 
nthe reports for the six months ended 
March 31. Other rate increases have 
wen effected following consolidations, 
while the revised circulation figure cover- 
mg the consolidation is not noted in 
the totals. Both of these factors are 
responsible, together with the slower rate 
if increase in circulation, for the appar- 
mt increase in the rate per line per 





nillion circulation which for several 
years has tended downward. In the 
Sunday field alone has the increase in 


avertising rate exactly paralleled the 
Mreased circulation, the rate per line 
er million circulation remaining un- 
changed. 
The boxed table on this page sum- 
Marizes the fluctuations in rates and 
rculations. It indicates that the milline 
fate for morning newspapers is now 
256, 4 cents higher than the rate as 
: Dec. 31, 1927, but lower than the 
ine rate for any other annual period 
‘xcept that of Dec. 31, 1922. The mil- 
line rate for evening newspapers is now 
340, higher than at any time during 
the past eight years, but 1 cent, or 29 
undredths of 1 per cent higher than it 
Was on Dec. 31, 1925. The Sunday 
milline rate, at $2.29, stands approxi- 
Mately at its average — for the 
m@tiod Jan. 1, 1922 to July 1928. 
The Sunday milline rate as always, 
Since these tables were first calculated 








By ARTHUR ROBB 


(Copyright by Epiror & Pustisner Co., 


10 years ago, maintained a level well 
below that for daily issues, principally 
because a large proportion of the Sunday 
circulation belongs to a comparatively 
small number of large city newspapers, 
which have been affected by consolida- 
tions less than the small city papers, and 


1928) 
held by current trade beliefs to be 
“overnewspapered.” 
The extent to which the “one town, 
one newspaper” philosophy has pene 


trated the ranks of press and business 
may be learned from the following table 
showing the number of cities and towns 





which, by virtue of their bulk, can quote in the United States which now have 
a rate proportionately lower than that only one newspaper and those which 
of the small paper. have more than one newspaper 
Shrinkage in number of newspapers One Cities With 
continues to reflect the progress of Newspaper More Than 
consolidations. Morning newspapers are State Cities One Paper 
now only 401 in number, a decrease Alabama ......... » 3 
of 10 papers during the past six. months, Arizona ........... + 6 
and of 24 during the past year and a Arkansas .......... 19 6 
half. Evening papers now number 1531, California ......... 63 26 
a decrease of 7 newspapers during the 6 I rere 14 7 
past six months and of 45 since Jan. 1, Connecticut ........ 13 9 
1927.- Sunday papers, now alles i ne 18 13 
516, are 10 less than at the beginning Georgia ............ 14 5 
of 1928 and 29 less than at the be- Idaho .............. 6 3 
ginning of 1927. If the rate of decrease Illinois ............ 64 13 
for the first six months is maintained Indiana ............ 36 32 
during the next six, the total decrease Iowa ............+. 28 7 
for 1928 will not be much less than Kansas ............. 37 9 
for 1927, and may indeed exceed it. Kentucky .......... 9 9 
No similar period since the armistice Louisiana .......... 6 3 
has seen the death of so many news- Maine .............. 4 3 
papers. While there has been an appar- Maryland ..... neon Oo 4 
ent decline during the past six months Massachusetts ...... 33 °° 9 
in the number of papers purchased for Michigan ...... 47 5 
operation as going concerns, there is no Minnesota .......... 20 5 
slackening of the movement to reduce Mississippi ......... 10 2 
the number of papers in cities and towns Missouri ........... 28 12 
MORNING PAPERS 
Rate per 7 
Total Net Total Line per Difference in Rate per 
: Number of Paid Agate Line Million Line Per Million Circulation 
Period Papers Circulations Rate Circulation ————*~*_—_ 
7/ 1/28 401 14,663,731 $37,604 $2.56 dsecveses eestes 
12/31/27 411 14,145,823 35.628 2.52 Increase $0.04 1.58% 
12/31/26 425 13,335,796 34.311 2.57 Decrease 0.01 0.38% 
12/31/25 427 12,440,387 33,195 2.66 Decrease 0.10 3.75% 
12/31/24 429 12,365,215 33.581 2.71 Decrease 0.15 5.53% 
12/31/23 426 11,475,071 30.651 2.70 Decrease 0.14 5.18% 
12/31/22 426 10,809,619 27.529 2.52 Increase 0.04 1.58% 
12/31/21 427 10,144,260 25.952 2.59 Decrease 0.03 1.15% 
EVENING PAPERS 
7 /1/28 1,531 23,959,978 $81.574 Peer Tee a ee ee ey 
12/31/27 1,538 23,820,933 78.581 3.2 Increase $0.11 3.34% 
12/31/26 1,576 22,666,007 75.940 3.35 Increase 0.05 1.49% 
12/31/2 1,581 21,298,982 72.373 3.39 Increase 0.01 0.29% 
12/31/24 1,585 20,634,222 68.496 3.32 Increase 0.08 2.40% 
12/31/23 1,610 19,978,632 66.667 3.33 Increase 0.07 2.10% 
12/31/22 1,607 18,898,322 63.116 3.34 Increase 0.06 1.79% 
12/31/21 1,601 18,279,480 60.009 3.29 Increase 0.11 3.34% 
SUNDAY PAPERS 
7/ 1/28 516 25,961,967 $59.648 DT Cesitute tcke veces 
12/31/27 526 25,469,037 58.478 a a eeaatébe coe |. oneee 
12/31/26 545 24,435,192 56.965 2.33 Decrease $0.04 1.71% 
12/31/25 548 23,354,622 54.243 2.32 Decrease 0.03 1.29% 
12/31/24 539 22,219,646 51.098 mar’ scevedse cea . «9 e8es 
12/31/23 547 21,463,289 48.672 2.27 Increase 0.02 0.29% 
12/31/22 546 19,676,725 45.829 2.33 Decrease 0.04 1.71% 
12/31/21 545 19,041,413 44.253 2.32 Decrease 0.03 1.29% 











Presented—937 One-Newspaper Cities—Rates Slightly Higher 


One Cities With 

Newspaper More Than 

State Cities One Paper 
NC. kas edidente 7 5 
DD Ccdceusewa 14 3 
ere re 3 3 
New Hampshire 7 1 
New Jersey ...... 15 9 
New Mexico ....... 4 1 
New York ........ @ 24 
North Carolina ..... 18 10 
North Dakota ...... 6 2 
SI rv vewh asd ceedax 56 30 
Oklahoma .......... 2 10 
Re fe eveeé nek ed 10 8 
Pennsylvania ws 7 33 
Rhode Island ...... 4 2 
South Carolina ve SS 5 
South Dakota ..... 8 3 
Tennessee ...... 8 5 
Fo. ee 59 23 
i See 3 1 
Vermont 7 1 
Virginia vecccesee Ot 8 
Washington ........ Il 8 
West Virginia .. 10 9 
Wisconsin . 28 6 
Wyoming ae dai 4 1 
Totals for U. S 937 412 


The figure for cities having more than 
one newspaper should be increased by 


the addition of Washington and Wil- 
mington, Del., making that total 414. 
Of the cities having only one news- 


152 have more than 20,000 popu- 
Indiana is the only state having 
newspapers where the number of 
served by more than one daily 

approaches that of the one- 
towns, possibly due to the 
old political party lines 
firmly in that state than 
in most others. Ohio, also a state with 
strong political organizations in both 
parties, has 30 towns with two or more 
newspapers, against 56 with one news- 
paper, while Illinois, the scene of many 
consolidations in recent years, has 64 
one-newspaper towns, against 13 served 
by more than one paper. Michigan, 
regarded by many as the original theatre 
of the one-newspaper town, has only five 
cities, including Detroit, with more than 
one newspaper, with one newspaper hold- 
ing a monopoly of the press in 47 cities. 
The picture is similar in Wisconsin, with 
28 one-newspaper cities and only six, 
including Milwaukee, with more than 
one daily. Few readers of this article 
who are familiar with newspaper condi- 
tions cannot remember when almost every 


paper, 
lation 
many 
cities 
closely 
newspaper 
fact that the 
have held more 


small city in the country had at least 
two daily newspapers, often three or 
four 


proportionate decline in 
number of newspapers has been noted 
in the morning field, which, it seems 
safe to predict, will have less than 400 
newspapers by Jan. 1, 1929. Within the 
past 18 months, the casualties in the 
morning newspaper field have been 5.6 
per cent of the total as of Jan. 1, 1927. 
They have, in fact, been greater, as that 
(Continued on page 36) 


The largest 
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Newspapers as of Oct 
Newspapers as of Oct. 
as Oct. 
Oct. 
Oct. 
Oct. 


Newspapers as of 
Newspapers as of 


Newspap ers as” of 


Newspapers as of 


Province 


RS 6s Sho Le : 
British Columbia .... 
Manitoba 
New Brunswick . 
Nova Scotia 
Ontario 
Prince 
CS oe ieee Ds on 
Saskatchewan 


Edward Island. 


( al nadiz an | 
Canadian 
Canadian 
Canadian 





Editor 


Total Canadian Dailies.. 


Dailies as of Oct. 1 
‘Dailies as of Oct. 1 
‘Dailies as of Oct. 1, 
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1 
t 
as 
1 
1 


& Publisher 


and The Fourth Estate 


for 





July 28, 1928 


IN NEWSPAPERS OF U. S. OR CANADA 


For Comparative Purposes 


POPULATION 
State 1920 Census 
Revised 
Alabama . 2,549,000 
Arizona ...... 59,000 
Arkansas 1,923,000 
California . 4,433,000 
Colorado 1,074,000 
Connecticut 1,636,000 
Delaware . i< A 243,000 
District of Columbia 540,000 
Florida 1,363,000 
Georgia .. 3,171,000 
Idaho .... 534,000 
Illinois 7,296,000 
Indiana . 3,150,000 
YRC 2,425,000 
OE ere 1,328,000 
Kentucky 2,538,000 
Louisiana ...... 1,934,000 
Bieime ...... 793,000 
OS eer ere 1,597,000 
Massachusetts 4,242,000 
Michigan 4,490,000 
Minnesota .... 2,686,000 
SE ic wes ace cae 5 ae eee 1,790,618 
Missouri . 3,510,000 
Rts oi obey Coe Pec 714,000 
Nebraska ........ 1,396,000 
CE se catan acoih ath tx 77,407 
New Hampshire 455,000 
New Jersey 3,749,000 
New Mexico . 392,000 
OS error. 11,423,000 
North Carolina 2,897,000 
North Dakota 641,192 
SO re 5,810,498 
Oklahoma ..... 2,397,000 
Oregon ....... 890,000 
Pennsylvania 9,730,000 
Rhode Island . 704,000 
South Carolina 1,845,000 
South Dakota 696,000 
Tennessee 2,485,000 
Texas 5,397,000 
Utah 522,000 
Vermont 352,428 
RE a See SRC dee 2,546,000 
Washington 1,562,000 
West Virginia 1,696,000 
Wisconsin .. 2,918,000 
Wyoming 241,000 
Totals U. S. English Language —————— 
Daily Newspapers ; . 118,628,000 
Territory of Hawaii 116,300 
MER. 3. Lc tart cdc ook 10,134 


POPULATION 
1921 Census 


Da ilies as of Oct 


, 1927 


Revised 


154,425 
376,083 
279,263 


102,078 


3,649,128 


[9 


1925 
1924 


For Explanation and Interpretation of This Table See "Preceding Page. 
































A QUICK ESTIMATE CAN BE MADE OF A CAMPAIGN’S COST 


Circulations and Rates of 401 Morning, 1531 Evening, and 516 Sunday U. S. Newspapers Given in 
Detail on Preceding Pages, Are Summarized by States and Nationally—Similar Data Given 
By Provinces for Canadian Newspapers 




































































“All Rights ‘Reserved. “Copyright 1928, ‘by EDITOR & PUBLISHER COMPANY. 


ESTIMATED Number of English Language Total Net Paid Joint Minumum Advertising NUMBER JOINT 
Daily Newspapers Daily Circulation Rates SUNDAY TOTAL SUNDAY 
—————A——__—_—__—___—_,, neem NEWS- SUNDAY ADV. 
MORN. EVE. TOTAL MORNING EVENING TOTAL MORN. EVENING TOTAL PAPERS CIR’N RATE 
3 17 20 81,021 227,938 308,959 285 869 1.154 9 212,699 7h 
8 9 17 51,122 34,795 85,917 311 331 642 9 59,680 x) 
6 25 31 72,651 81,404 154,055 301 .620 .921 7 129,543 465 
34 100 134 936,269 1,309,318 2,245,587 2.606 5.438 8.044 34 1,530,874 3.79 
7 24 31 88,512 281,991 370,503 451 .998 1.449 10 425,206 1.008 
6 27 33 105,617 332,917 438,534 335 1.267 1.602 5 198,795 5M 
1 2 3 9,975 42,314 52,293 .050 .130 .180 1 13,318 OM 
3 3 6 155,718 241,943 397,661 720 .600 1.320 3 332,667 7%) 
15 30 45 194,134 181,022 375,156 .900 1.278 2.178 22 271,189 1.42 
5 21 25 151,794 240,031 391,825 395 914 1.309 15 523,750 1.14 
5 10 15 34,234 32,330 66,564 J .299 .499 8 47,730 312 
12 Xx 100 1,339,592 1,740,782 3,080,374 2.252 4.901 7.153 21 2,659,758 3.8% 
17 90 107 314,182 730,444 1,044,626 925 2.994 3.919 17 425,355 1.17 
4 39 43 173,129 475,816 648,945 375 1.979 2.354 9 363,541 1.04 
8 50 58 126,017 273,185 399,202 363 1.569 1.932 12 222,140 813 
8 21 29 134,831 209,734 344,565 .379 .922 1.301 11 242,302 82) 
5 10 15 170,167 176,044 346,211 457 .606 1.063 5 354,221 Al 
5 6 11 104,339 75,438 179,777 .290 307 .597 1 38,372 12 
4 10 14 148,671 403,453 552,124 .318 .942 1.260 3 399,509 86) 
11 55 66 965,656 1,373,268 2,338,924 2.145 3.943 6.088 13 1,537,025 050 
6 52 58 280,033 1,192,124 1,472,157 .681 3.123 3.804 12 1,185,591 2 ORE 
5 30 35 189,303 579,738 769,041 418 1.775 2.193 6 566,399 1,225 
5 11 16 26,884 71,087 97,971 120 435 .555 7 59,276 300) 
9 50 59 717,189 1,018,126 1,735,315 1.288 2.556 3.844 13 1,193,133 2.18 
9 8 17 69,029 31,017 100,046 355 .238 .593 11 95,134 521 
5 18 23 163,591 228,192 391,783 351 893 1.244 7 312,715 816 
3 6 G 6,099 10,126 16,225 .061 .144 .205 3 6,493 061 
1 8 G 15,640 42,896 58,536 .065 .267 .332 nr OE pen ool 
6 30 36 145,506 660,663 806,169 510 1.913 2.423 8 214,265 75 
1 6 7 12,015 26,540 38,555 .035 296 331 1 12,841 070 
30 97 127 3.804.280 3,393,092 7,197,372 7.605 10.356 17.961 24 5,442,719 9.400 
10 28 38 182,704 152,928 335,632 700 1.058 1.758 17 252,121 1.0% 
2 x 10 24,027 48,347 72,374 .150 365 515 2 33,189 10 
13 111 124 561,939 2,139,331 2,701,270 1.365 5.854 7.219 24 1,336,386 3.080 
12 43 55 193,045 300,623 493,668 727 1.605 2.332 27 336,009 1.550 
9 20 29 137,609 262,150 399,759 466 1.009 1.475 9 320,599 721 
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2 12 14 9,164 73,761 82,925 .090 487 -577 3 12,711 18 
5 16 21 229,204 358,068 587,272 435 1.020 1.455 9 379,168 950 
26 86 112 392,650 669,044 1,061,694 2.129 3.243 5.372 50 904,222 3.462 
1 4 5 46,028 75,976 122,004 .090 285 .375 4 72,091 320 
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FACING THE MODERN CHAIN STORE ERA 


Newspapers Meeting Changing Situation in Various Ways—Local Rates Prevail But Isolated Attempts 
Underway to Install National Charges 


By PHILIP SCHUYLER 


HIS nation’s retail trade has now 

definitely reached a chain store era, 
presenting newspaper problems being met 
in various ways by prominent advertising 
executives of the daily press. 

Realization of the rapid growth comes 
readily in a thumbnail summation of the 

growth of the A. & P. stores. In 1859 
ive was but one A. & P. store. In 
1921, sixty-two years later, the number 
of units had been increased to 4,477. 
Since then the number has grown to 
17,000 and the program calls for eventual 
establishment of 50,000 stores. 

William J. Baxter, director of research 
of the Chain Store Research Bureau, 
New York, has written a book published 
a few months ago called “Chain Store 
Distribution and Management” in which 
he has prepared a chart showing that 
there are 3,893 different chain store sys- 
tems operating a total of 101,536 stores 
in the United States. The total he 
divided into classes as follows: 


Trade Systems Stores 
Automobile Supply Shops.... 8 76 


ee Se ee Poe ree 2. - G3 
ST: ND oo hni'a oak é be ves 4 36 
eee 33. °F5l 
ON ery ee ee 30 2,850 
Clothing (men’sand women’s) 29 531 
Clothing (women’s and chil- 

dren’s ready to wear)..... 215 2,036 
Clothing (men’s and boys’).. 230 2,180 
RR Sb Sirs sll ahs Sb helene unis 347 3,155 
Dry Goods and Department 

NT a en cain hills Cane o's 2,489 
Five & Ten Cents to $1 stores 786 8,100 
Floral and Seed Stores....... 7 49 
Furniture and Household Sup- 

iss Wath so talks 8.606 v0 179 
Gas and Electric Appliances.. 11 176 
OND Cais Ue widsiWa 5656’ vale’ 42 478 
Gift and Art Shops.......... 3 25 
ND is aid Sashes «Pee vss & 860 64,000 
ee OR ee eee rrr ae $2... $11 
Hat Stores (Men’s)......... 24 465 
aestty and Optical. ..<..... 35 1,172 

a ne ee re 52 598 
NE, hear aaste s ehavs 46 598 
NE a ot hd Lit Nbas SOS dS we 46 435 
Office Equipment ............ 15 1,003 


Radio and Electric Supplies.. 12 69 


Restaurant and Tea Shops... 166 2,009 
ee OR eee 596 6,462 
Shoe Repair Shops...,...... 3 35 
SNES; vidoes <0'0'4ab-0 00 17 356 
a et Pe eee 5 72 


To newspaper advertising must go 
considerable credit for the enormous in- 
crease in chain stores in the 69 years they 
have been operated in this country. It 
tas been an increase cheaply purchased. 

A survey by Eprror & PUBLISHER of 
important newspapers in the country dis- 
tloses that the prevailing practice at the 
present time is to bill chain stores at the 
local rate for advertising. At the same 
time, in isolated instances a tendency is 
apparent toward a shift to the national 
charge. 

Enthusiastic advocates of this change 
insist that the chain stores of today, wide- 
flung as they are, are as national in 
character as are the great manufacturers 
such as General Motors, the Shredded 
Wheat Company, the American Tobacco 
Company and other big users of the 
newspaper medium. 

“The Chain Store,” a booklet written 
this year for the Frank Seaman Company, 
New York advertising agency, by Leonard 
G. Yoder, is authority for the statement 
that many chains show sales figures com- 
Paring favorably with sales of the largest 
Manufacturing concerns. The A. 

Store sales in 1927 were more than 
$500,000,000. Mr. Yoder pointed out that 
this figure was twice the gross income of 
tither the Goodyear Tire and Rubber 
Company or the United States Rubber 
pany. It was one and one-half times 

the income of the Western Electric Com- 
y or the General Electric Company. 
A. & P. stores did more than half 

a much business as Swift & Co. and 








even one-half as much as the United 
States Steel Corporation. 

The 10 largest chains sold more than 
27 worth of merchandise in 


It is astounding figures such as these 
to which advertising managers point who 
insist that chain stores, except those 
locally owned and operated, should be 
classified as national accounts and billed 
accordingly. It is estimated that a whole- 
sale shift to a national rate charge would 
mean $20,000,000 additional revenue to 
newspapers, 

One publisher, who prefers that his 
name should not be disclosed, recently 
returned a schedule sent out by the A. & 
P. stores for publication at the local rate. 
He insisted that he was entitled to receive 
his national charge which was several 
cents higher than that charged to local 
retailers. He is now running the. busi- 
ness at the national rate. 

Another publisher, who also must be 
anonymous by his request, is at present 
not quite satisfied with his policy toward 
chain store accounts. 

“In this city,” he explained, “some of 
the chain stores have the local rate and 
some the national rate, the reason being 
that in a few of the chain store accounts 
the copy is placed through the natiomal 
agency and is billed to the agency at the 
national rate. Those that have the local 
rate handle their business locally, sub- 
mit their copy locally, and contract for 
the space locally. There seems to be a 
wide variation in the manner of conduct- 
ing chain stores, and, of course, this has 
something to do with our application of 
the national rate to some and the local 
to others. In the case of those who get 
the “local rate, the bill goes direct to 
the local place of business. There is only 
a cent a line difference between our local 
and national rates. The discount, how- 
ever, varies a little.” 

This particular paper has contracts with 
16 different chain store organizations and 
they provide for the regular use of space 
at least once a week. The use of space by 
these chain stores approximates 500,000 
lines a year. 

On the New Orleans Times-Picayune, 
John F. Tims, Jr., business manager, has 
established a policy which provides that 
chain stores are granted a local rate, 
if they will contract for a certain amount 
of space to be used within one year. 

“Chain store advertising i is rather diffi- 
cult to analyze,” Mr. Tims pointed out, 
“inasmuch as department stores are leas- 
ing certain departments to national or- 
ganizations. For instance, Feibleman’s 
Department Store of our city, the third 
largest department store here, leases its 
millinery and shoe departments to chain 
organizations. 

“We allow any retail store doing a re- 
tail business in New Orleans our retail 
rate regardless of whether it is a chain 
store or not. Hatter Newmark, Truly 
Warner, Regal Shoe Store, W. T. Grant 


Company, Trivers Clothing and the credit 
clothing stores all enjoy our local rates. 
These are net; there are no discounts for 
cash or otherwise. 

“The Times-Picayune charges chain 
stores the local rate, if they will contract 
for a certain amount of space to be used 
within one year. Our local retail rate is 
on a sliding scale and the rate charged 
is determined by the number of lines con- 
tracted for to be used within one year. 

“If a chain store does not want to sign 
a local contract, we accept the business 
at the open flat rate through an advertis- 
ing agency and pay the agency the usual 
agency commission. 

“We believe a chain store doing a retail 
business in New Orleans is entitled to 
the local retail rate the same as any 
other retailer, since it is paying taxes and 
employing local people, the same as locally 
owned stores.” 

A score of newspaper advertising ex- 
ecutives answering an Epiror & Pus- 
LISHER request for information replied 
that they believed that the chain stores 
were entitled to the local rate. Their 
arguments were in most part similar, but 
some are worth presenting here. It 
brings up the frequently heatedly dis- 
cussed question of just what is local and 
what is national advertising. 

The Hearst newspapers recently re- 
vised their definition of local and national 
advertising to read as follows: 

“An advertiser is entitled to the local 
retail store rate when he sells to the 
public through one or more retail stores 
owned and operated entirely by the 
advertiser. 

“If an advertiser sells through dealers 
or outlets that he does not own or con- 
trol, as well as through his own retail 
store or stores—no mention may be made 
in copy accepted at the local retail store 
rate—of outlets or methods of distribu- 
tion other than the retail store or stores 
owned and operated by the advertiser. 

“A Hearst newspaper will not accept 
from a retail merchant at the local re- 
tail store rate, as part of all of an adver- 
tisement submitted, advertising copy 
which bears as the signature the name 
of the manufacturer. ; 

“Advertising on a product of national 
or local distriyution when proffered for 
insertion to appear over the name of the 
manufacturer, jobber, distributer or more 
than one retail merchant will be accept- 
able only as national advertising.” 

Under this ruling Hearst papers accept 
chain store business at the local rate. 

H. W. Allen, director of advertising 
of the Wichita (Kan.) Eagle, advanced 
as one of the reasons why he charged 
chain stores local rates rather than na- 
tional was because department stores 
which lease out their shoe or millinery 
departments insist that these departments 
shall receive the same rate as they them- 
selves enjoy. 

“The department stores in Wichita, as 
in many other cities, lease out a number 





But as for me—I go insane 
Whene’er I meet that old refrain: 
“Continued on Page Two.” 


Is not the way the rewrite wrote; 
It’s that persistent little note: 
“Continued on Page Two.” 


= bandits fire nine shots—Page 
ne. 
And here the stery’s half begun. 
Before you find what else they've 
done— 
“Continued on Page Two.” 





CONTINUED ON PAGE TWO 
By Robert Sibley 


To some it may not cause much pain, 


The thing that gets my feeble goat 


The goodwill flier in a spin, 

He lost control up over Lynn, 

With flaming plane he plunges 
in é 


“Continued on Page Two.” 
Cal Coolidge has for lunch a dish 
His line brought in wth scarce a 

swish; 
The measure of this record fish-— 

“Continued on Page Two.” 


Whatever fate may hold for me, 

I hope that I shall never see 

A chronicle concerning me 
“Continued on Page Two.” 








of departments with the understanding 
that these departments are to enjoy the 
same advertising rates as the store in 
which they are situated and it seems to 
me that so long as this custom is in 
effect that the regular out- and-out chain 
stores should be given the same privilege,” 
Mr. Allen said. 

H. W. Hussey, national advertising 
manager of the Twsa (Okla.) Tribune, 
reported that the rate situation wouldn’t 
make any material difference to his paper 
since the gross national rate is lower 
than the local open rate. He charges 
chain stores local rates because the copy 
appears over local addresses. 

“By placing chain stores on the na- 
tional basis we would, of course, pay a 
commission to the agency placing the 
business, which would bring the net na- 
tional rate considerably below the local 
rate. We are, therefore, receiving more 
net per line on the local basis than we 
would be if the account was placed na- 
tionally,” he explained. 

No change is anticipated by the Cleve- 
land Plain Dealer which has always 
charged all chain stores in the city the 
local or retail rate, according to H. W. 
Roberts, advertising manager. 

“The basis upon which we make a 
distinction between national and local 
rates, which we prefer to call general 
distribution and retail rates, is that if 
the reader in looking over the advertise- 
ment can go to one store only to make 
the purchase or to a group of stores 
under one name, it becomes retail ad- 
vertising, whereas if more than one store 
is owned and operated by different com- 
panies or individuals whose names are 
used in the advertisement it becomes 
general distribution and carries the na- 
tional rate,” he declared. 

“We have about 2000 chain stores here 
that represent quite a volume of adver- 
tising for us today. We see no logical 
reason why they should pay the national 
rate in view of the fact that like any 
other retailer they are interested in mak- 
ing sales the next day and are not par- 
ticularly developing a trade name or 
consumer demand for a specific product.” 

While the San Francisco Examiner 
charges local rates for chain store copy, 
and does not contemplate putting it on 
a national basis, R. W. Madison, manager 
of the national advertising department, 
pointed out that the type of copy might 
sometimes alter the decision. 

“The character of the copy and what 
it is designed to accomplish would have 
a very material bearing on our decision 
of whether to charge chain stores local 
or national rates,” Mr. Madison said. 
“Just because a chain group was running 
advertising would not necessarily imply 
that it would be entitled to the local rate. 
The purpose of the copy, plus its origin, 
would all be a factor in our decision.” 

A. G. Hollander, advertising manager 
of the Evansville (Ind.) Courier reported 
his paper charged the national rate only 
when it is placed through an agency. 
Only one chain store in his city is doing 
this, he said. 


Other known advocates of the local 


charge are: T. P. Collins, advertising 
manager, Milwaukee Journal; 
Ponting, business manager, Detroit 
News; W. M. MeN: amee, advertising 
manager, Chicago American; C. 
Newborn, Pittsburgh (Pa.) Press; 
Charles L. Fuller, Brockton, (Mass.) 
Enterprise; J. W. Werry, advertising 
manager, Johnstown (Pa.) Tribune; 
Perry J. LaBounty, advertising manager, 
Bloomington (Ill.) Daily Pantagraph; 
F. I. Archibald, advertising director, 
Omaha (Neb.) World-Herald; W. K. 
Hoyt, manager, Winston-Salem Journal ; 
W. C. Tichenor, business manager, 
Birmingham (Ala.) Post; and ‘W. L. 


Thomas, director of advertising, Boston 
(Mass.) Evening American. 

This series will be continued next 
week with an article on “How Chain 
Store Copy Stimulates Advertising.”. 
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SCRIPPS ESTATE WINS SUIT OVER 
ACCOUNTING OF CONTRACT 





Mrs. Josephine Scripps Had Sued for $7,000,000 Alleged Due 
Her Husband from Cortract With E. W. Scripps— 
Newton Baker Represented Defendant 





MBS. JOSEPHINE SCRIPPS was 
denied her plea for an accounting 
from the estate of the late E. W. Scripps 
and Robert P. Scripps in a decision 
handed down by Federal Judge Smith 
W. Hickenlooper in Cincinnati, O., 
July 235. 

executrix of the estate of her 
hushand the late James G. Scripps, Mrs. 
Scripps had sued originally for a sum 
estimated at $7,000,000 alleged due her 
husband under what she claims to have 
been a partnership contract between him 
and E. W. Scripps. 

The suit was tried last April. Mrs. 
Scripps was represented by Charles 
Evans Hughes, former Secretary of 
State, and John Weld Peck, of Cincin- 
nati. On Thursday Mr. Hughes and Mr. 
Peck were reported in conference regard- 
ing an appeal. They have six weeks in 
which to file appeal papers. 

The Scripps estate and Robert P. 
Scripps were represented by former 
Secretary of War Newton D. Baker. 

During the trial Robert Scripps, in 
answer to Mrs. Scripps’ claims of a 
partnership between her husband and E. 
W. Scripps, said no partnership agree- 
ment existed between his father and 
brother, and that no claims for moneys 
alleged to be due Mrs. Scripps there- 
from were made until 1926, five years 
after her husband’s death in 1921, and 
ten years after E. W. Scripps made a 
final payment of $340,000 to James under 
their working arrangement. 

Judge Hickenlooper held, in effect, that 
it is every man’s right to dispose of 
his property as he sees fit, and that 
courts should not be swayed by feelings 
of sympathy or impulse in dealing with 
such cases. 

The Court's opinion read: 

“The general trend of public thought 
favors an equal distribution by the 
parent among his children and grand- 
children, and where one child obviously 
secures the great bulk of a decedent's 
estate the natural impulse of all, includ- 
ing the courts, is to favor a more equal 
distribution. But courts must not be led 
astray by feelings of sympathy or im- 
pulse. It is every man’s right to dis- 
pose of his property as he may see fit 
by will or gift.” 

Speaking of the elder Scripps, Judge 
Hickenlooper said : 

“We cannot read what was in his mind 
or heart, nor can we know the disap- 
pointments, vexations or motives that 
prompted his action. From the docu- 
mentary evidence we do know it was 
his ambition and desire to consolidate 
his newspaper enterprises into a lasting 
monument or memorial to his name. This 
end, at least, he has accomplished. 

“Our views upon the legal question 
should not be confused by doubt as to 
whether he had performed his full 
parentai duty, impartially and justly, 
toward the children of his eldest and, for 
a time at least, his favorite son. We 
are concerned only with his strictly legal 
obligations and the rights of others 
which might arise therefrom.” 

The Court held that, even had a con- 
tract and its breach been proved, he still 
believed recovery should be denied be- 
cause of the delay of the widow in 
prosecuting the action. 

The Court continued : 

“The only excuse, as counsel for the 
defendant suggests, is that the plaintiff 
elected to await the death of E. W. 
Scripps, in the hope, if not actual antici- 
pation, that adequate provision would be 
made for her and her children, notwith- 
standing the statements of E. W. Scripps 
in his letter of March 4, 1923. 

“Whether it was the hope of a change 
in the testamentary disposition of his 
property by E. W. Scripps or the fear 
that the plaintiff and her children might 
lose the benefit they already had under 
the trust then established if litigation 
was begun, it now would be manifestly 


AS 


inequitable and unjust to permit such 
plaintiff to have retained these benefits 
under the trust, and still maintain this 
atcion against the decedent. 

“Her choice was made. 
abide by it. 

“We are of the opinion the contract 
was not so indefinite and uncertain in 
its terms, if the facts of the contract were 
proved, as to prevent relief in a court 
of equity. Manifestly, if price or any 
other essential element of a contract is 
left entirely to the whim, discretion or 
caprice of one of the contracting parties, 
the contract is unenforceable. 

“So here, if E. W. Scripps was made 
the sole judge of the ‘value of the 
services’ of his sons and of the ‘compen- 
sation’ to be paid therefor, the contract 
would be void for uncertainty. No rule 
of thumb could be substituted for his 
discretion. But this is not the contract 
as claimed by the plaintiff. 

“The uncertainty as to the terms of 
the contract and the uncertainty of the 
proof as to whether E. W. Scripps was 
to be the judge of the amount of in- 
crement divisions, the value of the 
services, the compensation to be paid 
therefor and the times of making such 
distributions, or simply the umpire or 
arbitrator to determine values, are 
severe, important elements of considera- 
tion in determining whether the plaintiff 
has sustained the burden of proof rest- 
ing upon her to establish the contract in 
a definite form. 

“We are of the opinion that the cen- 
tract is not void as within the statute 
of frauds, both for the reason that it 
might be fully performed within a year 
and become a sufficient memoranda of the 
position and promises of E. W, Scripps. 

“We are, however, of the opinion that, 
taking all the evidence into consideration, 
the plaintiff has failed to sustain the 
burden of proving a contractual obliga- 
tion as distinguished from the promise 
of parental bounty.” 


NEW COAST DAILY 


The Oroville (Cal.) Morning Press 
was launched July 16, with Alex E. 
Wilson, editor of the Orville Register 
for several years prior to its consolida- 
tion with the Mercury, as president and 
editor. A publishing company capitalized 
at $100,000, stockholders of which are 
local business and professional men, is 
backing the paper, 


She should 


and The Fourth Estate 


for July 
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CALENDAR 


Aug. 2-3—Pennsylvania News- 
paper Publishers Assn., summer 
convention, Bedford Springs Ho- 
tel, Bedford, Pa. 

August 2-20—Institute of Poli- 
tics, Williamstown, Mass. 

Aug. 34—North Dakota Press 
Assn., summer meeting, Minot. 

August 9-11— Montana Press 
Assn., annual convention, Helena, 


Mont. 

August 10-11—South Dakota 
Press Assn., summer meeting, 
Madison, S. D. 

August 13-14—Western Daily 
Newspaper Advertising Managers’ 
Assn., annual meeting, Jasper 
Park, Alberta. 

Sept. 10-11—Interstate Circula- 
tion Managers’ Association, fall 
meeting, Hotel Stacey Trent, Tren- 
ton, N. J. 

Sept. 17—Eastern Executives of 
Hearst Newspapers, meeting, Al- 
bany, N, Y, 











CAMPBELL WINS SUIT 


Edmonton Publisher Awarded $400,- 
000 in $1,200,000 Action 


Judgment for $400,000 was given in 
Toronte fate last week by Justice 
McEvoy, in favor of Charles E. Campbell, 
publisher of the Edmanton (Alta.) 
Bulletin against E. A. Wallberg, of 
Toronto, Ont., and the St. John Power 
and Paper Company. 

Mr. Campbell claimed $1,200,000 com- 
mission on the sale of newsprint to the 
Newspaper and Magazine Corporation of 
New York on the ground of his intro- 
ducing the New York buyers to Wall- 
berg. 

Justice McEvoy ordered a reference to 
the Master of the Supreme Court of 
Ontario to demand certain details of the 
judgment. 


DARGEY PROMOTED 


James H. Darcey, who entered the 
employ of the Waterbury (Conn.) Re- 
publican as office manager in 1920 and 
whe fas recently been assistant business 
manager, was this week appointed busi- 
ness manager to sucesed the late J. B. 
Myers, who died May 1, 


APPOINT DEVINE-WALLIS 
The Pomeroy (O.) Daily Tribune 
and the Uniontown (Pa.) News-Stand- 
ard have appointed the Devine-Wallis 
Corporation representative. 
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N. Y. MIRROR CHANGES 
IN EFFECT AUG. 1 


Walter Howie Returns as M. E. 
Watson Goes to American as Day 
Managing Editor—Boyle Back as 
Ad Director 


A number of executive changes yj 
become effective Aug. 1 on the Ne 
York Daily Mirror, quondam Hear 
paper of which Ambassador Alexandy 
P. Moore of Peru is now president. 

Victor Watson who was “loaned” y 
Ambassador Moore as the Mirror’s ma 
aging editor when the diplomat beca 
the tabloid’s president, will return to te 
New York American as day managiy 
editor. He will not succeed anyone 
that position. Lee Ettleson will remy 
with the American in charge at night. 

Taking Mr. Watson’s place on te 
Mirror will be Walter Howie, who ws 
the tabloid’s first managing editor. ke 
resigned from the Mirror in 1925 aft, 
a clean-up in General Motors stock, 

Alsa returning to the Mirror is | 
Mora Boyle, who first joined the pape 
in 1924 and resigned to become lod 
advertising director of the New York 
Journal when Ambassador Moore tok 
charge. He succeeds William E. Moffet, 
vice-president and advertising director, 
who has resigned and will return to tk 
staff of the E. C. Beckwith Speci 
Agency. On the Journal, Mr. Boyle wil 
be succeeded by Charles Fox, loa 
advertising manager of the New Yor 
American. George T. Stagg will succt 
Mr. Fox, 

Another change, it is reported wil 
affect Royal Daniell, city editor, who i 
said to be scheduled for transter 
Boston as editor of the Advertiser. 

After he had left the Mirror in 19% 
Mr. Howie for a time planned to start 
tabloid in Chicago. He abandoned thew 
plans later and for two years was 0 
ef the newspaper business, returning 1 
July, 1927, to head a new corporaty 
called Trade Publications, Inc., a merge 
of a number of trade papers, includin 
the American Architect, Music Trade 
Musical America, Beauty Culture and tb 
Barber's Journal, Four months ago } 
sold out his interests in Trade Publig 
tions, Inc., to Verne Porter and 
associate. Mr. Porter was associated wit 
Mr. Howie in the enterprise originally, 

Victor Watson succeeded Philip Pays 
as editor of the Mirror in October, 197 
He has been for 29 years in the H 
service, joining the New York Journ 
in 1899, It was Mr. Watson 
organized the original editorial staff 
the Mirror, 

Prior to his first connection with th 
Mirror in 1924, Mr. Boyle was fa 


three years advertising manager of f 





Romance of American Journalism: 


Shop Talk at “Thirty” 
Obituary 
Editorial 


Personals 
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EDITOR & PUBLISHER Ready Reckoner, 
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Hearst Posts Bond Releasing Canadian Newsprint ; 

R. Hoe Announces New Press Design............---+++09e eae 
June Linage for Principal Cities Totaled 137,513,284 Lines 

Six Months For Principal Cities Shows Less 

O’Shaughnessy Resigns as A. A. A, A. Secretary, Remains as Counselor. , 
Careful Planning Insured Coca Cola Success 

George B. Dealey 

Lee Weathers Elected President of North Carolina Press Association... . 


Capt. William Rule Oldest Active U. S. Editor Dies...............+++.- 
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UNBIASED POLITICAL NEWS 


New York World to Shift Political ( 
respondents During Campaign 


Shifting political correspondents fro 
one candidate to another is held by 1 
New York World as the surest way 
maintain accurate and unbiased politi¢ 
news, and that policy will be follo 
during the current campaigns. 

A further announcement on this st 
ject signed by Herbert Bayard Swo 
executive editor, is now on the Worl 
bulletin board reading: 

“Let us always remember that @ 
news columns of the World have 
Presidential candidate—that Hoover 4 
Smith have precisely the same value fro 
the news standpoint and are to 
treated in the same manner with 
opinion and without bias.” 


MACLENNAN RETURNS HOME 


Frank P. MacLennan, editor and pl 
lisher of the Topeka State Journal, 
has been in a New York hospital * 
more than three months, left for 4 
home in Topeka, Friday, June 27. 
was accompanied by Mrs. MacLen# 
who also has been in New York since? 





middle of April. 
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ca} G. O. P. PUBLICITY MACHINE STARTS FUNCTIONING 


H. W. Allen and Kirchhofer in Charge at Washington—Democratic Organization Not Completed—No 
Political Advertising Planned by Republicans 


By GEORGE H. MANNING 
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TASHINGTON, DL. C., July 25.— 
The Republican National Committee 
does not intend to spend any money with 
the newspapers in advertising to get votes 
for the Hoover-Curtis ticket. 

Rather, it is hoped and expected to get 
thousands and thousands of columns of 
material favoring the Republican presi- 
dential candidate published in the news 
columns of the papers from coast to coast 
free of charge with the aid of a staff of 
newspaper reporters at Republican head- 

rters in Washington to “aid” the 
Was hington correspondents in sending 
copy to their home offices. 

Apparently the Republican managers 
have carefully weighed the value of she 
radio and the newspapers as ar advertis- 
ing medium and have decided against the 
newspapers. And so the radio is to be 
used in country-wide hookups on all im- 
portant Republican campaign speeches at 
heavy expense and the newspapers will 
be “scooped” over the air whether they 
are morning or afternoon editions. 

Publicity headquarters of the Demo- 
cratic party will be opened next week in 
the General Motors Building, New York, 
with Joseph J. Canavan, night city editor 
of the New York W orld, in charge. Mr. 
Canavan has been granted a leave of 
absence by Herbert B. Swope, the 
World’s executive editor in order to take 
over this political job. Benjamin Frank- 
lin, night re-write man and at times act- 
ing night city editor, will be in charge 
of the World’s night desk during Mr. 
Canavan’s absence. 

Taking the national political campaign 
situation as a whole it seems that this 
year is going to be particularly disap- 
pointing for the newspaper business office 
that entertained any hope of getting any 
business from either the Republican or 
Democratic committees in the way of 
advertising for the presidential tickets. 

At the Republican national headquarters 
in Washington, Governor Henry J. 
Allen, national director of publicity, is 
as full of ideas and vigor as possible. 

Governor Allen is largely the land- 
scape, the greeter, the handshaker, how- 
ever. The actual publicity work is in 
charge of Alfred H. Kirchhofer, manag- 
ing editor of the Buffalo News, who 
serves in capacity of editor, managing 
editor, extension director, etc. 

Mr. Kirchhofer was Washington cor- 
respondent of the Buffalo News for sev- 
eral years before he went to Buffalo 
about six months ago to become manag- 
ing editor. He knows the Washington 
work, atmosphere and personnel well, and 
is well liked by the Washington corre- 
spondents. 

Harry J. Brown, for 20 years or more 
Washington correspondent for Western 
papers, has the job of contact man be- 
tween the Republican committee and the 
Washington correspondents. Recently 
Mr. Brown has been Washington cor- 
fespondent for the Boise (Idaho) States- 
mon, Salt Lake Tribune, and Spokane 
Spokesman-Review. His job is to give 
to the Washington correspondents the 
stuff desired by the Republican leaders 
and to obtain the information on all in- 
Quiries from correspondents. 

Assisting Mr. Kirchhofer and Mr. 
Brown are about eight or ten newspaper 
feporters. These reporters are assigned 
to cover this and that Republican activity 
in Washington and elsewhere by Kirch- 
hofer or Brown, just as city editors give 
out assignments every day, and to put the 
Matter in such shape that it will form 
an idea for the Washington correspond- 
ents and get into the news columns all 
over the country. 

The news material about what is going 
on along Republican lines is put out by 
Messenger to the Washington correspond- 
ents with morning and afternoon release 

tes. 

The Republican managers did not over- 
look the fact that many of the large 





Washington Correspondent, 


newspapers of the country have political 
writers in Washington to write politics 
alone and interpret things political and 
they aim to take the fullest advantage of 
this situation, at a very nominal cost. 

Mr. Kirchhofer when questioned by 
Epitor & PUBLISHER said he had not pre- 
pared or had approved any budget for 
expenses of his publicity bureau; that no 
budget has been prepared for direct news- 
paper advertising and he believes there 
will be none. 

“It is the intention to keep the expenses 
of our publicity bureau as small as pos- 
sible,” said Mr. Kirchhofer. “In addi- 
tion to Mr. Brown and myself there is a 
staff of a half-dozen newspaper men to 
prepare copy to keep the newspapers in- 
formed. Our idea is to put out campaign 
news from a Republican standpoint; but 
to avoid pure propaganda. We are going 
to have a very modest publicity machine.” 

The Republican National Committee 
headquarters here has made eight or ten 
additions to its publicity staff during the 
past week, and there are indications that 
numerous further additions will be made 
to it in the next week or two 

Among those working at. Republican 
headquarters Thursday in addition to 
Governor Allen, Alfred H. Kirchhofer 
and Harry J. Brown are the following : 

Ralph Coolidge Mulligan, Washington 
correspondent, of Boston Post; Neil E. 
Kelly, recently city editor of Minneapolis 
Tribune; May Mayer, who was with the 
committee four years ago; Charles O. 
Gridley, Washington correspondent, Port- 
land Oregonian and several Illinois news- 
papers; Harry Gusack, formerly with the 
Washington (D. C.) Herald, and for the 
last 18 months a prohibition agent in 
Buffalo; William J. McEvoy, formerly 
on the Washington staff of U nited Press 
and lately with N. W. Ayer and Son; 


Epiror & PUBLISHER 


Donald Ewing, formerly with the Chicago 
Tribune and New York World; and 
William Garner. 

Melvin Thrift, assistant superintendent 
of U. S. House of Representatives press 
gallery, is in charge of the press roum at 
Republican headquarters. 

One of the features of the Republican 
committee’s publicity is expected to be 
the Republican Daily News Buletin, 
which is to be distributed to all Washing- 
ton correspondents every afternoon, sum- 
marizing the Republican political news of 
the day. 

The first issue, No. 1, 
July 23. A first page 
follows: 

“To Washington 


was issued on 
statement read as 


newspaper corre- 
spondents: Beginning with this issue and 
continuing daily, except Sunday, until 
election, a News Bulletin will be issued 
from the Washington headquarters of the 
Republican National Committee. This 
service aims to furnish you information 
of the Republican campaign activities and 
spot news developments both at the na- 
tional headquarters here and elsewhere 
in the country. 

“Under the caption, ‘Local News,’ im- 
portant visitors at heidquarters here will 
be enumerated with such further informa- 
tion as may attach to their visit. State- 
ments and announcements not issued in 
separate press releases also will be in- 
cluded. After Secretary Hoover returns 
from California, the Bulletin will carry 
reports pertaining to his daily activities. 

“Later on, under the caption, ‘News 
By Wire,’ there will appear a summary 
of the news incidents of the preceding 
24 hours at Chicago headquarters and 
with the Chicago and New York Speak- 
ers’ Bureaus, and such other political 
news developments outside Washington as 
are appropriate and available. 








PUBLISHER RETURNS FROM ABROAD 
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Edward B. McLean, publisher of the Washington Post, and his son Jock, pho- 
tographed on the Leviathan on their arrival in New York from a vacation 
in Europe. 


“There will be printed periodical re- 
ports from various state headquarters on 
the situation and developments there. 
Occasional human interest items, side- 
lights, and ‘background’ material also will 
be included. 

“The Bulletin will contain a schedule of 
press matter issued during the day from 
the publicity department, as an aid to 
your check-up, and under the caption of 
‘What is Ahead,’ a listing of future po- 
litical news events. 

“It is intended that the Bulletin shall 
reach your office not later than 6 P. M. 
If your copy arrives late please notify the 
publicity department. 

“Extra copies will be available at the 
National Press Club each day at about 
5:30 P. 

On the "succeeding days of the past 
week the Bulletin 2, 3 and 4 have been 
largely a summary of all the other 
“handouts” by the various reporters. 

Mr. Kirchhofer stated that in a few 
days it was planned to place a publicity 
man in the Chicago headquarters to work 
in connection with Congressman Newton, 
head of the central speakers’ bureau, and 
two or three men at the New York head- 
quarters to work largely in connection 
with the Eastern speakers’ bureau. 


In discussing the plan to use the radio 
very considerably, with country-wide 
hookups, Mr. Kirchhofer explained that 
the new development will not cost more 
than old methods it will supersede, be- 
cause the total will not be much greater 
than was expended in past year for send- 
ing speakers all over the country. 

“In previous campaigns scores of speak- 
ers were sent at considerable expense to 
every state and spoke to a comparatively 
small audience,” said Mr. Kirchhofer. 
“With the radio we can have a few 
‘bigger and better’ speeches made to reach 
hundreds of thousands of homes.” 


VIRGINIA PRESS NAMES 
MORGAN PRESIDENT 


James C. Latimer Elected Secretary 
and George O. Green Treasurer— 
Group Makes Tour 
to Bluefields 


W. Y. Morgan, publisher of the /i‘ar- 
saw (Va.) Northern Neck News was 
elected president of the Virginia Press 
Association at the fortieth annual con- 
vention held in Wytheville July 19-20, 
James C. Latimer, of the Farmuille Her- 
ald, was named secretary, and George O. 
Green, of the Clifton Forge Review, 
treasurer. The next convention will be 
held in Danville. 

Members of the new executive com- 
mittee are: W. Y. Morgan, first dis- 
trict; Paul Scarborough, second; C. L. 
Weymouth, third; J. C. Latimer, fourth; 
H. B. Trundle, fifth ; Claude Harrison, 
sixth; George Buck, seventh: W. F. 
Carne, eighth; J. A. Whitman, retiring 
president, ninth, and George O. Green, 
tenth. 

Under the revised by-laws, 
ecutive committeeman will 
man for his district and be a vice-presi- 
dent of the association. 

George H. Cox, former publisher of 
Marion, presented a plan for making a 
survey of the state on the proposal of 
a field secretary, and the matter was re- 
ferred to the executive committee 


each ex- 
act as chair- 


The association ratified a plan to raise 
by public subscription a fund to erect 
a memorial tablet at the College of Wil- 
liam and Mary to William Park, first 
printer and publisher in Virginia. 

The meeting adjourned Friday noon 


and the editors left immediately on an 
automobile tour to Bluefields and Bristol, 
which ended with a banquet Saturday 
night in the latter city. 
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W. R. HEARST POSTS BOND AND FREES 
SEIZED CANADIAN NEWSPRINT 





Had Sought Release of 45 Carloads by Canadian Paper Sales 
on Posting of $100,000 Bond, But Justice Duclos 
Ruled Otherwise—Hearst Leaves for Europe 





A BOND for $978,630.35 was posted 
= in Montreal this William 
Randolph Hearst before he sailed for 
Europe, releasing newsprint under seizure 


week by 


by order of the supreme court of the 
Canadian city in the litigation between 
Mr. Hearst's Newspaper and Magazine 
Corporation and the Canadian Paper 
Sales, Ltd. Hearst attorneys in Montreal 
on the case had sought release of 45 


carloads of paper seized by deposit of 


$100,000 bond, but Justice Duclos in 
practice division of the superior court 
ruled otherwise. 


While Justice Duclos maintained the 
petition insofar as the application for re- 
lease was concerned, he insisted that the 
bond to be deposited cover the full 
amount of the claim and not merely the 
value of the paper which the petitioners 
set at $100,000. The petitioners will also 
have to satisfy demurrage charges of the 
railways to the amount of $2,150. 

Information that Mr. Hearst had posted 
a bond for the full amount of the claim 
was obtained by Eprror & PUBLISHER 
from Edwin Crooker, vice-president of 
the Canadian Newsprint Company, which 
as the Canadian Paper Sales, Ltd., is in 
litigation with Mr. Hearst. It was Mr. 
Crooker’s expectation that the suit would 
lie dormant until the fall. 

There is talk in paper circles that Mr. 
Hearst’s European trip may have some 
connection with the newsprint situation, 
but no reliable information could be ob- 
tained in this regard. 

Justice Duclos’ judgment 
part: 

“Upon the affidavit of 
Alexander Wise, of the city of New 
York, counsellor at law, the plaintiff 
caused to issue-a writ of attachment be- 
fore judgment in the hands of the 
Canadian Pacific Railway and _ the 
Canadian National Railway, and in 
virtue of the said writ they have seized 
11 carloads of newspaper print in the 
possession of the Canadian Pacific Rail- 


follows in 


me Henry 


way Company and 34 carloads of news- 
paper print in the possession of the 
Canadian National Railway Company, 


consigned to the defendants and the mis- 
en-cause. 

“The defendants and 
are summoned to appear by the news- 
papers. The defendants have not yet 
appeared, but the mis-en-causes appeared 
by attorneys and presented a petition to 
be allowed to give a bond of $100,000 
for the release of the above mentioned 
45 car loads of newsprint 


the mis-en-cause 


“Article 938 of the Code of Civil Pro- 
cedure provides that, ‘A defendant 
whose effects have been seized may have 
them restored by the seizing officer 
within three days from the service of 
the minutes of seizure: (1) by deposit- 
ing with the seizing officer the amount 
indorsed on the writ, together with 


interest and costs, or such amount only, as 
is for liquidated damages. In default 
of his doing so within the specified delay, 
the effects remain under seizure to satisfy 


the judgment, unless the judge orders 
otherwise.’ : 
“The amount indorsed upon the writ 


in this case is $978,630.35 

“Under this article, the defendant has 
a right to the release of the goods seized 
upon depositing the amount indorsed upon 
the writ, together with interest and 
costs 

“Tt is urged, however, that under the 
last clause of this article the judge has 
a discretion as regards the amount to 
be deposited. This contention is un- 
founded: the judge has no discretion 
whatsoever regarding the amount to be 
deposited. The discretion given to him 
by the last paragraph of the article ap- 
plies only in the event of the defendant 
being in default to make the deposit 
within the specified delay, that is to 
say, that, even if the defendant is beyond 
such delay, the judge, in his discretion, 
may still permit the deposit to be made.” 


Ities that 
ting Hearst 


The suit grew out of difficu 
followed an arrangement 


gran 


newspapers $4.95 a ton preferential rate 
The arrangement was discontinued and 
Hearst sued alleging contract breach 
The paper company countered with the 


suit for $978,630.35. 


GANNETT FLOATS NEW 
$5,000,000 BOND ISSUE 


Will Pay 6 Per Centand Is Due 
Aug. 1, 1943—Funds Will Reim- 
buse Company for Rochester 
Purchase 


The Gannett Newspapers, this week, 
offered for sale a new issue of $5,000,000, 
15-year six per cent sinking fund de- 
benture bonds, series A. The bonds were 
issued in the name of the Gannett Com- 
pany, Inc., and subsidiary companies, the 
Rochester Printing Company and the 
Rochester Times-Union, Inc., Hemphill, 
Noyes & Co., Chemical National Com- 
pany, Inc., Eastman Dillon & Co., and 
S. W. Straus & Co., Inc., are the finan- 
cial houses handling the issue. 

The bonds, to be dated Aug. 1, 1928, 
and due Aug. 1, 1943 are priced at 9934 
to yield more than six per cent. Pro- 
ceeds from the sale of debentures will be 
used to reimburse the company for the 
cost of the recently acquired Rochester 
Democrat & Chronicle, for the redemp- 
tion of all the preferred stock of the 
Rochester Times-Union, for the retire- 
ment of certain indebtedness, for addi- 
tional working capital and other corpo- 
rate purposes. 

The company, 
ance of 


for 1927, reported a bal- 
earnings totalling $1,005,319 be- 
fore interest and income taxes, equal to 
3.35 times annual interest charges on the 
debentures now offered. Earnings for the 
first four months of 1928 were equal to 
403 times such interest charges. The 
debentures are redeemable as a whole or 
in part at any time prior to and including 
Aug. 1, 1933 at 105, the premium there- 
after decreasing one-half of one per cent 
annually prior to maturity 

Palmer, DeWitt & Palmer, of New 
York, made the ippraisal of 
the Gannett properties for the owners. 


necessary 


Fourth 


Estate July 


for 


CINCINNATI EDITOR WEDS 


Hulbert Taft, editor of the Cincinnati 
Times-Star, and Miss Virginia Kittredge, 
both of Cincinnati, were married at the 
Episcopal Church of St. Martin’s-in-the- 
Field, at Biddeford Pool, Me., last week. 
The ceremoney was per formed by Rev. 

Philip Schuyler of New York. 


CORBETT TO DIRECT 
WASHINGTON HERALD 


Resigns from Chattanooga Times to 
Become Publisher of Hearst Daily 
—Cushing Remains Head of 
Washington Times 


Howard M. Corbett has resigned from 
the Chattanooga (Tenn.) Times to be- 
come publisher of the Washington 
Herald, Hearst paper, Aug. 1. His ap- 
pointment relieves John T. Cushing who 
has been acting as publisher of both the 
Herald and the Times and who will 
hereafter remain head of the latter paper 
only. 

Mr. Corbett recently returned to 
Chattanooga where he was in conference 
with William Randolph Hearst. He 
will leave that city the first of the month 
to assume his new duties in Washington. 
His family will join him there in the 
early fall. 

For the past two years Mr. Corbett 
has been an executive on the Chat- 
tanooga paper owned by Adolph S. Ochs, 
publisher of the New York Times. Be- 
fore he was assigned to Chattanooga he 
was for many years with the New York 
Times and prior to that was associated 
with Lord Northcliffe in London jour- 
nalism 


CLEVELAND PRESS BIRTHDAY 


Bob Paine Will Edit Special 50th An- 
niversary Section in October 

\ “different” special edition will be 
published in Cleveland in October when 
the Press celebrates its 50th birthday. 

A specific understanding will be that 
no special pages of advertising will be 
sold on the strength of the fact that the 
newspaper has reached the half century 


mark, it has been announced. Tentative 
plans call for a reproduction in exact 
size of the first edition of the Cleveland 
Press to be edited by its first editor in 
person, Robert Paine. The Press was 
established in 1878. It is the “Daddy” 


of all Scripps-Howard Newspapers, be- 
ing the first paper started by E. W. 


Scripps himself. 








FRANCE HONORS N. Y. SUN PUBLISHER 











William T. Dewart, publisher of the New York Sun, receiving the Cross of 


the Legion of Honor. Left to right: 


Andre Lafond, publisher, Le Journal 


de Rouen, Maxime Mongendre, W. T. Dewart, Dr. Marcel Knecht, of Le Matin, 


Paris, and Leon Renier, director of Agence Havas, Paris. 


The French news- 


paper men came to this country to attend the annual meeting of the Inter- 
national Advertising Association in Detroit July 9-12. 


28, 


1928 


W.T. DEWART AWARDED 
LEGION OF HONOR 


N. Y. Sun Publisher Decorated by 





France—O’Brien, Speed, Friendly 
Given Medals 
French Daily 


from 


William T. Dewart, president of th 
New York Sun, was invested with the 
cross of Knight of the French Legion of 


Honor, July 20, in brief ceremonies held 
at his office in the Sun building. Legg 
Renier, director of the Havas Agency, 
pinned the cross on the breast of the pub. 
lisher in the presence of Maxinx Mon. 


gendre, French Consul-General: Dr 
Marcel Knecht of Le Matin, Mr 
Dewart and members of the staff. 

In authorizing the award of the honor, 
M. Mongendre spoke briefly, stressing 
the importance of the press—and espe. 
cially of the American press—to inter. 
national understanding and the establish. 
ment of world peace. In felicitating Mr. 
Dewart, the Consul-General said in part; 

“By expressing to him my sincere con. 
gratulations for this high distinction to 
which he is so justly entitled, I offer 
my best wishes for the prosperity of the 
American press of the city of New York, 
metropolis of universal work, symbol of 
American greatness, to which French 
greatness is bound in its deepest roots as 
in its highest expansion.” 

Dr. Knecht, in behalf of Le Matin, 
presented a gold medal of friendship to 
Frank M. O'Brien, editor of the Sun, 
and silver medals to Keats Speed, man- 
aging editor, and Edwin S. Friendly, 
business manager. A bronze medal was 
given to Mr. Dewart with the request 
that he present it to the Sun's “best 
worker of printing machinery.” 


ENWRIGHT SUED AGAIN 





W. H. Murphy, Jr., Seeks to Recover 
Stock in Lynn Telegram 


A suit for $55,000, against Frederick 
W. Enwright, publisher of the Lynn 
(Mass.) Telegram, was filed last week by 
William H. Murphy, Jr., of Boston to 
recover that amount on shares of stock 
in the Lynn Telegram Company, The 
Murphy suit follows another suit to re- 
cover $75,000 on a note also filed last 
week by executors of the estate of Wil- 
liam A. Gaston. 

Murphy’s bill in equity was filed in the 
Superior court at Salem. He seeks to 
recover stock in the Lynn Telegram, Inc, 
for which he states he paid $55,000 and 
which, at the suggestion of Enwright, he 
transferred to Mrs. Enwright to hold in 
trust. He avers that she has transferred 
them to her husband, converting some to 
her own use and considering the shares 
as her property. 


RESCUE STORY WINS PRIZE 


5 


Lytle of Pittsburgh Press Given Book- 


man Award for Mine Disaster Story 


The prize for May in the Bookman’s 
news story contest has been awarded to 
William G. Lytle, Jr., of the Pittsburgh 
Press for his account of rescue work 
following a coal mine explosion at 
Mather, Pa., on May 9, the magazine has 


announced. The award was made by Paul 
Patterson, president of the Baltimore 
Sun, who commented: 


“I had hoped that in passing on these 
selections it might be possible to find a 
story in a lighter vein worthy of the 
award, particularly as in the first six 
months of the contest the prize has been 
given three times for descriptions of 
funerals. Unfortunately, there were no 
stories of the lighter character submitted. 

“I refuse to believe that the fine humor 
which has been so characteristic of good 
newspaper writing has passed out. The 
difficulty, I think, lies in the fact that the 
reporters themselves are too modest to 
submit their output. The remedy lies in 
a more active interest on the part of 
editors and managing editors in seeing 
that worth-while stories developed by 
members of their staffs are sent in.” 
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Editor & Publisher and The Fourth Estate for July 2 


R. HOE & COMPANY ANNOUNCES NEW 
SUPER-PRODUCTION PRESS 





Two Months’ Test Completed at Plant of Chicago Daily News 
—Cylinders Placed Vertically in Pairs, One Above 
’ the Other—Saves Pressroom Space 





FTER two months’ test in the plant 
A yf the Chicago Daily News an- 
nouncement was made in New York 
this week by R. Hoe & Co., of a new 
newspaper printing press design which 
has been given the name of “Super-Pro- 
duction Press.” 

Differing chiefly from previous Hoe 
makes in the arrangement of the cylin- 
ders in pairs vertically one above the 
other allowing easy access to webs and 
rollers, officials explained to Epitor & 
PuBLIsHER that the Super-Production 
Press was designed particularly to “en- 
courage speed and conserve press room 

While officials believe the new press 
will eventually supersede all previous de- 
signs, it was stated that for the present 
R. Hoe & Co. would continue to build 
any type of press desired by publisher 
cients. Co-incident with the announce- 
ment of the Super-Production, H. R. 
Swartz, president of the company, told 
of plans to move to a new plant at 138th 
street and East River, which were has- 
tened by the fact that orders for the new 
press had — a to come in from 

wspaper publishers. 
tty M. Tillinghast and H. V. Ball, 
vice-presidents, with whom an EprTor & 
PUBLISHER reporter discussed the new 
press design, said they preferred to be 
conservative in their claims for the 
Super-Production. Both declared they 
did not wish it to be referred to as 
“revolutionary.” hg 

“We sent our new press out to Chicago 
to let it tell its own story,’ Mr. Ball 
said. 

“The Chicago test so far has been such 
that the maximum possibilities of the de- 
sign are as yet unknown. Two units set 
up in Chicago have been worked these 


last two months in conjunction with 
other units of older design. Walter A. 
Strong, publisher, has, however, been 


completely satisfied and has ordered 60 
units of this type for installation in the 
new Daily News plant to be finished 
early next year.” ; 

In a letter to R. Hoe & Co., which 
was given out this week, Mr. Strong 
said : 

“This design gives more economy of 
space and better facility of operation 
than we expected could be possible. We 
feel that we are now in the position to 
say that this installation will stand for 
many years as the most advanced prac- 
tice in press design. This development 
has been the logical result we hoped for 
in adopting our original experimental 
program. The economy in space is a 
real one, inasmuch as we have actually 
saved 30,000 square feet of rentable space 
in our new building. When our new 
machinery is completely installed and in 
operation in our new building the space 
occupied by the presses will be some- 
thing less than one-third of the space 
required by the standard straight-line 
installation heretofore used.” 

In addition to the Chicago Daily News 
order, orders have already come in trom 
other newspapers for a total of 100 units 
of the new design, which, according to 
Mr. Swartz, necessitated immediate ex- 
pansion and the purchase of a great deal 
of new machinery. 

“We had planned to construct new 
buildings of our own,” Mr. Swartz ex- 
plained. “But it was soon apparent that 
no time could be lost in waiting for such 
construction, and we decided if possible 
we must find an existing plant—one suit- 
able for the manufacture of machinery 
along strictly modern lines. 

“A plant was located which met the 
exacting requirements of the company.” 

The new plant will occupy three full 
city blocks, extending from the East 
River to the New York, New Haven & 
Hartford railroad tracks and from 137th 
to 138th streets. A railroad siding will 





extend through the entire length of the 
plant, making possible the receiving of 
raw materials by rail and water. 
Although the Super-Production has not 
yet been operated as a complete press, 
its designers are confident that it can be 
run up to a speed of at least 50,000 64- 
page papers an hour. The two units have 
already been run up to this speed. 
“Such speed is equivalent to 25,000 





H. R. Swartz 


revolutions of the cylinders an hour,” 


Mr. Ball said. “This is 25 per.cent 
faster than our former Super-Speed 
press. The increased speed was obtained 


by building a heavier and stronger frame 
together with new exclusive features in- 
cluded on the new press. 

“The vertical design of the new press 
encourages speed because of its simplicity 
and accessibility. Press men _ readily 
realize that if a web break occurs it can 
be lead through quickly because of the 
wide-open construction of the Super-Pro- 
duction press. In the old press the lead 
of the web was within the unit, while 
in the new it is outside. 

“The new design was worked out by 
Hoé engineers because it was realized 
that publishers required increased net 
production on less floor space. We say 
of it that it encourages speed because 
it is generally known that the reason 
why the speed of other presses is held 
down is because of the fear of web 
breaks. Press men, we know, are always 
anxious to run the presses as fast as 
possible. The only reason they don’t is 
because they figure that delays resulting 
from web breaks will lower production 
due to the difficulty in rethreading and 
cleaning up. We have greatly minimized 
all rethreading difficulty, and in addition 
the cylinder wrap of the new design is 
such that it markedly diminishes the 
danger of web breaks in the first place. 
Should a break occur it could be re- 
threaded and cleaned up so quickly there 
would not be sufficient loss of time to 
tempt a pressman to reduce speed.” 

Reduction of waste is claimed for the 
new design because the leads are shorter. 
Each ‘unit of the new press measures 
only 35 inches. 

“Publishers are getting out larger 
papers than ever and 48-page and even 
64-page papers are common occurences,” 
Mr. Ball continued. “When a 64-page 
paper is being run off at full speed eight 
rolls of newsprint are required. With 
the length of each one of the eight leads 
reduced materially, it can be readily seen 
that there will be less waste paper to be 


thrown than there is with 
designs. 

“Cost of installation, we figure, will 
I considerably reduced, because 
foundation and ink pipes will 
all be shorter.” 

[wo exclusive Hoe developments be- 
sides the design are included in the new 
One is a new eccentric type of 
impression adjustment and the other is 
end-thrust ball bearings. 

The new eccentric type of impression 
adjustment is operated by worm gear 
segments that are bolted to the flanges 
of eccentric bushings which carry the 
staggered roller bearing cages on each 
end of the plate cylinder journals; ad- 
justment is made from outside of the 
frames by means of a worm shaft with 
square end for handle and when the pro- 
per adjustment is obtained the device is 
locked by a lock screw. 

“One of the outstanding features of 
this device,” it was explained, “is the 
indicator dial located at the square end 
of the worm shaft which is graduated 
in thousandths of an inch, and by means 
of which the chief pressman can always 
readily see what impression is carried 
and whether or not the cylinders are 
operating in parallel. 

“All cylinders have the Hoe patented 
staggered roller bearings and any thrust 
on the cylinders is taken up by ball-thrust 
bearings on one end, the other end run- 
ning free. The end thrust ball bearings 
hold the cylinders in position sideways 
all the time, but allow for expansion.” 

Mr. Ball said that all the orders thus 
far received for the new Super-Produc- 
tion press came in after mechanical 
superintendents saw the two units in 
operation either in Chicago or in New 
York before they were shipped to the 
Daily News. 

The papers which have already ordered 
the new design are the Chicago Daily 
News, 62 units; Toronto Telegram, 24 
units; Boston Globe, 6; Louisville 
Courier-Journal, 5; Montreal Star, 3. 

The new Super-Production press is 
heralded by the Hoe company as the 
logical development of previous designs 
which extend back to 1823, the year in 
which the first iron printing press with 
improved features was manufactured by 
R. Hoe & Co. 

The first successful stereotype press 
was installed by the Hoe company in 
the plant of the New York Tribune in 
1871. This press was capable of print- 
ing 18,000 eight-page papers an hour. 
Four years later the Hoe double supple- 
ment press was introduced and the first 
one installed by James Gordon Bennett 
of the New York Herald. It was con- 
sidered a remarkable advance because of 
its extreme simplicity, in view of the 
varied work it performed, and its speed 
of 24,000 twelve-page papers an hour. 

The next development was the Hoe 
quadruple press for the New York World 
which could deliver 8-page papers at a 
running speed of 48,000 an hour. Mr. 
Bennett of the Herald sought a faster 
press than this and Hoe developed the 


out present 


ilse be 
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press. 


sextuple or 48-page machine, which 
would use up in one hour 26 miles of 
newsprint, producing 72,000 eight-page 
papers. 


In 1901 a 96-page press was built and 
the X-Pattern press patented in 1902. 
The first Super-Speed press was per- 
fected in 1915, when the Ink Pump Sys- 


tem of distribution was patented. Fol- 
lowing this came the low-unit type in 
1919. The balcony press with the print- 


ing units supported on integral cast-iron 
sub-structure and the paper rolls on 
folders on the floor level below the print- 
ing units was a 1922 development. 

A Hoe development of importance 
came in 1914 when the Universal Unit 
Multi-Color press was perfected. This 
gave impetus to the use of Sunday ma- 
gazine sections and comics in colors. The 
first 24 cylinder press of this design was 
constructed in 1923 and now more than 
12 of these giant machines are in opera- 
tion. The rotary web intaglio or roto- 
graphic press was developed in 1912. 
There is now a Hoe four-color intaglio 
in operation by La Prensa in Buenos 
Aires, which was put in successful opera- 
tion in May, 1928 

The Hoe Company has developed an 
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automatic paper roll device to be used 
with the 


new Supet-Production press. 
It eliminates spindles, furnishes auto 
matic .tension and quick pasting, the 
fhcials claim. Mr. Ball described it as 
a modification of Hoe paper roll racks 


ow in use. 
NEW SPORTS COLUMNIST 


James Collins Starts Writing “‘Almost 


the Naked Truth” 
James S. Collins is New York’s new- 
est sports columnist, having started a 


daily column called “Almost the Naked 
Truth,” appear- 
ing in the New 
York World. 

Mr. Collins has 
been on the 
World since 1921 
with the excep- 
tion of one year 
and most recently 
has been make- 
up editor of the 
Sunday World’s 
metropolitan sec- 
tion. He is also 
known as a 
humorist, having 
developed the 
character of A, 
J. McGonigle who has appeared in many 
of his funny contributions to the World 
and other papers. The year he was 
away from the World, 1923-24, Mr. 
Collins was editor of the Boston Sunday 
Advertiser. 

He started newspaper work on the 
Boston Post in 1916, and has worked 
on the New York Morning Sun, the 
Philadelphia Public Ledger and the 
New York Evening Mail. 





James COLLINS 


YOUNGSTOWN CRUSADE WON 





Telegram Gets 14 Cent Per Hour Wage 

Rise for Water Works Employes 

Newspaperdom’s truism about furnish- 
ing the facts and letting the public do 
the rest was demonstrated last week in 
Youngstown, O., where the Telegram 
reported employment conditions in a 
city water works job and consequent 
public opinion brought about a wage in- 
crease of 14 cents an hour. 

To give work for unemployed of the 
Youngstown mills it was voted to start 
building a municipally owned water 
works serving Youngstown, Niles and 
Warren. When contractors started to 
engage men, Felix Bruner, editor of the 
Telegram, had two reporters on the spot, 
dressed in work clothes, and asking em- 
ployment. It was found that the work- 
men were to be paid only 30 cents an 
hour. The stories the two reporters 
wrote for their paper brought about an 
increase to 44 cents an hour. 


MRS. VILLARD’S ESTATE $2,000,000 


The will of Fanny Garrison Villard, 
widow of Henry Villard, one time owner 
of the New York Evening Post, leaves 
the residue of a $2,000,000 estate to two 


sons, Oswald Garrison Villard, editor 
of Tue Nation, and Harold Garrison 
Villard. Specific bequests amount to 


$300,000, of which $12,500 goes to chari- 
table organizations. Mrs. Villard died 
in Dobbs Ferry, N. Y., July 5. 


FEARING RESIGNATION DENIED 


Archibald R. Graustein, president of 
the International Paper Company, denied 
a published rumor that J. L. Fearing, 
vice-president and sales manager of the 
company, had resigned in a statement to 
Epitor & PustisHer this week. Mr. 
Fearing was appointed sales manager in 
1923 and has no intention of severing 
relations with the company, according to 
Mr. Graustein’s statement. 





DR. FINLEY FLIES TO COAST 


Dr. John H. Finley associate editor of 
the New York Times, flew to Seattle, 
Wash., from New York this week to 
speak before the American Bar Associa- 
tion. He left New York at 12:40 P. M., 
July 22 and arrived in Oakland, Cal. 
4 P. M., July 24. He proceeded to 
Seattle the following day. 
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ADVERTISING IN PRINCIPAL CITIES WAS 137,951,351 LINES IN JUNE 








NEWSPAPER advertising volume in 38 principal 
cities of the U. S. during June totalled 137,951,351 
lines, as compared with 146,010,488 lines during June, 
1927, a loss of 8,059,137 lines, according to figures 
compiled by the statistical department of the New 
York Evening Post and supplemented by Eprror & 
PusiisHer. The tabulation follows: 


SUMMARY OF ADVERTISING BY CITIES 
































38 cities listed 8 show gain 30 show loss 
155 papers listed 50 show gain 97 show loss 
6 no comparison 

1928 1927 
far 14,509,205 14,840,291 321,086 Loss 
DD psececesdecvess 7,178,076 7,622,649 444,573 Loss 
Philadelphia .......... 6,708,236 7,161,839 453,008 Loss 
rr rr 4,900,518 4,911,970 11,452 Loss 
Pare 8,570,900 3,881,350 310,450 Loss 
Te BED cccccccccccecs 3,739,000 3,820,880 81,280 Loss 

SP -esvcescedencoved 6,204,422 6,871,211 76,789 Loss 
PTT 4,060,025 4,256,157 196,132 Loss 
los Angeles .......... 6,324,990 6,881,952 556,962 Loss 
DEE. ascessseconpoveks 3,300,952 3,304,087 3,085 Loss 
San Francisco ........ 3,958,388 4,307,198 348,810 Loss 
MSD es ccc cccccss 2,912,978 3,148,628 235,650 Loss 
Washington ........... 4,069,844 4,311,350 241,515 Loss 
SONNE okcccccvnssé 8,532,018 3,637,404 105,476 Loss 
New Orleans .......... 8,331,555 3,718,174 886,619 Loss 
Minneapolis . 2,958,398 45,651 Loss 
Indianapolis 3,141,825 131,885 Lose 
Di. pgwesnebibesedas 3,108,812 289,744 Loss 
Providence 2,764,949 82, Loss 
GOED occ ccccsvcices 8,372,099 151,811 Loss 
Louisville 2,831,208 154,837 Gain 
BE, BED .cccccccvsesces 2,283,862 25,830 Loss 
Nn cccccccceceses 2,521,830 93,828 Lose 
GUARD — coccvcesccce 1,587,586 55,640 Gain 
Birmingham 2,494,548 187,880 Gain 
Richmond 1,833,664 8,344 Loss 
GED . capsnonce 2,971,472 349,356 Loses 
Houston ....-.+--+se00% 2,787,872 511,008 Gain 
BEER swdch ccccccvccs 2,668,531 108,431 Gain 
Kansas City 3,178,629 357,878 Gain 
Dn .pyewsestesese J 2,533,391 44,764 Loss 
Newark, N. J. .....+-.. 8,274,461 38,212,418 61,998 Gain 
3: PPTL 4,073,635 5,333,552 1,259,887 Loss 
Portiand, Ore. ........ 2,811,690 2,876,888 65,198 Loss 
Rochester, N. Y. ...... 3,264.7 3,483,142 218,489 Loss 
Loug Beach, Cal. ...... 1,442,553 1,482,613 9,940 Gain 
Des Moines ...... 1,477,963 1,529,700 61,737 Loss 
GBeatthe ogi ccccess 2,900,906 2,914,310 13,404 Loss 
RSS ere 137,951,351 146,010,488 8,059,137 Loss 
tNote references under individual newspaper linage. 
NEW YORK 
American ........+00++ 991,210 1,050,114 58,904 Loss 
Herald Tribune ...... 1,526,532 1,527,106 574 Loss 
TOMES cc ccccccccccccccs 2,377,064 2,428,304 51,330 Loss 
Werth ncccccccvcescses 1,177,650 1,841,806 164,156 Loss 
Mirror (Tabloid) ...... 123,464 220,018 06,554 Loss 
News (Tabloid) ....... 811,864 720,722 91,142 Gain 
Evening Graphic 304,426 286,940 17,486 Gain 
Evening Journal ...... 1,144,256 1,148,204 4,088 Loss 
Evening Post .........- 456,580 433,472 23,108 Gain 
Evening World ........ 787,302 824,212 36,910 Loss 
ER “novassvecosene «+++ 1,345,192 1,332,278 12,914 Gain 
Telegram ...... o° 495,388 487,086 8,302 Gain 
Bronx Home News. 438,067 494,273 56,206 Loss 
Brookiyn Eagle 1,682,058 1,572,172 109,886 Gain 
Brooklyn Times 458,322 505, 9R2 47,660 Loss 
Standard Union ........ 389,830 467,422 77,592 Loss 
ED. wneoccvenses .. 14,509,205 14,840,291 831,086 Loss 
CHICAGO 
.. £< eee 1,738,779 1,847,892 109,113 Loss 
aaa 2,372,868 2,583,810 210,942 Loss 
Herald-Examiner ...... 935,352 1,086,729 151,377 Loss 
CE. snvccccsdonsvecess 665, 895 466,362 199,533 Gain 
*American ........ 1,200,495 1,250,652 50,157 Loss 
SFSU peo vewcccccess 264,687 7 204 122,517 Loss 
BORED © cc cvinseotsenes 7,178,076 7,622,649 444,573 Loss 
PHILADELPHIA 
BROMROEP ccccccesescsees 1,598,605 1,660,620 62,015 Loss 
ree 679,800 784,020 104,220 Loss 
BAGGOP co cccccccccsesecs 1,110,931 1,289,065 178,134 Loss 
*Evening Ledger ...... 1,111,978 1,255,608 143,630 Loss 
PBalletin § ...ccccccscecs 1,701,062 1,658,576 42,486 Gain 
DD Seaebsetaesetonees  abased 156,080 156,080 Loss 
ME: §«ssescbaupeeecess 605,860 7,870 147,990 Gain 
tes cccsvccesegecs 6,708,236 7,161,839 453,603 Loss 
?Sun discontinued Tebruary 4, 1928. 
DETROIT 
PEE wccbocccoveccesss 2,468,466 2,527,644 59,178 Loss 
TRRED cvcccoseccevccces 1,195,796 1,064,658 131,138 Gain 
Free Press ......++-++. 1,236,256 1,319,668 83,412 Loss 
TUBER ccccccccusenes 4,900,518 4,011,970 11,452 Loss 
CLEVELAND 
Plain Dealer .......... 1,364,925 1,508,925 144,000 Loss 
News-Leader .......... 908,175 1,114,825 206,650 Loss 
SEED. woes cncsccsoesss 1,297,800 1,257,600 40,200 Gain 
erry 3,570,900 3,881,350 310,450 Loss 
ST. LOUIS 
Post-Dispatch ......... 1,619,800 1,838,480 218,680 Loss 
Globe-Democrat ........ 1,110,300 1,170,600 60,300 Loss 
SE. edncnccochosesess 9,900 497,100 202,800 Gain 
a eee 309,600 314,700 5,100 Loss 
WARES. Kccccccceccsces 3,739,600 3,820,880 81,280 Loss 
BOSTON 
er 1,306,563 1,362,198 55,635 Lose 
GISBR  cccccccccccvscece 1,330,159 1,352,312 22.153 Loss 
TE p»poaencovouscasess 1,142,669 1,006,821 135,848 Gain 
Advertiser .......5-55- 345,655 443,925 98,270 Loss 
®American .....--ss045 1,082,449 1,104,949 22,500 Loss 
Traveler .....cseceess 406,675 451,216 44,541 Loss 
Transcript ........... 680,252 649,790 30,462 Gain 
IOS :.c65> ovectwenes 6,294,422 6,371,211 76,789 Lose 


*No Sunday Edition. 








BALTIMORE 
1927 
TN: cnetevevssdesocsade 1,332,341 24,078 Gain 
*Evening Sun 1,421,659 118,068 Gain 
errr ys 477,488 305,118 Loss 
ns an MP TT Tee 604,928 36,766 Loes 
TE abawanebecencesees 329,741 8,606 Gain 
EE ‘otéesénaneiuns J . 4,256,157 196,132 Loss 
tMorning American discontinued April 1, 1928; Sunday 


figures only are quoted for both 
linage not included. 
259,421 lines. 


years. 


LOS ANGELES 


American Weekly 
Morning American in June, 1927, carried 

















rr ae 1,898,568 2,027,998 129,430 Loss 
DT. Scnsvectoces# 1,612,682 1,822,912 210,280 Loss 
PD: wocnbeacouusees 825,076 862,848 37,772 Loss 
DE. écutdebiebackan 1,342,754 1,462,398 119,644 Loss 
ME srkecheeseectes 366,576 433,664 67,088 Loss 
EN. scdchetsboouncucs 279,384 272,182 7,252 Gain 
OND suebesdervnieee 6,324,990 6,881,952 556,962 Loss 
BUFFALO 
EY bina ttaihebe ives 841,560 814,095 27,465 Gain 
PD ) tdsnénbchanveased 1,111,237 1,145,513 34,276 
TEE .« soanee vetnonwaes 1,348,155 1,344,429 3,726 Gain 
BS “hedéeniwessces 3,300,952 3,304,037 3,085 Loss 
SAN FRANCISCO 
CBR ccvsccsccvssed 894 992 919,240 24,248 Loss 
SE? <cwesovdsaoese 1,315,748 1,426,138 110,390 Loss 
tt? tsp cpasueesesi 444,808 483,266 88,458 Loss 
.) ES ae - 681,562 818,510 186,948 Loss 
ED: ocHevnsecscsnses 621,278 660,044 38,766 Loss 
PEE. en viswondennds 3,958,388 4,307,198 348,810 Loss 
MILWAUKEE 
PE ac ccvcvnccssios 1,552,162 1,580,000 22,072 Gain 
MEE . wbehocesheneses 514,652 650,480 135,828 Loss 
TEE sbscbeoovivessss 190,083 190,847 814 Loss 
*Wisconsin News ...... 656,131 777,211 121,080 Loss 
Se: ontsavsenkesse 2.912.978 3,148,628 235,650 Loss 
WASHINGTON 
Di ~ cssscohpeseducenes 2,187,050 2,299,214 112,164 Loss 
DE sonceusbonbneensts 703,767 742,416 38,649 Loss 
*Evening Times ....... 550,049 578,828 28,779 Loss 
PEE necncccscsesoces 431,006 502,491 71,485 Loss 
*Evening News ........ 197,972 188,410 9,562 Gain 
DDS viki ccccteees se 4,009,844 4,311,350 241,515 Loss 
CINCINNATI 
WD ncisbicacevecssve 821,730 843,598 21,868 Loss 
*Times-Star  .i..cs.seee 1,270,346 1,353,206 82,950 Loss 
REP ccc ccceccesses 1,118,936 1,155,000 36,064 Loss 
ED -6hbKde becescsus 321,006 285,600 85,406 Gain 
TRONS. casececsnecceses 3,532,018 8,637,404 105,476 Loss 


NEW ORLEANS 
































Times-Picayune ........ 1,473,076 1,465,047 7,129 Gain 
POE: sckevotacsccwcsses 771,072 980,801 209,729 Loss 
WORRGD cosccces 638,315 741,991 103,676 Loss 
SEED co hewnwestseses 449,092 529,435 80,343 Loss 
ED . dubSicecessoes 8,381,555 3,718,174 386,619 Loss 
MINNEAPOLIS 
ED 9n4n65000408808 1,121,513 1,190,930 69,417 Loss 
Journal 1,210,874 1,227,867 16,993 Loss 
*Star 580,360 539,601 40,759 Gain 
ee 2,912,747 2,958,398 45,651 Loss 
INDIANAPOLIS 
SSD bbsdecccesoscese 1,531,816 1,583,715 51,899 Loss 
BOP cxndesecsccecese 931,926 1,188,392 206,466 Loss 
TERMS covcsccvescascce 546,198 419,718 126,480 Gain 
BROS  evcncccsvcvess 3,009,040 8,141,825 131,885 Loss 
DENVER 
MURR . cbndnenociocessia 645,372 759,248 113,876 Loss 
D  sscenueiseeneseees 1,233,764 1,295,000 61,236 Loss 
CRBS cc cccscccccccoes 507,668 689,500 181,832 Loss 
BES ccccccccesccceses 432,264 865,064 67,200 Gain 
WeteNS ccccvccccccses 2,819,068 3,108,812 280,744 Loss 
PROVIDENCE 
re 818,948 851,460 32,512 Loss 
CREED coccnccccevess 1,233,053 1,237,715 4,662 Loss 
ee 280,782 359,891 79,109 Loss 
ee 349,344) 315,883 33,461 Gain 
DotA soccccccccceses 2,682,127 2,764,949 82,822 Loss 
COLUMBUS 
DERG cccccscccscees 1,665,811 1,736,578 70,767 Loss 
JemTMAE sccccccccvcccecs 577,575 635,131 657,556 Lose 
PER -awbnceenude ste 976,902 1,000,390 23,488 Loss 
TAM scvesvevceeses 8,220,288 3,372,009 151,811 Loss 
LOUISVILLE 
Courier-Journal ........ 1,182,779 1,005,967 86,812 Gain 
*Herald-Post .......... 726,780 675,495 61,285 Gain 
SEND. es evescovercess 1,076,486 1,059,746 16,540 Gain 
BONED « wncncowsecnses 2,986,045 2,831,208 154,837 Gain 
ST. PAUL 
1928 1927 
*Dispatch 792,638 794,346 1,708 Loss 
Pioneer 809,760 751,100 58,060 Gain 
PD séncnepevetvvaces 655,634 738,416 82,782 Loss 
SUMS. © eh iccksaseséas 2,258,082 2,288,862 25,830 Loss 
























































OAKLAND 
1928 1927 
SEED » a ncobeone tae 1,402,548 1,464,582 62,034 Loas 
*Post-Inquirer ......... 1,024,954 1,056,748 31,794 Loss 
ON” Satis sctctess 2,427,502 2,521,330 98,828 Lows 
OMAHA 
Were ees cic cscccs 951,591 970,718 19,127 Long 
0” ae ee 691,635 616,868 74,767 Gay 
DUD bce cendastp ices 1,643,226 1,587,586 55,640 Gaty 
BIRMINGHAM 
Age-Herald ........ 671,230 624,412 146,818 Gai 
 ; dteek duvchsteuke 1,437,478 1,475,992 38,514 Los 
PEO © iweadevs chaos 523,670 494,144 20,526 Gats 
0 i ae oe 2, 2,494,548 137,830 Gaig 
RICHMOND 
News-Leader .......... 999.684 1,082,136 82,452 Lom 
Times-Dispatch ........ 825,626 801,528 24,108 Gatp 
ee eee 1,825,320 1,833,664 8,344 Lom 
DAYTON 
DD) necsthnecentaeaene 1,303, 55 1,458,982 155,428 Los 
PEE ceasessbheees os 817,460 906,500 89,040 Loss 
DUE Stwué odideewduew 501,102 605,990 104,888 Loss 
IE 8b.n.cévessoe0s 2.622.116 2,971,472 840,356 Loss 
HOUSTON 
eee 1,330,604 1,167,768 162,736 Gain 
Post-Dispatch ......... 1,259,160 988,022 271,138 Gain 
PD a Siles sa éve ke teeelb 708,806 631,582 77,224 Gain 
ME oe ssnteerens 3,298,470 2,787,372 511,098 Gain 
ATLANTA 
Constitution ........... 941,118 820,356 120,762 Gain 
 b8 0 ccpGuopdeag ii 1,222,364 1,204,665 17,699 Gain 
Georgian-American 618,480 648,510 30,030 Lows 
SS (SE aS . 2,776,962 2,668,531 108,431 Gaia 
KANSAS CITY 
546,720 429,795 134,925 Gain 
537,956 882,762 155,194 Gain 
*Star (morning) 899,816 857,872 41,944 Gain 
Dll | adsense conor eteanie 1520,015 1,503,200 25,815 Gain 
MNS eve ctn ceded 3,531,507 8,173,629 357,878 Gain 
MEMPHIS 
Commercial Appeal 1,136,520 1,164,443 27,923 Loss 
PAGPORL ccccccocccscecs 580,937 52,393 71,456 Loss 
*Press-Scimitar ..... 772,170 716,555 55,615 Gain 
ORES eel . 2,489,627 2,533,801 44,764 Lose 
NEWARK 
EE... nner cutabestt at 551,167 450,240 100,927 Gain 
- 7 eer 1,786,218 1,808,246 22,028 Loss 
*Star-Bagle .......... 937,076 953,932 16,856 Loss 
MD “ddetanxtecaaea 3,274,461 3,212,418 61,993 Gain 
PITTSBURGH 
*Post-Gazette .......... | Re roe 
Rn 'tvetstegednha's one 2,139,060 2,020,076 109,984 Gain 
Sun-Telegraph 1,252,013 oNs«é eS ¥ace 
Gazette-Times ......... vit awiby De. +.* Sebces 
*Chronicle-Telegraph ... odad ED 32 den arn n'y 
tt ediiete pases eeee< : ie Aa RRR RE 
a Tau. ° Seeces 
Totals .......... 4,073,635 5,883,522 1,259,887 Loss 
PORTLAND, ORE. 
PE: sh baesennees deees 528.544 859,254 164,200 Loss 
Dn nennseneetees 904.148 1,097,306 193,158 Loss 
Oregon Journal ........ 806,176 1,111,656 305,480 Loss 
oa 577,822 908 672 260,150 Gain 
SD Greveeenstenes 2,811,000 2,876,888 65,198 Loss 
ROCHESTER, N. Y. 
Democrat & Chronicle .. 1,217,533 1,468,798 246,260 Loss 
*Journal-American ..... 804,301 827,568 23,267 Loss 
*Times-Union .......... 1,142,869 1,191,781 48,912 Loss 
WEEE ‘eneccvasaesces 8,264,703 3,483,142 218,489 Loss 
LONG BEACH, CAL. 
Press-Telegram ........ 980 623 956,298 24,325 Gain 
WD ccesevceccvccccecss 461,930 476,315 14,885 Loss 
NSE ete: 1,442,558 1,482,618 9,940 Gain 
DES MOINES 
ROMNTEEE . oc cvccsccccess 682,337 686,270 8,983 Loss 
| 795,626 843,430 47,804 Loss 
SE icc atascsdcens 1,477,963 1,629,700 51,737 Low 
SEATTLE 
TED cued ccivewss gions 1,400,142 1,406,244 2,898 Gain 
Post-Intelligencer ...... 920,164 958,076 87,912 Loss 
Mn i inctShs bhteanasas 571,600 545,146 26,454 Gain 
ER Sanscedics§ § bb aieos 95,844 965,044 
TRE. soc cnskresézas 2,900,906 2,914,310 13,404 Loss 


Union Record suspended publication February, 1928, 
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] a SIX MONTHS’ LINAGE FOR PRINCIPAL CITIES SHOWS LOSS 


EWSPAPER advertising volume in 38 principal 

cities of the U. S. for the first six months of 

tom fy 1928 was 862,099,730 lines, as compared with 886,- 

Low ff 42,487 lines for the same period of 1927, a loss of 

14,382,757 lines according to figures just issued by the 

tom @ watistical department of the New York Evening Post 

and supplemented by Epiror & PusiisHer. The 
tabulation follows: 


























Lows es one 
Gals Summary of Advertising by Cities 
$8 cities listed § show gain 30 show loss 
Gain 1 papers listed 45 sbow gain 102 show loss 
8 no comparison 
1928 1927 
New York .. .... 91,016,245 91,833,443 807,198 Loss 
Gain SS es 44,478,117 46,525,053 2,046,936 Loss 
Lom Philadelphia ..... 40, 220) 821 41,926,023 1,705,202 Loss 
Gain Detroit ........-. 29,360,702 30,247,574 886,872 Loss 
Geveland ........ 22,316,925 22,852, 535,825 Lose 
Gain &. Louls ........ 23,328,540 24,419,980 1,091,440 Loss 
Boston ......+... 37,432,904 38,597,976 1,164,982 Lose 
‘Baltimore ...... 24,320,942 26,030,329 1,709,387 Loss 
los Angeles ..... 38,944,640 41,900,222 2,955,582 Lose 
Loe Buffalo .......... 19,687,938 19,082,303 605,635 Gain 
Sais fen Francisco..... 25,610,983 27,546,427 1,935,444 Loss 
. Milwaukee ....... 18,001,180 18,434,341 343,161 Loss 
r Washington ...... 25,675,465 28,045,518 2,370,053 Loss 
= Cincinnati ....... 21,382,686 21,757,642 374,956 Loss 
New Orleans .... 21,261,317 22,511,546 1,250,229 Loss 
Minneapolis ...... 16,971,692 17,252,361 280,669 Loss 
Indianapolis ...... 17,507,841 18,510,150 912,309 Loss 
Lom Denver .......--+. 16,166,448 18,287,832 2,121,384 Loss 
Lows Providence ...... 16,268,813 16,519,643 250,830 Loss 
lous Glumbus ........ 19,932,749 20,506,646 573,897 Loss 
lovisville ....... 17,670,105 17,474,873 195,232 Gain 
Lou Be PAW cccscccce 14,366,576 14,625,310 258,734 Loss 
Oakland ......... 13,944,994 14,760,914 815,920 Loss 
Omaha ..cseeeees 9,403,157 9,860,480 457,323 Loss 
Birmingham ...... 16,333,730 14,458,422 1,875,308 Gain 
Gain Richmond ........ 11,169,402 11,406,394 236,992 Loss 
Jain fp Dayton .eeeee ees 16,321,826 18,157,902 1,836,076 Loss 
Fain Houston ......... 18,827,190 17,927,546 399,644 Gain 
Des Moines ...... 9,008,724 9,382,492 373,768 Loss 
Fat BBORUA cccccccces 17,218,748 16,378,513 £40,235 Gain 
— Kansas City, Mo.. 20,392,859 — 19,589,640 803,219 Gain 
Memphis ......... 15,460,636 278,770 Gain 
Newark, N. J. .. 16,015,447 214,217 Loss 
Pittsburgh ...... 24,997,886 7,828,572 Lose 
Gain Portland, Ore. .... 16,028,652 2,502,530 Loss 
Gain long Beach ...... 8,785,756 564,024 Gain 
oes Seattle ........ +. 17,214,084 721,572 Loss 
Gain BOONE ° s sédcdees 862,009, 73) = 886,492,487 24,382,757 Loss 
+ Note references under individual newspaper linage. 
NEW YORK 
~- 1928 1 5 
Gain American ......+s-se005 6,370,430 6,443,284 72,854 Loss 
Sain Herald Tribune ........ 9,815,846 9,655,604 160,152 Gain 
DE Awsestencsesesness 15,380,192 14,954,004 426,098 Gain 
Gain BE ceedccsncsovcees 7,193,670 7,086,028 792,358 Loss 
Seer. (Ecce. c-cseces 1,101,434 1,618,045 517,511 Loss 
RPL E) ccovccccesesce 5,031,598 4,443,347 588,251 Gain 
*Bvening Graphbic...... 1,504, 132 1,788,632 284,500 Loss 
*Evening Journal ...... 7,017,006 7,207,046 280,040 Loss 
Tose ‘Brening Post ......... 2,843,570 © 2,869,752 26,182 Loss 
las ‘Evening World ........ 5,141,528 4,999,397 142,131 Gain 
Gain ME Gadebecvesecsvccosed 8,469,006 8,465,552 3,454 Gain 
DEOEEOED cccccececeses 2,981,108  2,904.071 12,963 Loss 
Lose Bronx Home News..... 2,891,683 3,039,268 137,585 Lose 
Brooklyn Bagle ........ 9,573,288 9,027,445 545,843 Gain 
Brooklyn Times ........ 3,039,816 3,387,276 347,460 Loss 
Standard Union ....... 2,661,938 2,863,612 201,674 Loss 
Gain ———_ -_ 
Loss BOGE ca sdcvecscncees 91,016,245 91,833,443 807,198 Loss 
— CHICAGO 
jain Bh Daily News .......+.+. 10,733,408 10,798,164 64,761 Loss 
MREMO cccccccccccccsces 15,498,198 16,332,573 834,375 Loss 
Herald-Express ......... 6,093,042 6,692,946 599,904 Loss 
MDE ccosccccccoce coos 2,908,061 —— 261,720 Gain 
fAmeric@n ....scecseees 7,142,475 A ,825 118,350 Loss 
jain SE sncdasthatese? 2'012:958 2°704,224 691.266 Loss 
Totals ..ccsce cnccecee “4, ‘478, 117 46,525,053 2,046,036 Loss 
, PHILADELPHIA 
Taquirer 2... ccccsccreses 9 633, 775 10,487,810 854,035 Loss 
ee are 4,419,470 288,485 Loss 
Low ele cae eee 7'637,457 664,840 Loss 
*Brening Le coer écowens 7,562,110 606,685 Loss 
rer 9,507,736 227,078 Gain 
Sn ga eanbeteeaneeds 2,311,440 481,765 Gain 
Loss call erences SS ee 
~ ME 5106 wa gudests's “40,220,821 41,926,023 1,705,202 Loss 
Pi] p 
Gain DETROIT 
DOWD ccccccccccccsecers 14,801,122 15,561,854 760,732 Loss 
iam EN. sacbdcccesescers 7,060,482 6,519,206 550,186 Gain 
Free Presse ....ccccesess 7,490,098 8,166,424 _&%. 326 Loss 
Loss Totals .....seeereeeees 29,360,702 30, 27, 5T4 ” $86, 872 Loss 
Loss CLEVELAND 
~~ Plain Dealer .........- 8,406,675 8,074,125 507,450 Loss 
Loss News-Leader ........-- 6,247,425 6,365,875 118,450 Loss 
SED wesateéenecies 7,602,825 512,750 90,075 Gain 
PND Seeccccovese . 22,316,925 22, 52,750, "535, 825 Loss 
— ST. LOUIS 
Post-Dispatch ........-- 10,085,040 11,882,080 1,797,040 Loss 
Gain Globe-Democrat ........ 7,164,900 7,336,200 171,300 Lose 
TAP cccccoccccccceecs 3,316,800 736,500 Gain 
RU EH 1,884,900 140,400 Gain 
Loss Totals ..cccccccccscees 23,328,540 24,419,980 1,001 091, 440 Loss 
— BOSTON 
Low He PPUTITITT TTT 7,902,750 8,244,203 341,543 Loss 
ae edeeveseccesoces .» 7,969,380 8,267,515 298,135 Loss 
SOE oescaes a iimekeemned 6,517,328 6,192,610 324,718 Gain 
Advertiser .....ceeseees 2,129,276 2,848,138 718,862 Loss 
Gain “American ....seeseess 8,187,205 3,356,170 168,965 Loss 
Loss Traveler ......++: ...e. 5,851,371 6,006,082 155,611 Loss 
Gain Transcript ....++++++++ 3,875,684 3,082,268 193,416 Gain 
Totals ccccccccccccess 87,482,994 38,597,976 1,164,982 Loss 
Loes — 
* No Sunday edition. 








linage not included. 
June of 1927 carried 809,645 lines. 





eoccdvcsccececce 2,32 


Se secevencegeneses 1,523,718 1,631,072 


eee vcceeceseces “19, 687, 938 19, 082,: 


Georgian-American 





*Chronicle-Telegraph 





Democrat & Chronicle .. 7,905,869 
*Journal-American 


BALTIMORE 
1928 1927 
ietsgitececveusetey 8,005,638 8,206,420 
- 8,729,892 8,533,038 
icuaeh<.dasiee $1,557,507 3,026, 8 
aoctevid 3,924,142 4,133,916 
eigen xe 2,013,763 2,040,110 





coves 24,320, 942 26,030,329 

+ Morning American discontinued April 1, 
figures only are quoted for beth years. American weekly 
Morning American for April, 


LOS ANGELES 
13,140,834 
11,103,890 
° ’ 4,838,568 
dun uces0egeéeees 8,073,716 #£,505,062 





1,746 2,590,196 


svdgcesectesesa 38,944,640 41,900,222 
BUFFALO 

nidiphcets op 5,043,471 4,828,263 

ee edenccecreccsass 6,595,550 6,601,648 


cc eceecsereeeeres 8,048,917 7,562,392 





ATLANTA 


5,175,573 
7,475,090 
3,727,850 


16, 378,513 





KANSAS CITY 
5,304 2,793,029 
471 2,478,954 





cescess. 9,085,233 5,085,690 
Pit ee ae . 9,284,861 9,281,967 


eevcccccccccveee “20, 392, 850 19,589,640 







"406, "703 











ecasit. eee "15,460,636 15,181,866 


b de 
Terre rrr ttit tT!" 16,459,953 10,696,976 
acheawoweah 5,555,404 5,532,688 
ccvessedacauese 16,015,447 16,229,664 
PITTSBURGH 
saceecaces 4,030,444 seeneeae 
ga nee¥ seed aoe bees 12,560,010 2,872,832 
eevetvaces 8,398 432 —-paxeeeee 
eeebedsses  €beetece 4,839,310 
wine d aetds 6,031,480 
Jadedesoweterekeace gocmnee® 4,993,954 
sSeducceabdedeeedss) coven aw 4,088,882 
seta “24,997,886 32,826,458 
PORTLAND 


2,547,426 2,935,170 
4,907,994 6,962,489 


eteteces 5,378,914 6,432,958 
eeesesssecess 8,194,318 2,200,565 
ceecccosecese 16, 028, 652 18, 531, 182 

ROCHESTER 
8,770,528 
eeenee 5,170,213 4,905,448 
6,296,189 ¥ 38 








19,372,271 20, 0,855, 734 


LONG BEACH 
3,061: 5,684,119 
2,724,218 2,517,613 
8,785,756 8 221,732 
SEATTLE 
8,04.146 8,322,958 
5.565.658 5.765.746 
3,144,200 





17,214,034 17,935,606 


SAN FRANCISCO 


5,675,180 5,804,274 
8,731,855 9,600,695 
3,034,528 
5,191,634 
3,915,206 


25 610, 983 27,546,427 





MILWAUKEE 


1, 165,906 9,178,007 
3,500.234 3,631,225 
1,214,627 1,353,980 
4,210,313 4,271,089 


_ 18,001,180 18,434,341 
























































WASHINGTON 
1928 927 
SE cadnat bieentesegnee 13, poop 14,553,553 .211,486 Loss 
WU Sab eesacceidéusaes 5, 24 4,584 621,999 Loss 
*Evening Times ....... 3,703,946 133,417 Loss 
BNE. dustcccecesecess 2 2 007-837 3,281,198 373,656 Loss 
*Evening News ........ 1,383, 747 =: 1, 262,242 29,495 Loss 
TOAD cccccccvcccces 3, 6 575,465 28,045,518 2,370,053 Loss 
CINCINNATI 
SPOBE nc cwcccccecscesee 4,900,306 5,030,702 130,396 Lose 
Times BOGP  « déécwscss 7,505,336 7,762,100 256,764 Loss 
DIET linac scketieens 7,158,060 7,300,432 142,382 Loss 
TARURD. «a vcncccddicedes 1,818,904 1,664,408 154,586 Gain 
ZOE. nccececpdeauess Dee 374,956 Loss 
NEW ORLEANS 
Times-Picayune ........ 9,152,459 9,201,961 49,492 Loss 
i Perreerrr rr ree ++» 4,980,418 5,576,541 646,123 Lose 
Btates.  ccccces eocccceses 4,364,753 4,458,008 93,345 Lose 
*Tribune...... oe céaede 2,813,687 3,274,956 461,269 Loss 
BOO ccccccccccses ++ 21,261,317 22,511,646 1,250,229 Loss 
MINNEAPOLIS 
THOR <dciccncnes +++» 6,814,379 7,175,478 361,009 Loss 
Journal ...... cesccccccs 6,957,391 7,187,752 230,361 Loss 
TN.” Gudaatrectccansce 3,199,922 2,889,131 310,791 Gain 
DOD Kecccccvddescos 16,971,692 17,252,361 280,069 Loss 
INDIANAPOLIS 
POU surcvcesedecusen f 9,261,090 508,203 Loss 
Me Scenes cenekveee aes 6 “019, 266 4 §=©66, 623,991 604,725 Loss 
CHIMES: . corcoccrccccsecee 2,825,688 2,625,060 200,619 Gain 
WOE Pivcccccceuceds 17,597,841 18,510,150 912,300 Loss 
DENVER 
TOW cccccccccdeccoccce 3,983,084 4,968,208 985,124 Loss 
BUMS scesecccvecesedves 7,044,020 7,281,624 237,604 Lose 
MEN? 60 bp vcoqnavesite 3,035,088 4,242,812 1,207,724 Loss 
WE cccveteconcnceuecs 2,104,256 1,795,188 309,068 Gain 
TOE. addvecdévéidéviar 16,166,448 18,287,832 2,121,384 Loss 
PROVIDENCE 
SOMMER. cicrcccscceessun 5,094,951 5,118,908 24,047 Lose 
fi PET re ere 7,105,974 7,063,521 42,453 Gain 
TORO. ccccccctiosecees 1,885,523 2,149,741 264,218 Loss 
TG nactcceiesiis -. 2,182,365 2,187,368 5,018 Loss 
TED. de deceviccsacs 5, 288, 813 16,519,643 250,830 Loss 
COLUMBUS 
DESPOCER «cc cccccceccose 10,517,391 10,657,355 139,964 Loss 
pT FF eer 3,534,975 8,831,686 206,711 Loss 
COMME ct cccccccccccecs 5,880,383 6,017,606 137,222 Loses 
Betels cc ccccvccccece 19,982,740 20,506,046 573,897 Loss 
LOUISVILLE 
Courier-Journal ........ 7,061,511 7,230,587 169,076 Lose 
Herald-Post .......60+- 4,359,015 3,892,811 466,204 Gain 
SZIMED:. sadvccoece Covese 6,249,579 6,351,475 101,896 Loss 
WOUND oc cccoccvcces se 17,670,105 17,474,873 195,232 Gata 
ST. PAUL 
OE > <c.cccatasenes 4,970,056 4,977 266 7,210 Loss 
PRO Saccedvicdetences 5,079,214 4,885,188 194,026 Gain 
PD < edvecdwcdwasdeces 4,317,306 4,762,856 445,550 Loss 
WD.  “scceewsecscess 14,366,576 14,625,310 258,734 Loss 
OAKLAND 
BEEP ‘go ccvececsss -e 8,966,552 9,410,100 443,548 Loss 
*Post-Inquirer ......... 4,978,442 5,350,814 372,372 Loss 
Totals ws puedes 13.44.0904 14,760,914 815,920 Lose 
OMAHA 
World-Herald ........- 6,022,877 oe. 124,852 Loss 
Se@-N@WS  ncsecesees ‘ 3,380,280 3,712,751 332,471 Loss 
Totals ..... coeenecece 9,403,157 9, 860,480 457, 323 Loss 
BIRMINGHAM 
Age-Herald ..es 4,178,686 3,666,250 512,386 Gain 
News a . §, 869.994 8,830,682 39,312 Gain 
SCPOSt cecsccccesssccses 3,285,100 3,239,326 45,774 Galo 
Tetee nc ccccccccccses 16,333,730 15,736,253 597, 472 Gain 
RICHMOND 
*“News-Leader..... -+. 6,001,182 6,315,154 223,972 Loss 
Times-Dispatch ........ 5,078,220 5,001,240 13,020 Lose 
Totale .cccces .-. 11,140,402 11,406,304 236,992 Loss 
DAYTON 
News (anicdawedeer 7,069,004 8,761,886 1,002,882 Lose 
*Herald : 5,086,000 5,436,760 350,760 Loss 
JOUEREL 2 cceccccce 3,566,822 3,959,256 392,434 Loss 
TOCBIG ccccccccccccecs 16,321, $26 18,157,902 836,076 Lose 
HOUSTON 
Chronicle ...cccccccsess 7,793,478 7,521,388 272,000 Gain 
Post-Dispatch ....6+6+> 6,667,206 6,532,904 134,302 Gain 
CPORE.  ccvcccsceccsione 3,806,506 3,873,254 6,748 Loss 
Totals ..cccccscce ede 18, 327, 190 17,927 646 399,644 Galn 
DES MOINES 
Regioter ...csccccccess 4,220,797 4,201,352 61,555 Loss 
Tribune... see eeeeeee 4,778,927 5,001,140 312,213 Loss 
Tetale .ncccccccccces 9,008,724 9,382,492 373,768 Loss 
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SECRETARY, REMAINS AS COUNSELOR 





Resignation Becomes Effective Aug. 1—No Successor Named— 
President Benson Will Give More Time to Association 
—To Operate Own Service 





AMES O’SHAUGHNESSY, one of 

the most widely known association 
managers in the publishing and adver- 
tising business, 
has resigned as 
executive secre- 
tary of the Am- 
erican Associa- 
tion of Advertis- 
ing Agencies ef- 
fective Aug. 1, 
but will remain 
with the associa- 
tion as counsel- 





or, it was an- 

nounced this 

week when Iet- 

ters written by 

Mr. O’Shaughn- ae pe RS 
essy and Presi- Tas, O'SHAUGHNESSY 


dent John Benson 
to the membership were made public. 

In his letter, Mr. O’Shaughnessy ex- 
plained that a desire to operate his own 
business as an _ advertising counsel 
prompted his resignation which he had 
first tendered in October, 1927, but which 
directors then refused to accept. 

As counselor of the A.A. A.A., Mr. 
O’Shaughnessy will make his office as 
now at the association’s headquarters in 
the Graybar Building, 420 Lexington av- 
enue, New York. But, when his resigna- 
tion becomes effective, he will be enabled 
to take on additional work for adver- 
tisers, agents and publishers, 

No successor has yet been appointed, 
nor are there present indications that one 
will be. Mr. Benson, it was explained, 
would devote more of his time to the as- 
sociation than heretofore, and will make 
his definite headquarters in New York. 
Mr. Benson was elected as the first paid 
president of A. A. A. A. at the last annual 
convention. 

“Mr. O’Shaughnessy has for some time 
been wishing to capitalize his knowledge 
and experience in the advertising business 
by engaging in counselor work for 
publishers, advertisers and advertising 
agents,” Mr. Benson said in his letter to 
members. “His resignation as executive 
secretary was therefore unavoidable. 

“He has been executive secretary since 
the Association was first formed 11 years 
ago. He did much of the pioneer work in 
organizing the Four A’s and in its early 
growth. His wide acquaintance with 
publishers and advertising agents was a 
big asset to the Association. 

“He has a genius for friendship. I have 
never known a man in or out of business 
life who knows so many people and has 
so miany friends. Wherever I go with 
him, in whatever city or state it may be, 
he is hailed and greeted in hotel lobbies, 
on the street, on the train. Everybody 
knows him by his first name and he calls 
them by theirs. 

“Fortunately, we shall not lose touch 
with him in Association affairs. He will 
still be with us and continue to give us the 
benefit of his wide knowledge and ac- 
quaintance. He will be as accessible as 
ever to all who in the past have gone to 
him for counsel or who desire to do so 
in the future.” ie 

Mr. O’Shaughnessy’s early training 
was in newspaper work, and he had al- 
ways been friendly toward the news- 
papers. He was a crusading reporter 

when working in that field. Engaged by 
a Chicago Hearst newspaper he exposed 
conditions in the packing trust and stock 
yards. Like many another newspaper 
man, Mr. O’Shaughnessy is a writer of 
verse. For some time he wrote a daily 
newspaper poem published in Chicago. 


His newspaper activities began in St. 
Joseph, Mo. In Chicago he worked on 
the Tribune, News, Times-Herald, 
Chronicle, Journal and American in va- 
rious capacities as reporter, war corre- 
spondent, special writer, managing editor, 
political editor and advertising manager. 


For a while he did correspondence from 
Europe for a syndicate of American 
newspapers. 

Mr. O'Shaughnessy is a native of Mis- 
souri. His father came from Ireland at 
the age of 10, grew up on a New England 
farm, moved west, married and settled 
down to the life of a farmer in Missouri. 

When the A.A. A.A. was formed in 
1917, Mr. O'Shaughnessy was conducting 
the O’Shaughnessy Advertising Company 
in Chicago. He was active as one of the 
group of agents who brought about the 
formation of the association and was a 
member of its first national executive 
board or governing body. One of the as- 
sociation’s first acts in perfecting its or- 
ganization was to elect him to the 
position of executive secretary. He went 
to New York, opened headquarters, and 
has been in charge of its activities ever 
since. 


NAMED SPACE BUYER 


Little, who has been with the 
Joseph Richards Company for a number 
of years, has been serene space buyer. 
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O’SHAUGHNESSY RESIGNS AS A. A. A. A. 


for 
NEWS MAN SUES DOHENY 


Robert H. Murray Asks $405,000 
Damages in Libel Action 


Robert H. Murray, formerly a news- 
paper man in Mexico City, filed a com- 
plaint in the Supreme Court, New York, 
this week, against Edward L. Doheny, 
millionaire oil operator, charging libel and 
asking $405,000 damages. A _ previous 
complaint had been dismissed by Supreme 
Court Justice Churchill, but permission 
had been granted at that time to bring a 
new complaint. 

Murray alleged that Doheny issued a 
statement in 1923 accusing him and 
George Creel of soliciting funds in 1919 
for a Mexican revolution to further the 


defendant's oil operations. He also 
claims he lost $35,000 in commissions 
because of the alleged libellous state- 
ments, and demands $270,000 punitive 


damages in addition to $100,000 originally 
asked in the first suit. 

Commissions amounting to $25,000 were 
lost, Murray alleged, when he had to 
drop a venture to induce the Mexican 
government to buy certain grazing lands 
in the State of Chihuahua, and $10,000 
commissions were lost when Doheny’s 
statement caused persons for whom he 
was acting with respect to oil lands 
near Vera Cruz to sever relations with 
him. 

Murray’s first complaint was dismissed 
partly because he failed to allege that he 
had had sustained Pecuniary loss. 





OUTDOOR ADVERTISING FIRMS SUED BY 
U. S—MONOPOLY CHARGED 





Department of Justice Brings Action to Dissolve Existing 
Agreements — Five Groups and Four 
Individuals Named 





HARGING violations of the Federal 

antitrust laws in the outdoor adver- 
tising industry, the Department of Just- 
ice filed suit against the General Outdoor 
Advertising Company, Inc.. the National 
Outdoor Advertising Bureau, Inc., the 
Outdoor Advertising Association of 


America, Inc., two Foster & Kleiser 
Companies, and four individuals this 
week. 

Kerwin H. Fulton, president of the 


General Outdoor Company and chairman 
of the board of the Outdoor Advertising 


Association, George Johnson, and George 
Armsby, all of New York, George W. 
Kleiser of San Francisco, the Foster and 
Kleiser Company, and the Foster and 
Kleiser Investment Company are also 
named in the suit in equity filed by the 
Department of Justice in the United 


States District Court 
District of New York. 

The government alleges that an illegal 
monopoly was created in the organization 
of the General Outdoor Advertising 
Company, Inc., in 1925 by the me rger of 
the former Thomas Cusack Company 
and the large Fulton group, which, un- 
der the leadership of Kerwin H. Fulton, 
were formerly competitors of the Cusack 
company. 

The affairs of the General Outdoor 
Association of America, Inc., with Mr. 
Fulton as chairman of the board, are be- 
ing conducted illegally and to the injury 
of competitors of the General Outdoor 
Company, Inc., the Department of Justice 
alleges. It also charges that an illegal 
contract exists between the National 
Outdoor Advertising Bureau, composed 
of some 200 separate advertising agen- 
cies, by which all of the contracts of 
these agencies for outdoor advertising 
are given to the General Outdoor Com- 


for the Southern 


pany. 
The government asks in its petition 
that the General Outdoor Company be 


either dissolved or that the court grant 
specific injunctions to prevent the com- 
pany from unlawfully interfering with its 
competitors and coercing advertisers and 
advertising agencies to contract ex- 
clusively with the General Outdoor Com- 


ny. 
In the event that the General Outdoor 


Company is not dissolved, the govern- 
ments asks that the contract with the 
National Outdoor Advertising Bureau be 
voided. 

The government also asks the dissolu- 
tion of an alleged combination between 
the General Outdoor Company and the 
Foster and Kleiser Company, by causing 
the Foster and Kleiser Company to dis- 
pose of its stock holdings in the General 
Outdoor Company, and George W. 
Kleiser to resign his directorship in the 
General Company. At the present time, 
the government says, the Foster and 
Kleiser Company conducts its operations 
on the Pacific Coast without competition 
from the General Company. 

In addition, the government asks that 
if the General Company is not dissolved, 
the control of the corporation be restored 
to its stockholders by dissolving the 
voting trust agreement under which the 
stock is now held, and asks the court to 
require the Outdoor Advertising Asso- 
ciation to submit a plan for the reorgan- 
ization of the administration of its 
business affairs “in harmony with the 
Anti-Trust Laws.” 

That the defendants are seeking to in- 
crease their control of the business is 
alleged in the petition, which says that 
at frequent intervals during the past vear 
the General Company has made offers 
to the P. and H. Morton Advertising 
Company, a Maryland concern, and em- 
ployed unfair practices with the intent to 
injure the Morton concern. 

The Department of Justice 
investigating the competitive 
in the outdoor advertising 
a long time, and this suit 
the investigation. 

Kerwin H. Fulton, 
General Outdoor 


has been 
conditions 
industry for 
is a result ot 
president of the 
Advertising Compzny, 
issued a statement which said that the 
petition of the government followed an 
extended negotiation concerning the pos- 
sibility of a consent decree in equity. 
The government, the statement said, in- 
sisted upon restrictions that would ren- 
der impracticable the delivery of satis- 
factory service and would impair, if not 
destroy, the company’s ability to sell the 
medium in volume sufficient to support 
the industry. 
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WHITE RATES BASEBALL 
ABOVE POLITICS 


Kansas Editor Says Latter Rates About 
13 Per Cent in Popular Interest— 
Sails for Vacation Tour 
of Europe 





William Allen White, editor of the 
Emporia Gasette, refused to discuss his 
recent statement that Governor Alfred 
E. Smith was a 
friend of the 
saloon when 
questioned by re- 
porters on_ his 
arrival in New 
York, July 23. 
Reporters meet- 
ing Mr. White 
at the Hotel St. 
Regis, where he 
stopped with his 
wife on his way 
to Europe, asked 
him “What about 
the charges that 
Governor Smith 
is the friend of the saloon?” 








Witiiam A. Waite 


Mr. White countered their question 
with, “Why does every one want to talk 
politics? I’m sure the American people 


are interested in something besides pol- 
itics, 

While he said he was greatly in- 
terested in politics, and thought that 
every one should give some thought to 
the men who governed them, Mr. White 
declared that he would give politics a 
low 13 in a percentage score of popular 
interest. 

“Baseball and radio would get more,” 


he said, “and I'd give baseball a mark 
of 40.” 
Mr. White told his interviewers that 


the discovery that four girls at the State 
Normal School in Kansas went without 
stockings created more interest among 
newspaper patrons than any political 
story of the same day. 

The interview turned to books, travel 
and leisure, and Mr. White praised Her- 
bert Hoover's culture, saying that with 
Mr. Hoover in the White House the 
artist would dare come out of “the gar- 
ret he has been occupying for the past 
eight years.” 


STARTS PLANE DELIVERY 





Chicago Daily News Vacation Service 
Will Continue to Labor Day 


The Chicago Daily 
inaugurated a regularly scheduled air- 
plane service for delivery of its Red 
Streak final markets edition to vacation- 
ing Chicagoans at lake resorts in Wis- 
consin and Michigan, and will operate 
the service until Labor day. 

Every afternoon two airplanes leave 
Chicago, one bound with a cargo of the 
Red Streak edition for Lake Geneva, 
where a part of the load is transferred to 
automobiles and distributed to Delavan, 
Fontana and Williams Bay, Wis. The 
other plane carries the Red Streak to 
Benton Harbor, St. Joseph, South Haven 
and Saugatuck, Mich. 

The Daily News recently adopted the 
red streak as a symbol to distinguish its 
final markets editions. The streak runs 
down the right hand margin of the front 
page of each section of the paper. 

The Daily News for some time has 
been using a blue streak for its final 
sports editions. 


News this week 


WARNS AGAINST “PUFF” PAPERS 


A new warning has been issued by the 
Better Business Bureau of New York 
against the “puff magazines,” many of 
which are flourishing in New York. 
Magazines of this type have been ex- 
posed by Epitor & PuBLIsHER. Given 
an impressive name, but without legiti- 
mate circulation, they prey on the vanity 
of business men by selling them at a high 
figure copies containing flattering articles 
Their only circulation is the sale of the 
“sample copies” to the persons who fall! 
for the scheme. 
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CAREFUL PLANNING INSURED SUCCESS 


OF COCA-COLA CONSUMER CONTEST 





Perils of Prize Competitions Avoided by Directors—200 News- 
papers and Five Magazines Used—Winners Announced 
Thirty Days After Close of Contest 





By HAMMOND EDWARD FRANKLIN 


qT art of planning a consumer sales 
contest to extract from it the utmost 
ig public and trade interest and sales is 
; problem which calls for experience, 
silty to anticipate and arrange for the 
glimited details and cost involved, and 
fair for showmanship. 

Few contests in recent years have at- 





$30,000° 


in ca 


Find Six Keys 
oo : 
of Coca-Cola 
























Example of Coca-Cola prize contest 
newsapper copy. 


tracted more widespread attention or 
en operated on so huge a scale as that 
wnducted last year by the Coca Cola 
Company of Atlanta, Ga. Prizes in cash 
totaling $30,000 were offered to those 
who would find the six keys to Coca 
(ola popularity described in six Coca 
(ola advertisements. Each contestant 
vas required to pick out one key which 
wpealed to him most, tell in one para- 
gaph why it was a good reason and also 
wite an answer in one paragraph on 
vat advertising of Coca Cola (other 
tun newspaper or magazine) had made 
te most impression, and where it was 
wn. A good part of Coca Cola’s five- 
tilion dollar advertising expenditure 
ws placed behind this contest. 
John M. Drescher, manager of the 
mrket research department of the 
VArcy Advertising Company, St. Louis, 
ks consented to outline, exclusively for 
& PustisHer readers, conclu- 
ts based on broad observation and ex- 
rience : 
“A consumer contest, properly handled, 
lm be a powerful sales stimulant. 
wally true, an incorrectly handled con- 
stof this type can become an appalling 
tisance and a source of expense of first 
magnitude. 
“The following have come to be recog- 
tied as fundamentals of what to do and 
tt not to do in handling consumer 
mmitests : 
‘l. The contest must have a definite 
i to accomplish. 
‘2. The contest must be easy for the 
lic to understand and to partici- 





ete in. 
‘3. Post office regulations must be ob- 


ved. 
“4. Adequate and prompt announce- 
ent of the winners must be made. 

‘5. The cost of the contest and- the 
Mntingencies that arise in the handling 
teturns must be anticipated. 

‘From the D’Arcy Advertising Com- 
iny’s experience in handling contests for 


our clients, we have come to the conclu- 
sion that, providing the contest is basic- 
ally sound in principle, the major re- 
sponsibility of any contest rests in one’s 
ability to anticipate its final cost and to 
realize the infimite detail it is necessary 
to provide for, before a contest can be 
handled successfully. 

“First consideration should be given to 
the cost of the space necessary to pre- 
sent the contest to the public. However, 
it is important to realize that the con- 
test should be considered separately and 
independently of the regular national ad- 
vertising program. A definite sum, in 
addition to the regular appropriation, 
should be set aside to care for the de- 
tails. 

‘The purpose of the Coca-Cola contest 
was to have consumers find and remem- 
ber the six keys to the popularity of 
Coca-Cola (taste, satisfies thirst, purity, 
5-cent price, sociability and refreshing 
qualities), to state in what advertise- 
ments the keys were found and to de- 
scribe any Coca-Cola advertising ob- 
served during the contest and _ state 
where it was seen. 

“Five national weeklies, Saturday Eve- 
ning Post, Collier's, Literary Digest, 
Liberty and Life, in addition to trade 
papers and 200 newspapers from coast to 
coast were used to present the contest to 
the public. In addition to the newspaper 
space placed direct by the Coca-Cola 
Company, the Coca-Cola bottlers through- 
out the country were supplied with mats 
and 10,000 posters carried the six keys. 

“The second item of cost, which often 
exceeds the expense for space, is that 
for booklets, dealer helps and other 
forms of advertising necessary as a tie-up 
between the advertiser, the advertiser's 
salesman and the dealer whose co-opera- 
tion i§ necessary to obtain complete mer- 
chandising of the contest idea. In a 
number of cases, advertising contests 
have fallen of their own weight because 
of the cost of distribution of booklets, 
etc., and the merchandising of advertis- 
ing at the conception of the contest have 
not been given enough consideration. 

“An idea of the part dealer helps, 
booklets, etc., played in the Coca-Cola 
contest may be gained from the fact that 
it was necessary to supply booklets to 
500,000 Coca-Cola dealers throughout the 
country. These booklets contained the 
rules of the contest and other informa- 
tion. Separate booklets were prepared 
for the bottle dealers as well as for the 
fountain dealers. 

“The third item of cost, and an im- 
portant one, is the determination of and 
the cost of announcing the winners. The 
announcement must be made with fairness 
and promptness. To accomplish this, it 
is necessary to build an organization of 
sufficient size and capacity to handle the 
returns at the greatest possible speed. 

“The cost of the handling organization 
is little realized until the flood of replies 
upsets the boat. An organization must 
be provided that can promptly handle the 
incoming returns and acknowledge re- 
ceipt of each return. In addition, a suf- 
ficient corps of readers of a high type 
must be provided to read contest reports, 
classify them and have them available for 
the final decision of the judges. 

‘To handle the Coca-Cola contest re- 
turns, approximately 40 college profes- 
sors and high school teachers were em- 
ployed to read and grade replies. They 
were selected in preference to clerks or 
inexperienced people because of their ex- 
perience in reading and grading reports. 

“The contest returns were divided into 
four groups. Group D replies consisted 
of those which failed entirely to follow 
the rules of the contest and, therefore, 
were ineligible. Group C consisted of re- 
plies in which contestants had failed to 
answer each and every question in the 
contest. Group B consisted of replies in 
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which the contestants had fully grasped 
the purpose of the contest and had sub- 
mitted replies complete in every detail, 
but which were lacking in the necessary 
fundamentals to make them prize con- 
tenders. Group A was composed of the 
reports above the average deemed of suf- 
ficient worth for consideration in making 
prize awards. 

“Many thousands of contest entries 
were read, separated and made available 
for the contest judges within a few 
weeks after the date of the completion of 
the contest and public announcement was 
ready within 30 days after the close of the 
contest. The proper handling of this job 
required not only a complete, but also an 
efficient organization.” 

A double page spread on May 7 in 
colors in the magazines illustrated the 
first key and carried full details of the 
contest. The reader was told to watch 
definite issues of several magazines 
through the first week in August for 
more keys. It was suggested that the 
reader also keep his eyes alert for post- 
ers, of which there would be 60,000 in 
5,000 communities, show window dis- 
plays, soda fountain and_ refreshment 
stand displays and little red Coca-Cola 
signs. A single column advertisement 
next to reading across from the single 
pages in colors went into full details. 

The intensive newspaper advertising in 
200 newspapers, a conspicuous feature of 
the program, opened with extra large 
space with the first key and all facts 
about how to enter the contest. It was 
followed week by week with the other 
keys. In each advertisement, emphasis 
was put on the word which stood for the 
key. The separate mat service furnished 
all bottling firms also led to wide use of 
newspapers in a local way. 

The contest was started in May, 1927, 
and concluded in August. The judges 
were three former presidents of the 
International Advertising Association: 
W. C. D’Arcy, St. Louis, Mo.; S. C. 
Dobbs, Atlanta, Ga., Coca-Cola Com- 
pany; Lou E Holland, of Kansas City, 
Mo., and C. C. Clark, president of the 
Coca-Cola Bottlers’ Association. The 
winner of the first prize of $10,000 was 
a stenographer in Anderson, Ind.; the 
second award of $5,000 went to a nurse 
in Dallas. Prizes of $2,500 to a house- 
wife in Dayton, $1,000 to a Brooklyn 
student, and $500 to a soda dispenser at 
Enid, Okla., were supplemented with 
many $100, $50 and $25 checks. 

The names and addresses of winners, 
together with the six keys to the popular- 
ity of Coca-Cola, were published in a 
double-page spread in magazines and in 
large newspaper space. -Although the 
contest required observation of six suc- 
cessive advertisements and was not easy 
to enter except thoughtfully, many thou- 
sand more entries were received than had 
been expected, but the machinery planned 
for judging them functioned smoothly. - 

The campaign was made the star at- 
traction of a merchandising booklet sent 
to the bottlers before the campaign 
opened. Many pictures visualized the 
scope of the effort not only of the special 
contest, but also of the steady Coca-Cola 
campaign running all the year to con- 
vince the public that “Thirst knows no 
season.” The company pointed out that 
college publications, foreign language 
papers, and newspapers were being used 
in a big way. More than 121,423,925 
messages in dailies alone had been sched- 
uled, counting total circulation. 

Of the advertisements in the contest, 
the one which stirred the most interest 
was a picture of a Kentucky colonel hold- 
ing up a bottle and saying, “Refresh 
yo'self!” The second was one illustrat- 
ing taste with a picture of a girl with 
three glasses raised. The third exempli- 
fied purity with rays from the sun focus- 
sing the reader’s eye on a glass of Coca- 
Cola. 

The dealers were keenly interested in 
the contest and many of them entered it. 
“The five-star book,” a 34-page brochure 
for dealers, has been brought out since to 
carry suggestions on how to get the most 
Coca-Cola business by (1) serving a 
quality drink through proper refrigera- 
tion, carbonation and sanitation, (2) 
using the thin six-ounce Coca-Cola glass, 
(3) keeping the red Coca-Cola sign on 
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store, (4) 
appetizing 
suggesting 
Many let- 


display inside and outside the 
operating an attractive and 
place of refreshment, and (5) 
Coca-Cola to his customers. 
ters and photos of dealers’ stores are 
included. The book has a message in its 
front from R. W. Woodruff, president of 
the Coca-Cola. Company, to the advertis- 
ing manager, emphasizing the cumulative 
effect of some $50,000,000 invested in 
Coca-Cola advertising over 42 years and 
pointing out that eight million glasses a 
day are being served. The book states 
that $72,000,000 in gross profit was made 
by retailers on Coca-Cola during 1927. 

Mr. Drescher concludes his comments 
on consumer contests and that of Coca- 
Cola in particular as follows: 
_“After awarding the prizes, the Coca- 
Cola contest replies were analyzed in de- 
tail; each reply was re-read, coded and 
tabulated on cards for the final analysis 
to determine in what magazine or news- 
paper the contest advertisements had 
been seen, what the contestants considered 
as the best key to the popularity of 
Coca-Cola, as well as an analysis of the 
kinds of Coca-Cola advertisements noted 
during the duration of the contest. The 
results of this study were compared with 
the results of previous national and sec- 
tional consumer surveys. Briefly, the in- 
formation obtained in this analysis was of 
material value. 

“It is our belief that prize contests 
have a definite value and the chief prob- 
lem in handling one is the anticipation of 
the various costs and infinite details in- 
volved.” 


THEATER PRESS AGENTS 
FORM A UNION 


New Group Frowns on Bald Space- 
Grabbing Attempts of ‘Fly-by- 
Night” Men—Mitchell 
Chairman 








_A definite move to obtain recognition 
for legitimate theatrical publicity was 
made last week when theatrical press 
agents organized the Association of 
Theatrical Agents and Managers, affili- 
ated with the American Federation of 
Labor. The association was formed, ac- 
cording to Theodore Mitchell, chairman 
of the board of directors, “partly as a 
protection against fly-by-night publicity 
grabbers who are responsible for most of 
the fake stunts concocted to get a dancer 
or night club proprietor first page posi- 
tion in the dailies.” 

“We naturally frown on fake press 
stunts,’ Mr. Mitchell told Epiror & 
PupLisHer. “They are silly and leave a 
bad taste in the mouth of the editor who 
falls for them. Consequently when the 
agent of a first rate theatrical producer 
comes around to the office with a legiti- 
mate news story, the editor, thinking of 
his experience with the fly-by-night 
agent, will have nothing to do with him. 

“We are asking producing managers to 
co-operate with us in our movement by 
placing their publicity in charge of one 
department or one responsible person, so 
that we shall be able to help correct 
abuses of newspaper space and establish 
our reliability and integrity in handling 
show news and advertising.” 

The association has a charter from the 
American Federation of Labor, and its 
headquarters are in the Knickerbocker 
Theatre Building Annex in New York. 
The control of the business operation of 
the association is vested in a board of 
governors, of which Mr. Mitchell as 
chairman and M. T. Middleton as secre- 
tary-treasurer have been acting as 
temporary executive officers. The full 
roster of the board and officers will not 
be announced until after the first general 
meeting. 


W. U. NET $7,278,705 


The Western Union Telegraph Com- 
pany reports a net of $7,278,705 after all 
charges for the six months ending June 
30, equal to $7.29 a share on the $99,- 
786,530 of stock, against $7,322,086 or 
$7.32 a share for the corresponding pe- 
riod for 1927 
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Romances of American Journalism 


Stories of Success Won by Leaders of the Press 


NE day back in October, 1874, the 
publisher of one of the leading 
newspapers in Texas decided to promote 
his office boy to the position of mail 


clerk. By this decision the bottom rung 
of this newspaper ladder was left open, 
and there came to fill it one who has, 
since that day, ascended to the topmost 
rung in the course of a-career only now 
at its zenith. 

The publisher was Col. Alfred H. Belo, 
of the Galveston News, one of the men 
whose pioneering spirit contributed splen- 
didly to the upbuilding of the great South- 
west. 

The boy receiving the promotion was 
T. W. Dealey, later to become general 
manager of the Belo publications, and the 
new office boy was George B. Dealey, his 
15-year-old brother, now president of the 
Dallas Morning News and its companion 
publications. 

Seventy-odd years ago the father of 
George #8. UVeaiey was in business in 
Manchester, kngiand. When a friend de- 
faulted and ruined his business he sud- 
denly found himself facing the necessity 
ot making an entirely new start, and so 
he packed up and brought his family to 
America. ihe boy, George Bannerman 
Dealey, was the second of his three sons. 

‘he Dealeys had a relative living in 
Galveston, and that circumstance deter- 
mined their destination. Lhe memory ot 
the ocean voyage and his first impressions 
of Texas are still fresh in Mr. Dealey’s 
mind. 

“We crossed the ocean in a cramped 
freighter. There was no passenger cabin, 
and quarters were built on deck to house 
us. We cooked most oft our own meals 
in this deck camp during the six weeks ot 
our voyage across the Atlantic and up 
into the Gulf of Mexico. 

“It was tropical summer weather when 
we reached Galveston, and the thing that 
impressed me most was an enormous 
green pile of watermelons on the wharf. 
1 had never seen melons before. After 
I tasted one | decided | was going to 
like Texas.” 

Iti Galveston, the two oldest boys, T. 
W. and George, soon found work that en- 
abled them to help carry the family bur- 
dens. They were nondescript jobs, those 
that first came to hand. CGeorge’s first 
place was in a candy factory. On Sun- 
days he pumped the church organ and 
rang the bell. Then he ran errands for 
some cotton brokers, delivered telegrams 
for the Western Union, worked in a gro- 
cery store, a harness factory, and in a 
soda water stand on the beach. 

Then one day came the golden oppor- 
tunity with the newspaper—golden in its 
prospect at the time, but far more so in 
the realization thereof. From the job of 
office boy, young Dealey took the place of 
his older brother when the latter was pro- 
moted to be assistant bookkeeper, which 
was head of the mailing room. From 
there he followed his brother on up the 
ladder, until in 1906 George Dealey was 
made a vice-president and director. A 
month later T. W. Dealey died, but the 
progress of his younger brother con- 
tinued without check. 

Mr. Dealey’s career has encompassed 
many changes, not only in the Southwest 
but in the institution he has served. 

“When I had charge of the mailing 
room,” Mr. Dealey says, “we sometimes 
had difficulty making the early mails. 
Sometimes the mail wagon came before 
we had the paper ready, and went on 
without us. Then my two helpers and I 
have to wheel the papers to the 
depot in a hand-cart, running like mad to 
catch the train 

“Though we were the principal news- 
paper in the state, our equipment was 
primitive. The press was an old double- 
cylinder affair with a capacity of 3,000 
papers an hour—compared with our mod- 
ern battery of presses, which turn out 
more than 200,000 an hour. In those days 
our paper stock came flat, in quires. To 
make it take the ink we had to wet it in 
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a water trough before feeding it to the 
press. First, we printed the two inside 
pages, then the sheet was turned over and 
we printed the two outside pages. After 
the sheets were printed they were put 
into another machine for folding. The 
machine was driven by a small steam en- 
gine, and cordwood was the fuel. 

“There were no linotype machines in 
the seventies, no mailing or addressing 
machines. All papers sent through the 
mail had to be addressed by hand. II!us- 
trations were unknown, the only ‘art’ be- 
ing a few stock woodcuts. Advertise- 
ments were simple notices, and ran 
month in and month out without change. 

“About 1880 we put in our first web 
perfecting press, which printed from a 
roll of paper, and a couple of years later 
we got addressing machines.” 

In 1885, realizing the importance Dallas 
was destined to play in the affairs of 
Texas, the Galveston publishers estab- 
lished the Dallas Morning News as a 


junior paper. By that time George B. 
Dealey had risen to a responsible position 
in his organization. To him was entrust- 
ed the task of investigating the possibili- 
ties of various North Texas newspaper 
locations, a work which occupied him for 
about a year, and when the new paper 
was established he became its business 
manager. 

Dallas, at this time, was a town of 
about 20,000 people, scarcely larger than 
any one of a halt dozen other towns in 
that region. The St. Louis papers had 
larger circulations there than any local 
paper up to the time of the News, and 
the enterprise faced many uncertainties. 

Mr. Dealey’s big job was also his big 
opportunity. He worked incessantly, 
often far into the night after a full day. 
He did so well that in ten years Colonel 
Belo gave him the title of manager, add- 
ing to his already heavy responsibilities 
many new ones, 

But then came the Spanish War, re- 


doubling the demands upon the manager’s 
time, energy and strength. Many a week, 
day in and day out, he was on the job 
from early in the morning until late at 
night. There followed a breakdown, his 
first real sickness and his first vacation in 
more than a dozen years. 


In 1901, Colonel Belo died. He was 
succeeded in the presidency by his only 
son, who, however, lived only five years 
longer. When he died George B. Dealey, 
by right of experience and seniority, was 
in line for the presidency, but at his own 
request the office was given to another 
member of the Belo family, Cesar Lom- 
bardi; so that not until Mr. Lombard 
died in 1919 did Mr. Dealey succeed to 
the presidency. He had then been with 
the company 46 years. 

Upon this occasion the employes of the 
company gave him a surprise party, pre- 
senting him with a silver tea service, and 
in an impromptu speech upon that occa- 
sion Mr. Dealey summed up in a few 
words his whole success formula: 

“My attainment to my present place,” 
he said, “is not so much due to any per- 
fection in me as to the fact that I stuck 


to the job. That is the advice that I 
would give to others. Always stick to 
the job.” 


Mr. Dealey has always refrained from 
allowing outside business interests to en- 
croach upon his time. He has declined in- 
vitations from several banks to become a 
director; he has been importuned again 
and again to run for political office, but 
he has always declined. 

He has acquired many honors, however. 
He holds honorary degrees from one col- 
lege and two universities; he is trustee of 
his church—the Westminster Presbyterian 
—and has been president of the Dallas 
United Charities for eighteen years. 

Seven years ago when Mr. Dealey was 
elected president of A. H. Belo & Co, 
the firm’s publications included the Gal- 
veston News, the Dallas Morning News, 
the Dallas Journal, the Semi-Wcekly 
Farm News and an annual, The Texas 
Almanac. In 1923, the Galveston News, 
now a much smaller enterprise than its 
Dallas offspring, was sold to local men of 
its city. Two years later Mr. Dealey 
began negotiations with the heirs of the 
Belo estate, who held two-thirds of the 
company’s stock, and the outcome of these 
negotiations was the re-organization ot 
the company, in the summer of 1926, with 
the man whose tireless efforts have prob- 
ably contributed more than those of any 
other individual to its success, in control 
of the financial as well as executive des: 
tinies of its papers. 

Associated with Mr. Dealey in the com- 
pany, now the A. H. Belo Corporation, 
are his two sons, Walter and Ted. The 
former holds the office of vice-president 
and shares with his father a great many 
of the responsibilities of the corporation’s 
enterprises. 


EDITORS ON PROGRAM 


Abbot, Gurley, Bryan, Fishburn Among 
Virginia Institute Speakers 


Several prominent newspaper men will 
speak at the round-table on “The Press 
in Public Affairs” at the second annual 
University of Virginia Institute of Public 
Affairs to be held Aug. 5 to 18 at Char- 
lottesville. 

Willis J. Abbot, of the Christian Sci 
ence Monitor, Boston; Don Seitz; 
Boyd Gurley, editor Jndianapolis Times; 
John Stewart Bryan, publisher Rich- 
mond (Va.) News-Leader, and Junius 
P. Fishburn, publisher Roanoke (Va.) 
Times and World-News, are among 
those who have accepted invitations from 
Dean Charles G. Maphis, director of the 
Institute. 

Dr. Victor Rosewater, former editor 
and publisher of the Omaha (Neb.) Bee, 
and ex-chairman of the Republican Na- 
tional Committee, will again lead the 
group discussions. 
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Weekday - 411,817 
Sunday - 710,441 


(Average sale for six months 1928) 





‘Tue AVERAGE NET PAID 
SALE of The New York Times for 
the six months of 1928 was 411,817 
weekdays, 710,441 Sundays. 


Weekdays the sale represented 
a gain of 28,541 over the correspond- 
ing period in 1927, Sundays the gain 
was 48,957. 


Of the weekday gain 86% was 
in New York City and suburbs, of 
the Sunday 68%. ‘The Times sale 
is obtained without premiums, con- 
tests or exploitation of features. It 
rests on legitimate demand for 
The Times’ unrivaled news. Intel- 
ligent readers increasingly prefer 
The New York Times. 
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LEE WEATHERS ELECTED PRESIDENT 
OF N. C. PRESS ASSOCIATION 





Work of Field Secretary Praised at Sedgefield Meeting July 
18-20—Duke U. Professor Says News Stories 
Will Win Coming Election 





HE 56th annual convention of the 
North Carolina Press . Association, 
held at Sedgefield, near Greensboro, on 
19 and 20, with some 100 
daily and weekly members present, had 


zen, and J. P. Cook, Concord Standard, 
members who have died during the past 
year. 

Decision as to the meeting place next 
year was left to the executive committee, 








Exectttive group of the North Carolina Press Association—left to right: B. 
Arp Lowrance, field secretary; J. W. Noell, retiring vice-president and member 
of the new executive committee; J. W. Atkins, retiring executive committee- 
man; A. L. Stockton, retiring president; Lee B. Weathers, newly elected presi- 
dent: Miss Beatrice Cobb, re-elected secretary; W. Carey Dowd, continued on 


the executive committee; and A. C. 


. two feature events of interest. One was 
a thorough-going discussion of the value 
+ of a full-time field secretary, the other a 
penetrating discussion by Dr. W. T. La 
Prade, of Duke University, of the pow- 
erful influence of news, an influence 
which Dr. La Prade declared even the 
expert newspaper men do not 
understand and do not know how to 
develop. 

The sessions opened on Wednesday 
night, July 18, with Dan Tompkins, 
Sylva Jackson County News, delivering a 
plea to the churches and the church 
* leaders of North Carolina not to attempt 
dictation of political support. On Thurs- 
day morning, President A. L. Stockton 
delivered the annual address, praising the 
» state’s press for the major good accom- 
’ plished in North Carolina in recent years 
' and asking a vigorous support of a work- 
men’s compensation act and of a strict 
secret ballot law. After the report of 
the executive committee, there ensued 
' the discussion of the work of B. Arp 
‘Lowrance, Charlotte, field secretary. 
Thursday afternoon was given over to 
sport events, and Thursday evening to 
‘the annual banquet, at which Dr. La 
Prade was speaker, the annual ball fol- 
lowing. 

On Friday morning, the closing ses- 
sion, Lee B. Weathers, Cleveland Star, 
* of Shelby, was elected president; J. L. 
Horne, Rocky Mount Telegram, vice- 
/»president, and Miss Beatrice Cobb, Mor- 
ganton News-Herald, re-elected secre- 
tary. These three and the following 
compose the new executive committee: 
A. L. Stockton, Greensboro Daily News, 
W. Carey Dowd, Charlotte News, J. W. 
* Noell, Roxboro Courier, R. F. Beasley, 
Monroe Journal, and Herbert Peele, 
Elizabeth City Advance. The association 
went on record in support of the secret 
ballot, an eight-month school term 
. throughout the state, and a workmen’s 
+ compensation law. 

The Wilkes Patriot was awarded the 
Savory cup, for the most effective weekly 
‘mewspaper of the year. A. N. Critcher 
is publisher. Effective memorials were 
read for W. Carey Dowd, Charlotte 
News, Theodore Harris, Asheville Citi- 


Huneycutt, retiring committeeman. 


Roaring Gap, Elizabeth City and Ashe- 
ville putting in bids. 

As the result of the review of the 
work of the field secretary during the 
past year, the association continued B. 
Arp Lowrance in that position, continued 
the same method of assessment based on 
circulation and launched a plan for prep- 
aration of more prompt and full financial 
support of the secretary’s work. In spite 
of handicaps in finance and indifference 
on the part of some members, the execu- 
tive committee listed as accomplishments 
of the field secretary: a nearly 100 per 
cent increase in membership, the engen- 
dering of better business methods among 
members, curtailment of free publicity 
and prompt reporting of credit informa- 
tion. 

The address of Dr. LaPrade on 
Thursday evening was based on an in- 
tensive research in American and Eng- 
lish newspapers of the past and the pres- 
ent. Editorial writing has not kept pace 
with news improvement, he said. 
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ENDS EDITORIAL MERCY 


Provo Herald to Ignore All Requests to 
“Keep It Out of the Paper’ 


The Provo (Utah) Herald announced 
editorially on its front page last week 
that all requests to “keep it out of the 
paper” would be ignored hereafter. The 
reason given was that papers in other 
cities whose correspondents live in Provo 
print stories of petty arrests, which the 
Herald sometimes omits out of pity for 
the victims, who usually plead that the 
publicity will cause them to lose their 
jobs or will “kill mother’. Conse- 
quently, the Herald states, indignant 
readers who have read the items in Salt 
Lake City papers circulating in .Provo 
call up the editorial room of the Herald 
and tell the editors what they think of 
them for omitting news, while other 
papers print it. 

“Acting on the first impulse,” the 
Herald’s editorial reads, in part, “they 
(the readers) go to the telephone and 
tell the editorial department in no uncer- 
tain terms just what kind of spineless 
creatures they are for withholding legiti- 
mate news, and then notify the circula- 
tion department that they no longer want 
the paper delivered to their homes. They 
want the news, all the news, unpleasant 
as well as favorable.” 
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THREE BRITISH PAPERS SOLD 


Sir Leicester Harmsworth Buys The 
Queen, Field and Law Times 


Lonpon, July 16—Sir Leicester Harms- 
worth, who owns newspaper interests in 
the West of England, has purchased, 
through his Consolidated Newspapers, 
Ltd., The Queen, The Field, and The 
Law Times, three old-established papers, 
catering respectively to leisured women, 
the owners of country estates and mem- 
bers of the legal profession. 

These three journals were formerly 
owned by The Field Press, Ltd. of 
which Hew Stevenson, of Chathill, 
Northumberland, and Sir Walter Runci- 
man were respectively chairman and 
director. 





PUBLISHER PAYS JUDGMENT 


H. L. Moody, publisher of the Redding 
(Cal.) Searchlight, recently paid $7,924.25, 
into the Shasta country treasury to sat- 
isfy judgment given against him by 
Superior Judge Trabucco on Aug. 6, 
1926. The court held that Moody, as pub- 
lisher of the Searchlight, had been paid 
$5,756.96 illegally while acting as super- 
visor. The judgment was increased by a 
20 per cent penalty, interest and court 
costs. 





Worcester, Massachusetts 


Cross Section 


prehensive test campaign. 


a tremendous appeal. 


introduction brings confidence. 


read The Telegram-Gazette. 


New York Boston Chicago 





New England Market 


New England is different—and all its differences are summed up 
in this one field, offering an exceptional opportunity for a com- 


Here are the comfortable bungalows of skilled mechanics—homes 
modern to the last word, owned by the people who live in them, 
people alert to everything that makes for better living. 


A large percentage of Worcester’s 204,560 population maintain 
old-time traditions of the home and the family. An unusually 
great number of them own their own homes. 

Within 18 miles of City Hall are many pretty little towns, alive 
and alert, and hundreds of money-making farms. These 206,429 
suburbanites know how to live well, and do. 

Still in considerable numbers are the old white colonial houses, 
half hid by lilacs under whose shade was resumed the romances 
interrupted by the fighting at Bunker Hill. 
These conditions are typical of New England. 

In over 93% of these varied Worcester homes the WORCESTER 
TELEGRAM-GAZETTE is a welcome visitor whose word of 
And, of the homes of the suburban territory, 73.8% regularly 


And the advertiser who establishes his product in Worcester, with 
its typical cross-section of New England life, may confidently 
look forward to equal success throughout the New England states. 


THE TELEGRAM-GAZETTE 


Worcester, Massachusetts 


George F. Booth, Publisher 


Paul Block, Inc., National Representative 


of the 


Here quality makes 


Detroit Philadelphia San Francisco 
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THE ST.LOUIS STAR 


Daring First Sx Months of [096 Gained 


134,30 [ 


/n Iotal Paid Advertising~ 


The Six Leading Newspaper Gains in the Principal Cities uf America 
for the First Six Months of 1928, as Compared With the 
First Six Months of 1927, Are as Follows: 





The above achievement 
is eloquent testimony to 
the new position occu- 


Star in America’s news- Firt THE ST. LOUIS STAR Gained 734,377 Lines 


- © €©¢ 4 ¢ 04 





ee res a Second New York Daily News. . . (%2%%,.) Gained 588,251 Lines 
ie Se ee Third Detroit Times.......... inciudes Owty |) Gained 550,186 Lines 
Secty nies us bat bo Fourth Brooklyn Eagle ........ ( Includes Daily) Gained 545,843 Lines 
ng Rn lg Fifth Birmingham Age-Herald ( ,3%.>%¥,.) Gained 512,386 lines 
Sapiens 2 thn agpee- Sixth Buffalo News................... Gained 486,525 Lines 


The Above Figures Were Compiled by the 
New York Evening Post Statistical Department ) 


THE ST. LOUIS STAR 


National Advertising Representatives— STORY, BROOKS & FINLEY 
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MOLINE DAILY MARKS 
ITS 50TH YEAR 


Dispatch Issues 176-Page Edition July 
31—P. S. McGlynn, Publisher, 65 
Years in Newspaper Work 





The Moline (Ill.) Daily Dispatch on 
July 31. celebrates its 50th anniversary 
as a daily with the publication of a special 
historical edition 
of 176 pages. 

The Dispatch 
was founded on 
July 31, 1878, by 
Oliver White. 
During the next 
few years there 
were a number 
of owners but in 
July, 1885, P. S. 
McGlynn and 
John K. Groom 
acquired control 
and since that 
time the organi- 
zation has _ re- 
mained to a certain extent intact and the 
progress of the newspaper has been steady. 

P. S. McGlynn is still publisher of the 
Dispatch and though he is near his 80th 
year he still takes an active interest in the 
paper. 

John K. Groom, Mr. McGlynn’s partner 
in the purchase of the Dispatch in 1885, 
also is still active in newspaper work and 
is connected with the Aurora (Ill.) 
Beacon-News. Mr. Groom sold his in- 
terests in the Dispatch in 1891 to W. F. 
Eastman. On the death of Mr. Eastman 
in 1909, John Sundine, who had started 
with the Dispatch as a carrier boy, be- 
came Mr. McGlynn’s partner and busi- 
ness manager of the paper. 

Mr. McGlynn and Mr. Sundine were 
sole owners of the Dispatch until the 
latter's death on Nov. 23, 1923. At that 
time there was a reorganization, Mr. 
Sundine’s brother, August Sundine, and 
Harry A. Sward and L. R. Blackman 
purchasing interests in the company. 

Mr. Blackman, who started with the 
Dispatch as carrier boy, later becoming 
reporter and then city editor, has been 
editor for some years, Mr. McGlynn 
assuming the title of publisher at the 
death of Mr. Sundine. Mr. Seward, is 
now business manager. He has been 
been with the Dispatch for 30 years. 

Mr. August Sundine is vice president 
of the company and merchandise man- 





P. S. McGryrrw 


ager. 

Mr. McGlynn has spent 65 years in 
newspaper work. He began in 1863 at 
the age of 13 as a printer’s devil on a 
weekly in Washington, Ia. He worked 
as a printer in Chicago, and later did 
his first reporting on the Davenport 
(la.) Gazette. While on the Rock Island 
Union he bought a half interest in the 
Moline Dispatch in 1885. 


$1,000,000 MIEHLE EXPANSION 


Plans have been completed for a four- 
story $1,000,000 addition to the plant of 
the Miehle Printing Press & Manufac- 
turing Company at West Fourteenth 


287,602 


was the average net paid daily 
circulation of The Baltimore 
Sun (morning and _ evening 
issues) for the month of 


June, 1928 


The average net paid circulation 
of THE SUNDAY SUN per 
Sunday for the month of June, 
1928, was 189,316. 


Everything in Baltimore 
Revolves Around 


THE @@ SUN 
Morning Evening Sunday 
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street and Damen avenue. The annex, 
to cover a tract 300 x 280 feet, will ad- 
join the present three-story building on 
the west. Construction is scheduled to 
start in about three weeks. 


COMMITTEES NAMED BY 
EDITORS’ GROUP 


President Harrison’s Appointments for 
Year Announced—Hough, New 
Bedford Standard, Heads Legis- 
lation Body 


Committees of the American Society of 
Newspaper Editors for the year were 
announced this week by Walter M. Har- 
rison, of the Oklahoma City Daily Okla- 
homan and Times, and the society’s 
president. 

George A. Hough, of the New Bed- 
ford (Mass.) Standard, heads the legis- 
lation committee, consisting of Louis B 
Seltzer, Cleveland Press; Roy Dunlap, 
St. Paul Pioneer Press; Ralph Ellis, 
Kansas City Journal-Post; A. C. Cum- 
mins, Wilmington (Del.) News. 

Other committees are: 

Membership: Ted O. Thackery, New 
York Telegram, chairman; George B. 
Longan, Kansas City Star; Dwight Mar- 
vin, Troy Record; Paul Williams, Utica 
Press; Moses Strauss, Cincinnati Times- 


of Journalism: Henry E. 
Claus, Boston Transcript, chairman; 
Tom Wallace, Louisville Times; How- 
ard Kahn, St. Paul News; L. D. Fred- 
eriks, Rockford (Ill.) Star; Robert E. 
Stevenson, Waterbury (Conn.) Ameri- 
can. 

Resolutions: A. K. Kirchhofer, Buf- 
falo News, chairman; Gardner Cowles, 
Jr., Des Moines Register and Tribune- 
Capital; A. L. Miller, Battle Creek En- 
qurer and News. 

Program: Grove Patterson, Toledo 
Blade, chairman; W. G. Vorpe, Cleve- 
land Plain Dealer; David Lawrence, 
United States Daily; Herbert Bayard 
Swope, New York World; C. M. Mor- 
rison, Philadelphia Public Ledger; Henry 
J. Allen, Omaha Bee-News; Willis J. 
Abbot, Christian Science Monitor; E. S. 
Beck, Chicago Tribune. 

Sports: William P. Beazell, New 
York World, chairman; John S. Knight, 
Akron (O.) Beacon-Journal; George B. 
Armstead, Hartford (Conn.) Courant. 





GERMANS TO MEET IN FALL 


The Association of German Advertis- 
ing Men will hold its principal meeting 
of the year at Duesseldorf, September 
7-10. Following sessions, delegates will 
visit Pressa, the international advertising 
exposition, at Cologne. 





Straight from 
Hollywood 


LL the glitter, color, 

glamour and fascination 

of the Film Capital, with 
its many and varied happenings 
and vivid personalities of world 
interest, set before your readers 
in the brightest and most read- 
able style. 
All the news of the movie stars 
and the latest motion picture 
activities and plans for the 
future. A feature that will fas- 
cinate every newspaper reader. 
To the average person today, 
Hollywood, with its famous 
people, is the most interesting 
place on earth. 
This service so reasonably 
priced that the small town paper 
can afford it. For information 
address : 


FELIX ORMAN, 


6504 Selma Avenue 
EIOLLYWOOD, CALIF. 
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VETERAN VIRGINIA 
PUBLISHER DIES 


W. S. Copeland, Newport News Daily 
Press and Times-Herald Was Dean 
of State’s Newspaper Men 
—Was 72 Years Old 


W. S. Copeland, editor and publisher 
of the Newport News (Va.) Daily Press 
and Times-Herald, and former president 
of the Virginia Press Association, died 
suddenly at his home at Newport News 
Tuesday evening at 7:30 o'clock. 

He was taken ill about 2 o’clock Tues- 
day afternoon and went to his home, but 
recovered a short time later and was up 
and about the house for some time before 
his death, 

The end came quietly and peacefully. 

Mr. Copeland died in his sleep after lying 
down on his bed for a few moment’s 
rest. 
Mr. Copeland was 72 years old and had 
been actively engaged in newspaper 
work in Virginia for the last 47 years, 
being affectionately known as the “Nes- 
tor of Virginia editors.” 

He is survived by his wife, Mrs. Grace 
B. Copeland, and three children, Miss 
Elizabeth Copeland, Scott Copeland and 
Mrs. Katherine Copeland Lacy, the latter 
being the daughter by his first wife. 
(Mr. Copeland was born in North 
Carolina, the son of Dr. Winfield Scott 
Copeland and Katherine E. Randolph- 
Copeland. He received his education at 
a local academy at Jackson, the Uni- 
versity of Virginia and in a newspaper 
shop. He delighted to tell ‘that he re- 
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ceived his “book learning at the academy 
and the college, but his newspaper educa. 
tion by serving an apprenticeship in the 
plant.” 

His first work was on the Peters 
(Va.) Index-Appeal. From that news. 
paper he was called to Norfolk to be city 
editor of the Norfolk Virginian, now the 
Virginian-Pilot. He held that position 
for several years, but having a desire to 
“strike out for himself” he purchased an 
interest in the Danville (Va.) Register 
and remained there for eight years, when 
he sold his interest and purchased an 
interest in the old Richmond (Va.) State. 

In 1896 he sold his interest in the 
State and became a member of the staff 
of the old Richmond Times, then owned 
by Joseph Bryan, father of John Stewart 
Bryan, publisher of the Richmond Neuy. 
Leader. He helped to establish the old 
Evening Leader, now the News-Leader, 
as the afternoon edition of the Times. 

In 1901 he conducted the negotiations 
between the Times and the old Dispatch, 
which resulted in the consolidation of the 
Times and the Dispatch in the morning 
field and the News and Leader in the 
afternoon field. 

A short time later he resigned from 
the Times-Dispatch and purchased the 
Newport News Times-Herald. Later 
the Herald was consolidated with the 
Daily Press, Mr. Copeland becoming 
president of the Daily Press, Inc., and 
editor of the Daily Press and Times- 
Herald. 

He was in harness up to a few hours 
of his death, refusing to “take things 
a as his family and friends often ad. 
vised. 








Fruit and Nuts... 
Vegetables 


Chas. H. Eddy Co. 
Boston New York Chicago 





New England’s Second 


Metropolitan Providence 


Spends $59,928,000 annually 
for Food Productsas follows 


Groceries and Delicatessen.......... 
Confectionery, Ice Cream, Soft Drinks. . 
Milk, Butter, Cheese, Eggs........... 
MOON WWUUNENS. ccc ccc cece 


i aat Ges Peaks Gek}.......... 


(U. S. Bureau of Census figures for 1926) 


Rhode Island depends upon outside sources for more 
than 90% of its food supply. 
share of Rhode Island Business? 


This compact market is effectively reached by The 
Providence Journal and The Evening Bulletin. 


Providence Journal Company 
Providence, R. I. 


Representatives 


Largest Market 





. $25,929,800 
. 8,088,600 
7,233,000 
5,916,400 
5,782,900 
3,082,600 
1,960,800 
1,210,000 

724,700 


$59,928,800 
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Are you getting your 


R. J. Bidwell Co. 


Los Angeles San Francisco Seattle 
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Ee 
Detroit News Leads All Other 
Newspapers in May and June 





6 Reaees leadership of The Detroit News in adver- For nearly a decade and a half The Detroit News 
tising reflects the prosperity of the Detroit has been either first, second or third in advertising 
field and the confidence advertisers, both national in the world, and in 1926 it established the world’s 
and local, have in this paper’s ability to reach the advertising record for all time, having published in 
consuming public. that year 34,030,570 lines. 

During May and again in June The Detroit News Advertisers can scarcely hope to find the perfect 
led the leading newspapers of New York and market and the perfect medium; nevertheless the 
Chicago and all other cities of the United States in combination of The Detroit News and Detroit 
advertising, thus repeating an achievement that has makes as ideal an advertising situation as one may 
characterized it again and again. expect, for in Detroit The Detroit News reaches 

OUT OF 
EVERY 


Homes Taking Any English Newspaper 


The Detroit News 


New York Office : Chicago Office 
— I. A. KLEIN, 50 East 42nd St. For 55 Years Detroit’s HOME newspaper J. E. LUTZ, 6 N. Michigan 
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CAPT. RULE, OLDEST ACTIVE U. S. EDITOR, 
DIES FOLLOWING C?PERATION 





Eighty-Nine Year Old Veteran Se?!) 


£ /0 Years on Newspapers 


and 40 Years as Editor of Knoxville (Tenn.) Journal— 
Adolph Ochs Once His Office Boy 





APT. WILLIAM RULE, 89, veteran 


editor of the Knoxville (Tenn.) 
Journal, died, July 26, in a Knoxville 
hospital follow- 


ing an operation 
for appendicitis 
the previous 
afternoon. He 
was known as the 
oldest active 
editor in the 
United States. 
He was in news- 
paper work for 
nearly 70 years, 
most of that time 
as an editor or 
publisher. He 
also served two 
terms as Mayor 
of Knoxville, was 
secretary of the University of Tennessee 
Board of Trustees and had many other 
honors. 

Capt. Rule was born in a log cabin 
near Knoxville and spent the first 20 
years of his life on a farm. At the age 
of 20 he went to the city and obtained 
his first newspaper job on Brownlow’s 
Knoxville Whig. The paper was soon 
suppressed for its fight against secession, 
and Capt. Rule joined the Union army. 

Mustered out in April, 1865, he was at 
a loss for something to do. He made up 
his mind to be a lawyer when he received 
an offer of a job as Knoxville corre- 
spondent for a Nashville paper. He ac- 
cepted the position at $10 per week. 
Later he obtained a similar position with 
the Cincinnati Gazette. 





Cart, Wir1ttam RULE 


When Mr. Brownlow reorganized the 
Whig, he asked Capt. Rule to take 
charge of his news department, and the 
Captain became a stockholder. In 1869 
the paper went into Democratic hands 
and soon failed. Determined that Knox- 

ville should have a Republican paper, 
Captain Rule founded the Knoxville 
Chronicle. This paper was later merged 
into the Knoxville Journal of which 
Capt. Rule has been editor for forty 
years. 

Capt. Rule was noted for great activity 
and the fact that he did not appear to be 
as old as he actually was. He was a golf 
enthusiast and was judged several years 
ago by the late President Harding to be 
not more than 65 years old. This was 
when the Captain was in his eighties. 

Adolph Ochs, publisher of the New 
York Times, started his newspaper career 
as an office boy under Capt. Rule and has 
been a close friend since that time. 

Capt. Rule did not start writing on a 
typewriter until he was 73 years old, but 
he turned out neat copy and proved to be 
an adept user of the machine. He was 
accustomed to working seven days a 
week and was always at his desk at 8:30 
every morning. 

Last year when he celebrated his 88th 
birthday, Capt. Rule, said, “The only 
thing I hope and pray for is that I shall 
be able to work until the last moment of 
my life. If I knew that I was going to 
be called next week, I would get up to- 
morrow morning and I would go to that 
desk 1 have worked on for so long and 
I would work at my typewriter until the 
Pale Rider came.” 








NEWS MAN CHALLENGES 
“MISQUOTED” CHARGE 


George E. Pelletier of Springfield Re- 
publican Declares His Report of 

Senator Gillett’s Political 

aa Speech Was Accurate 


A Senator who “passed the buck” to a 
reporter by claiming he was “misquoted” 
in a report of a political speech has been 
sharply called to task by the reporter in 
question, George FE. Pelletier of the 
Springfield (Mass.) Republican. The 
misquotation charge “is baseless even 


though it comes from a Senator,” Pelle- 
tier says. 
The reporter covered a meeting of 


Republican women in Springfield which 
was addressed by Senator F. H. Gillett. 
The Senator praised Mrs. Hoover's social 
virtues at some length. Then he said 
“As for Mrs. Smith . . .” and the un- 
finished sentence was greeted by pro- 
longed applause. Democrats seized the 
incident as a slur on Mrs. Smith and the 
story was picked up by the New York 
Times and commented upon editorially. 

The Senator thereupon wrote the 
Times, asserting: “The words and in- 
sinuations you ascribe to me I neither 
uttered nor conceived. Similar stories 
have been circulated locally, and I 
thought such campaign slanders would 
die soonest if ignored.” 

Pelletier, in his reply to the Senator, 
pointed out that the day after the meet- 
ing he sought out the Senator, told him 
that he was being rapped by newspapers 
and his opponents and suggested that he 
might want to complete the sentence on 
which the controversy was based. The 
Senator replied, according to Pelletier, 
that he did not recall exactly what he 
had said. 

In a reply to Senator Gillett which 
was published by the Times Pelletier 
concludes: “Mr. Gillett implies he has 
been misquoted. If so why didn’t he 
write to the Republican, in which his 
remarks originally appeared? © Why 


didn’t he ask me to rectify the mistake, 
if there was one, when I saw him again 
on the 10th, instead of writing to you 
(the Times) on the 14th?” 


LONDON CARTOONIST HERE 





Tom Webster of Lond Daily Mail 
Covered Tunney-Heeney Fight 

Tom Webster, sport cartoonist of the 
London Daily Mail, arrived in New 
York aboard the Mauretania, July 19, 
to draw cartoons of the Tunney-Heeney 
championship fight held at the Yankee 
Stadium, New York, July 26. His car- 
toons were sent to London by radio. 
They were also published in the New 
York World. 

Webster told Epitor & PusiLisHEr he 
thinks sport cartooning in this country 
is farther advanced than in England. 

“American sport cartoons nearly all 
possess a slightly vicious quality,” he 
said. “This makes them really effective. 


Ludlow 


—the fastest 
growing sys- 
tem of display 
composition. 

Ludlow Typograph Co. 


2032 Clybourn Ave., Chicago 
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CURTIS GIVES $75,000 


Cyrus H. K. Curtis, publisher of the 
Philadlphia Public Ledger and the New 
York Evening Post, this week donated 
$75.000 to two organizations, $50,000 to 
the Knox County General Hospital 
at Rockland, Me, and $25,000 to 
the Y. W. C. A. at Portland, Me. 


CIRCULATION MEN TO 
MEET IN TRENTON 


Interstate Group Will Convene Sept. 
10-11 — President Ambrose of 
Trenton Times-Advertiser 
Announces Committee 





The fall convention of the Interstate 
Circulation Managers’ Association will 
be held at the Hotel Stacy-Trent, Tren- 
ton, N. J., Sept. 10 and 11, the board of 
directors and the program committee 
announced this week after a meeting 
held in the offices of the Philadelphia 
—> July 17. 

V. Ambrose of the Trenton Times- 
shitiie president of the association, 


named the following committees for 
1928-1929. 

MempBersHip: W. D. Miller, Wash- 
ington Post, chairman; W. L. Good, 


Elizabeth (N. J.) Daily Journal; P. 
Quinn Roth, Norristown (Pa.) Regis- 
ter; W. P. Wilson, Washington (Pa.) 
Observer-Reporter; P. Watson Webb, 
Cambridge (Md.) Daily Banner. 


Pusiicity: John H. J. Kuntz, Lan- 
caster (Pa.) Intelligencer-Journal and 
New Era, chairman; Fred Weiler, 


Allentown (Pa.) Call; G. W. Stabler, 


July 28, 


1928 
Williamsport (Pa.) Grit; George 
Manning, Sharon (Pa) News.-T 
graph; George E. Evans, Charles 
(W. Va.) Daily Mail. 
ATTENDANCE: E. S. Dobson, Broop 


Times, chairman; W. H. Ward, S 
ton Sun; R. Sturman, li’ ilming 
(Del. ) News- Journal; Charles Bl 
York (Pa.) Dispatch ; Louis Reshki 
Newark (N. J.) Sunday Call. 


ProcraM: Harry W. Cullis, Chey 
(Pa.) Times, chairman; Howard 
Lee, Philadelphia ~ +93 Jose 
Taylor, Westchester (Pa.) Local New 


C. L. Stretch, Philadelphia Bulletin; 

J. Woodward, Philadelphia Record. 
The officers of the association are 

V. Ambrose, Trenton Times-Advertis 


president; Harry W. Cullis, Che 
(Pa.) Times, vice-president; W. ) 
Miller, Washington Post, second vice 


president; John H. J. Kuntz, 
(Pa.) Intelligencer-Journal 
Era, secretary-treasurer. 


Lan 


and N 


RICKARD ENTERTAINS 


Howard, Cooper, Smiley, Bender 
moter’s Guests on Yacht 


A number of prominent newspa 
men were guests of Tex Richard 
board his private yacht Maxime, July 2 

Among those on board were Roy W 
Howard, chairman of the board of 
Scripps - Howard Newspapers, 
Cooper, general manager of the Assoc. 
ated Press; David Smiley, general mama- 
ger of the North American Newspaper 
Alliance, and Robert J. Bender, vice. 
president in charge of news, of th 
United Press. 
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“Tuning In” 


Millionaire Wave Length 











L. YOU have something 
to sell—a product or a service in the luxury 
class — where your best market is made up 
of people of more than ordinary means, ad- 
vertise in The Wall Street Journal. 

This financial newspaper gives national cover- 
age of all people to whom the daily news and 
trends of action in Wall Street is of vital impor- 
tance. In important cities in the United States, 
where financial business flourishes, The Wall 
Street Journal subscribers receive daily copies 
by mail or by airplane. 

Here is a special millionaire wave length for 
national advertisers to “tune in” upon—a na- 
tional newspaper circulation of the greatest 
potential buying power. It reaches, without 
waste circulation, the greatest number of peo- 
ple who have the most to spend as individuals 
on fine homes, golf, automobiles, travel, and 


other luxuries and necessities. be clin 
¥ The subscription price dee 
of The Wall Street Journal is $18 a year 
Advertising rates on application 


The Wall Street Journal 


44 Broad Street, New York City 
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and this is Buffalo— 
food distribution 


is secured in Buffalo through 1843 indepen- 








v = 
FOOD LINAGE dent’grocers, and 450 chain grocers— 
- I e e e 
Six Months—1928 serving a total of 123,696 families. 
6 DAYS District Av. Rental Population Families Independent Chain * 
1 Business 7,797 1,659 80 11 
2 Low 24,369 5,185 105 5 
619,999 3 Average 24,129 5,134 52 35 
Agate Lines 4 Average 15,989 3,402 24 24 
5 Medium 24,543 5,222 159 12 ot 
SECOND PAPER 4 Low 34,211 7,279 116 17 
7 Low 15,767 3,354 73 4 
7 DAYS 8 Low 6,838 1,455 48 1 
389,842 Lines 9 Low 20,652 4,375 83 6 
10 Low 25,469 5,419 107 5 
11 Low 16,235 3,433 114 11 
THIRD PAPER 12 Good 30,277 6,641 105 29 
7 DAYS 13 High 16,705 3,533 24 20 
P 14 Low 37,195 7,914 89 32 
148,884 Lines 15 Good 30,282 6,443 66 30 
The Above Figures furnished 16 Medium 21,215 4,514 90 16 ” 
by Media Records, Inc. 17 Medium 14,452 3,705 48 16 
18 Good 25,558 5,438 56 19 7 
ean Oe tote 19 Good 24,073 5,122 28 10 : 
e 20 Good 31,381 6,677 64 30 
21 Average 30,968 6,589 122 30 
‘ ; 22 High 36,114 7,684 29 31 
CITY COVERAGE 23 Good 25,925 5,516 42 25 


High \ , 
NEWS <>. ae 20196 4039 6s io 
86.6% 


The foregoing table of retail food outlets, population, and average rentals in 
the various sections of Buffalo present the picture of distribution problems ~ 


SECOND PAPER in this city. Buffalo Evening News commodity surveys are reported by dis- 
tricts and give an accurate cross section of distribution throughout the city. | 
67.5% The Buffalo Evening News route lists are by districts, giving every retail ~ 


outlet in routed form. Any sales manager interested in a compact trading 





THIRD PAPER area of 123,696 homes—a food buying power in excess of $60,000,000.00 an- “§ 
nually—can secure complete information on this market at a moment's notice. . 
65% To cover this great market, national food advertisers and local grocers rely, _ 


on the 86.6% coverage of the Buffalo Evening News, as shown by the linage ~ 
figures in the panel at your left. 

















You Can Safely Profit by Other Food Advertisers’ Experience ' 
and Cover Buffalo Exclusively in the 


UFFALO EVENING NEws 


EDWARD H. BUTLER, Editor and Publisher 


KELLY-SMITH COMPANY, National Advertising Representatives 


GRAYBAR BLDG. WATERMAN BLDG. TRIBUNE TOWER ATLANTIC BLDG. GLENN BLDG. 
NEW YORK CITY BOSTON, MASS. CHICAGO, ILL. PHILADELPHIA, PA. ATLANTA, GA, 
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S. C. PRESS MAKES TRIP 
TO NEW YORK 


Arrive Aboard “Cherokee” July 26 
After Convention on Boat— 
All Old Officers Are 
Re-elected 


All officers of the South Carolina Press 
Association were re-elected at the annual 
meeting of the association held aboard 
the steamer “Cherokee,” enroute to New 
York from Charleston, July 24 and 25. 


The officers are: D. H. Peace, Green- 
ville News, president; W. W. Harris, 
Clinton Chronicle, first vice-president; C. 
OQ. Hearon, Spartanburg Herald, second 
vice-president; H. C. Brooker of Colum- 
bia, secretary, and August Kohn of 
Columbia, treasurer. 


Members of the executive board, all 
re-elected, are: T. R. Waring, Charles- 
ten Post; A. Latimer, Williston Way; 
F. D. West, Abbeville Press & Banner ; 
Allison Lee, Laurens Advertiser; A. W. 
Huckle, Rock Hill Herald; J. E. Nor- 
ment, Darlington News & Press, and 
McDavid Horton, Columbia State. 


At the meeting on board ship, R. 
Charlton Wright, of the Columbia Rec- 
ord, addressed the association on “Free- 
dom of the Press and Libel in South 
Carolina.” A vote was taken to hold 
a better newspaper contest in South 
Carolina and award prizes to the winners 
at the state fair next year. 


The publishers arrived in New York, 
July 26, where they were guests of the 
American Press Association at a lunch- 
eon at the Lincoln Hotel. Afterward 
they visited the New York World, were 
received at City Hall by acting Mayor 
Joseph McKee and went on a sight-see- 
ing tour around New York by boat. In 
the evening they attended a performance 
of “The Silent House.” After the show 
they visited the plant of the New York 
Herald Tribune where a buffet supper 
was served. : 

The second day of the association’s 
stay in New York was spent in sight- 
seeing and a visit to Coney Island, fol- 
lowing luncheon at the factory of the 
Mergenthaler Linotype Company and a 
visit to the Brooklyn Navy Yard. 

The American Linotype Company was 
host to the association at a shore dinner 
at Feltman’s, Coney Island. The editors 
were to return to Charleston July 28. 





DISCUSS B. B. B. PROBLEMS 


National and Local Officials Convene 
in Buffalo July 20 


Formation of additional better business 
bureaus in the United States and Canada, 
the financial strengthening of weaker 
ones already in existence, and the unifica- 
tion of the efforts of all in an effort to 
reduce fraud were topics discussed at a 
conference in Buffalo, July 20, attended 
by officers of the national and many local 
bureaus. 

As an example of the work the na- 
tional and local better business bureaus 
are doing Edward L. Greene, general 
manager of the national organization, de- 
clared upwards of 500,000 complaints and 
inquiries have been looked into in the 
past twelve months by the various 
bureaus. 

Edward T. Hall of St. Louis, president 
of the national bureau, expressed ap- 
proval of a plan of Lewis G. Harriman, 
Buffalo banker and vice president of the 
national organization, and A. C. Fuller, 
president of the Fuller Brush Company, 
which provides a definite structure for the 
financing. 

Those at the conference included 
President Hall, Vice President Harriman, 
General Manager Greene and the follow- 
ing local bureau managers: H. J. Innis, 


Montreal; Carl Spillis, Indianapolis; 
Fred Wilson, Rochester; Grady Gaston, 
Dallas; Hugh Smith, Philadelphia; 


Roger Burrell, Akron; David B. West, 
Buffalo; Stephen Toadvine, Syracuse; H. 
J. Kenner, New York; Dale Brown, 
Cleveland; Harry Van Horn, Columbus; 
Harry Riehl, St. Louis; Kennether Bar- 
nard, Detroit. 


RADIO ENTERS CAMPAIGN 


Smith and Hoover Acceptance Speeches 
to Be Broadcast 


The notification ceremonies of the 
Democratic and Republican presidential 
nominees will be broadcast over two na- 
tion-wide radio systems, it was an- 
nounced this week by officials of the Co- 
lumbia Broadcasting System and the Na- 
tional Broadcasting Company. The Co- 
lumbia System will carry Governor 
Smith’s acceptance speech Aug. 20 or 
21, and the National Broadcasting Com- 
pany and associated radio stations will 
send out Herbert Hoover’s acceptance 
Aug. 11. 

In announcing that the Hoover speech 
would be carried over his system, M. H. 
Aylesworth, president of the National 
Broadcasting Company, said: “The Na- 
tional Broadcasting Company’s system 
has been offered gratuitously to Secre- 
tary Hoover and Governor Smith be- 
cause the acceptance speeches are of na- 
tional public interest. The campaigns to 
follow utilizing broadcasting will be on 
the regular charge basis, and no party 
preference will be shown.” 


LONG DISTANCE BROADCAST 


At attempt to broadcast the Tunney- 
Heeney fight to Gisbourne, New Zealand, 
for the benefit of Tom Heeney’s parents 
was made by the Montreal Star Thurs- 
day night. Reports of the bout were 
telephoned from the Star office to St. 
Lambert, Que., where they were relayed 
by Alex Reid, amateur operator, to Sta- 
tion OZ2ME, Gisbourne, operated by 
Robert Patty, a neighbor of the Heeneys. 


REALTOR ON PROBATION 


Convicted on a charge of obtaining 
credit from the Detroit News under false 
pretenses, H. E. Gray, a real estate 
operator, was placed on six months’ pro- 
bation recently by Judge Charles L. 
Bartlett. Testimony showed Gray had 
ordered by telephone advertisements to 
appear in local newspapers, and had them 
—— to individuals other than him- 
self. 


REHEARSING NEWSPAPER PLAY 


“Gentlemen of the Press,” a comedy 
of metropolitan newspaper life, was 
placed in rehearsal this week by Jackson 
& Kraft. producers. It was written by 
Ward Morehouse of the New York Sun. 
Russel Crouse, columnist of the New 
York Evening Post, has been engaged to 
play the role of a reporter. The play is 
scheduled to open at the Henry Miller 
Theatre in New York, Aug. 27. 


APPOINTS FIELD SECRETARY 





Charles McCaffree, former South 
Dakota newspaper man, has been ap 
pointed field secretary of the South 


Dakota Press Association and will es- 
tablish his headquarters in Sioux Falls. 
It is the first time the organization has 
had a field secretary. 





Progress and 
Development 


We are bigger and 
stronger to-day than 
ever before in our 
17 years’ existence. 
Service and results 
did it. Do you want 
our complete propo- 
sition? 


GEO. B. DAVID CO. 


National eet ~y | Representatives 
for the 


Publishers of Daily Newspapers 


110 E, 42nd St. 1900 Wrigley Bidg. 
New York icago 
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What kind of 


people read it? | 


@ An excellent question to ask concerning any 
advertising medium. 





@ The Financial Advertising appearing-in any 
newspaper is a good index to its KIND OF 
READERS — their response and buying 


- power. 


@ A few of the Financial Advertisers who use 
The Christian Science Monitor are: 


Chase Securities Corp., New York | 
The Continental & Commercial Banks, Chicago 
Drexel & Co., Philadelphia 
The First National Bank of Boston 
Guaranty Trust Company of New York 
Harris, Forbes & Co., Boston 

Hornblower & Weeks, Boston 

Illinois Merchants Trust Co., Chicago 

Kidder, Peabody & Co., Boston | 





Kuhn, Loeb & Co., New York 
Lee, Higginson & Co., Boston 

Midland Bank Limited, London | 
J. P. Morgan & Co., New York | 
National Provincial Bank Limited, London | 

National Shawmut Bank, Boston 
Old Colony Corporation, Boston 
Stone & Webster & Blodget, Inc., Boston 

E. H. Rollins & Sons, Boston 


The | 


Christian Science Monitor | 


An International Daily Newspaper, published by The Christian 
Science Publishing Society at 107 Falmouth Street, Boston, Mass. 





BRANCH ADVERTISING OFFICES 


NEW YORK DETROIT SAN FRANCISCO 
270 Madison Avenue 442 Book Building 625 Market Street 
PHILADELPHIA CHICAGO LOS ANGELES 
904 Fox Building 1058 McCormick Building 437 Van Nuys Building 
MIAMI ST. LOUIS SEATTLE 
1106 Security Building 1793 Railway Exch. Bldg. 350 Skinner Building 
CLEVELAND KANSAS CITY PORTLAND, ORE. 


1658 Union Trust Building 705 Commerce Building 1022 American Bank Bldg. 


LONDON PARIS 
2, Adelphi Terrace 3, Avenue de l’Opéra 
BERLIN FLORENCE 


11, Unter den Linden 11, Via Magenta 
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Where the graph lines 


swing steadily upward 


Xi 


Mid-Year Observations 
in OKLAHOMA CITY 
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S WE TURN INTO THE SECOND HALF 


xk*wkk x 
—of 1928 and glance back, the first thing 


that attracts our attention is: 


The Building Activities of Oklahoma City 
for the first six months, which show a total 
value of $9,600,773, a gain of $3,333,598 
over the same period in 1927. 


Turning to the Oklahoman and Times we 
find a circulation gain each month this year 
over the corresponding months of 1927. 
The June average net-paid circulation was 
155,633, a gain over June of 1927 of 4,364. 


Further evidence of progress is found in the 


88, Next, we look at the City’s Population, Oklahoman and Times six-months’ total of 
POR which has grown from 150,865 in Janu- paid advertising of 7,538,958 lines, a gain 
RRS ary to 161,092 in June, a gain of approxi- of 451,598 lines over the same period in 
e 6 ~ mately 11,000. 1927 

ee . 

Or A glance at the City’s Bank Resources shows ‘ (ae 

LH a gain of $9,620,312 for the last quarter. Where prosperity reigns is a good place to 
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Bank Deposits in six national banks and one 
state bank increased $6,999,026 during the 
same period. 


advertise. The Oklahoman and Times, 
thoroughly and alone, cover the prosperous 
Oklahoma City tharket. 
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OKLAHOMA \. 
\ PUBLISHING CO. 7 








% DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


also publishers of 
THE OKLAHOMA FARMER-STOCKMAN 


E. KATZ SPECIAL 
ADVERTISING AGENCY 


New York, Chicago, Detroit, 
Kansas City, Atlanta, 
San Francisco 
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feller won’t talk. . . Electric lights. . . Wicked Wall Street. . . Mark Hanna 
“Breaking Home Ties”. . . Lillian Russell bosses McKinley. . . Moving pictures 
sings at Weber & Fields’ music hall. . . ‘Hobson . Sampson-Schley 

Tony Pastor put her on the stage. . . controversy. Fae “Remember the Main.” 
Arthur McEwen. .. Eugene V. Debs .. . French Line agent in Broadway 
spends his days in prison reading eco- office faints when I tell him La- 
nomics. . . A New York paper has a Bourgogne sank in collision. . . “Fren- 
black-list. . . Jim Hill’s whiskers are zied Finance”... “We pilfer the news”. . 

kinky. . . Chester Lord. . . Arrest bicycle “You may ‘fire when you're ready, 








HE old news editor’s body, cold in 
death, was found in the hotel room 
, that for 35 years he had called home, his 
resort from the stress and turmoil of 
Park Row. A policeman who had been 
his friend in life took from the breast- 
pocket of his wrinkled coat a letter neatly 
addressed to whom it might concern. It 
read, “I hereby will to science my brain 
and its miscellaneous contents, all I have 

been able to accumulate in life.” Several 
* months later the secretary of the Psy- 
chological Research Association presented 
to the Journalistic Historical Society the 
following “inventory” of the mind of the 
deceased, listed more or less chrono- 
logically. 

* * * 

HAVE been employed as a reporter. . . 

Newspaper work honors the men who 
faithfully follow it. . . Ben Day 
Dana. . . Greeley. . . Garrison. . . Ben- 
nett... Scripps. . . Nelson. . . Hearst. . . 
Pulitzer. .. Scores of wonderful men who 
think and write. . . I work all day and 
part of the night, yet I do not tire. . . 
My mother read my article on the centri- 
fugal churn three times. . . My sister 
wept over my story of the poor woman 


‘ who hanged herself in a bath-room be- 


cause her husband scolded. . . This is a 
beautiful, yet terrible world. . . Big news 
}: is usually unpleasant. . . I shall write to 
, make people live happier lives. . . Wil- 
liam Kemmier was electrocuted in a chair 
at Auburn prison. . . Gibson girl. . . Bris- 


* bane writes powerfully. .. “Down Went 


McGinty”. . . John L. Sullivan. . . Gen. 





“scorchers”. . . John Wanamaker. . . Gridley”... Hobson never been kissed. . 
Must verify all news, can’t guess nor ex- Dorothy Dix... Dewey returns while 
press personal opinions. . . Hearst says Nation cheers.. . Presents gift house 


“yellow” means enterprise... Della Fox’s to his bride while country rages. . . 
curl. . . Wicked Tammany. . . Women Molly Maguires in coal region. . . “Ad- 
Lew Wallace. . . Gilbert Parker... Jack want “rights”. . . Grover Cleveland had vice to the Lovelorn”. . . Ada Rehan and 


the Ripper. . . The A.P.A. . . “Sweet Little four razor cuts on his chin this mor- Otis Skinner in “The Taming of the 
Buttercup”. . . Henry Norcoss threw ning. . . Pearl Bryan’s headless body Shrew”... Lincoln Steffens ores “Shame 
a bomb at Russell Sage. . . A girl found. . . Horseless carriage propelled by of the Cities”. . . Coon songs on Proctor’s 
on the Herald told me that old Sage once gas engine. . . Roosevelt eats in Dolan’s stage. . . Matt Quay. . . Comics in hes 
insulted her in his office... Grover Cleve- beanery on Park Row with newshoys, form. . . “East Side, West Side”. 
land drinks hard liquor. . . Barnum and mail-carriers and printers. .. Tom Shar- British imperialism in South Africa. . . 
Bailey. . . Pullman car strike. . . Eden key... Andy Horn’s. Paul Kruger’s bible. . a of - 
Musee chamber of horrors. . . Sun stories oe smith. . . Aguinaldo. . 
- macvative { form read better than modern Badger game. . "Brass, Cdk 5s Rail. 
ction. . . Anarchy. . . I enjoy Dickens, cKINLEY has an eagle face. . . TOad rebates... Pr unston hero. . . 
M Seertee Gocheon... . + salle al 45 jump to death from burning Windsor 


starting at any chapter of any — p . 
“Trusts” threaten competition and indi- port puts dollar marks in checks of [Hotel on St, Patrick’s Day. .. Paris Ex- 
vidual opportunity. . . Henry George is Hanna's suit... “Greater New York”... P0sition. . . “Bathhouse John”. . . Cincin- 


dead in the midst of his mayoralty cam- William Jennings Bryan. . . g ati Post gets first detailed story of 
paign. . . He wrote “Progress and Pov- Gold. . . mG to 1. Blicians res climbed Boxer, insurrection. - . “The Two Or- 
erty” in Tom Johnson's home in Cleve- telephone pole to witness an execution. . . phans” revived. . . Phonographs in the 
land. . . Cigaret pictures. . . Sixty-four Scripps was arrested for fast driving and home. . A Sky-scrapers. . . Infant indus- 
people were killed in the Park Place published the news on page one of his ‘TS: ;-. Corrupt and contented”. . . War 
disaster. . . “Love’s Old Sweet Song”. .+ paper. . . Pity the Cuban reconcentra- on red light districts. . . “Good-bye Dolly 
Leased wires. .. Moody and Sankey... dos... Tom Steep lost in Cuban jungles. Grey”. . . Close saloons on Sunday. . . 
Last performance of Black Crook. .... Hearst syndicates “mats”. . . Spanish Hoboken dock and ship fire. . . Automo- 
Talmadge’s sermons. . . Paper collars papers call us “American pigs”. hath. biles. . . George Bernard Shaw. . . Paved 
. Thorne typesetter. . . Bill Nye ... olution in Cuba. .. Message to Garcia... CUmtry roads. . . James M. Barrie’s win- 
Perfecting press. . . Yellow kid. . . Karl Decker rescues Evangelina Cis. SMe Stage humor. - + Queen Victoria 
Populism. . . M. Quad. . . Stereotype noros... Hearst and Pulitzer use box-car 4¢4,, Publishers Press claims beat while 
beating-in brushes. . . Circulation carts type. . . Gaylor Wilshire “millionaire” A. P. yells fake . + “Eprror & Pus- 
built like chariots... Old Black Joe. . . socialist... Martha Place first woman to “ISHER’. . , Carnegie says no rich man 
Delsarte. . . Tariff for revenue only. . . die in electric chair... Butcher Weyler... $2" enter kingdom of heaven. . . Jazz. . 
Patti's farewell. .. Pullman car museums Two of my friends have joined the Klon- Morgan forms U. S. Steel Corporation. . 
. . « “The public be damned”. . . dike gold rush. . . Ella Wheeler Wil- Fremont Older. . . Galveston tornado— 
Lipton’s Café. . . Halftones. . . cox. . . Battleship Maine blown up in 6,000 dead. . Aguinaldo captured. . . 
Pinkertons murder striking workmen Havana Harbor... “Hot Time in the Old Northern Pacific sy Wall Street. . . 
at Homestead mills. . . Dr. Mary Town Tonight”. . . Bennett’s Herald now Markham writes “The Man with the 
Walker. . . Carnegie and Frick grind great newspaper. .. Jacob A. Riis fights Hoe”. . . F. Opper draws anti-trust car- 
workmen down to make fortunes. . dark and unsanitary tenements. .. Mrs. t00ns and makes “Happy Hooligan” and 
gem carry oil cheaper than tank- Fiske as Hedda Gabler. . . Chauncey De- “Maude” pictures on Sunday. . . James K. 
cars... Chicago World’s Fair... Rocke- pew rides in a horseless carriage. . . (Continued on page 26) 











More than 88% of The 
Telegram’s circulation is 
in the average and bet- 


ter than average districts 
of New York. 











“Scripps-Howard 


Are in Town’— 


Less than a year and a half ago this announcement was made in New York. 


Today, The Telegram, under Scripps-Howard management, stands definitely 
accepted by a critical audience in America’s most highly competitive newspaper 
field. It has won the confidence and respect of a large and steadily growing num- 
ber of New Yorkers who buy and read The Telegram because of its editorial 
quality and its excellence as a newspaper. 


No true appraisal of the great New York market can be had unless it reckons with 
The Telegram “AS IS”—not “as was.” 


The New York Telegram 


A Scripps-Howard Newspaper 
Member of the United Press and Audit Bureau of Circulations. 
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TUNNEY 


tells 


“How I Kept 
the Title” 
Ppt 


daily articles 





FOR IMMEDIATE RELEASE— 
WIRE FOR RESERVATION 








In addition to its cham- 
pion comics, King Fea- 
tures Syndicate has the 
world’s biggest array of 


writing champions: 

HELEN WILLS 
JOHNNY FARRELL 
CHARLEY PADDOCK 


FEATURES SYNDICATE, INC. | tivsonsootnrson 


MIRIAM BURNS HORN 
2 Columbus Circle, New York City GENE TUNNEY 

JACK DEMPSEY 

JIM CORBETT 
JOHNNY RISKO 
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TOM HEENEY 




















Editor 





SHOP TALK AT “30” 


(Continued from page 24) 








‘The Fortunes of the King’’.. 
3uffalo Exposition. 

Macauley car- 
Eastern news- 
but Western- 


Hackett in ‘ 
Fountain pens. 

“Old Gray Mare”. . . 
toons... H. G. Wells. . . 
paper men refer to “beats” 
ers call them “scoops”. . . Ten million 
dollar fire at Jacksonville. .. Mme. Rajane 
tours America. Glittering spectacle of 
wealth in “horseshoe” at Grand Opera. . 


Waring’s “white wings” sweep streets. . 

Harrison Fisher girl. Sennett edits 

Herald from Paris. . . Slocum disaster. 
- + ” 


McKINLEY assassinated by Czolgosz. . . 
Roosevelt heads for Washington 
from Adirondack Camp. . . Ida Tarbell 
exposes Rockefeller commercial corrup- 
tion. . . “The Derelict,” best newspaper 
short story. . . Lawyer Patrick tried for 
murder of millionaire recluse. . . Letter 


“S” signaled across Atlantic by Mar- 
coni. . . Richard Mansfield in “Ivan The 
Terrible”. Caruso at the monkey 
house. . . Dry mats discovered in Ger- 
many. . . Kid McCoy. . . Women ride 
astride. Martinique disaster, 30,000 


dead, certain editor in New York threw 
away first bulletin because he didn’t know 
where Martinique was. . . Miseries of the 


striking miners in Pennsylvania. .. Mother 
Jones. . . St. Louis Exposition. . . John 
Mitchell. . . Blanche Bates in “Darling 
of the Gods”. . . Buffalo Bill. . . “It’s a 
Grand Old Rag”. . . The Linotype. . . 


Ghastly Kishineff massacre. . . Nan Pat- 
terson tried for murder and acquitted. . . 
John Drew matinee idol. . . “Raffles”. 
Paterson fire. . . The * ‘common peepul”. . 
Scare heads. . . Girl of the Golden West 
Molineaux tried for murder of Mrs. 
Adams. . . Handwriting experts. . . News- 
paper mergers. Rockefeller world’s 
richest man. . . Metropolitan Museum of 
Art rebuilt... McCutcheon cartoons kids 
and dogs. . “Mrs. Wiggs of the Cabbage 
Patch”. . . Cigaret coupons. . . Panama 
Revolution, . . Cassie L. Chadwick. . . 
Trading stamps. .. Divine Right Baer. . . 
Brisbane says “think”. . . Belasco presents 
Mrs. Leslie Carter. . . Wilbur and Orville 
Wright in airplane at Kitty Hawk. . 
“The Big Stick”. . . Baltimore fire. . . It 
pays to advertise. . . Devery best chief 
New York ever saw. . . Mr. Dooley. 
Bishop Potter joins Civic Federation. . . 
Motor trucks. . . Alfalfa makes rich hay 
crop. Alice Roosevelt at Madison 
Square Garden horse show. Clyde 
Fitch. .. Munsey starts magazine chain... 
Dill is “father of the Trusts”. . . Battle 
of Mukden. . . Battle of Sea of Japan... 
Irvin Cobb makes reputation as humorist 
covering Portsmouth peace parley. 
Mark Twain and Henry H. Rogers. . . 


Emma Goldman arrested again. . . Upton 
Sinclair’s “Jungle”. . . Betcha-a-million- 
Gates. .. Wizard Harriman. . . Clarence 


. “Big Bill” Haywood. . . Dime 
novels. . . Press Associations “anticipate” 
the death of a Pope. .. New York sub- 
way opened. “Success stories”. 

James Hazen Hyde rides down Broadway 
driving tandem team, each horse’s bridle 
decorated with bunches of violets. . . In- 
surance scandal. . . Charles Evans Hughes 
parts his whiskers in the middle. ‘ 
“Gentleman Jim” knocked out by Fitzsim- 


Darrow. . 


mons. . . “Honest” John Kelly. . . Sheath 
gowns. . . “Phoebe Snow” of the Lack- 
awanna. . . Balloon sleeves out of style... 


Pretty Edna May. . . Judge Landis fines 
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Asheville, N. C. 
Published Every Morning 
ww 


Western North Carolina's 
Leading Newspaper in all 
Classes of advertising. And 
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Standard Oil twenty-nine million for re- 


bating. . . Brisbane says long skirts catch 
germs. . . New York police stop perform- 
ance of Shaw’s “Mrs. Warren's Profes- 
sion”. . . Maude Adams still plays “Peter 
Pan”. . . Harry Thaw shoots Stanford 


White on Madison Square Garden Roof... 
George Ade. . . Swollen fortunes. . . Will 
Irwin writes 3- -page story for New York 
Sun on San Francisco earthquake and 
fire from a few news service bulletins. 
Bob Evans dies after cruise around the 
Horn. . . Hudson River tube open. . . 
“malefactors of great wealth”. . . Joe 
Cannon’s stogie. Rockefeller inter- 
viewed predicts hard times. Wail 
Street panic... Sam Gompers sentenced 
for contempt of court. Mrs. Fiske 
revives “Becky Sharpe” -Rotogravure 
. Roosevelt retires to Sagamore Hill. 
*_ * * 


TAFT and Roosevelt quarrel. . . Mary 
Pickford. . . Giants win. . . Croker 
said he was working for his pocket 
all the time. Times gets exclusive 
on Peary’s Pole discovery. . . Billy Shep- 
herd happened to be in Washington 
Square when 148 girls were killed drop- 
ping from windows when Triangle Waist 
factory burned. Ruef-Schmitz graft 
trials... E. H. Sothern and Julia Mar- 
lowe in “Romeo and Juliet”. . . Evelyn 
Nesbit Thaw. Charlie Chaplin. 
Hobble skirts. . . Lawrence strike. 
Captain Roald Amundsen. Irving 
Berlin. McNamara. Eddy Foy 
a Milline rate. China a Re- 
public. Taft suffers from sleeping 
sickness. Billy Sunday. Titanic 
wrecked by iceberg. . . Ohio flood. . 
Jack Dempsey. . . Bobbed hair. . . “Watch- 
ful waiting”. Archduke Francis of 
Austria assassinated at Sarajevo. . . 
trality. . . Germans enter Liege. . . 
of the trenches by Christmas”. . . 
proud to fight”. . . Lusitania. . . Not too 
Feet to fight. “World Safe for 


ggg © . George Creel. . . Per- 
shing. . Gen. March. . . Cantonments. . . 
Liberty ‘Loans. . . Bolshevism. . . Men- 
cken... . Slackers. . . Atrocities. . . Trans- 
ports... Lloyd George. . . Browning ma- 
chine guns. . . Liberty engines. . . Lenin... 
Short skirts. . . Big Berthas. . . Muscle 
Shoals. . . Trotsky. . . Casualty lists. . . 
Censorship. . . Foreign loans. . . Prohi- 
bition. Finale hoppin’. Govern- 
ment control of railroads. . . Gen. Foch... 


The Czar and his family murdered. . . 
Battle of the Marne. . . Hindenburg line 
broken. . . Long range gun. . . Submarine 
raiders. .. Honor decorations. . . Armis- 
tice. .. Tabloids. . . Malbone Street tunnel 
wreck... K. K. K. . . Radio broadcast. . 
Woman’s suffrage. . . Peace conference. .. 
14 points. .. N. C. 4 reaches Plymouth... 
“Babe” Ruth. . . Mussolini. . . Dirigible 
R-34 arrives at Mineola. . . No bananas. . 
“Main Street”. Air flight from’ New 
York to San Francisco. X-Word 
puzzle. . . The Charleston. . . Woodrow 
Wilson fights wilful men. . . President 
stricken with thrombosis. . . Harding. . . 
Unknown Soldier’s grave. . . “Bob-haired 
bandit”. . . Limitation of armaments. . . 
Hall-Mills case. Peaches Browning 
. Hip flasks. . . Moral turpitude. . . 












if YOu 
hh. we something 


10 SELLE 





—and it’s good. 
—and you want other folk to know 
it’s good. 


—thrifty folk who have money and the 
habit of spending. 


—people who live in the pr us 
Cleveland market. — 


then— 
you must tell them about it through 


Th Ohio’s Greatest 
e Newspaper 


Cleveland News 


poi DAILY AND SUNDAY 
es ne Geo. A. McDevitt Co. 


250 Park Ave., New ¥: 
om People’s Gas Bldg., Chicago 








and The Fourth Estate 





for 


Sacco-Venzetti. Linage. Chorus 
girl bath-tub party. . . Rum boats. . 
Wall Street bombed. . . Political scan- 


dals. . . Coolidge. . . Varsity drag. . . 
Thrift. Lindbergh. Snyder-Gray 
murder. Floods. Television. ; 
Hoover. . . Light wines and beers. . . Al. 
Smith. . . Ramona. . . Talking movies. . . 
“Boloney.” 

+ - * 


PPENDED to the inventory was the 

following memorandum: “The an- 
alyst who searched the brain comments 
that its contents is considered remarka- 
able for the large number of omissions 
of important general topics concerning 
which the subject must have had at least 
superficial knowledge in his life-time. 
This subject, for instance, worked for 
many months and made many personal 
sacrifices in a civic crusade which failed 
and yet I am unable to find any trace of 
a recollection of that event. However, 
I find cell lodgments concerning hundreds 
of incidents so trivial that I have been 
unable to interpret them for this record. 
The subject seems to have been almost 
totally selfless as there is no evidence 
that he ever considered personal posses- 
sions as important, whereas the average 
male brain is glutted with cell lodgments 
dealing with money, land, furniture, 
boats, automobiles, dogs, clothes, travel, 
gambling, ornaments and similar ma- 
terial. The fact that this subject, 
though not the ordinary type of inferiority 
complex victim, seems to have been 
wholly interested in objective material 
which had no relevancy to his personal 
fortunes, has induced this examiner to 
turn the brain over to the psychopathic 
department for further study and report.” 


WILLIAM F. DANTZ 


William F. Dantz. former editor of the 
Vineland (N. J.) Daily Republican, died 
of heart disease at the home of his 
son-in-law, Arthur T. Cameron, near 
Oxford, Pa. Mr. Dantz was a stanch 
friend of Theodore Roosevelt. 








Dan A. CARROLL 


Publishers’ 
Representative 


NATIONAL 
ADVERTISING 


Personal and specialized ser- 
vice that builds vol: .< busi- 
ness, working in cooperation 
with Local Advertising De- 
partments. 


Ask My Publishers. 


110 East 42nd Street 
New York City 
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DOROTHY DIX 


“Not only the greatest feature of its 
kind, but ‘~~ among all fea- 


tures.""—W. P. Plummer, 

KNICKERBOCKER PRESS. 
“Best feature of its kind in America,’ 

—Paul Bellamy,, CLEVELAND PLAIN 

DEALER. 

“The best woman's feature published,”’ 
—W. H. B, Fowler, SAN FRANCISCO 

CHRONICLE 

“One of the. really outstanding news. 

paper features.’’—Neil Swanson, 

NEAPOLIS JOURNAL. 

“‘More humanly interesting to and con- 
sistently read by both men and women 
. “7 pt I aw" seen,’ 

» cholson, ORLEANS 
TIMES-PICAYUNE. . 
‘Has a universal appeal to all classes 
and types of readers.’”"—Norman E, 


ALBANY 


Mack, BUFFALO TIMES. 

‘‘Has a tremendous appeal among our 
readers.”’"—-Donald 1, Sterling, ORE- 
GON JOURNAL. 

‘Dorothy Dix’s popularity is not con- 
fined to any one class. She is doing 
splendid work for humanity.’’—Tom ©, 
Gooch, DALLAS TIMES-HERALD, 
“A true friend, wise counselor and the 
adviser who brings also the a 
entertainment.’’ — Tours UISVILLE P 
“We wish for her 








ke, 

for she seems to have everything else.”’ 
—RICHMOND NEWS LEADER. 
“Interests young and old, men and 
women. Neither a cynic 7 a —— 
her common sense appeals - 
sense people.’’—ATLANTA JOURNAL, 
“After the most careful subscriber 
canvass we ever have undertaken we 
found Dorothy Dix leads all our fea- 
tures in breadth of Cay "'—Georte 
B. Armstead, HARTFORD COURANT. 
‘She stands out above other women 
ayasnte ‘.¥r a tine 
moon above stars,’’ MA 
CITY TIMES. 

“An intimate friend ef most of the 
readers of our newspapers. Her writ- 
ines are constructive and satisfy a 
clientele thirsting for information of a 
personel tyne.’’ — A, Treanor, 
BOOTH NEWSPAPER GROUP. 

‘“‘Her marvelous powing style of writ- 
ing and her ability t ze and 
interpret — costal conditions make 
ber a personal friend and confidante of 
Pxpeaads.”—SOPERA STATE-JOUR- 
“The men of my clubs take as great 


an interest in Do: Dix do the 
women of the city. Recently. I tested 


Buiter, a MONTOOMERY JOURNAL. 
“Absolutely and far and away the best 
and ~— feature we have ever 
had. Dorothy will live to be 
eo. at es Methuselah and never show 
e and never stop writing.’’— 
CORT ND STANDARD. 
“There is no feature of its kind that 
can compare with the Dorothy Dix 
rvice.’’—SPRINGFIELD SUN. 
“There is > substitute for Dorothy 
1. $36.. of her field.’’— 


the best woman's 
page buy as the market,’’—AUSTIN 
AMER ICAN 


““We never leave out Dorothy Dix. Our 
women r= won't let us.’’—HAM- 

























‘*‘Unquestionably 





de luxe feature of the metro- 
politan se = ay the country nove 


Balhae test circulation 
— known oe AMPA MORNING 


we — never — a feature that 
brought forth so an approval 
nor one in which thet ~ ge been 


so sustained.’’—CO 

“Dorothy Dix is ~% institution with 
The We list it as an asset 
along with our leased wire service. The 
Herald very heartily endorses an ex- 
meg used by Mr. Wm. H. Flem- 
ng, prominent attorney of this city 
and former member of Congress, who, 
in a letter to Miss Dix, declared that 
in the realm of social problems he 
viewed her as the greatest philosopher 
of modern times, Her insight into 
human effairs is truly remarkable. She 
is a genius—a woman whose discern- 
ment ot life’s problems is so extraor- 
dinarily skillful as to be beyond a Ps i 





abil ty, ¢ to understand and 
appreciate.’’—Millwee Owens, oes 
TA HERALD. 


‘Most popular woman journalist in the 
world. ee (Eng.) TIT-BITB. 
‘Best living.’’—Arthur Bris- 
ua 


LEDGER SYNDICATE 
Independence Sq., Phila., Pa. 
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The selection of a newspaper type dress 
whether for news columns or classified and descenders give the lines 2 f 
ads, calls for the careful weighing of leaded appearance even when 49; 


and The Fourth Estate 


July 28, 


for 


The comparatively short asc 


THERE’S MORE white space within the letters 
of Ionic No. 5— instead of between the letters 
as is customary with most news faces— because 
Linotype designers gained a more even distribu- 
tion of white by putting it there. Light, there- 
fore, comes through Ionic, and not around it, a 
great factor in legibility. 


AS YOU CAN see by the specimens on this page, 
(composed with the new extra thin spacebands 
for close spacing ) there is considerable difference 
between Ionic No. 5 and the average newspaper 
roman: Ionic has no hairlines to break down in 
stereotyping; ithasbutslight difference between 
light and heavy strokes; Ionic serifs are sturdy, 
and shorter; its capitals are clear cut, its lower 
case open and inviting. These factors were scien- 
tifically designed into Ionic, for ease in reading. 


THAT IONIC, the easy-reading type, is a popu- 
lar type may be judged from the fact that more 
than a thousand papers have changed to Ienic in 
the short time it has been available. Its increas- 
ing popularity is evidenced by changes daily. 


ome LINOTYPE“: 


MERGENTHALER LINOTYPE COMPANY 
BROOKLYN, NEW YORK 
SAN FRANCISCO CHICAGO NEW ORLEANS 
CANADIAN LINOTYPE, LIMITED, TORONTO 
Representatives in the Principal Cities of the World 
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the “roughness” of news- | selves confronted, presents a problem 
cock. The outstanding advan- | that can now be met in a satisfactory 
e new face is its conservation A smaller size of Ionic is as easy to 
The even tone throughout is | read as a larger size in some other face, 
\ the eyes without being mo- | hence a reduction in type size does not 
There is enough variation to| mean a lessened legibility, but instead 
‘omeness, yet not enough to | means easier reading than the type of 
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OIL HEATER COMPANY 
SEEKING FREE SPACE 


President of Williams Oil-O-Matic Tells 
Dealers How to Crash Columns of 
Local Dailies While Maga- 
zines Get Budget 


Coincident with the announcement that 

magazines of the United States and 
Canada will carry the bulk of their ad- 
vertising appropriation for 1928-9, the 
Williams Oil-O-Matic Heating Corpora- 
tion has just issued explicit instructions 
to dealers on how to get free newspaper 
publicity. 

“Newspaper publicity is extremely 
valuable,” admits C. U. Williams, presi- 
dent of the company, “and not particularly 
hard to secure.” 

“On your request,” says Mr. Williams, 
“our advertising department will be glad 
to send you a series of interesting pub- 
licity stories, written by expert newspaper 
men to pass the scrutiny of the careful 
editor for use im his news columns. 

“Put this material in the hands of the 
editor of your local newspaper. With 
Williams dealer tie-up advertising ap- 
pearing in his paper from time to time, 
he can easily be sold on co-operating by 
using good news stories which relate to 
home comfort and convenience. Then 
write the advertising department for as 
many publicity stories as you need.” 

Mr. Williams is optimistic of the 
amount of publicity which the newspaper 
editor can be made to swallow—provided 
an advertising contract has already been 
signed with that paper. 

“If you do not believe newspapers give 
publicity in exchange for advertising,” he 
explains, “take a look at the automobile 
section of your newspaper next Sunday. 
You'll be surprised at the number of free 
publicity stories printed. Why not cash 
in on this co-operation yourself?” 


HIGH COURT UPHOLDS 
AD IN WRONG PAPER 


Legal Copy Placed in Brooklyn Eagle 
by Clerk’s Mistake Did Not Affect 
Its Validity, Court of Appeals 
Judge Rules 





The Court of Appeals at Albany, N. Y., 
last week affirmed the decision of the 
Supreme Court in Brooklyn, handed up 
July 1, 1926, in which a mortgage ad- 
vertisement which had appeared in the 
Brooklyn (N. Y.) Daily Eagle was made 
legal and effective. 

In the action of Randolph M. Valz 
against the Sheepshead Bay Bungalow 
Corporation, Valz lost his suit in an 
effort to recover a tract of land now 
said to be worth more than $750,000. 

The suit was based on the theory that 
a foreciosure sale, conducted in 1918, 
when all that property was “sold for the 
mortgage” which amounted to $10,000, 
was illegal on the ground that it was not 
advertised in accordance with a Supreme 
Court order issued at that time. By 
error, a court clerk had sent the adver- 
tisement to the Eagle, when the court 
order recited that the Brooklyn Times 
and the Citizen, two other dailies, should 
contain notice of the sale. 

Justice Carswell, in giving his decision, 
said that the error was not of such nature 
as to affect any person’s rights. 


FIGHT BROADCAST PLANNED 


The Scripps-Howard Newspapers 
through an arrangement made with 
the General Electric Company and the 
American Telephone and Telegraph 
Company, was to broadcast the Tunney- 
Heeney fight at the Yankee Stadium, 
New York, July 26. W. W. Hawkins, 
vice-chairman of the board of the 
Scripps-Howard Newspapers represented 
that organization in the arrangements. 
WEAF’s network was used. 


G. ELMER REYNOLDS 


G. Elmer Reynolds, 45, i 
editor of Stockton (Cal.) Record, died 
im his_office July 21, from a heart attack. 
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JAPAN VETERAN DIES 


L. D. Adam of Rengo Agency Served 
28 Years in Orient 


L. D. Adam, the oldest foreign news- 
paper man in Japan, died of heart failure 
July 7. He went to that country in 1900 
and for the past four years has been 
with the Rengo news agency, a Japan- 
ese organization. Mr. Adam is survived 
by his wife, who is the author of a 
weekly column in the Japan Advertiser 
under the title “The Foreign Hostess in 
Japan.” 

Mr. Adam was born in London. He 
came to the United States as a yo 
man and joined the staff of the San 
Francisco Morning Call, staying as city 
editor with that paper until 1900, when 
he went to Japan. He was assistant edi- 
tor and later editor-in-chief of the Japan 
Gasette in Yokohama. 


DR. WILLIAM R. ELLIS 


Dr. William R. Ellis, for many years 
with the Boston Herald as managing 
editor and advertising manager, died, 
July 18, at his summer home at Meredith, 
N. H., of heart trouble. After leaving 
the Herald, Dr. Ellis had been with the 
Boston Record as advertising and busi- 
ness manager. At the time of his death 
he was associated with the investment 
firm of Richardson, Hill & Co. Dr. Ellis 
was 60 years old and is survived by six 
children. 


AUSTIN J. FORD 


Austin J. Ford, 58, one of the pub- 
lishers of the Irish World, was found 
dead at his desk in the offices of the pub- 
lication in New York, July 23. 
disease was the cause, doctors said. Mr. 
Ford was the son of the late Patrick 
Ford, founder of the Irish World. He 


lived in Somerville, N. J., and is sur- «Norristown 


vived by his wife, Mrs. Mary Christina 
Ford; two daughters, Mrs. Regina West- 
man and Mrs. George Behr, and a 
brother, Thomas J. Ford of Brooklyn. 


HARRY P. LEFFINGWELL 


Harry P. Leftingwell, who for 25 years 
was associated with the Mitchell-Faust 
Advertising Company, Chicago, died sud- 
denly while on a vacation at Dowagiac, 
Mich., last week of a heart attack. His 
entire advertising career was with the 
Mitchell-Faust company where he was 
head of the space buying department. He 
leaves a wife, Lillian M. Leffingwell, and 
a son, Harry, Jr. Funeral services were 
held Monday, July 23. 


GEORGE C. SIKES 

George Cushing Sikes, 60, for a num- 
ber of years a writer of editorials and 
special articles for the Chicago Daily 
News, died July 20 at his home, 5911 
West Erie Street, Chicago, after an ill- 
ness of several weeks. He is survived by 
his wife, a son, Alfred Wallin Sikes, and 
a daughter, Eleanor Shepard Sikes. 
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Obituary 


ILTON O. NELSON, 59, formerly 
an editorial writer on the Port- 
land (Ore.) Telegram, died July 16 at 
Portland. His first newspaper work was 
done in Wisconsin. From 1915 to 1920 
he served as church editor of the Min- 
neapolis (Minn.) Journal. 

Grorce HENSCHALL, 49, formerly con- 
nected with the New York Morning 
Telegraph and well known as theatrical 
ress representative, died in Los Ange- 
es, July 15. 

Jeo H. Hunt, 55, for fifteen years 
cashier of the old Chicago Herald, died 
July 18 in St. Bernard’s hospital, Chi- 
cago, after a four years’ illness. 

Perry RAwLey, father of E. L. Raw- 
ley, manager of the Philadelphia bureau 
of International News Service, died sud- 
denly last week at the Rawley home in 
Freedom, Ind., a short time after his 
son’s arrival for his vacation. 

Patrick J. Fitzpatrick, 74, father of 
Edward T. Fitzpatrick of the Provi- 
dence (R. I.) Journal, was fatally in- 
jured when struck by a street car in 
Providence, July 18. 

Peter N. Everett, 71, of Framing- 
ham, Mass., for forty years a _ corre- 
spondent for Boston newspapers, died 
July 19 at his home following a long 
illness. 


Grorce E. MARCELLUS, 68, editor and 
publisher of the LeRoy (N. Y.) Ga- 
sette for twenty-five years, died sud- 
denly in his home in Des Moines, Ia., 
where he had resided since his retire- 
ment in 1912. Mr. Marcellus purchased 
the Gazette in 1887. 


Heart ; 


ALBERT K. KNEULE 


Albert K, Kneule, former editor of the 
(Pa.) Register and a 
former postmaster of Norristown, died 
July 19, a few hours after reaching that 
city from Florida. 
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Advertising} 


147,990 
-Lines- 


This story of PHILADEL 
PHIA DAILY NEWS adver. 
tising gains each month is 
impressing those wideawake 
national advertisers and 
space buyers who closely 
watch the changing news- 
paper situations in the key 
markets. 


Again, for June, the stand- 
ard newspapers of Philadel- 
phia, with a single exception, 
showed their usual heavy 
losses, while the DAILY 
NEWS continues to chalk up 
new records in the “GAIN” 


column. 


DAILY NEWS ..GAIN 147,990 

42,486 
Inquirer .......LOSS 62,015 
104,220 
143,630 
178,134 


Evening Ledger.. “ 
Public Ledger... “ 


The PHILADELPHIA 
DAILY NEWS stood fifth 
among ALL of the daily 
newspapers of the country 
on linage gains for June, 
despite the handicap of 
tabloid size. 
PHILADELPHIA DAILY 
NEWS growth is not acci- 
dental. Each month more 
national advertisers are 
learning, as local merchants 
have learned, that Philadel 
phia’s only tabloid news- 
paper delivers 


“UNCANNY PULLIN 
POWER” 


DAILY NEWS 


15TH AND CHERRY STS. 
PHILADELPHIA, PA. 


Macfadden Publications 
350 Hudson St., New York 
Chas. H. Shattuck 
168 N. Michigan Ave., Chicago 
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“Standardization 
is the Outstanding Note of this Century” 


DR. BURGESS—BUREAU OF STANDARDS 














Intertype introduced 
standardization in 
line-casting machines 
more than 12 years ago 

















STANDARDIZATION MEANS UNIT BUILT 
Magazines, molds, liners and even small parts are all 
READILY INTERCHANGEABLE 














4 3 important improvements combine to make the 
standardized Intertype UNSURPASSED. Write 
to the nearest Intertype office for “Intertype Features” 








INTERTYPE CORPORATION 


1440 Broadway, New York 
Chicago 130 North Franklin St.; New Orleans 816 Howard Ave.; 
San Francisco 152 Fremont St.; Los Angeles 1220 South Maple 
Ave.; Boston 80 Federal St.; London and Berlin 


ee ee oT SS 




















== 


MIT a _______ 


TINTERTYPE 


" 





Set on the Intertype in Centusy Bold and Ideal News 


Editor & Publisher and The Fourth Estate for July 28, 1928 














There 
An AUTOPLATE Machine 


HE success of the fe / 

spired the creation @’ 
Machine and the SingTy 
Machine. 


These machines are thes 
distribute more widely | 
plate making, which tigt 
plate Machine made po 


TT 


THE TWIN PONY AUTOPLATE MACHINE 


Comprises two complete Pony Autoplate casting mechanisms 
and a single Pony Autoplate finishing mechanism, combined in 
such a way that it produces double the output of the Pony Auto- 
plate Machine. In this machine the finishing mechanism auto- 
matically swings into position to receive, finish, cool, and dry casts 
from both casting mechanisms. 


Double output is obtained without doubling investment or floor 
space. THE PONY A 
Price $8750 Casts, shapes, shaves, trims,@h 
f. o. b. Plainfield, New Jersey printing plates, uniformly act 
that require neither hand-pimg, 
nor hand-drying. 
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- Pui N 


Machines may 0& 


R. HOE & COMPANY, INC. GOSS PRINTING PRESS COMPANY V 
THE GEORGE RUSSELL REED @I 


Woop NEWSPAPER MACHINERY CORPOR 
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iFit Every Publisher's Needs 


ie Pe Autoplate Machine in- 
on@e Twin Pony Autoplate 


Singfwin Pony Autoplate 






re tesult of our endeavor to 
lelye benefits of automatic 
n tlitroduction of the Auto- 





THE SINGLE TWIN PONY AUTOPLATE MACHINE 


Comprises two of the three units of a Twin Pony Autoplate 
Machine. It is identical in operation and output with the popular 
Pony Autoplate Machine, but its producing capacity may be doubled 
at any time by the simple expedient of adding a second casting mechanism. 
Thus it becomes a Twin Pony Autoplate Machine. The second 
casting unit may be had at a moment’s notice. 


se : The publisher who anticipates growth but does not require imme- 

diately the full capacity of the Twin Pony Autoplate Machine 
will find well worth while the possibilities of growth which the 
Single Twin Pony Autoplate Machine offers him. 





AUBLATE MACHINE 
ims,@ls, dries and delivers perfect 


act in curvature and thickness, Price $6250 
1-pla, hand-tooling, hand-dipping, (Second casting unit with operating mechanism $2800) 
f. o. b. Plainfield, New Jersey 
. Pia New Jersey 


y dadered of us or of 


VALTER SCOTT & COMPANY DUPLEX PRINTING PRESS COMPANY 
D @PANY of San Francisco, California 


IMATION, 501 Fifth Avenue, New York City 
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POLITICAL ADVERTISING 


HE leaders of the dominant political parties are 

at present engaged in gathering funds with which 

to wage the quadrennial battle for federal con- 
trol. Some estimates place the amount of money that 
will be spent to sway public opinion at more than 
$10,000,000. That figure may be an exaggeration or 
an underestimate. There is no reliable author- 
ity on this subject. Whether such huge expenditure 
can be reconciled as legitimate under our form of 
government is a perennial subject of earnest debate. 
It is certainly the fact that the public opinion of 
the day, as reflected in legislation and popular com- 
ment, regards as scandalous the collection of large 
campaign funds from individuals or interests which 
stand to profit from the parties they support. No 
such stigma apparently attaches to campaign funds 
that represent small sums gathered from a large 
number of partisans. But the man in the street resents 
the idea that a candidate can “buy” a public office. 
This is a big and busy nation and any thorough 
campaign for any cause addressed to all the people 
calls for millions of dollars. We have not yet reached 
a plane of idealism wherein the voter is taxed for 
the privileges he enjoys at the polls. 

Where the line properly may be drawn between 
legitimate and illegitimate expenditure for campaign 
purposes seems to be very hazy in the minds of all. 
It appears to be all right to spend money for publicity 
headquarters, publicity agents, direct-by-mail literature, 
speakers, travel, banners, bands, out-door advertising, 
halls, motion pictures, lantern slides, parade regalia, 
red fire, photographs, boiler plate, mats, automobile 








He that is slow to anger is better than the 
mighty; and he that ruleth his spirit than he 
that taketh a city.—Proverbs, XVI; 32. 











acceptance of the campaign dollar for space adver- 
tising. Indisputably, the answer is in the negative. 
We put forth these general ideas to add to the 
specific considerations of publishers who are now 
making their political advertising policies. In brief, 
our feeling is that political advertising, of a proper 
nature, which is offered to the press deserves publica- 
tion at fair rates; political advertising at exorbitant 
rates, or which is sold under high pressure, or under 
circumstances which amount to exploitation, or which 
obligates editorial or news columns, is to be avoided. 





“Big London Papers in Circulation War, 
Throw Mud,” reads a heading. Well, in that 
respect it may be said that American practices 
are better than English. 





REPORTER TURNS 


NEWSPAPER ECONOMICS 


F ey this number Eprtor & PUBLISHER presents its 


regular semi-annual analysis of the economic de- 

velopment of daily newspapers, and the findings 
are important in many respects. There is no abate- 
ment of the movement to consolidate local news. 
papers and our examination reveals that the morning 
newspapers of the country now number 401, a loss 
of ten papers in the half-year; evening papers now 
number 1,531, a decrease of 7 in the six months and 
45 since the opening of 1927, and Sunday newspapers 
number 516, a loss of 29 since January, 1927. The 
significance of the merger movement is best attested 
by comparison with 1918 when the total number of 
evening newspapers in the United States was 1,863 
and of morning papers 691. 

The rule that total circulations increase despite a 
lessened number of publications is again in evidence 
in our tabulation. The present finds newspaper circu- 
lations at their historic top. The advertising rate per 
line per million circulation shows slight increases in 
the instances of morning and evening papers, but not 
Sunday papers. The milline rate for morning papers 
is now $2.56 and the milline rate for evening papers 
is $3.40. For Sunday papers the milline rate is $2.29, 

The attention of readers is particularly called to 
the extent to which the one-town-one-newspaper idea 
has been carried. There are in the United States 937 
cities that are now served by one daily, as against 
412 that support two or more. This is a subject 
which will be hotly debated by the school which 
contends that for political and social reasons a com- 
munity requires more than one free press, and by the 
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hire and radio broadcasting. But campaign managers EPUDIATION of interviews and speeches that rival school which urges the one-paper town as both § of 
always get very finicky on expenditures for advertising R “go bad” has become an established hazard in safe for the reader when the newspaper is properly J 
space, though usually in the closing weeks of the newspaper life. When the politician buckles conducted and economical for the advertiser. rec 
campaign we find them slipping pages into some of hack the average reporter merely shrugs shoulders and Epitok AND PuBLISHER respectfully urges its cli- J pul 
the magazines and in the closing days they usually forgets the incident. There is a type of newspaper entele to study the details of the “Ready Reckoner” Jp 
open fire in page space in certain newspapers. It is man, however, who will not submit to this indignity. which we publish semi-annually and which affords a | ™ 
equally true that many editors and publishers of news- Washington knows him and has learned that it is quick and comprehensive method of calculating the Sta 
papers seem to be in doubt whether they should admit not safe to carry the “diplomatic denial” too far. cost of an advertising campaign. This table is the I 
political advertising to their columns, or at least send And last week U. S. Senator F. H. Gillett ran afoul best refutation of the old and rapidly dying notion od 
their representatives into the field actively to solicit of a reporter at Springfield, Mass., who is not to be that an advertiser cannot hope to cover the country ie 
such business. All are particular to label political trod on without protest. : with a campaign in all newspapers. Our table shows occ 


advertising so readers will not think the newspaper is 
Jending its influence unduly to the rival parties for 
commercial reasons. Campaign expense, in other 
words, continues to be a doubtful subject among all 
conscientious men. 


The Senator had made a speech before a Spring- 
field club of women. He had referred in flattering 
terms to the character of the wife of the Republican 
candidate and then made a slurring remark about the 
wife of Gov. Smith. George E. Pelletier, reporter 


exactly what funds are necessary for a general cam- 
paign, or a campaign limited to morning, evening or 
Sunday papers. It is proof that all the dailies of the 
country are well within the cost reach of large na- 
tional distributors desiring simultaneous appeal to all 





Our feelings on this subject we find to be mixed. for Springfield Republican covered the story and of the people. the 
We are absolutely sure that the business of making wrote the disagreeable fact without adornment. Next , his 
an informed public opinion is a press function and day New York Times commented editorially upon Short and snappy is the hot-weather rule. f 
& primary journalistic responsibility. We believe that — the Senator’s action. Gillett then wrote to the Times, ~memnaetnisearese x 
partisan newspapers owe to their parties their full not to the Republican, one of those resounding WISHING HIM WELL ye 
support and that independent newspapers owe to their denials. The reporter called the bluff, in a com- 


readers both sides of every question in dispute. We 

believe that political subsidy, in any form, is a public 

menace and carries with it seeds of death for any 
- publication that accepts it. 

On the other hand we look upon modern advertising 
as a scientific method of appealing to the public for 
support for ideas as well as for materials that are 
for sale. It is perfectly plain, for instance, that a 
page advertisement in a newspaper, typed for emphasis 
and signed by a campaign committee, might do a 
work in behalf of the party that could not be dupli- 
cated in value by the same amount of space given 
to the same subject and written in the idiom of the 
news-room or the editor’s office. Advertising is a 
distinct function and brings a distinct response. Its 
results are not to be confused with results obtained 
in any other way. It is a legitimate vehicle for 
special pleading for any honest cause. It is a com- 
modity for sale at specified rates. Political advertising 
is usually highly assessed on rate cards and while the 
old theory of such charge was that political advertis- 
ing was an occasional visitor and should pay for 
transient accommodation, it is also true that the high 
rate is used by many publishers as a means of dis- 
<ouraging such business as undesirable. 

It must be obvious to all that the campaign man- 
agers are looking with special interest upon radio as 
a public information carrier in the forthcoming contest 
and it is equally obvious that radio broadcast, now 
heavily on an advertising basis, proposes to make a 
“clean-up.” This, then, is a new element in the old 
puzzle. If radio is a legitimate advertising medium 

for political parties can it be argued that there is 
anything illegitimate or to be avoided in newspaper 


munication to the Times challenging the Senator and 
reciting the detailed circumstances. 





It is as sensible to say that a lawyer or doc- 
tor has violated professional ethics by writing a 
book for pay as to hold that a tennis player has 
disqualified himself as an amateur by writing 
a syndicate article. What has abstract writing 
to do with the game? 





THE OPPOSITE IS TRUE 


Y this time Prof. Andre Siegfried, French 
B sociologist, must be convinced that there was 
no warrant in fact for the statement he made 
in his book America Comes of Age that “the great 
newspapers live entirely by their advertising and are 
bound sooner or later to fall under the influence of 
high finance and big business.” If ever a false criti- 
cism of the American press has been “called” this 
one surely has been done brown, by indignant pub- 
lishers of leading metropolitan dailies. 

Attempts to influence newspapers by advertising 
patronage recently has been the subject of investiga- 
tion by the Federal Trade Commission. We call 
Prof. Siegfried’s attention to the fact that while the 
attempts were strenuous and the means cunning the 
result was negligible and really harmed rather than 
aided the power concerns. The rank and file of news- 
paper men did not yield. Here is a sociological or 
economic phenomenon worthy of study by the French 
proposes to use its mew power to correct abuses 
ethical principle unwritten. 


tant contribution to advertising agency practice 

as secretary of the Four A’s. He leaves. that 
office to enter the work of advertising counsellor, 
both for the association and privately. Mr. O’Shaugh- 
nessy’s success story starts as a crusading newspaper 
reporter in the Middle West and runs through various 
editorial activities, including daily poem writing, war 
correspondent and editor, and in the advertising field 
he rose from local manager to the conduct of his 
own agency and then secretary of the national asso- 
ciation of agencies. As large a host of friends as 
any man in the field could muster will wish for “Jim” 
O’Shaughnessy continued achievement. 


Jie O’SHAUGHNESSY has made an impor- i 





Better to be annoyed by temperamental asso- 
ciates than bored by stupid ones. 


PRESS AGENT UNION 
Patt with th press agents form a union, affili- 





ated with the A. F. of L. How could the 
newspapers get out if they were to go on strike? 
he new union is opposed to fake stories. As such 
we welcome it. Theatrical press agents are the least 
objectionable of the free publicity guild. Most of 
them are well-trained newspaper men and at least 
contribute an element of interest to newspapers that 
accept their material. They may graft valuable space, 
and sometimes misuse it, but they at least are willing 
to write show passes for newspaper men without talk- 
ing about “all the advertising we give you.” The: 
do not write the names of advertised brands in lower 
case and make no pretense to public relation counsel. 
ling. They are frankly press agents. 
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ys LLiAM RANDOLPH HEARST 
left New York this week on the 
Ile de France on a trip to Europe. 

George B. Parker, editor-in-chief of the 
Scripps- Howard "Newspapers is spending 
his vacation motoring through New York 
and the New England states. W. L. 
Sturdevant, his assistant, will leave 
shortly with his family on a similar auto- 
mobile tour. 

Keats Speed, managing editor of the 
New York Sun, will return in about two 
weeks from a month’s vacation spent 
on the continent. 

Earle Pearson, general manager of the 
International Advertising Association, is 
spending his vacation on Orr’s Island, 
Maine. 


Negley Cochran of the editorial board 
of the Cisiene-Hemued Newspapers, has 
returned from a visit to Germany. 

George A. Moran, chairman of the 
board of the Cleveland News, is spending 
his vacation fishing and hunting in 
Canada. 

James M. Thomson, publisher of the 
New Orleans Item-Tribune, has prepared 
for his papers a series of articles ex- 
pounding the Democratic platform 
adopted at the Houston convention. 

A. J. Ritchie, editor of the Seattle 
(Wash.) Star and editorial supervisor for 
the northwest divisior of the J. G. 
Scripps Newspapers and H. W. Parish, 
general manager of the Star, spent the 
last week in Boise on business in connec- 
tion with the editorial department of the 
Capital News. A banquet was given 
them at the Owyhee Hotel on the evening 
of July 19. 

Joseph C. Ruszkiewicz, managing di- 
rector of the Polish Everybody's Daily, 


‘published at Buffalo, has been named 
» chairman of the Polish campaign com- 


mittee for Herbert Hoover in New York 
State. 

R. F. Wormwood, editor of the Bidde- 
ford (Me.) Daily Journal, was given a 
diner and reception recently by as- 
sociates on his paper and friends on the 
occasion of his 70th birthday. 


IN THE BUSINESS OFFICE 


LF° R. JALENAK, head of .the 

foreign advertising department of 
the New Orleans Item-Tribune, is on 
his annual vacation. 


A. J. Peduzzi, of the advertising de- 

partment of the Worcester (Mass.) 
Telegram-Gazette, is on a three months’ 
tour of Europe. 
_ Raleigh Schwartz, head of the New 
Orleans Item-Tribune special advertis- 
ing department, has gone to Cuba, where 
he will join the fourth annual Item- 
Tribune cruise. 


John J. Casey, Jr., who has been con- 
nected with the Worcester (Mass.) Eve- 
ting Post for several years, is now with 
the Southbridge (Mass.) Evening News 
as display advertising manager. 

Mr. and Mrs, Herbert Thomas of 
Columbus, O., are parents of a son born 
tecently. Mr. Thomas is advertising 
manager of the Columbus Ohio State 
Jowrnal, and Mrs. Thomas is the daugh- 
ter of Harvey R. Young, advertisin 
Manager of the Columbus Dispatch. 
son was also born to Mr. and Mrs. Ivor 
H. Young. Mr. Young is the son of 

rvey R. Young and is connected with 
the advertising department of the Colum- 
bus Dispatch. The two boys were born 
within 15 hours of each other. 

B. F. Lawrence, general manager of 
the Star League of Indiana, and Mrs. 

wrence will return to Indianapolis 
Aug. 4 from a six weeks’ trip to Europe. 


IN THE EDITORIAL ROOMS 


AROLD GOFF, managing editor of 
the Salt Lake City Deseret News, is 
ill is Good Samaritan Hospital, Los 
eles. 
/ Frank Blumenfield has joined the city 
laff of the Springfield (Mass.) Union. 


& Publisher 


O. N. Taylor, radio editor of the Chi- 
cago Evening Post, has been appointed 
director of publicity for the Crosley 
Radio Corporation. 

J. R. Williamson, former correspond- 
ent of the Associated Press, attached to 
the night bureau at Richmond, Va., and. 
later editor of the Greensboro (N. C.), 
Daily Record, a Thomason-Bryan daily 
newspaper, is now editor of the Hope- 
well (Va.) Daily News. 

William S, Rowland, city editor of the 
Nashville (Tenn.) Tennesseean, will 
conduct a class in “The Community. 
Newspaper” at George Peabody Teach- 
ers College, Nashville, for the remain- 
der of the summer. 

G. Harry Dunderdale, formerly as- 
sistant labor editor of the Boston Globe 
and later the Herald and then labor edi- 
tor of the Boston Traveler, and one of 
the first employes of the Associated 
Press when it was established in Boston 
and city editor of the service for 12 
years, retired July 12 as superintendent of 
the Massachusetts State employment 
office. He was tendered a dinner at the 
Hotel Bellevue which also marked his 
70th birthday. 

Sam R. Leedom has been named city 
editor of the Sacramento (Cal.) Bee, to 
succeed Donald Ashton, who is to direct 
the San Francisco bureau of the Bee. 

Thomas O’Connell has joined the city 
staff of the Worcester (Mass.) Evening 
Gazette. 

Victor Short, for the past seven years 
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EORGE F. NIEBERG, who was 
recently named assistant to Frank E. 
Tripp, general manager of the Gannett 
Newspapers, has 
had a broad ex- 
perience in the 
newspaper field, 
having served on 
newspapers 
in New York, 
Chicago, Boston 
and Washington. 
He came to the 
Gannett group 
from the Wash- 
ington Times, 
where he was as- 
sistant publisher. 
Mr. Nieberg 
studied engineer- 
ing at the Michi- 
gan College of Mines, but gave up all 
thought of being an engineer upon leav- 
ing college and plunged immediately into 
newspaper work in the metropolitan field. 
Previous to joining the Gannett or- 
ganization, Mr. Nieberg was connected 
with various Hearst newspapers. He will 
make his headquarters at the plant of 
the Rochester Times-Union, and will re- 
lieve Mr. Tripp of many of the duties 
of managing the 13 Gannett newspapers 
in New York, Connecticut and New 
Jersey. 





Greorce F. Nrigsero 








head of the San Francisco Examiner 
copy desk, has resigned. He is now 
touring Europe with his wife. On his 
return he will take up his residence in 
the East. 


Marvin Patterson, graduated from the 
journalism school at Iowa Wesleyan 
College, Mt. Pleasant, Iowa, this spring, 
has been appointed city editor of the 
Mt. Pleasant Daily News. 

E. E. Hale, former telegraph editor of 
the Salt Lake Tribune, is recovering 
from injuries received in an automobile 
crash in southern Utah. 

Howard Powell, formerly on the rep- 
ortorial staff, St. Louis Post-Dispatch, 
has” joined the copy desk of the Salt 
Lake Tribune. > 

Ken Wade has joined the editorial 
staff of the Eureka (Cal.) Humboldt 
Times. 

Leo J. Raridan, political writer for the 
Denver Post, has joined the staff of the 
Salt Lake Tribune as general assign- 
ment man. 

Paul Hodges, of the Washington bu- 
reau of the Cleveland Plain Dealer, is 
spending a few days at the home office. 

J. Hilding Johnson, 38, reporter for 
the Chicago Herald and Examiner, suf- 
fered a fracture of the left leg and head 
injuries when he was knocked down by 
a truck at North Clark street and West 
Austin avenue last week. 


SUMMER 


N. C. Christensen, news editor, Salt 
Lake Deseret News, has returned to his 
desk after a motor tour through Yellow- 
stone park. 

Rodney Reed has been advanced from 
copy boy to member of the sports staff 
of the Buffalo Evening News. 

Lou Duffy, sports editor of the Tulsa 
(Okla.) Tribune, recently observed his 
twelfth anniversary as a Tribune em- 
ploye. 

Archie Bell, dramatic critic of the 
Cleveland News, is writing a daily series 
of descriptive stories from London. 

Berle Armstrong, former city editor 
of the Inter-Mountain Republican during 
its run in Salt Lake City, is on the edi- 
torial staff of the Salt Lake Tribune. 

H. Douglas Johnson, associate editor 
of the Gouverneur (N. Y.) Free Press, 
and Mrs. Johnson, are parents of a son. 

Frank B. Schumann, formerly of the 
Fureka (Cal.) Humboldt Standard and 
the San Francisco Chronicle, is on the 
copy desk of the Oakland (Cal.) Post- 
Enquirer. 

Frederick L, Shaw of the staff of 
Providence Sunday Journal and Mrs. 
Shaw are parents of a son, Frederick 
L., Jr., born July 3. E 

Paul Bayon, of the art staff of the 

(Continued on page 34) 


READING 


The Bridge of San Luis Rey 


Thornton Wilder’s Pulitzer Prize novel is now available for 


newspaper serialization. 


It is one of the most popular stories 


of recent years, and its literary quality is such that it adds to 
the reputation of any newspaper publishing it. 


Footsteps in the Dark 


Here’s the smashing mystery story of the year. 
Mearson. The mystery piles up in compelling fashion. Run it 
in installments of any size, and it carries a wallop! 


Rainbow Island 


A South Sea love story with much open-air adventure and a 
fine dash of mystery. Great for summer reading. 


By Lyon 


The McNaught Syndicate, Inc. 


Vv. V. McNrrr, 
President 


TIMES BUILDING 
NEW YORK, N. Y. 


Cartes V. McADAM, 
Vice-President 





July 28, 





1928 


33 
































HERE ARE NAMES: — 


Arnold Bennett 
Octavius Roy Cohen 
Edna Ferber 
F. Scott Fitzgerald 
Zona Gale 
John Galsworthy 
Holworthy Hall 
A. S. M. Hutchinson 
Wallace Irwin 
Sophie Kerr 
Fanny Heaslip Lea 
Alice Duer Miller 
Gouverneur Morris 
E. Phillips Oppenheim 
Mary Roberts Rinehart 
Arthur Somers Roche 
Sax Rohmer 
Rafael Sabatini 
Booth Tarkington 
Thyra Sampter Winslow 
P. G. Wodehouse 
I. A. R. Wylie 


—Among the writers 
of Metropolitan 
Short Stories 


“The Metropolitan for Fiction” 


Metropolitan Newspaper 
Service 


Maximilian Elser, Jr. 


Earl J. Hadley 
General M A iat 










150 Nassau St., New York City 
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THE FOURTH ESTATE 
INCLUDING 
The Journalist Newspaperdom 
Advertising 


& Publisher 





Titles registered in the United Statees Patent Office. 





THE OLDEST PUBLICATION OF THE 
NEWSPAPER AND ADVER- 
TISING FIELDS 


Established in 1884 by Allan Forman 


THE EDITOR & PUBLISHER CO. 
INC., PROPRIETORS 
Publication Office: 

Suite 1700 Times Building—42nd Street 
and Broadway — New York City, N. Y. 








Telephones: 
Bryant 3052, 3053, 3054, 3055 and 3056 





President and Publisher, James W. 
Brown; treasurer, Marlen E. Pew; secre- 
tary and business manager, Charles B. 


Gr ot James 
circulation 





WwW. Beown, 3:1 manager, 
George Strate; classified advertising 
manager, S. L. Dare. 


Editor, Marlen E. Pew; M ing Edi- 
tor, Arthur T. Robb; Feature Editor, 
Philip Schuyler; News Editor, Warren 
Bassett; Associate Editors, Philip Stong, 
John F. Roche. 

London Editor: Allan Delafons, 113 
Edenbridge Road, Enfield, Middlesex, 
England. Paris Editor: G. Langelaan, 
c/o The Associated Press, 21 rue Vivi- 
enne. Washington Correspondent: G. 
H. Manning, National Press Club 
Building. Chicage office: 30 North Dear- 
born Street. 








International Year Book issued last Sat- 
urday in January. 

“A. N. P. A.” service numbers last two 
Saturdays in April. 

Advertising Convention number 
Saturday in July. 

Newspaper advertising linage tabula- 
tions issued in March and September. 
Table of newspaper rates and circula- 
tions issued in January and July. 
Market Guide containing information 
on 1,400 newspaper markets issued third 
Saturday in November. 

Size of type page—9 x 12 inches—or 168 
agate lines (13 ems) on four columns 
—or a total of 672 agate lines to the 
page. Largest type page in the business 
paper field. 

Display advertising rates: transient, 75c 
per agate line, or series of insertions as 
follows: 


first 



































(count six words to the line). 

Member of the Associated Business 
Papers and subscribing to its standard 
of practice. 
Charter member of the Audit Bureau 
of Circulations with a certified net paid 
“A.B.C.” circulation as follows: 





Six Months 
Ending 
Dec. 31st, 1927 
Dec. 31st, 1926 
Dec. 31st, 1925 
Dec. 31st, 1924 


Net 
Paid 


8,220 
7,014 


6,363 
5,711 


Total Die- 
tribution 
9,546 
8,015 
7,708 
6,488 




















and The 


PERSONAL 
(Continued from page 33) 


New Orleans Item-Tribune, is on vaca- 
tion. 


Al Bergren has joined the art staff 
of the San Francisco Examiner. 


Theon Wright, former sports editor of 
the Palo Alto (Cal.) Times, is now a 
member of the sports staff of the Oak- 
land (Cal.) Tribune. 

Felix Orman, newspaper and maga- 
zine writer, has moved to Hollywood, 
Cal., to write news reports and features 
on motion pictures. He was formerly 
literary director of the Periodical Pub- 
lishers’ Association of America. 


L. D. Thibert, at one time photogra- 
pher on the Portland Oregon State 
Journal, has been appointed secretary of 
the Chamber of Commerce, Thermopo- 
lis, Wyo. 

Pat Casey, of the copy desk, San 
‘Francisco Examiner, has joined the San 
Francisco Bulletin. 


Fred L. W. Bennett, Salt Lake City, 
business magazine writer, has returned 
from a vacation of a few weeks in 
southern California. 

Otis Pusey, assistant sporting editor, 
Salt Lake Deseret News, is touring Yel- 
lowstone Park. 


Victor B. Westphal, news editor of 
the Boise (Ida.) Capital-News; Irving 
W. Hart, editor of the Idaho Statesman; 
Walter Hansen, mayor of Boise, and 
Walter T. Lockwood, secretary of the 
Boise Chamber of Commerce, flew to 
Spokane last week to witness the fourth 
national air tour which arrived at Felts 
field July 19. 


James Kieldsen has joined the copy 
desk of the San Francisco Examiner, 
from the Los Angeles Examiner. 


Burl Armstrong has returned to active 
newspaper work in Salt Lake City after 
being associated with the moving pic- 
ture industry in Hollywood. He will be 
a re-write man for the Salt Lake 
Tribune. 


John T. McCutcheon, Chicago Tribune 
cartoonist, was a member of a party of 
Chicagoans led by Vice-President 
Charles G. Dawes who left on the 
steamer Manitou this week for a tour of 
the beauty spots in the vicinity of Glen 
Haven and Traverse City, Mich. 

Frank J. Cipriano, who left the 
Chicago Evening Post reportial staff for 
a year’s study at Harvard, is back on the 
Post. 

George A. De Witt, assistant manag- 
ing editor of the Chicago Herald and 
Examiner, will return Aug. 1, from a 
month’s vacation in Wisconsin. 

Charles A. Segner, managing editor of 
the Chicago Evening Post, has been ap- 
pointed colonel and aide-de-camp on the 
staff of Gov. Flem D. Sampson of Ken- 
tucky. He was also a colonel on the staff 
of former Governor Edwin P. Morrow. 

J. A. Stevenson, Canadian representa- 
tive of the London Times with head- 
quarters in Ottawa, has come down to 
New York to relieve Louis Hinrichs, 
regular Times correspondent in New 
York, who will be away on vacation dur- 
ing the month of August. 

Miss Mary Crandall, daughter of J. B. 
Crandall, assistant night editor of the 
New York Herald Tribune, is a member 
of. the library staff of the Herald 
Tribune during the summer. 

A sailfish seven feet, eleven inches 
long, and weighing 76% pounds, caught 
off the Florida coast by Fred Fletcher, 
rod and gun editor of the, New York 
Herald Tribune, has been mounted. and 
is being exhibited in the business office 
window of the Herald Tribune. " 





MARRIED 


RED MONTFORT, day editor of 
the Associated Press at Richmond, 
Va., to Miss Vivienne Gandee of Rich- 
mond, in Washington, D. C., recently. 
Jack B. Bladine, formerly of the Des 
Moines {Ia.) Tribune-Capital editorial 
staff, who will become publisher of a 
weekly newspaper in McMinnville, Ore., 


Fourth Estate 


‘ VERTISING WOMEN at a 


for 


to Miss Gayle Hunter, of Webster City, 
July 26 in Webster City. 


Miss Margaret Fahey, daughter of 
John H. Fahey, publisher of the Worces- 
ter (Mass.) Evening Post, to Franklin 
Dohn Rudolph, of New York, July 19, at 
the Vanderbilt Hotel, New York. 

Miss Velma Lillian Moody, of the 
business office, Denver Rocky Mountain 
News, to Myron H. Hooker, who is con- 
nected with the Fleischmann Yeast Com- 
pany. 

T. Leo Donovan, formerly of the Bos- 
ton Globe staff and for the past two 
years with the New York Sun and Jour- 
nal, to Miss Josephine Brophy of Brook- 
lyn, N. Y., at St. Michael’s church, 
Brooklyn, July 21. 


Roger T. Balloch of the editorial staff, 
Textile World, New York, to Miss Grace 
Dickinson of New York at St. Luke’s 
Episcopal church recently. 


Osgood Roberts, political reporter for 
the Washington Daily News, to Miss 
Maybelle Jennings, dramatic editor of 
that paper, in Alexandria, Va., July 21. 
Miss Jennings was secretary to Senator 
George W. Norris of Nebraska for sev- 
eral years. Mr. Roberts covers Con- 
gress and handles other political news 
when Congress is not in session, 

\ 


PRESS ASSOCIATION NOTES 


SYD J. K. HUGHES, Tokio corre- 

spondent. of International News Ser- 
vice, sailed from Dairen, Manchuria July 
17 on a three months’ cruise through the 
South Pacific and the Indian ocean with 
Bremen, Germany, as his destination. 
He will sail from Bremen for New York 
during October. Mr. Hughes is accom- 
panied by Mrs. Hughes and their 
daughter. 


Cole E. Morgan, of the Washington 
staff, International News Service, made a 
hole in one on the Rock Creek Park 
course recently. 


Paul Sexton, Salt Lake correspondent 
of the Associated Press, has returned 
from the Northwest where he spent two 
weeks’ vacation. 


Larry Sullivan, of the Washington 
bureau of International News Service, 
has been transferred temporarily to the 
New York office to handle political news. 


Harry Bergman has been placed in 
charge of the Los Angeles bureau of 
International News Service. Bergman 
formerly was on the San Francisco staff. 


Robert Wallace of the New York office 
of International News Service is sitting 
in at the desk in the Philadelphia bureau, 
while E. L. Rawley, Philadelphia bureau 
manager, is on vacation. 


ASSOCIATIONS 


(THIRTY editors of South Dakota 
weeklies and their families attended 
the seventh annual Country Press out- 
ing in Garretson, S. D., last week and 
officers were re-elected as follows: W. 
W. Sanders, Dell Rapids Tribune, who 
has headed the organization since it was 
founded ; Amundson, Coulton 
Courier, vice-president ; and E. P. Shive- 
ley, Dell Rapids Tribune, secretary- 
treasurer. I. W. Robinson, Mitchell 
Gazette, president of the state press as- 
sociation, and Charles McCaffrey, field 
secretary, were principal speakers. 


IpAHO STATE EpirortAL ASSOCIATION 
held its midsummer frolic July 19 and 
20 at Hailey. 


Miss Marietta Ball was installed 
president of the BurraLo LeacuE or Ap- 
recent luncheon 

meeting. Ye ¢ 


Annual outing of the CLEVELAND Ap- 
VERTISING CLuB was held July 19 at the 
Dover Bay Country Club, and attended 
by several hundred persons. 


By the narrow margin of five points, 
64 to 59, the golf team of the BuFFALo 
Apvertistnc Crus defeated Rochester 
advertisers last week in the first of a 
series of matches between teams of the 
two groups. 
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N. W. Ayer & Son, 164 W. Jackson bou 
Chicago. Placing copy with newspapers 
Pevel Co., pectin, Chicago. 

Baxter-Davis Advertising Company, 1501 9 
merce ‘Trust Building, Kansas City, 
Placing account for the Cook Paint and V 
Company, Kansas City. 

Blackett-Sample Hummert, Inc., 58 BE. w, 
ington street, Chicago. Schedules for 
papers and magazines for Washburn © 
Company, flour, Minneapolis. 

Buchen Company, 28 EB. Jackson boule 
Chicago, has secured the accounts of the 
Potteries Company, Chicago; Indiana Daj 
Farms, New Albany, Ind., and the Reading 
Company, Reading, Pa. 

Collins Kirk, Inc., 750 N. Michigan ay, 
Chicago. Placing additional copy with 
papers, general and rural mail order papers 
Murine Eye Remedy Co., Chicago. 

Dauchy Company, 9 Murray street, New y, 
City. Making new contracts with ne 
for Chichester 
Philadelpbia, Pa. 


Earl B. English Company, Drexel Bu 
Philadelphia. Placing account for the Uni 
Medicine Company, Philadelphia. 


Erwin, Wasey & Co., 844 Rush street, 
cago. Placing account for the J, P. Smitb 
Company, Chicago. 

Albert Frank & Co., 
street, Chicago. Has secured the accounts 
Universal Portland Cement Co. and Jane 
Smith & Oo., salad dressing, both of Chicago, 


Philip J. Gray Advertising Agency, 307 
Michigan avenue, Chicago. Conduct a camp 
in newspapers and magazines for Lincoln R 
Corp. and Silver Marshall, Inc., radio, Chie 

Finley H. Greene Advertising Agency, 
sons Bidg., Buffalo, N. Y. Preparing lists 
newspapers and magazines for Kondon Mfg, 6 
**Kondoa’s Catarrhal Jelly,’’ Minneapolis, 


Klau-Van Pietersom-Dunlap-Younggreen, 
417 Michigan street, Milwaukee. Has 
account of the Rosenthal Cora Husker Com 
West Allis, Wisconsin, manufacturers of « 
huskers and shredders. 


Morris Wisner Lee, 220 South Michig 
avenue, Chicago. Placing account for ¢ 
Shakespesre Oompany, Kalamazoo, Michig 
manufacturers of fine fishing tackle. 


Mace Advertising Agency, 507 Lehmann Bull 
ing, Peoria, Ill. Placing account for the 
stone Steel & Wire Company, Peoria, Ili 

Proctor & Collier Company, Inc., Macm' 
street, at Reading road, Cincinnati, Ohio, 
paring lists of newspapers, general and ti 
magazines for United States Playing Card (og 
Cincinnati, Ohio. | 


Redfield Advertising Agency, Inc,, 34 W 
33rd street, New York. Placing account { 
Ridgways Tea. 


Paris Peart, 369 Lexington avenue, New Yo | 
City, has been appointed to handle the ad 
tising of American Coffee Corp. “Eig 
O’Clock,’’ ‘‘Bokar’’ “Red cof 
New York City. 

Russell M. Seeds Company, Consolidated Bid 
Indianapolis, Ind. Arranging schedules 
newspapers, general and religious and 
magazines and foreign language papers 
Pinex Co., medical, Fort Wayne, Ind. 

Vanderhoof & Co., Ontario and St. 0 
streets, Chicago. Is now handling the ad 
tising of Hartman Furniture & Rug Co., 0 
cago. 

Chas. A. Weeks & Co,, 270 Madison aven 
New York City, making up lists of newspa 
and magazines for De Frece Products, 
cigarette lighters, New York City. 

Frank B. White Company, 33 8. Clark st 
Chicago. Making lists of agricultural public 
ag for Roberts Veterinary Co., Wauk 


Chemical Company, 


Inc., 134 8. La 


and Circle” 











When scientists are through discussia 
why man adopted clothing, maybe th 
can explain why he took up tatooing. 
Boston Herald. 


If any man thinks a changed spifi 
hasn’t come over America since Prohib 
tion, let him attempt to drink some 
it.—Louisville Times. 


Evils cure themselves, and the age th 
produces girl bandits tends to styles & 
soon will leave no place to hide a pistol. 
Waterbury American. 


Yes, that fellow looking over railro 
timetables and tourist information is 4 
man who “never takes a_ vacation. 
Windsor (Ont.) Border Cities Star. 


Spellbinders are now called “attenti 
riveters” and many of them make a n¢ 
that would incite the envy of a 8 
of structural iron workers—J. R. W 
in Milwaukee Journal. 

: bse de 

“Foreign titles are’ so absurd,” 
marked the District Deputy G 
Exalted Ruler of the Elks.—Flor 
(Ala.) Herald. 
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An Important Advance in Newspaper Press 
Construction 


The New Hoe 


Super-Production 
Press Unit 





Super-production is assured by: 


30-40% reduction in floor space Shortest possible leads 
Unequaled openness and accessibility Increased Speed 
Distinct reduction in threading time Reduced waste 


The Press Which Encourages Speed 
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+ 7% 
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CIRCULATIONS AT PEAK; 
FEWER NEWSPAPERS 
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percentage is net, and does not include 
suspensions which are offset by new 
enterprises. Most of the loss has been 
caused by suspension of small city morn- 
ing papers following their purchase by 
competitive evening papers, as in recent 
months there have been comparatively 
few suspensions of large city morning 
papers. The new field of the morning 
paper seems to be taking form generally, 
removing this class of journalism from 
small cities which can be served with 
complete editions of metropolitan morn- 
ing papers, and strengthening the well- 
managed morning paper centered in a 
large and prosperous trading neene. 
Even in the large cities, the tendency 
for several years has been toward one 
morning newspaper. The only large 
cities now served by more than one 
morning newspaper are New York, Chi- 
cago, Philadelphia, Los Angeles, Boston, 
San Francisco, New Orleans, Denver, 
Omaha, Kansas City, Washington, Cin- 
cinnati and Springfield, Mass. Of these, 
those-served by more than two morning 
newspapers are New York, Philadelphia, 
Los Angeles and Boston. Only New 
York has more than three morning 
newspapers of general circulation, with 
four standard-sized dailies and two tab- 
loid newspapers, where six standard-sized 
dailies existed in 1920. Philadelphia’s 
three morning papers now do the work 
formerly in the hands of five. The 
great and rapid growth of Los Angeles 
during the past 15 years has kept it 
out of the consolidation current. The 
innate conservatism of New England 
may be held responsible for the seeming 
immunity of Boston to the consolidation 
microbe, as no major changes in that 
city’s newspaper alignment have been 
noted during the past decade. 

The absence from the first list of 
several important cities will be evident. 
One morning newspaper has _ been 
enough for several years for Cleveland, 
Detroit, St. Louis, Indianapolis, Minne- 
apolis, St. Paul, Seattle, Portland, Ore.; 
Milwaukee, Memphis, Atlanta, Birming- 
ham, Des Moines, Houston, Dallas, San 
Antonio, Mobile, Jacksonville, Richmond, 
Norfolk, Albany, Syracuse, Portland, 
Me.; Columbus, Ohio; Dayton, Toledo, 
Hartford, Bridgeport, New Haven, 
Worcester, Newark, Oklahoma City, 
Providence, Salt Lake City, and many 
others. In recent months their ranks 
have been -increased by the addition of 
Buffalo, N. Y.; Pittsburg, Baltimore and 
Rochester. 


Evening newspapers, which numbered 
1610 in 1924, total now only 1531, a 
loss of 79 dailies. With exceptions that 
can be counted on the fingers of one 
hand, the one-newspaper cities are served 
by evening papers, as the small town 
morning newspaper, under present theo- 


ries of space-buying, can prosper only 
in a location off the main tracks of the 
metropolitan morning papers, and 
modern transportation leaves extremely 
few such locations. The fact that there 
are 412 towns, mostly small, still served 
by two or more daily newspapers leaves 
little ground for believing that the con- 
wen: era is approaching its end. 
A quick survey of present newspaper 
conditions is afforded by the ime | 
Reckoner table appearing on the fou 
page. This tabulation has been published 
semi-annually in Eprror & PUBLISHER 
since November, 1918, when the com- 
pilation reported, for the first time in 
newspaper history, the circulations and 
basic advertising rates in force at the 
time, of practically all daily newspapers 
of general circulation in the United 
States and Canada. The original a 
as of the table, as usable in 1928 as 
it as a novelty in 1918, was the 
quick calculation of the cost ‘of an ‘ad- 
vertising campaign in any state, in any 
market group of states, or for the nation 
as a whole. Calculations for more in- 
tricate market areas can be quickly made 
by tabulating the circulations and rates 
for the cities desired. The advertising 
rate quoted is the rate stated on each 
paper’s rate card applying on 5000-line 
contracts for general advertising. As 
a rule this is the lowest rate stated on 
most general rate cards, and also, gener- 
ally speaking, it may be regarded as 
the average rate received by the news- 
paper carrying its normal volume of 
linage. The cost of say 10,000 lines can 
be calculated for the purpose of planning 
an appropriation by multiplying the total 
rates of the states desired by 10,000. 
A campaign of 10,000 lines, appear- 
ing in every daily newspaper in the 
country, for instance, would cost 
$1,191,178. A 10,000-line campaign in 
every Sunday newspaper would cost 
$596,480. A similar campaign limited to 
all morning papers would cost $376,040, 
and in evening papers the cost would 
be $815,740. Each of these figures is 
reached by multiplying the respective 
total rates at the foot of the rate columns 
in the Ready Reckoner by 10,000. 


This estimate covers the cost of space 
and agency commission and also in- 
cludes the cash discount allowed by many 
newspapers under prescribed conditions. 
It also covers the cost of merchandising 
service and co-operation by the news- 
paper. It does not, of course, include 
the cost of preparing copy, or prelimin- 
ary sales surveys made by the advertiser 
or his agency, nor does it cover the 
premium charges collected by some 
newspapers for position or composition. 
It has been for ten years, and is now 
used, however, by many space-buyers as 
a quick and handy, seven-star final index 
of the daily newspaper position in all 
parts of the United States and Camada. 
Its uses to newspaper publishers and to 
students of the newspaper business are 
so obvious that detailed explanation be- 
yond that already given is not neces- 
sary. 





ENGLISH LANGUAGE DAILIES OF U. S. 
WITH CIRCULATIONS AND RATES 








Circulation Figures Are Average Net Paid for Six Months Ending March 31, 1928, as 
Filed with Government or A.B.C. Advertising rates are those on General Contracts, 
effective June 1, 1928, on 5,000 lines. Copyright 1928 by the Editor & Publisher Co. 








ALABAMA 
Population 5,000- 
Trade Date Name of Net Paid Line 
City Area Estab. City Paper Issued Circulation Adv. Rate 
30,148 125,000 1882 Anniston ...... puis. oansncotesdeces (e) 5,951 045° 
Sunday ed. ........ (s) 5,951 .046° 
280,000 600,000 1870 Birmingham .......Age-Herald ........ (m) an  « eesse 
1888 0 err (e) 80,103 oneee 
Combined daily...(me) 114,117 27° 
1912 News-Age-Herald ....(s) 120,879 .B0* 
1921 _ BEIT (e) 64,191 -15° 
15,505 38,000 1911 __, STITT Mee (e) 5,174 o4* 
|) eee 1908 Dothan ........... DEED. Scbcconseceness (e) 3,075 oe 
Tee | © waves 1882 Wufaula .......... BEER cbscvcccegeses -  \ @etees 025° 
17,899 5,000 1889 Florence .......... Times-News ......... (e) 4,372 045° 
Sunday ed. ....... (s) 4,372 o7T* 
19,125 150,000 1867 Gadsden .......... PRES se creesineriaes (e) 6,217 05* 
27,180 200,000 1910 Huntsville ........ DED ae ccnhadusbuons (e) 3, 03* 
Sunday ed. ...... (s) 3, 03* 
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Trade Date 
Area Estab. 


75,000 220,000 


1814 
1881 


1814 
1828 
1888 
1888 
1825 
1907 


1914 
1898 


1901 
1913 
1878 
1919 
1914 
1890 


1881 
1864 


1877 
1870 


1913 
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Name of 
City Paper 
Mobile .....++. 
Montgomery 
GedMR ccccccccccce 
Sheffield & 
Tuscumbia 
Talladega 
Je 
Tuscaloosa . 
Bisbee ....eeeeceee 
Douglas .......++ e 
se edition ....(s) 
BS oc vccaccsce +» Arizona Record ....(m) 
Sunday edition ....(s) 
Miami .............Arizona Silver Belt..(e) 
SS aa (e) 
MOD ccccccce 000MM ceccccsccoce +(e) 
Phoenix ....... +++.Arizona Gazette ..... (e) 
Arizona Republican. on 
Sunday edition -- (8) 
Prescott ......... a Pree 
Journal-Miner ....... 
Sunday edition .... 
TUCEOR ..cceeccees -Arizona Star ...... 
Sunday edition ... 
rary 
Sunday edition .... 
Independent ......... 
Winslow ....eeeeee Ms Shobacdedoveene 
Sunday edition .... 
We. sini ccscccias aes Sentinel . 
Sunday edition ....(s8) 
ARKANSAS 
Arkadelphia ....... Siftings Herald ..... (e) 
Blytheville ........ —_ osbdesee (e) 
Camden .....+. Shes  “‘eascansenetin sé (e) 
GOOWOF  coccccsoses Log Cabin Democrat. .(e) 
BR DetaEe. .cccccccc MOMS cccccccccccccs 
g edition ....(s) 
Eureka Springs ...Times-Echo .......... (e) 
Fayetteville ....... Democeat ...cccccess (e) 
Fort Smith......... BURGER cs cccccccss (m) 
Times-Record ........ (e) 
Combined daily ..(me) 
Sunday edition ... 
Harrison ........+. WEED Secceces 
Helena ...... cocoon WOFld =....... 
Sunday edition 
SGD -cvccdessvdebsdD «ssianeccosess 
Star of Hope 
Hot Springs ...... el. We enab covered 
Sentinel-Record .... 
Sunday edition ....(s) 
TOMB ce ccccccs OR ctécdevssenedaiee (e) 
WOUND cocweciccnacs (e) 
Little Rock ....... Arkansas Democrat,..(e) 
Saturday edition ..(e) 
Sunday edition ....(s) 
Arkansas Gazette ..(m) 
——— a edition ....(s) 
Malvern Record ( 


Prescott: ...se..... 


sete eee meeee 


arr Citize 
Siloam Springs .... 
Pe 








Colton ..... eee (e) 

Colusa ME” sudsdiecundoanons (e) 

Corning PE gieseesnencs (e) 

Corona Independent ......... (e) 

Dinuba DEE sbanceceseced (e) 
El Centro Imperial Valley 

cole cteueveus (e) 

Escondido -.Times-Advocate ..... (e) 

Bureka . Humboldt Standard «+ (e) 

Humboldt Times ....(m) 

Sunday edition ....(s) 

DURERS .cccdencctovn TD As cebdbsiieesecees (e) 

Sunday edition ....(s) 

Republican ......... (m) 

Sunday edition ....(s) 

eeeewes «..Mews Tribune .......(e) 

ET  -nieokeen poved, <besiccnsece (e) 

Glendale ........... News-Press ......... (e) 


(Statement for period Feb. 16 to March 81, 1928) 


(Sold in combination with the Los Angeles Express) 


1863 Grass Valley ...... SOR dcancwes tecces m) 

Sunday edition (s) 
Se TR: evcsncncond REED Seibtossocverce (e) 
1891 Hanford ........... Journal .........55. (m) 
1886 PE Se sadetes oes (e) 


(Continued on page 38) 
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mean average for 3 months; fiat rate indicated by an asterisk. 
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This row of nine Hoe super-speed 
press units was recently installed 
bythe Omaha (Neb.) Bee-News, 
Three G-E 100-hp. a-c. double- 
motor drives and G-E control oper- 
de these presses. They are distin- 
fuished by a high rate of production; 
a unusual flexibility in the arrange- 
ment of press units; and great 
fecility and accuracy of control 


fr 
a 






































ak Bi 


Apply the proper G-E 
motor and the correct G-E 
controller to a_ specific 
task, following the recom- 
mendations of G-E spe- 
cialists in electric drive, and 
you have G-E Motorized 
Power. Built in or other- 
wise connected to all types 


en Newspaper 
circulation grow. 





of industrial machines, G-E 
Motorized Power provides 
lasting assurance that you 
have purchased the best. 


‘waa 












—the demand for faster production becomes insistent; the number 
of combination press units increases—and the problem of selecting 
electric control becomes more difficult. 


The operation of newspaper presses being virtually dependent on the 
electric equipment, the engineers must perform their work well—and 
they must be backed by a responsible and complete organization. 


Years of experience in equipping newspaper presses, and unequalled 
facilities for research, design, and construction qualify General 
Electric for the most complex and exacting installations. Publishers 
who, as a result of increased circulation, must install large batteries 
of new presses, can rely on G.E. to select and apply drive and control 
which insure years of satisfactory operation. 







~fitted to every need 






G-E synchronized control for the Omaha Bee-News 


otorized Power 











200-156 


ENERAL ELECTRIC 
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ENGLISH LANGUAGE DAILY NEWSPAPERS OF UNITED STATES WITH CIRCULATIONS AND RATES 


CALIFORNIA—Continued CALIFORNIA—Continued M/ 
Population 5,600- Population 4 
Trade Date Name of Net Paid Line Trade Date Name of Net Paid a 

City Area Estab. City Paper Issued Circulation Adv, Rate City Area Estab. Issued Circulation Ady, 

5,000 Hayward ....sseses Review -021° 5,400 15,000 1904 2,589 

a500 Healdsburg -018° 21,000 scocee SON deecccccses 1,502 

x vend Hollister soscocccoe Tues Lance 025° 1897 N (e 1,248 

100,000 Hollywood : 1867 


in combination with ) . seceee 1908 Venice Vangua: 
Huntington Park....Signal 4,551 . (Sold in combination with the Los Angeles 
Inglewood Cali (new daily) y 18,000 1885 Ventura ...........County Star-Post .....(e) 
3,107 : 1902 Free Press 
in combination with the Los Angeles Express) 18,000 1859 Visalia + oo Rimes Delta 
Long Beach .......Press-Telegram 16,000 1868 Watsonville - Pajaronian 
Sunday edition .... 39,436 r 1894 Register 

Sun . 
Sunday edition ....(s8) f 1900 Whittier 
1,000,000 1,350,000 Los Angeles ....... Examiner F 1877 Willows 
ea Sunday edition .... : 1923 Wilmington 

1871 Express © 144,881 4 000 1877 Woodland 


(e) 
pat ber of 1868 
= ere Herald (e) 228,180 45 


Illust’d Daily News.(m) 
Journal (m) 


Journal of Commerce (=) : COLORADO 


Record 





Sunday edition 


Boulder 
Canon City .... 


Colorado Springs ..Gazette 
Telegraph 
Combined daily .. 
** News Herald w : : Sunday edition .... 
Evening edition ... y esses Cripple Creek .....Times-Record 
Combined daily .. d Sunday edition 
Sunday edition .... é y Denver 


Combined daily 
Sunday edition .... 


- co 80 
a 
~ 
— 


on edition .... 
Register 
Oakland .........--Post-Enquirer 
Tribune 


( 
Combined “ally. . (me) 
Sunday edition ne 
Evening & Sunday(es) 
e Democrat ....(e) 


wpe TSS. 
£% BS282h SBSSPE 


gcctickneicea: 


aE PETE 
Sunday edition 


Seuwwe 3S 


Fort Morgan 
Grand Junction 


Sunday edition ee 
Tribune-Republican ..( 
Evening edition .... 
Combined daily .. 
La Junta ...seeee+-Domoorat .......++..(@) 
Lamar 
Leadville 


ns 
HO PROS 


® 
Kes 
So 


G3 > 
Reece 


ome Longmont 
Red Bluff ......++- Times-Sentinel 


Sunday edition .... : i Loveland 
«e+e+-Courier-Free Press ... c 3, aie 
Searchlight (m : v Pueblo 
Sunday edition 


36,429 1890 Redlands ... 
15,000 1922 Redondo Beach ... Breeze 
(Sold in combination with the Los Angeles Bx Sterling 
eeceee 1923 Redwood City .....Tribune (e) ‘ 1 Telluride 
(Sold in combination with the Palo Alto Times) Trinidad 
30,000 .... Richmond Independent . Sunday edition 
1910 Record Herald . 
Sunday edition ’ 
40,000 1885 rprise ( ‘ UT 
Sunday edition .... J CONNECTIC 
1885 Press (e) 50, 1 Ansonia .......+... Sentinel 
1857 adede nes . Bridgeport .........Herald 


ee 
Bx 


Ce 


" Sunday edition .... 
-+ «Index 
Journal 
Sunday edition 
San Bernardino oooo me 


egram 
Combined daily 
Sunday edition 


$585 
§ f8335 


Bristol 
Danbury 


BEES 


Manchester 
Meriden 


Combined daily .. 
Sunday edition 


SSS38 Sow 


’ p Middletown 
Chronicle f 4 3S, 1895 Naugatuck 
Sunday edition .... 7 p New Britain 
Examiner 1 
Sunday edition 
News 
Jose .....+....Merecury Herald 
Sunday edition 1 
Os esducts Neves J q , New London 
Luis Obispo.... Tribune Cae 
Telegram sees . , Norwalk 
Combined daily 
Sunday edition 
Times & News Leader (e) . ‘ Norwich 
. News-Pilot 


: 
2 


SRos 


Sunday edition 


Santa Cruz ........News j Republican 
Sentinel «+f r é American 
255 ; Combined daily 
Santa Maria ...... Times ° (e) J 02! x Sunday edition 
Santa Monica .....Outlook ( 10,327 i ed edition sold only in combination) 
Sunday edition .... ° * Willimantic 
in combination with the Los Angeles Express) , Winsted 
1889 Santa Paula .......Chronicle (e) 
Santa Rosa .......Press-Democrat 
1865 Republican 
Combined daily... 
Sunday edition 
58,026 1858 Stockton ..... «+«+e-Independent 
Sunday edition 
rd 


s 


—y 
iS 
BR BB: 


83 §8 


Bo 
8 


2 
° 


s3 82 & #8382 
3 


Ba 
oR eon 
bse 


1866 Wilmington .......Every Evening . 
1888 J 24,565x 
1880 News m) 9, 


Bee 


1895 
5,000 1912 Taft .. 
5,308 1886 «+. fe) 


mI 
2Soo 


= 
ao 


544x 
1881 Star testes 
(Continued on page 40) 


Morning newspapers—name in light-face; evening papers—name in bold-face; Government statement April 1 figures, light-face; A. B. C. Publisher's stat ts, bold-face; followed by an 
mean average for 3 months; flat rate indicated by an asterisk, 
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205 West 39th St. 


Photo-lithographers using 
wet plates and photo- 
engravers would do well 
to try this Collodion and 
note the better results 
obtainable with its use. 


We are prepared to make shipments to 
all parts of the United States by express. 


CHEMCO INC. 


New York City 


Laboratories: 
GLEN COVE, LONG ISLAND 
NEw YORK 
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DISTRICT OF COLUMBIA IDAHO 
Population 5,000- Population 
Trade Date Name of Net Paid Line Trade Date Name of Net Paid 
" City Area Estab. City Paper Issued Circulation Adv, Rate City Area Estab. City Paper Issued Circulation 
{ 475,966 735,946 1906 Washington .......Herald ..........++- (m) 51,924 -15* S,0BT — ceceee 1917 Blackfoot ........- ae eC eccccseccees (e) 1,006 
Sunday edition (s) 141,138 -28° es — § —9 TF ssdbapoccetenst lL 
1894 eS OO (e) 87,435 17 25,000 120,000 1901 Boise ......+++0+ v-. Capital-Wows eeeeeeee (e) 9,189 
Combined Herald and Sunday edition (8) 9,189 
. Times .... 189,359 cece 1864 Idaho Statesman ....(m) 15,725 
1921 — eoeves eves 884 . Sunday edition ....(s) 16,158 
1877 Bast. ccccvcccccccces ( 72,618 -22 10,315 15,000 1906 Coeur D'Alene .... Press . 1,968 
’ 1878 uae edition 82,614 23 10,752 60,000 1905 Idaho Falls ........Post 5,375 
* | ee | were r errr errr rer 100,124 -23¢ Sunday edition 5,375 
1905 Sunday edition ....(s) 106,915 .23° 4,025 savese” coce GAD cosccescccseeee® 1,000 
y 1926 United States Daily.(m) $1,176 35 12,500 coscee 1802 Lewiston ...... 00 OE® ccccccccccees (m) 4,980 
Y - ae edition - (e) 4,960 
3,956 eeteee 1911 Moscow ....... ....Star-Mirror .......... (e) 1,650 
. FLORIDA oe | rer er 1919 Nampa .....sseeees Free Press .......+.. _——” 83=—se waa 
Sunday edition . aaa} - 
6,305 4,208 1925 Bartow ...........Polk County Record. - 1,672 -029° 21,000 50,000 1924 Pocatello ..........1daho State Journal. .(m) 4,850 
B3TT sl cecees 1922 Bradenton ........-Herald .....++..s00+s 3,248 -08* 4 1892 NR oo seen tka s (e) 5.786 
Sunday edition .... ‘e 3,248 04° Sunday edition . (s) 5.788 
11,250 20,000 1914 Clearwater ........8um Herald ........ (e) 2,726 035° 8,400 80,000 1922 Twin Falle ........NewsS ........sesss- (m) 4.199 
Sunday edition - (e) 2,726 .085° : . Sunday edition ....(s) 4.251 
‘ 31,468 55,000 1882 Daytona Beach ... — seeeeees (e) 7,904 -065° 1905 EE (e) 4,309 
" RT FAMREB neve cere veecce (m) (new daily) .04° 4,000 15,000 1910 Wallace ...........Press-Times ......... (e) 2.017 
s a = edition (s) (new) 04° Sunday edition ....(s) 2.017 
7 12,641 20,000 1915 Deland ..ccccccccce MGW cocccccceeesseel@) 4,009 08° 
! 13,753 45,000 1910 fort Lauderdale .. sows -aeee Siivcons sa 4,889 049 ILLINOIS 
J 22,068 60,000 1911 Fort Myers ........Press ......eeseeeeee 4,189 .08* 
le 1922 Tropical News .. 5,113 -o4* 27,500 50,000 1836 Alton 10,418 
Sunday edition ....(s) 5,113 04° 40,000 83,000 1846 Aurora 19,988 
10,500 = nn auee 1922 Fort Pierce ........News-Tribune........ (e) 1,550 085 20,136 
13,084 81,000 1925 Gainesville .......-M@WB .....ceeeeseees (e) 2,118 .025° FW cw ee 1890 Beardstown 2,541 
1881 GER. cccccccccccccces (m) 3,219 .03° 28,000 560,000 1839 Belleville 7,28 
Sunday edition - (8) 3,219 085° 1855 8,007 
3,427 11,200 1925 Haines City ......HMerald .....-.-e00s (e) 1,798 .086° f  . TT TTY 1892 Belvidere 3,387 
102,471 000 1866 Jacksonville ..... Fla. Times-Union ...(m) 50,962 .18* 10,081 000 1922 Benton . News (e) 4,356 
Sunday edition .(s) 64,632 .16* 35,000 170,000 1846 Bloomington ..... “Pantagraph te ex. Sat. 23, 506x 
1887 OUrmal 2... cee eennee (e) 30,623 .10* Saturday morning .... 23,008: 
° popens 18,749 1879 Key West otsquh . ca0000ep sens (e) 2,759 03 Sunday edition ....(s8) 15,2282 
60,000 < 1916 Lakeland .... 17,000 116,783 1868 Cairo ..............Bulletin ............ (m) 5,035 
ae .05* Sunday edition ....(s) 5,085 
bdonee .05* 1899 tiz (e) 5,078 
| Cee 1925 Lake Worth 985 04° 12,000 50,000 1912 Canton ...sseeeeses 5, 938x 
5,625 30,000 1926 Leesburg .......++++ 2,473 .085* S.TTB cece 1903 Oarbondale .........Free Press 1,725 
Sunday edition -(s) 2,473 .085° 15,200 47,000 1884 Centralia .......... Sentinel 6, 666x 
131,266 169,225 1910 Miami .......++-0e+Herald ....-sseeenees (m) 42,407 -11* 34,023 86,119 1852 Champaign coves 14,408 
— edition . (8) 43,877 .12¢ 1917 Sunday edition 14,433x 
ea @ 43©=£= 3 RB cwrcccccseccecs (e) 35,892 11° SOG cccece 1840 Charleston .........Courier 2,947 
‘ 1925 ‘Sunday edition - (8) 31,605 11° 1892 News ame 
i? 8,000 14,500 1925 New Smyrna ......NewsS ........--0000% (e) 2,021 .08* 2,970,185 3,500,000 1900 Ohicago ...........Americ (e) ‘571,787 
8,354 40,000 1805 Ocala .ceccececeeeeBtar --cceeeeeeeeeeee (e) 1,700 025° 1881 Herald & Examiner.(m) 411,515 
35,000 77,000 1876 Orlando ...........Reporter-Star ....... - .icace .06* Sunday edition ....(s) 1,151,907 
Sunday edition a: Sn .06* 1844 QI hic <nsdseers (e) 71,199 
ig 1912 DEL cancnscanetd (m) 8,220 .06* 1920 Journal of Commerce. wm 21,022 
Sunday edition -(s) 8,466 .06* 1876 OMB cs cccccccvcescce (e 432,189 
7,241 17,050 1900 Palatka ........+.. DD. cccstsoveesesss (e) 3,557 .04* 18980 BOB. cccccccccccccces (e 37,353 
30,000 50,000 1894 Palm Beach ....... IR Benes onsen ct < (m) 8,417 -107 1847 BTID cc crcccvoves (m) 798,051 
40,000 75,000 1898 Pensacola eS RR oy (m) a i a Sunday edition ....(s8) 1,176,486 
s 1885 WET oc iutsasei veces (e) ee ee 7,864 20,000 1908 Clinton ............ Journal & Public...(m) 2,190 
Combined daily (me) 12,344 .08* Sunday edition . + (8) 2,200 
Sunday edition . (8) 10,251 .08* 35,000 132,168 1866 Danville ........... Commercial News (e) ex. Sat. 27,543 
20,000 80,000 1894 St. Augustine .... Record .............. fe) 3,769 .04* Saturday ev. edition... 19,338 
Sunday edition ....(s) 3,769 04° 1927 Sunday edition (s) 27,358 
q a 1907 St. Petersburg ..Independent ......... (e) 12,862x 065 52,500 176,190 1880 Decatur .......... oHerald .....---seee. (m) 24,296 
1SS4 EE Svamates tnboes (m) 14,826x 005* Evening Edition ..(e) 2,443 
. Sunday edition (3) 19,307x OT5* Combined daily ..(me) 26,739 
*, 16,754 15,000 1908 Sanford ........... REE Secconccccecce ” eee .08* Sunday edition ....(s) 26,375 
! Siguel & Dieses ....€m) = evevce .03* 1878 BES: cccsocvencses (e) 25,372 
Sunday edition ee —- eakoul .03* Sunday edition (s) 24,073 
9,000 15,600 1925 Sarasota .........+. SE de dnpecdeéccs (m) 1,692 .08* 11,807 32,000 1890 De Kalb .......... Chro \ eee (e) 3,668 
Sunday edition (s) 1,900 04° 1914 Independent ......... eo es 
1924 DN Uchivare abies 3% (e) 2.647 ‘03° 10,000 S500 TO. WAR vecascccsuuae Telegraph ....ccccees (e) 5,353 
Sunday edition (s) 2,647 08° a ‘yaa YS TT! eae CER dhsdénasectecds 1 803s. aga 
; 4,200 RS BENS | Bit  ocecnccckec, woknnsevdesenc 1,634 085 75,000 175,000 1889 East St. Louis Jourmal ............- (e) 18,608 
11,240 000 1914 Tallahassee ........State ..... 1,800 anne Sunday edition ....(s) 12,185 
Democrat 2,024 «Rae 5.380 82. woe 1862 Edwardsville ......Intelligencer ......... (e) 5,582 
Combined daily ..(me) 3,824 025° 4,024 75,000 1898 Pffingham . Record ..........++6: 3,675 
; 1927 Fla, State News ....(ec) ...... “ose 5,004 10,000 1921 Eldorado oR cbaesa'e (esate 1,6% 
, Sunday edition eae _03* 35,000 75,000 1871 Elgin .... Courier-News 16,591 
124,118 335,000 1891 Tampa ............ “See ae (e) 28,689 -10* 58,000 90,000 1872 Evanston . . News-Index 7,554 
1892 BE ichvemanewe od (m) 42,482 10° 22,668 100,000 1848 Freeport 10,015 
5 Sunday edition ....(s) 50,963 14° S74R sf acutes 1834 Galena .......se00. BED ‘c cncvcsceseese e 1,100 
* 30,000 60,000 1908 West Palm Beach..Post ............... (m) 10,466 OT* 28,207 61,330 1873 Galesburg ......... Register-Mail ........ (e) 19,238 
Pag Sunday edition . (8) 10,817 09* | irr 1908 MHarrisburg ........ % BED. Secteswastss (e) 4,721 
a ea geo pee? (e) 7,308 ‘06° 13,323 40,000 1928 Herrin .......seees SEE ccccccscccpes (e) 2,300 
‘ Sunday edition .(s) 6,176 “06° Glee eastess 1872 Hoopeston ......... Chronicle-Heraid -(e) 2,893 
4 7,985 25,000 1924 Winter Haven gel aa a RRR (e) 4,190 ‘036° 15,713 40,000 1866 Jacksonville ....... Journal ........0045- (m) 3,496 
1876 GD occccaccecsets (e) = 
Combined daily ..(me) 5, 
GEORGIA ial 1866 “ pamnay edition ....(s) a 
 ———— 1898 erseyville ......... MRORUED oc ccccccdeese (e) 5 
rs 18,000 200,000 1892 Albany .......+..+- SEE: necessetheocce (e) 5,997x 04° 55 
10,512 150,000 1878 Americus .......... Times-Herald ....... (e) 2,498 ‘Ome oe ee eee rs +0 aay eaeie ae 20: 4ibs 
Sunday edition (s) 2,493 025° 20,104 2 ‘ 
#3 22,331 250,000 1832 Athens ........ «-»»Banner-Herald ...... (e) 3,376 y~ spies 1884 — sat 
Sunday edition . (s) 3,342 é , Ne 
272,000 1,218,736 1868 Atlanta ........... Constitution .......- (m) 83,446 ry 2623 40,000 1882 ia "Balle sic cuedaee 7438 
AM eee 4 edition - (8) 127,865 18 7,620 30,009 1922 Lawrenceville 2,378 
¥e MR +... (>. SSBB Sinaases sss. (e) 69,245 15 Saree 1896 Lewistown .... 1,200 
Sunday Mane... (s) 129,514 21 12,500 30,000 1856 Lincoln ........... 4,474 
1883 EEE: Sctedoussccss (e) 78,732 16 7,251 40,000 1906 Litchfield .......... 2.407 
Sunday edition -(s) 186,899 18 1913 mee 
60,000 350,000 1785 Augusta ........... Pe | +606ss0nedba (m) 12,904x 045 . ear 1894 Macomb ........... 6,574 
Sunday edition -(s) 13,079x O45 Mane osSese SE; SRR nccsicnscpee 2,290 
ate Sunday edition ...-(s) 18380 “ose 7 Alaa 
s f on s ¥ oe Oorereeees ’ 
23,061 65,000 1901 Brunswick ......... — peaneseneseese- (e) 4,375 04° | Saar ore ieet Marseilles ......... ag a Copecouseace te ’ 900 
5 unday tion .(s) 4,375 .04¢ 16,262 23,902 1857 Mattoon ........... Journa! azette 
, 55,000 200,000 1828. Columbus .......... Enquirer-Sun ........ SR cerca 04° adie Star ++ fe) 6,066 
1888 aw edition See 04° 83,799 125,000 187 MRED: 200 csvaccies DUEL. eps eee vesae% (e) 13,206 
ev ececcccesecs (e) 12,739 .06* 9,547 30,000 1846 Monmouth —— pe 5,631 
6.538 1908 Sund ay edition (s) 12,915 .06* 5,500 18,000 1878 Morris ..... iD shdebbedvee ned fe) 3,350 
’ vo _.. wenese Dispatch ............ (e) 1,780 021° 8,210 16,000 1839 Mt. Carmel ... ‘ Republican-Register -(e) 3,751 
Sunday edition (s) 1,780 .021° nt. esaass 1890 Mt. Carroll =e eaemanaa ssees (e) 1,200 
S66 = ST. 2806 Courier-Herald (e) 2/250) 0255 13.000 60,000 1921 Mt. Vernon .......Herald .......... (e) 11062 
10,300 165,000 1871 Sree (e) 2,821 025 1872 Renieinet oe 6.332 
» 25,587 75,000 1842 R rte " . OWE .nceees e * 
@5.000 250,000 1884 eporter ............ (e) 2,612 025° 12,580 37,091 1873 Murphysboro ....... Independent ......... (e) 3,887 
’ , ME Sanuhne idles oxen (e) 16,068 .06 6,500 28,000 1808 BET. cccccccsccntdt. 60 cccebeccsconce (e) 2,025 
1828 Sunday edition .(s) 15,756 .06 14,421 48,000 1844 Ottawa ........... Republican-Times . fe) 7,591z 
” ’ Telegraph .......... (m) 26,200 09° 6,122 15,000 1860 Pana .........sce0e Palladium ........... (e) 1,300 
6.789 Sunday edition -(s) 26, 854 09° TOU knee ee eee .--Beacon-News ........ (e) 5,498 
. . a oness = ante Soccovekl TS Rice kaekiad (e) 2,243 02 1893 EE edsheveee oe ss ae 
fi ’ i BED ccdpccccetcne gat ye pane wel fe) _- 0a5e aii cali, . Sunday edition (s) Xs “ae 
| 7 — . , d ad SARS. s- « &banee BROOM cocccccccece OTE cccccccccccess (e) 
i? 85,000 371,576 1850 Savannah ..........! SE a tM nicinten ule (m) 23,244 .06* 14,503 12,008 26058 Pekin ......ccccces — sirebeatnccns txt (e) 4,476 
' 1901 ee edition : = is .07* 93,492 161,757 1880 Peoria ....-ceceee URMAL 2. eee eeeeeee (e) 28 = 
IT oe Sees ~~ oe ee moe | PL Te e ,561x .05° 1871 aamnates ihuscheaua (m) 9 
_ eee es pod | — aca cknpana Times- -Enterprise . fe) 2,000 02° Combined daily ..(me) 38 220 
' 005 twee Pifton ....20.-000. tins Gokae eo oi (e) 1,227 .018 Sunday edition .. (8) 29,211 
ea a sees = MOEN" secadesued nee n sas a6 (e) 3,106 025° 1897 "id Rae a eas (e) 91.598 
i . . WEE cosascecti Journal-Herald ...... (e) 3,525 03° Sunday edition - (8) 26 558 
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mean average for 3 months; 


flat rate 
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ILLINOIS—C ontinued 
opulation 5,000- 
2 Trade Date Name of Net Paid Line 
City Area Estab. City Paper Issued Circulation Adv. Rate 
7,400 18,000 a4 8,717 022° 
,131 000 1 
» .: (ec) «99,775 ue 
Saturday edition ..(e) 16,287 -11* 
Sunday edition ....(s) 29,895 .12° 
4,000 10,000 1919 Robinson ..........MOWS .........005 +++ (e) 2,200 025 
75,000 150,000 1840 Rockford ..........Register-Gazette ....(e) 18,174 .06 
1896 MED. <sundseaeeees (e) 12,222 05 
1888 Me dacownssseusensn 17,684 .06 
Sunday edition (s) 19,783 OT 
78,033 170,000 1851 Rock Island .......ATEUS .......5..s000- (e) 12,481 06° 
6,287 eeees 1917 Savanna .... .....Times-Journal ....... (e) 2,146 .O175 
Ear | gk Pee: PEs (e) 1,270 .0185 
71,835 350,000 1831 Springfield .........State Journal ...... +» (m) 32,729 .08° 
Sunday edition ....(s) 28,579 .08* 
1836 State Register 31,814 .08° 
Sunday edition 29,135 .08* 
12,300 000 1854 Sterling oo@amette . 0.000. 6,390x 04° 
15,000 44,316 1873 Streator --Times-Press ......... 7,692 045 
8,000 38,000 1895 Taylorville a ae «e+e fe) 1,667 .o7* 
1 COMED Svcecceccecane (e) 2,229 .02 
14,341 aecees BETS TREE wc cc cece cece OUNNOE ccccccscccccce (e) 3,208 .08* 
27,000 GOST TEE «WOTEIER  cccckc ccc cvctescccoccece (e) 4,541 .08 
1897 MD. wenssacnesscsoans (e) 6,350 085° 
21,195 60,000 1918 West Frankfort ...American ........... (e) 3,978 .08* 
GMS 5 —cocces 1856 Woodstock ........Sentinel ............. (e) 8,114 .08* 
INDIANA 
4,172 Alexandria .........Mews ..... etbPuesctas sacbee 11° 
Times-Tribune ........ 1,502 015 
40,000 PO TT eer 10,953x .04* 
Herald ........... ° 10,752x 04 
Sunday edition. . 12,658x .04 
4,000 Attica ............-Ledger-Tribune ... 1,885 .025° 
6,000 Auburn AP escrese Cocesveces 2,200 014° 
19,967 Bedford ......... eG Sicescadecewsbess QM. Seanee 025° 
TE vob6 0008 cheeses (e) 3,900 -025° 
8,000 BiCKRel) .cccc cece cee MOWO cccccccccccccces (e) 2,458 .02 
18,552 Bloomington ....... COED 0 cbc coc ccccs (e) 4,874 02 
EEE c0esedeesccctes (e) 7,435 .08* 
5,862 RNG ci cccccccscs Banner 3,087 .02¢ 
3,182 .02* 
18,010 Brasil .cccccacccccce Times 4,542 -03 
000 SD sacccceses - -Clintonian 2,472 .025° 
4,665 Columbia City 1,450 .021° 
1,510 .021° 
10,000 Columbus .......... 5,005 .03* 
clbeece 11" 
12,376 Connersville ........ 4,683 .08 
10,200 Crawfordsville (m) . Sawer 
Evening edition..... (e) |. =e 
Combined daily... . (me) 2,595 .02 
1848 NEE on sepencccdub ed (m) 6,007 -08* 
eee 19038 Decatur ........... «Democrat ......... 3,234 .025* 
a.  “eddwes 1875 Edinburg ......... POE cuccsedeccheceQes ehaced .02° 
35,000 70,000 1892 Elkhart ............ BOE bios s cvcedec cade 13,981 .055* 
—_——:  eee¢s~e ee MU ode dade dcesn Call-Leader .......... 3,167 .015* 
601 623,154 1845 Evansville ..........Courier ............s. ( 30,849 .08* 
Sunday edition...... $2,120 .08* 
1832 ay 12,028 .04° 
Combined daily.... 42,877 -10° 
Sat. eve. edition.... 8,253 eevee 
1906 ME TE O Te 22,964 -06° 
1925 Sunday edition...... 052 06° 
100,000 800,000 1865 Fort Wayne......... Journhl-Gazette te 41,693 .09* 
Sunday edition. . ‘ 31,024 .09* 
1874 News-Sentinel ........ 46,212 10° ¢ 
13,051 26,000 1877 Frankfort ..... S0ch. Ghberebeoudees 8,212 .04 
Sunday edition 8,212 04 
5,250 20,000 1885 Franklin ........... Wy i ahs 6 does sh eeew 8,448 .025* 
110,000 250,000 1909 Gary ......... +++++Post-Tribune ......... 18,139 07 
11,112 24,000 1887 Goshen ...........+. BE do cccéccacds 2,401 .015* 
1856 News-Times .......... 3,594x .02* 
re cry - 1850 Greencastle ..... 90MM 66 cbeccccccccos 2,392 021° 
1906 SET de vdbcesccececeae” wecece .021° 
ee - ¢saecee 1889 Greenfield .......... DE. dduicchddesesbeee \!'<' caraac .018* 
6,000 15,000 1881 Greensburg ......... SD s <0sb008 60 twade 3,611 025 
4,807 200,000 1906 Hammond .......... ipapessiesestasse. — Xanass 07 
_—— peev0s 1893 Hartford City....... BE 6 aéu'ecdecceede 2,190 -02 
1886 Times-Gazette ..... 2,186 .02 
17,000 40,000 1848 Huntington ........ BUNNIES ,scd0cese 4,167x 025° 
1912 | Er ee ° 4,710x .03* 
Sunday edition...... 4,795x -08° 
408,000 875,000 1895 Indianapolis ........ NEN, esccccqnatl? cascade 07 
1869 WE dasa kc be adase 137,387x -25° 
1908  Sredesssvotacers ( 110,313x .20° 
Sunday edition...... 150,300x -27° 
1888 AE vcccevsccivdecce 69,011x .15* 
15,800 18,000 1872 Jeffersonville ....... ET bastedcisdceccds 2,522 -02° 
a. . eeeaee Kendallville ........ News-Sun ............ 2,225 .02* 
36,000 51,700 1870 Kokomo ..........+- OO Fa m 10,409 04° 
Sunday edition...... 12,011 -045° 
1848 MEE ‘ex cdedevcesces 9,819 045° 
80,000 88,000 1829 Lafayette .......... Journal & a — - @eeee 
1831 Evening edition..... ae) =—té«<ié‘“ 
Combined daily... . 23,146 .06* 
18,190 44,000 1880 La Porte............ Herald Argus......... 6,865 -04° 
7,039 28,000 1891 Lebanon ....... ++++Reporter ..... 8,285 025° 
6,832 35,000 18988 LAdnton ........-606. Citizen ....... 2,901 .018* 
%4,000 50,000 1844 Logansport ......... Pharos-Tribune ....... 12,469 -05* 
+1921 er (m) 11,707 045° 
Sunday edition...... (s) 0,965 045° 
6,711 20,000 1849 Madison ........... SEE, chotucsswes oes (e) 3,397 .025 
1871 ED ed eceweccicvecs (e) 1,048 .018 
80,369 54,500 1865 Marion .........s+0 Leader-Tribune ....... (e) 9,131 .04 
Sunday edition...... (s) 9,417 04 
1865 BREED ccccescoccces (e) 9,056 04° 
4,895 ecvevs 1889 Martinsville ........Reporter ............. Diy ‘Sdeses .018* 
28,407 +eeees 1881 Michigan City....... PE eo dceudoeeseac (e) 8,403 .02* 
1882 WOOD. Soo dcdeccociives (e) 5,329 035 
Se “hank? 1896 Monticello .......... Peery (e) 1,459 015 
5, 9,000 1867 Mt. Vernon......... BED occ esccse te (e) 1,500 018° 
42,000 PERT: Bee | BD 656 ccc cece” wccccvscccccees (e) 11,987x .05* 
1899 NT Sub Gane seseeuds (m) 26,168x .0R* 
16,515x .08* 
82,198 60,000 1888 New Albany 8,385 .02* 
22,410 82,000 1841 Newcastle 4,641 .08 
1908 4,578 025 
6,353 15,000 1888 Noblesville 8,360 025 
14,478 28,600 1921 Peru ........ 6,700 045° 
5,300 Plymouth 2,808 .026* . 
5,300 Plymouth (e 2,479 02 
5,958 Portland ......... --Commercial Review. ..(e) ee ~ heewe 
a ae eae (e) ar 
Combined daily ..(me) 6,181 08 
10,698 29,021 1846 Princeton .......... Clarion-News ........ (e) 8,472 02 
1860 Demoorat ............ (e) 3,537 02 
Morning newspa, in light-face; evening papers—name in bold-face; Government state- 


pers—name 
Ment April 1 figures, light-face; A. B. C. Publisher's statements, bold-face, 
Mean average for 3 months; fiat rate indicated by an asterisk. 


followed by an ‘‘x"’ 





Not only in ATLANTA 
but in the whole 
Southeast — 


The Largest 


Circulation of Any 


Daily Newspaper / 
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As regional head- 


quarters of the South- Ae, 
eastern states, Atlanta i) 
is the primary market wes 
for the introduction of =. 


new products to this 
fast-growing territory. 


| the big five-state market of Georgia, Alabama, 
North and South Carolina and Florida, the 
largest buying group reached through the cir- 
culation of any single daily newspaper are the 
readers of The Atlanta Constitution. With a 
total daily circulation of 83,446 (March 31st 
A. B. C. Statement) The Constitution shows fur- 
ther evidence of its widening circle of influence 
and adds to the impressive cir- 





culation gains made in recen. 
years—40 percent since 1924. 1 st 

The Constitution today, in tn Remen Deveeed 
influence, as well as circulation, —in Total City Cirew- 
is outstanding as the first paper tn Suberben (75- 
for the advertiser who would pty we 
sell the Atlanta market. —in Total Circulation 

of any daily Atlanta 
newspaper 

















Advertising Representatives: 


Eastern Western 
STORY, BROOKS AND FINLEY CONE, ROTHENBERG AND NOEE 
Pershing Square Bldg., NEW YORK 360 N. Michigan Boulevard, CHICAGO 


| Pacific Coast 


R. J. BIDWELL & COMPANY 
SAN FRANCISCO 
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INDIANA—Continued 


Name of 


Net Paid Line 

Issued Circulation Adv, Rate 
-018 
05 


City 
Rensselaer 
Richmond 


Rushville .. 
Seymour .. 
Shelbyville 


South Bend Times 
Sunday edition 
Tribune 


a3 


aan w 
NDNA SO 


Union City Times 
Valparaiso Vidette-Messenger .... 
Vincennes ..........Commercial 


@ & 30 9.98 
Seo 


Warsaw 


PANO RS 
o —) 
3252 

ace 


Washington 


1871 
1865 
1837 
1830 


SES8 
3588 


we 


1899 
1883 


Cedar Falis 
Cedar Rapids 





1894 Centerville 

1896 Charles 

1856 Olinton erald e) 
(Statement for period March 1, Banas. to March 31, 1928. ) 
1857 Council Bluffs e) 


ans Bx 
333 38 


rm urday eve. 
Creston 


Davenport 
Sunday edition 
Times 
Combined eve. ed. ..(s 
Sunday & eve. ed. 
150,695 Des Moines 
Combined daily 
Sunday x edition .. 
Register & Tribune. . 
1899 Dubuque 
Sunday edition 
Telegraph-Herald & 
Times-Journal 
Sunday edition 


1836 


6,542 1849 
21,702 x 1856 
15,000 1886 
15,286 1840 
17,000 1847 
17,500 y 1870 
27,000 j 1857. Mason City 

4,250 1891 Missouri Valley 
4,334 1879 Mt. Pleasant 
18,173 1840 Muscatine 


Fairfield 


Fort Madison 
Iowa City 
Keokuk 
Marshalltown 


Daily Gate City 
Times-Republican 
Globe-Gazette 


12,000 
8,573 
10,370 
27,375 
6,206 
5,494 
78,571 


1902 
1906 
1887 
1848 
1894 
1891 
1870 


Oelwein .. 
Oskaloosa 
Ottumwa 
Perry 
Shenandoah 
Sioux City 


Combined daily 
Sunday edition 
Pve. & Sun. ed. 

(See 1884 Tribune 
3,500 1886 
4,800 15,000 1893 
38,000 1858 
1879 


Washington 
Waterloo 


: Sunday edition 
6,649 1894 Webster City Freeman-Journal 

(Note). Sioux City Tribune: Average for period October 1 
average for period January 1 to March 31, 1928—67,817. 


KANSAS 


-- Chronicle 
Refiector 

Arkansas City Traveler 

Atchison Globe 


to December : 


a 
ry 
S 


27,000 1896 
1887 
1870 
1877 


Abilene 


60,000 
80,000 


8 


y edition .... 
(xCirculation for period Oct. 1, 1927 to March 8, 2 
1892 Augusta 
1901 = Beloit 
1891 Burlington 
1887 Caldwell 
1919 Caney 
1912 Chanute 


15,000 
13,866 
15,072 


cer 
tae 
ae 


all 

Republican Se 
Messenger & News . 
Chronicle 

Timesett | 


© 2019 N99» 
$3 
oO 


1892 


g && 


Cherryvale 
Clay Center 
Coffeyville 


On 


Columbus 
Concordia 
Council Grove 
Dodge City 


Blade-Empire 
Republican 
Globe 


Fort Scott ....... 
Frankfort (018° 
Morning ep eg in light-face; evening papers—name in bold- face; Gov 

t state- 
ment April 1 figures, lightface; A. B. C. Publisher's statements, bela, — 9 eg 
mean average for 3 months; flat rate indicated by a4 ——~— oem, AGoups ty. ah Ww 
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All advertising 
advantages — 
concentrated in 


one Indianapolis 


hewspaper 


Tex INDIANAPOLIS NEWS 


alone does the full advertising job for you in 
this rich market—thoroughly, forcefully, eco- 
nomically! . . . Follow the example of hun- 
dreds of successful national advertisers who 
use The NEWS exclusively in Indianapolis. 


The Largest Daily Circulation— 


daily average net paid circulation for first 6 
months of 1928 was 138,216. 


The Most Complete Coverage— 


86% of all families in Indianapolis, plus prop- 
erly proportioned coverage throughout The In- 
dianapolis Radius. 


The Greatest Home-Delivered Circulation— 


Over 93% of NEWS circulation is home-deliv- 
ered, by regular carriers, to regular subscribers. 


The NEWS is read by the entire family. 


The Greatest Reader-Responsiveness— 


assured by journalistic prestige and advertising 
standards that command attention and respect 
for every advertisement. 


The Most Valuable Merchandising Cooperation— 


offered by a capable, efficient merchandising 
staff that really knows the market. 


Unapproachable Advertising Dominance— 
In 1927, The NEWS (6 issues a week) carried 


more national advertising and more local ad- 
vertising than all other Indianapolis newspapers 
combined (with their 13 issues a week). 


The INDIANAPOLIS NEWS 
Ass The Indianapolis Radius 


. LUTZ 


> 1. DAN A. CARROLL _E 
New York: Tower Bldg. 


110 East 42nd St, Chicago: 








14,9 
9,5¢ 


15: 
10,01 


60,0: 


11,0 


25,0 
18,0 
6,6 


5,0 
ne 
34) 


15,04 
48,6: 


8% 
0 


J 





y 
) 


. 


dg. 








KANSAS—Continued MAINE 
Population 5,000- Population 5,000- 
Trade Date Name of Net Paid Line Trade Date Name of Net Paid Line 
ty Area Estab. City Paper Issued Circulation Adv, Rate City Area Estab. City Paper Issued Circulation Adv. Rate 
3,954 25,000 1892 Fredonia .........- ONE soc ec daccecees (e) 1,603 .018* 17,954 165,000 1825 Augusta .......... Kennebec Journal. ...(m) 11,551 05 
5,490 15,000 1890 Galema ......saeees OEE oc ccectecsagana (e) 1,037 .018* 26,644 320,000 1872 Bangor .....ceseess Commercial orev setae Se ee 0S 
5,575 35,000 1876 Great Bend .......- Tribune .......seeees (e) 3,275 -025° 1889 News .... (m) 31,370 075° 
7 1908 Hiawatha ........-- PENNE db escccccceccccs (e) 3,175 03° 17,30B neces 1860 Bath .......seeeeee: PED Sicvibecadtdecees (e) 2,040 02 
8,000 75,000 1908 Hutchinson ........ DEE ceccceseecese (m) 11,414 eeeee 18,582 ce aeees 1884 Biddeford .......... SE > cadwadkesesec (e) 5,360 082 
1872 Ty . sccedcesevonees (e) 15,565 = acces 34,075 120,000 1893 Lewiston ........... BTA dues tie aeeen (m) ae ss a wae 
Combined daily ..(me) y -10° 1861 Journal ... ..... (e) a 
Sunday edition .(s) 11,916 -10* Combined duily (me) 30,838 10 
Sunday & evening (es) ...... .10* 70,000 200,000 — Portland .......s+6. ee (m) ee” —s 6 sae 
au mae <p caseedenaa (e) 5,638 .o4° 882 xpress .......... ..(e) 088 
— os era 1928 ee abepeoun BE wo tnccsducceses (e) 2,406 .018° Combined daily... (me) 61,247 17 
’ ; 1867 Ree (e) 3,471 .025* oot ae Telegram..... (s) ae 12 
TOM cwccccecscesese e) 3,170 025 ‘ OWS ccc ee enenerens (e) ’ OF 
Ls 140,131 1805 | manag ag atid ‘oean er head gly te) 20:745 "OT 14,424 50,000 1904 Waterville ......... DMO. .<0saekeac (m) 6.420 03 
Sunday edition (s) 20,820 07 MARYLAND 
40,000 1854 Lawrence ......++++ Journal-World ....... (e) 6,110 .035 
10,247 1915 Kiowa .......e+e0+- Record ...--+.+seees (M) eeeeee ver 14,018 15,000 1884 Annapolis ........... en eer (e) 2.500 025° 
Sunday edition (8) ewe ne : 013 797,716 917,000 1773 Baltimore .......... 
60,000 1857 Leavenworth ....... Times ..---seeeeeees (e) 6,942 -085* 1872 Mies. 4. cceadi (e) 147,223 30° 
aw edition -(s) 6,942 -035° 1773 Sunday Americ: OS. (s) 187,112 35° 
ceenee 1005 LgeOe cecscccsccece covcccccccccsce(@) 2,315 02 1922 LS cia ceceecaviiokae 84.326 ge 
a Dia 1885 McPherson .......-. Republican .......... (e) 1,352 .018* 1837 eee pes (m) 128,561 <iie 
40,000 1921 Manhattan ........- Chronicle ........++. (m) ae... -wévee 1910 Evening Sun ......... (e) 134,795 Ars 
1909 Meroury ........+++.. (e) 2,620 sees Combined daily..(me) 263,356 45 
Combined daily (me) 4,914 04° Sunday edition ..(s) 200,694 “5 
ts aaae edition - (8) 2,294 04° 9,384 60,000 1897 Cambridge ........ NEE Bak ws ccdevacind (e) 1,436 02 
Pere 1898 Neodesha .......+++BUM -.-seeesescreeees (e) 1,120 -02* 34,810 100,000 1872 Cumberland ....... | aria (m) 11,078 0s* 
000 1872 Newton .....+see00+ Kancas- a (e) 3,628 .025° 18K9 SI ac wasctccccaes (e) 14,704 .06* 
daiceee 1906 Norton .....+sseee seseceveecee(@) 1,805 -025° 1925 Suatee edition (s) 11,708 .06* 
22,580 1881 Ottawa .....-.++-+ Herald. et eceecececees (e) 5,168 03° 13,833 OO ae ee | rr (e) - Sa 
35,000 1905 Parsons .....++++++- Republican ......... ere 08° 1910 Post™ aes slesetieweas (m) | es 
Sunday edition > §§ sassce .038* “ ombined daily (me) § 889 085" 
1871 on Swestbacndeudeet (e) 4,581 03° 35,000 300,000 1879 Hayerstown ........G@lobe ..........e005 (e) 2,180 025° 
150,000 1915 Pittsburg ......666+-SUM se ceveeeeveeres (m) S| eee 1873 Heralk ae aa (m) re Ss 
1887 Headlight eccescceces (e) 6,976 eves 1880 i esesscvdbs ances (e) a, “gence 
Combined daily ..(me) 13,160 .O7* Combined daily (me) 13,264 .05* 
1915 Sunday edition . (8) 6,364 -07* 10,071 87,000 1923 Salisbury ......... BG vccesecseocwtes (e) 3,078 025° 
Evening & Sunday. Oe - keses . .OT* 
38, 1917 (e) 2,71 .025° 
seep ser 12,157 ‘06 MASSACHUSETTS 
S0,609 1816 ~— = 11,709 ... 1888 Amesbury ......... PEIN ctneiertanaves (e) 2,600 018 
, , 24,664 40,000 1889 Attleboro .......... Mi nccteascadinkedl (e 5 ; 
1874 21,112 07 22 685 1808 Beverly ‘Times ‘ ) ,889 085 
4. Sree eee oo SEMOB cc ccccccccces oS ) a s 
mano 235.000 1872 wie seeeeen ( p—4 oo 1,950,000 2,574,115 1904 Boston Advertiser .......... in) 188,082 ry 
= Sunday edition (8) 49°760 ; 1904 American ..........; (e) 296,137 50* 
1872 WONG. cacanaxeoneeis (m) 59,566 Santer Advertiser. ... (8) 509,417 .T5° 
aR edition ....(e) 21,961 1908 — Science 
Combined daily ..(me) 81,527 ‘ oO onitor stseeees (e) 114,337 60 
Sunday edition .(8) 69,288 : ne Regione! Cada x ba hae 80 
Sat. eve. & Sun...(e8) =... .20 ~ Two Regional editions... —...... 45 
Sunday morning & ists Globe... ...-..s00e: (m) 136,996 eevee 
Monday eve. eee .20 1878 by att Galiy 6 a rene wees 
. d da me e j 
11,900 37,000 1872 Winfleld ........+-- Courier .....++++++- ++(e) 4,935 085 1877 Sunday edition..... (s) 340,518 4 
1846 TY 504 4a0etpebe’ (m) 108 ,758 cee 
KENTUCKY 1825 MES <. catnan cece (e) 159,655 erat 
Combined daily...(me) 268,413 50° 
25,000 100,000 1895 Ashland ........... Independent ......... (e) 8,949 .05* 1846 Sunday edition.....(s) 185,647 .40° 
1920 Sunday edition (s) 9,468 .05 Sunday Herald & 
18,000 38,000 1*51 Bowling Green..... Park City News...... (e) 2,914 025 a  dcewesen Gand « §- wedase 55° 
1882 Times-Journal ....... (e) 2,783 .018* 1877 News Bureau ...... (me) 11,101 35 
6,641 135,000 1892 Covington .......... Si UE ncaaeee . +. fe) 30,488 .065* 1831 Post... .esseeescees (m) 607 .60° 
Sunday edition..... (s) 23,339 .065* 1893 Sunday edition..... (s) 347,729 .55° 
(Kentucky Edition of Cincinnati Post) 1830 Transcript ........... (e) 35,318 .20° 
y. Times-Star ..... (e) 20,684 OT oa Saturday Evening. .(Sat.) 272 30° 
(Kentucky edition of Cincinnati Times-Star) 72,879 155,000 1830 Brockton ........... Enterprise ........... (e) 23,775 .075 
rr 1865 MVS sec cssbsves Advecate ..........++ (e) 021 ad 1804 TMS wees eres eenees (e) 11,851 045° 
1910 Messenger ........... (e) 021 51,821 75,000 1890 Chelsea ecceseecece PE tne aped canons te) 4,210 021 
Te 1900 Frankfort ......... . State Journal ....... (m) .025° 14,180 23,075 1893 Clinton .....-+++4+: ML. | Sheen yeetesingcs (e) 2,807x 015 
Sunday edition (s) “025° 42,900 PTTTy ee eee DE wécecks codtus (e) (new daily) 038° 
a sestuh 1900-  Paleen . ice Pesan vers BOOED. ciicdesocdceses (e) .018* 130,000 163,000 1835 Fall River......... Globe... ...eeeeeeee (e) 062 04 
15,500 76,000 1888 Henderson ......... GROREAE «oo vccvdenciss (m) 025° 1872 Herald News ........ (e) 23,341 .08* 
Sunday Gleaner & 43,609 110,000 1873 Fitchburg .......... DE 2, wdvaineos we (e) 2,080 .05 
nS eae aS (s) 3,306 04° 21,078 40,000 1897 Framingham ....... DE thecaeadbacsous a: exsand 025 
1899 EE Sn av sinbhad weed Ret tN cde .015* 19,092 35,000 1869 Gardner ........... News ....... .(e) 4,484 025 
15,028 60,000 1869 Hopkinsville ....... Kty. New Era........ (e) 3,950 025° 22,947 33,450 1856 Gloucester ......... Times ....-.-seeeeees (e) 7,084 .085 
8,641 173,481 1870 Lexington ......... eae (m) 18,191 O7* 15,246 0... . « 1900 Greenfield .......... NNOEE 60402006 cee (e) 4,250 03 
Sunday edition (s) 17,609 uT* 55,000 100,000 1877 Haverhill .......... . . aren «eee fe) 16,280 .06 
1888 IEE bon s Late is0ce (e) 20,918 7 1902 Sunday Record ...... (s) 12,860 08 
Sunday edition (ss) 20.901 “07 67,728 100,000 1882 Holyoke ......csee- ar 
yuisville ..........Courier Journal ..... . See elegram ......... (e) 17,228 ‘ 
_— ——_. i plsemempeliscoee ~ Ele: Ma $130 50,000 1902 Hudson .........44- ee (ec) «1.881 on 
Combined daily... (m-) 170,227 .29° Marlboro Enterprise abvismece (e) 4,214 neke 
1826 Sunday edition ....(s) 138,322 27° Combined daily (e) 5,745 04 
1878 Herald-Post ........- 7 Res eo 15° 98,000 123,314 1884 Lawrence .......... 65 ah0640 nas (e) 8,849 05° 
Sunday edition eae .12° + Sunday Sun (8) &,849 .05* 
ee = ees ee 1917 Madisonville ........ Messenger ........... (e) 4,163 025° 1925 Sunday News.. _ are 05 
ie 1900 Mayfield .......+5.. TRGOOOMSER 2c ccccccccs (e) 4,310 o3* 1868 Mn nénk cbtuhs (m) 2,544 
a 8 8§=«©6=—-_ 686 000 1881 Maysville .........- Bulletin ...... oe: |. cahene oe 1890 Tribune , ... fe) 22,427 
1907 Independent ........ (m) — ceeeee 02° = « Combined daily... (me) 24,971 08 
1867 Public Ledger........ PRRs tet: o14* 22,212 19,744 1873 Leominster ......... Enterprise .-(e) 3,962 .02 
aa «se»  Middlesboro ........ DL a starwecheaatee (e) 2,014 025° 110,296 175,000 1845 Lowell .....e+see- Courier-Citizen ...... (m) 15,488 antes 
3,000 100,000 1875 Owensboro ......... Messenger .......... (m) 9,177 .03° Leader ccccvees(@) 4,071 one 
Sunday edition - (8) 9,514 -03* . Combined daily... (me) 19,550 07 
1884 DG s casivasesnses (e) 7,360 03" 1S78 Sun beh aksaeeanead (e) 19,481 OT 
Sunday edition (8) 7,506 03° coo www d News. ici .(s) etree 05° 
4, ‘ 1 aducah ... eee eeee News-Democrat ..... (m) 11,068 .05* ib 98 Sunday Telegram....(s) 7.300 .05 
000 235,928 187 Pad Sunday edition (s) 12,337 05* 100,063 275,000 1*77 "Grrr ee “ores og .(@) 17,200 05 
1896 Ms dade neneveds vest (e) 10,848 .05* 1898 Telegram-News ..... (e) ‘ene 05° 
8 = eh ws 1862 Richmond .......... Register (e) 3,405 ... ~~ ‘iat * Dineen oame edition..... (s) ssaae 06° 
PE ee = eee 5,002 oO eh vesses v2 3 OT nce cece cece OWE cece eww nnennee e) Ro 05 
iia 1896 Winchester ......... x (e) 09: 16.906 ait aa aes ts ce wo - 
MOORE lk civkscdcecs i See ndan suds ens cle (e) i Pepe 
LOUISIANA Combined edition (e) 04 
RS phy" eee Mercury ........ (e) 085 
3,214 «s+» 1883 Alexandria ........- Town Talk .......... (e) 9,081 04° a = Senos 1906 Melrose .......6s++. News ...... (e) 021 
5,000 100,000 1842 Baton Rouge ....... State-Times .... .... (e) 0.08R = ences | re 1887 Milford 0 cceewese MT "cases idesees eeu (e) . 025 
Advocate ........0+. (m) eee 131,000 160,000 1807 New Bedford ...... Mercury .....+.+seee (m) J) Srrer 
Combined daily (me) 11,640 .06* 1850 Standard ..(e) 25,276 6a) 
Sunday ed. ........ (s) ae. weeee Combined daily (me) 34,327 10* 
a. weetens 2000 Crowley .ccccccsccss OS” Pe eer (6)... .cossae -018* 1907 Sunday edition. .... (s) 29,280 10° 
ak .<hwawe 1913 Lafayette .......... Advertiser -(e) 3,250 .06* 1907 Times f (e) 24,136 oT? 
19,632 80,000 1°92 Lake Charles. ..... American Press ...... (e) 5,862 04° 17,805 40,000 1888  Newhuryport ....... News (e) 5,701 03 
5,000 66,000 1900 Monroe .....s.ss-- News-Star ........... (e) 10,003 .05* 23,500 49,000 1895 North Adams....... Transcript. (e) 10,592x 0425 
a. ° e¢enase 1924 New Orleans....... IND -ecncncdecctsds (m) 35,917 .10° 23,000 40,000 1890 Northampton ...... Gazette (e) 7,667x 035 
1877 BE Staatvadiacessus (e) 62,343 .16* 10,162 20,000 1870 No. Attleborough... Chronicle . Javente? 2,250 018 
Combined daily...(me) 98,260 .20° 46,877 150,000 1°92 Pittsfield .......... Berkshire Eagle (e) 18,371x 055° 
Saturday evening ed (sat) 54,346 .16* 63,835 65,000 18387 Quincy ....cescesss Patriot-Ledger . (e) 11,593 055 
1871 Sunday ed. ........ (s) 78,144 .18* 45,000 150,000 1880 MONON tcc ccctcecces OE? Vetaavaas (e) 21,863 07 
¢e-9 Journal of Commerce.(m) .....- 057 ae. ctaces 1923 Southbridge ........ News .. (a) 2.810 021 
1879 SE: wa can dbeceenmen (e) 54,080 15° 152,945 450,000 1824 Springfleld ......... Republican ....... (m) errr 
Sat. evening ed...... (e) 41,001 15° 1880 News .. fe) 41,539 énea 
Sunday edition . (8) 92,987 -18°® 1892 Union : . (me) 67,791 sane 
1837 Times-Picayune ..... (m) 93 227 18° 4 edition combination. 131,624 28° 
Sunday edition - (8) 129,359 .20° Union Republican. ....(s) 68,335 21° 
me . webved 1005 « Bustes ...ccesssees BaONsP ccccccecececes (e) 576 018° 39,286 00 1848 Taunton .......... ee ne Ape te) 9,482 O4 
72,000 166,586° 1895 . Shreveport .........Jourmal .......--.0055 (e) 21,329 OTe 15,630 28,735 1804 Wakefield ......... Item DATES PEON (e) 8,306 025 
1872 Pe conden hecusen (m) 38,903 .0o* Gee: | Seaweed 19862 Waltham .......... News-Tribune (e) 7,600 085 
Sunday ed. ........ (8) 51,611 .12* 13,389 40,000 1923 WORSE sctesctees Times (e) 2,971 .0225 
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ENGLISH LANGUAGE DAILY NEWSPAPERS OF UNITED STATES WITH CIRCULATIONS AND RATES _ 
MASSACHUSETTS—Continued MISSISSIPPI 
Population 


eens Name of wet Paia ‘Line 5.000. 
ame et 
Trade Date Name of 
Area gen Issued es Adv, ings City Area. Estab. Clty Pa Seoued P . t Paid aa s 
441,842 - 1 30.012 “10° 40,845 1898 Biloxi-Gulfport ......Herald 6,980 


ay ~ * Clarksdale ..... ---- Register . +(e) 4,278 
on sad Columbus -+-Commercial Dispatch. . 5,146 
J... Sunday edition 
1884 Sunday edition 


- Corinthian 
MICHIGAN gooeast +eeeeeee+Democrat-Times 
1865 Adrian ° A Hattiesburg .... 
Jackson 





1899 
1835 (e 
Enquirer & ee o* be . ‘Sentay edition..... 
Saturday edition. d 18,773 oeeeeeeCall 
Sunday 
Moon-Journal d 
Times ») ’ 25,000 Meridian 
Saturday edition... 15.602x c 
Sunday edition .... 17,953x d 18,912 Natchez 
News-Palladium cibone J Sunday edition 
2,796 J 23,494 Vicksburg Herald 
Cadillac 
Calumet 
Cheboygan 
Coldwater 
Detroit 


Brookfield 
Saturday edition 


Sunday edition . News-Observer 


. amt ice (e) 
5,440 Dowagiac 2,18 y 8, R ; Sovtheast Missourian. (e) 


16,379 2,2 Escanaba ’ 06 Carrollton 
137,000 . e ; ul . . J g Carthage Democrat 
Saturday edition 
Sunday edition 
10,087 R82 Grand Haven J j ,900 Chillicothe 
153,877 75, Grand Rapids 7 > . Clinton .. Democrat 
Sunday edition. « ) é 3,000 . Columbia Missourian 
= ' J Tribune 
Greenville Excelsior Springs... —— 
Hancock J 
Hillsdale New: J 082 : 
Holland - ec deen Fulton 


Independence .......Examiner 


Jefferson City Capital News 


Iron Mountain 


15 50,000 


143,000 
175,000 


19,831 


Ironwood 
Jackson ’ 
Saturday edition... . 
Sunday edition 
Tribune 
Kalamazoo : 
Sunday edition 
Lansing Capital News 
State Journal 
Ludington 
Sunday 
Manistee 


Sunday edition 
Post-Tribune 
Joplin ..cceeeeees --Globe 
News-Herald 
Combined daily.. 
Sunday edition 
Evening & Sunday. (es) 
Kansas City Journal 
Post 
Combined daily .. 
Sunday edition 
Evening & Sunday (es) 


11,600 32,000 
13,000 40,000 Marquette 
4,270 12,000 Marshall 
10,020 49,000 Menominee . 
17,000 42,000 5 Monroe 
16,130 65,000 180% Mount Clemens..... j 
6,200 22,000 r Mount Pleasant... 3,022 ‘ ‘ Kirksville 
61,000 75,000 Q Muskegon 
12,420 40,00 Niles 
16,314 40,009 Owosso 
6,000 35,000 Petoskey 
54,203 185,000 Pontiac 
3S ,000 150,000 Port Huron .. Democrat-News 
80,035 65,000 Royal Oak.. 5, r ..Democrat-Forum & 
74,400 150,000 = 1883 Saginaw ‘ j Tribune 
, a edition .... peed 
Sunday edition 
Herald Press 


Morning & Sunday (ms) 


Combined daily 
Sunday Star 
Express & News 

Sunday edition 


t 
Lexington ...... ..- Advertiser 
Intelligencer 
. Chronicle-Herald 


10,500 35,000 sf St. Joseph 
14,112 £ Sault Ste. 
3,829 . cf South Haven 
5,995 . oe Sturgis 
7,500 t 895 Three 

13,656 30, 56 Traverse 
10,378 . Ypsilanti 


Commercial 


. ij P 5 } 
Ypsilantian-Press .... 3,627 025 i + mg ge wiew 


2 § St. Banner-News 
MINNESOTA 1835 Cosmos-Monitor 
11,278 35, 897 Albert Lea 5,32 - 5, d 1845 St. 
14,165 J ¢ Austin » 36 é 1£79 News-Press 
7,086 25, “ Bemidji i ; Combined daily 
10,550 5, { Brainerd Dispatch , 2,4 F 1845 Sunday edition ° 
6,825 . Crookston i Morning & Sunday (ms) 
105,000 i S83 Duluth Evening & Sunday (es) 
. (xSt. Joseph News-Press purchased the Gazette on March 12, 1928, Circulation figures prior 
to that date are unavailable. The figures shown are for the period from March 12 to March 31, 
5,200 7 Fairmont inclusive.) 
. 1897 Stock Yard Journal. ..(e) 025° 
13,861 Faribault 08 -038 1,000,000 1,000,000 1852 St. Globe-Democrat 43° 
8,38 Z 8&3 Fergus bed : Sunday edition : 
ri 8s f sewers I moeb % é 1878 Post-Dispatch 
5,172 nterna > - ~ one 
5.500 Little Falls Trans . 2,43 : ad Panny qaenen 


20,125 ‘J Mankato af é 1907 
425,435 Minneapolis rnal é 8 Sedalia 
Sunday edition..... “ 1891 
Star r Combined daily ..(me) 


s ition ..... 8 
Evening edition .... Sunday edition (s) 
Combined daily... 


261,353 1867 Springfield 
Sunday edition 1900 


er 
Sunday edition 
(Note: New rate 8 cents per line effective September 
1891 News 
022 Sunday edition 
Red Wing........ .-Eagl . ' 1861 Trenton .........-.Republican-Times 
g iin 1913 Warrensburg _ ournal 
sess % 1927 Washington 
Combired daily... q § 02 ! 1890 Webb City 
Rochester Post-Bulletin \ d . 1908 West Plains 
St. Cloud J 


Owatonna 


mes 
St. .-.Pioneer Press MONTANA 
Dispatch a Aiba 
Combined daily... ( J ,900 Anaconda 
Sunday editi-n..... (s) f Butte . 
— Billings 


Sunday ed. 


Evening edition 
Combined daily .. 
Sunday edition 


SS oho 


12,288 South St. Paul 


8,508 Stillwater % a d 
: Enterprise . nt : 6,183 11,000 1911 Boseman ..........Chronicle 
Soot tr Sunday edition 


22.250 oes d 45,771 110,000 1913 Butte .......+...--.-Post 


Morning newspapers—name in light-face; evening papers—name in bold-face; Government statement April 1 figures, light-face; A. B. ©. Publisher’s statements, bold-face; followed by an “x” 
mean average for 3 months; fiat rate indicated by an asterisk. 
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3 MONTANA—Continued NEW JERSEY—Continued 
. = 000- Population 
Trade Date Name of Net Paid Trade Date Name of 
Area Estab. City Paper Issued Circulation aay, Be Rate City Area Estab. City Paper 
te 1876 BERNER ccccccceses ++. (m) 15,505 .06° 75,332 165,882 1873 Passaic ............ BEE SA citcvdceens 
Sunday edition ..... (s) 25,144 08° 1877 2 Sees 
90,000 1888 Great Falls ........Leader .............. (e) 3,057 -03 1927 ow Bagle........ 
1887 . Tribune Shale otis ans (m) 15,330 .06* 149,000 259,174 1889 Paterson ........... Ge ads Sue hs cusdee 
Sunday edition ..... (s) 17,703 o7* 1890 ll eke eceeeasebin ( 
Eeecce 1909 Havre ..........+..MNews-Promoter ......(e) 2,093 025° 18386 Press-Guardian 
Sunday edition ..... (s) 2,093 .025* 1893 Sunday Chronicle 
26,000 1866 Helena ............Independent ......... (m) 5,664 .035* 42,000 92,000 1903 Perth Amboy ...... St hinsdétetnecs +e 
Sunday edition ....(s) 56,664 -065* 30,000 54,000 1884 Plainfield ... ..Courier-News we 
1900 Reoord-Herald 4,625 08 132,000 175,000 1792 Trenton ............State-Gazette ....... 
Mebece 1891 Kalispell ...........Inter-Lake ...... 2,524 .018* 1882 WED, § nwearvcccdicucs este 
40,000 1905 Lewistown ......... ee ( 5,863 085 Combined daily ..(me) 59,449 16° 
unday edition ..... (s) 5,863 085 1883 Sunday edition ....(s) 31,893 14° 
eco 1909 ©6©Livingston ......... Enterprise ..........(m) 073 .025° 60,725 629,124 1874 Union City ....... Hudson Dispatch +++. (m) A .06* 
Sunday edition ..... (s) 2,073 .025° 6,799 25,000 1875 Vimeland .......... — 000 cedévesees OD 2 wives .025° 
22,000 1910 Miles City ......... RNS ss as bec ccccsi (e) 2,874 .03* 1927 Ma as ccoseth rss (e) (new daily) 023 
° Sunday edition ..... (8) 4,195 .04* ‘First issue—December "oth, 1927) 
! 50,000 1873 Missoula ........... Missontian ........+. (m) eee 9,669 20,000 1897 Woodbury ......... aoe (e) 4,650 .038* 
SP PAT TTT (e) om cheese 
Combined daily ..(me) 7, -05* 
Sunday edition ..... (s) 6,768 .05° NEW YORK 
130,000 500,000 1842 Albany ........e00- Knickerbocker Press. (m) 32,716 -12° 
NEW MEXICO J \ 
, Sunday edition..... (8) 56,159 .17* 
000 1880 Albuquerque .......Journal ............. (m ee. . meses 1922 MOws .....0..sseees (e) $1,111 .13* 
1, 1884 > ee ae *" Evening "Tighe aeaee 2) | SES Peay: Combined daily ..(me) 83,827 20° 
Combined daily... (me) 18,833 .O7T* 1886 Sunday Telegram ....(s8) 20,149 075 
1880 Sunday ed. ........ (s) 12,841 i 1853 Times-Union ........ (e) 45,971 14 
. 1922 N. M. State Tribune = .13,021 O7T* 35,900 50,000 1833 Amsterdam ....... —— & 
2 > MNOCTRS oo ci cece (e) 7,884x 04 
0 te | Re etaeindeban: -~Mheciapubvaubens He 4 yn y J SG isacs 1829 Auburn ........... Advertiser 
o 75.000 1908 purse “O21 re (e) 3,858 me 
7,236 1849 2,275 0285 errr (e) a pm 
Le NEW HAMPSHIRE Sere 1798 Ballston Spa 1.100 014 
15,000 50,000 1878 Batavia ..... coe 9,789 .O4* 
19,500 1914 Claremont ......... ee oe reper (e) 2,375 02 12,000 20,000 1885 Beacon + Se” conus 
6,013 1800 Concord ...........- Monitor & New Hamp- 1885 Newburgh ......... " (e 12,643 onaan 
5 shire Patriot ...... (e) 6,561 .03 : rin 15,653 08° 
= Biase I eer Foster's Democrat....(e)  ...... 0175 81,496 150,000 1904 Binghamton ........ 36,760 .12¢ 
y Tw... TTOD)  HeeOe occcccscccees Sentinel ............. (e) 4,022 .08 F 1822 8 22,290 07" 
5 ng ME) RAMEE «we cesecseds NN wed ousveenane (e) 1,870 .015 2,274,400 2,812,000 1886 Brooklyn ........... — es ( a1 .12 
3 1862 nchester ........ SOE ae (m eee unday edition..... (s) 43,120 12 
5 - 1912 aes GN cis ncereran nae (e) ee” eden 1841 —, sisisaessdasess (e) by r 
5° Combined daily ..(me) $1,046 13 Sunday edition...... (s) ty 2 
seeeee 1869 Nashua .......000..Tolograph ........ par 6,366 043 1863 Standard Union ...... (e) 58,301 -20° 
5 cesses 1884 Portsmouth eoneeye Times...... {e) 6,296 046 Sunday edition...... (s) 61,004 .20* ‘ 
; 1848 ~— oeede zs wheres tanh (e) eas -22 
é unday edition..... (s) X 2 
; NEBRASKA (Note: New Rate 25 cents per line effective on or after Jan. 1, 1920) 
$5,000 1902 Beutrice ........... OE RRI WSL CE Be (e 247 04° 545,273 £25,000 1834 BOTEENO  sccccccucees ~——. E = oc cetece ‘ia tae -25° 
Su * 04° Sunday edition ....(s8) 125 80° 
%,000 1880 Columbus ......... odeomen ret rent (e re “Ose 1880 Mews 2.2... seeeeeeuee, 154,682 -30° 
eocoe SOOe. Tells Clty ..ccsess SHURMEE. coc csgegece 8,385 025 1879 ere (e) 115,524 24° 
° 1874 WONG “n dun cdcdndvedes ,850 -021 Sunday edition ....(s) 131,915 24° 
Sunday edition..... 850 021 7,686 80,000 1797 Canandaigua ...... Messenger ........... SGP « : “easees .03¢ 
41,000 1883 Fremont .......... SHRUG is caesees ota 993 .o4* 5,307 32,000 1879  Catski LE (e) 3,035 025° 
65.000 1884 Grand Island ......Independent ......... "712 “04 25,242 62,000 1884 Cohoes INS ok chacanane (e) 10,601 05 
4,000 1905 Hastings ........ 5 RT ad oe eet 7169 “05° 20,288 46,000 1884 Corning PS. ast cede cs ren (e) 9,447 05 
| nc, 2008  OREEEF .ccccces -Hub ..... vit Gian ieiaal 558 .03* — 35,000 1892 Cortland a Eee (e) 5,736 o4* 
| 380 1867 Lincoln .......... oe ROMMEL ih cdkterstens ( eh Cakes 4,560 12,000 1908 Danville SRS ergo (e) 2,000 021 
) 1889 Evening edition ee ree 19,912 65,000 1882 Dunkirk DE Sevccccinnken (e) 4,415x 03* 
Combined daily ..(me) 39,216 .00* 54,372 $00,000 1858 WBimira ....scceccesd Advertiser ....... oo CD a seas 
" 1887 Sunday edition ....(s) 29,715 .09° 1£28 Star-Gazette ......... (e) SO 
ee 1902 Star 34,707 10 Combined daily ..(me) 34,508x -11* 
) 28,200 10 enw = — — Telegram ....(8) Page: .08* j 
' Be. ee Ts 3,050 ose =—— (“cass OOD anaes S79 UBBING .ccccscess | ra (e) 10,470 05° ? 
° 6,279 _— 9 ne City .. 0 ( 3,904 03 16,338 60,414 1921 Freeport .......... Nassau Review ...... (e) 12,328 .06* 
P Sunday edition ....(s) 3,904 03 16,000 45,000 1805 Geneva ........ age. Cuecéccoceconss (e) 5,938 04 
3° (Rates effective September 1, 1928) 20,797 70,802 1904 Glens Falls ...... — ST “einese tess (m) ns: . | eages 
8° $0,000 1887 Norfolk ..........+. ae a (e) 9,351 an a. Seren piney ert (e) Gl. ‘supe 
: «+++. 1908 North Platte ...... Telegraph ER I (e) 2,400 021° Combined dsily ..(me) 15,878 07 
ie 190,000 1871 Omaha ............. OE oo ccccces (m) ee Gases 24,000 50,000 1890 Gloversville ........ CL tinélns a theo (m) 5,085x 085° 
“ 4 Evening edition...... (e) SE Lit etacie 1887 Leader-Republican ...(¢) 7,734 .085* 
Combined daily ..(me) 127,082 25¢ 10,910 35,000 1898 Herkimer .:....... I 6060606eccur (e) 8,255 025 
se Sunday edition..... (s) 120,925 25° 18,000 33,000 1852 Hornell .......0+- Tribune-Times ....... (e) 8,085x 04 
18 1865 World-Herald ...... (m) Be Eee 13,000 45,000 1886 Hudson ............ Register ........6....(e) 3,108 .08* 
° 1885 Evening edition ..... (e) er. seces os 1847 Star .. 0... ..eeeeeeee (m) 3,535 03° 
Combined daily ..(me) 120,045 25° 18,948 35,000 1815  Ithace ....ccccccces Journal-News ........ (e) 7,839x .05* 
. on 
3 1865 Sunday edition...... (s) 120,237 25° 100,000 250,000 1898 Jamaica ..........- L. I. Press ......... (@)  —_ wecwee 10 
an «6 oe 1904 Plattsmouth ....... SONNE San cscasedecs (e) 1.930 .O11* 1928 ° Queens County Evening 
is. Mia... 1901 Scottsbluff ........ Star-Herald ......... (m) 3,887 085° News ..........+0 (e) (new daily) .06 : 
is® Sunday edition ....(s8) 3,887 035° (New daily—March 2, 1928) 
58 vse.. 1924 South Omaha ....... So. Omaha Sun....... es gg 071 45,000 100,000 1826 Jamestown ........ 6-60.20 dnnnaen (e) 10,110 085 
1 a ee Sere News-Times ......... (e) 2,650 .03° 1901 POBt .- ss ceceeseceees (m) 11,946 04 
15 veeee 1865 Carson City ...... -Appe 475 O11 29,000 74,979 1871 Kingston .......... DOU Ccusccccgawee (e) 8,236 04° 
4° ON Ro Reser ies 86 es “Se ens O11 1881 SE «oe acvaced oie (m) 3,781 025 x 
ae ye FE TESS! SE eee 011 12,428 25,000 1886 Little Falls ....... A Witenes odeatal (e) 4,703 04 5 
die BO Te cise cs ecoeduae , eS Te Paes ( 810 021° 25,000 45,000 1821 Lockport .......... Union-Stn & Journal (e) 8,462 045 
5° ie ta Guidhela Tribune ee 2 029 Gas ax bus 1876 Long Island City..B8tar ...........0505. (e) 26,741x 0 
ye %,000 1876 se cieesueccn ee 6,944 “4 10,500 63,000 1927 Lynbrook .......... Nassau Star ......... (e) 5,043 .035* 
‘* , 1874 Nevada State £,820 30,000 1905 Malone ..........+. WE ce scccccsces (e) 4,748 .035* 
g¢ I (m) 4,932 082 13,142 24,200 1925 Mamaroneck ...... — & . ‘ 
f “082 aragrap e) 3,315 04° ‘ 
"si, 4 a ae eae eee te as — ee 6,192 30,000 1908 Medina ........ <a... :... lee) 2/001 ‘025* 
** 1915 Shine: ee ky (m) 1,167 018* 22,014 65,000 1870 Middletown Times Herald (e) 10,182 one 
25° Sunday edition ....(s) 1,167 .018* 50,382 80,000 1892 Mount Vernon ....-ATBUS ....cccescceues (e) 10,100 05° 
38 8,000 1906 Winnemucca ....... Humboldt Star ...... (e) 1,897 025° 35,000 80,000 1885 Newburgh ........- MOWS 2. ce eeeeseeees (e) |) eee 
a Beacon Beacon-News ........ (e) 3,010 éenae 
ge NEW JERSEY 48,284 60,000 1923 New Rochell maida nf (ep itr ‘ose 
8, ' New ochelle ..... ndar r . 05 
4 10,508 1885 Asbury Park ....... DANI. inks scien evn (e) 10,408 04 6,500,000 9,500,000 1882 New York ......... American .......-..- 206'9 ‘50° 
3 1879 Sunday edition ....(s) 5,928 .04 Sunday ed. 1.50* a 
4 0,000 1872 Atlantic City ...... DOS vacccecsvedces (m) eek >) Sbaaeee 1926 Pnquirer ............ 25° 
— 1888 WEE otc eve sceweuss (e) 14,06L = nee 1920 Financial News .255 
<7 Combined daily... (me) 36,892 12° 1924 I oo sch, aun cen 00 
Se 1891 Sunday edition ....(s) 18,581 10° 1841 Herald-Tribune “686 
7 Mvcce 1911 Bayemme occccecsees WD. cn occusdepessss (e) 12,049 045 Sunday ed. 135 
ba 1870 SON tbh cdadicsacsd (e) 12,100x .05* 1924 Bronx Home News ...(e) 90792 “208 
7° “esse 1879 Bridgeton .........- OWE: on cccynsccceedns (e) 6,860 08 Sunday ed. ........ (s) 96,678 .30* 
se... 18968 Burlington ......... Enterprise ........... (e) 5,649 .02 1896 ea (e) 680,115 1.25° 
i %5,000 1875 Camden ........... oS ore ses ort OD errr 1827 Journal of Com- 
7° 1882 OE ee (e) Cee wees ERT, ie. <i ae 32 
3 Oombined daily ....(me) 67,384 .16 1924 OO Pn re (m) 432,440 65 
1%5,000 1871 WBlizabeth ......... BONED 48s biee vison (e) a os 085 1836 Morning Telegraph ..(m) 87,004 2 
1900 WED. coecuntecécscs (e) ,024x .0385* Sunday ed. 33 
4,201 1895 Hackensack ........ Bergen Record ...... (e) 14,861 .06 1919 WEDS: eiivccevsceees 1.50 
9,124 1892 Hoboken ........... Jersey Observer ....(e) 43,608x 11 1921 Sunday ed. 1.65 
0,124 1867 Jersey City........ Jersey Journal ..... (e) 43,173x .12* 1296 North Side News ...(e) —...... 14 
000 1902 Long Branch ...... ecord 5,565 .03 Sunday ed. ........ ae. Wendie 4 
1865 Millville ........++6+ Republican .........-(@) = sweees .08 1801 DONE 0 eocdwiees cceeeé (e) 77,049 .40* 
1826 Morristown ......... Jerseyman 4,936 .04* 1833 TE. Seevsccocccessece (e) 280,180 63 
6° 1900 4,222 .08 1867 TOMTOM oi ccciescess (e) 209,388 A5* 
wm 10,000 1872 Newark ............ Sunday 86,671x 16 1851 QU oss seteseanen (m) 405,707 8415 
— 191 Ledger (m 55,634x 16 Sunday ed. ........ (s) 700,925 1.089 
1916 Sunday edition 47, 227x 16 1882 Wall Street Journal (me) 35,364 00 
eo 1883 News .. ( 135,115x 24 1893 Wall Street News...(m) at 20 
th , : 
one 1882 Star-Eagle 99, 824x 21 1860 w —e. OTe sbes. ae = 
ss.ss 1878 New Brunswick .... Home News . oe 13,821 065 Sunday : 
25° Sunday Times— 11,530 .085 1887 Evening World : 302,843 58 
5° 0,000 1926 Orange ..........-- Courier 9,238 .06 77,042 115,000 1854 Niagara Falls....... Gazette ....... mn 22,822 OT 
— (A B. C. applicant) 35,500 60,000 1880 North Tonawanda....Mews ......-...- 5,085 03° 
te 
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Editor & Publisher 


and The Fourth Estate 


ENGLISH LANGUAGE DAILIES OF U. S.—CIRCULATIONS AND RATES 





Populaticn 
Trade Date 

City Area Estab. 
8,245 eooe-s S001 
431T —ss seesee 1£89 
1922 

16,500 35,000 1830 
25,017 100,000 1881 
1860 

11,605 = cevece 1926 
18,806 = —«=s ascese 1890 
15,125 30,000 1901 
2,369 75,000 1845 
18,512 = sevsee 1921 

1 

22003 8 cc cece 1925 
1894 

1811 

20,716 42,000 1809 
13,500 20,000 1850 
39,900 120,000 1860 
1882 

1872 

325,000 600,000 1832 
1858 

1922 

1826 

25,000 60,000 1921 
33,453 50,000 1881 
210.204 == uses 1904 
6,572 15,000 1926 
14,000 53,000 1854 
4,298 = sevcee 1877 
100,000 110,000 1894 
1855 

125,000 idioan 1886 
200,000 450,000 1877 
1839 

1£28 

1917 

13,500 19,500 1912 
76,000 130,000 1896 
1898 

1875 

1851 

105,000 800,000 1922 
1882 

33,396 100,000 1£94 
1861 

4206 «ss ccvces 1880 
29,443 75,000 1907 
110,000 119,497 1889 
1883 

60,000 255,368 1868 
1896 

8,320 16,000 .... 
85,000 650,000 1888 
1869 

12,879 50,000 1900 
46,000 130,000 1894 
1886 

C608 «ss eveces 1922 
11,602 100,000 1911 
15,978 50,000 1817 
SS a. 1880 
50,000 275,000 1905 
1890 

15,814 50,000 1885 
1922 

*’) iii 1894 
6,527 45,000 1914 
9,920 380,000 1925 
14,000 25,000 1915 
32,171 50,000 1904 
13,679 50,000 1882 
1914 

14,081 == ccvccs 1916 
1876 

33,000 300,000 1865 
1875 

20,387 225,000 1908 
25,000 144,000 1912 
2,061 80,000 1882 
C250 8 ss eeenes 1920 
4,568 100,000 1889 
6,314 150,000 1909 
40,000 155,000 1867 
1895 

16,448 150,000 1902 
81,000 200,000 1892 
1882 
10,000 100,000 1881 
CAD ccs 1904 


NEW YORK—Continued 



















5,000- 
Name of Net Paid Line 
City Paper Issued Circulation Adv. Rate 
BMerwidh .cccccccce HM oc ccccccccecsoces (e) 2,880 -03* 
Nyack ..cccccsceces DEL. <srnndeiovand’ (e) 3,143 .016 
BOTS ccoccvcceccessos (e) 3,252 .018* 
Ogdensburg ......++ Republican- 
Journal .......066. (m) 5,925x 04 
Olean ..ccccccvcess BEE cccccccscvcese (e) 4,910 .o4* 
TEMES v00cssssecoccrt (e) 8,761 .05* 
GaehGs cccévcsssess Dhepatdhs .ccccccccces (e) 2,088 .03* 
Oneonta ...seeeeese BRE cess ctvcccssess (e) £,300 045 
Cestainw cccccccscse Citizen-Sentinel ...... (e) 2,034 .03 
OBWEZO .....eeeeeee Palladium-Times (e) 10,857 .05* 
P cekskill eccccceses i) 6gshné apie S06 (e) 3,355 .025* 
MS - cconecénosccdes (e) 2,895 .025° 
Plattsburgh .....-.. Clinton County 
BEND coccccesicoce (m) 5,291 04° 
BOOEE cc csecisccesces (m) 4,312 .032 
teas evccceceecs (m) 5,368 018 
Port Chester.......-Item ......sseeeeeees (e) 5,308 03 
Port Jervis......++- Valen Gazette ....... (e) 3,181 08 
Poughkeepsie ...... Eagle-News ........ (m) 6,854 04 
Star & Enterprise ....(e) 13,611 .06 
Sunday Courier ...... (s) 13,914 -06 
Rochester ...«+++++ Democrat & 
Obronicle ......... (m) 83,708 24 
NS eae (s) 89, -30 
ee 
BUBED sccvveccces (e) 50,876 .16* 
Sunday fea rican..... (s) 67,319 .20° 
Times-Union ........ (e) 82, -20 
Rockville Centre.... Nassau 
Review ......sss0e- (e) 12,328 06* 
Rome ...eseeee coc cMOMR .ccccccccces (e) £,210 05 
Salamanca .......+. Republican-Press ....(e) 2,525 -025 
Saranac Lake .....Adirondack 
Enterprise ........ (e) 2,384 -025 
Saratoga Springs.. = eae Seniagenta (e) 9,058x .05 
Saugerties .....+++. Ti -~s5650 ene Goae ae .018* 
Schenectady ....«- iy ~-*E ieenb anon tebe (m) 23,367 .07* 
Union-Star .......... (e) 17,454 .05* 
Staten Island...... Advance ............+. (e) 18,446 .o7* 
BORGER vcccccccccee (e) enue 04 
Syracuse .......+-+-Herald .......++00++- (e) 50,610 -18* 
Sunday ed. ........ (s) 79,615 .20° 
FOUBNG 2c ccccccsccces (e) 67,378 .18* 
Sunday American ....(s) 406 .20° 
Post-Standard ...... (m) 59,219 -20 
Sunday ed. ......+. (s) 65,167 -20 
Soeaetes: = BNE cncccnsnceccenes (e) 2,712 .08 
TrOF 2. cccccce Record 2. cccccccscce (m) J eer 
Evening ed. ......... (e) |. eee 
Combined daily ..(me) 23,718 .O7* 
Observer & Budget..(s) «...... .05* 
(e) 18,087 05° 
Wtlen 2... cccccces ..Observer-Dispatch 35,673 .09* 
23,317 065° 
25,850 Rid 
Watertown ...... cos 17,289 .O7* 
18,618 .08* 
Wellsville .. 2,111 029 
White Pilains.. 9,143 .05° 
Yonkers .... 14,627x oT 
8,187x 04 
NORTH CAROLINA. 
Asheville .....+«++. GRIME cccccvcsveces (m) 18,533 066 
Sunday edition ....(8) 19,257 -0866 
Times .....seeeeeees (e) 16,267 .O7* 
Sunday edition ....(s) a. .O7T* 
Burlington ....--- SPHERES cccccccvccccces (e) .025° 
Charlotte ....+.+++. WOWS cccccccccccesss (e) my $08 .o7* 
Sunday edition oo cele) 22,878 .O7* 
Observer «12 
Sunday 15 
Concord -- Tribune 025° 
Durham Herald -O7T* 
Sunday .07* 
DD wessewvavenses .04° 
Sunday -04* 
Bdenton ......+++++ -News . .025° 
Blizabeth City .....- Advance .. .025 
Fayetteville .....-.. Observer .04° 
Gastonia ......++++. Gazette .035° 
Greensboro ....+++++ BOWS cccscccccccces -09 
Sunday -09 
Reoord 04° 
Sunday 04° 
Goldsboro .....+-++. B cccceccossccess .02* 
OWS cccccccvecscees J -03* 
Sunday edition ....(s) 3,980 03° 
Greenville ......++++ Reflector .........++- (e) 3,400 .025° 
Henderson ......++.+- Dispatch ........++.. (e) 2,234 .025° 
Hendersonville ......Times-News ......... (Cp) cw ece 04° 
ew edition a? aeeene .04* 
Hickory ....-++++++R@OOTd .....+---e000> (e) 3,337 -08° 
High Point .....- oe Enterprise oe csececcece (e) 6,861 -04 
Sunday edition ....(8) 6,801 -04 
Kinston ...+++. coos Free Press ......005. (e) 3,498x .025° 
News-Leader ....... (m) 2,433 .025* 
Sunday edition ....(s) 2,433 .025° 
New Bern ..... «+++»New Bernian ....... (m) |) eee ee 
Sun-Journal ......... (e) SAB - ss avec 
Combined daily (me) 6,142 .04 
Sunday edition ....(s) 3,004 -04 
Raleigh .....+s+++- News & Observer ...(m) 41,262x .08* 
Sunday edition ....(s) 41,441x .09* 
TEMS cc ccccccccccce (e) 14,441x 06 
Rocky Mount ...... Telegram .........+.. eee -08° 
Salisbury ......+++. BES cn ccwesccccccese (e) 8,541 -05° 
Sunday edition ....(s) 8,140 .05* 
Scotland Neck ......Commonwealth ...... (e) 1,190 .02 
Statesville Daily 2,300 .018 
Tarboro .... 2,160 .02 
Washington 2,160 .025° 
Wilmington .... 7,702x .05* 
Sunday edition 7,969x 05° 
News-Dispatch .. 4,484 -035 
Wileon ...ccesccsses Times 4,535 4a 
Winston-Salem ..... Journal 15,770 = cee 
Twin City Sentinel ..(e) ae )—tésé ws 
Combined dajly ..(me) 34,406 .12¢ 
Sunday edition ....(s) 11,944 -06* 
NORTH DAKOTA 
Bismarck ......00. TTiDUMO .......600-5- (e) 4,595 04 
Devil’s Lake ....... Pre rere (e) 3,673 .03* 


(Continued on page 48) 





Morning newspapers—name in light-face; evening 
ment April 1 figures, light-face; A. B. C. 


mean average for 3 months; flat rate Rie bw «nm asterisk. 


papers—name in bold-face; Government state- 
Publisher’s statements, bold-face, followed by an ‘‘x”’ 
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By R. F.R. 


President, R. F. R. Huntsman, Inc. 
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F I could reach with one news- 
paper a certain unit of a mil- 
lion people to test out the New York 
market with my goods, and if I could 
concentrate my sales force on the 
dealers in that one million territory, 
then I wouldn’t be afraid to tackle 
Greater New York. But the cost of 
going into New York’s seven million 





area is so staggering that I’m afraid 
to take the plunge.” 

The man who said this to me is not 
unlike many others who want some- 
thing very badly and who have not 
realized that opportunity is knocking 
at their door. 

I said to this big producer: 

“You want to reach a representa- 
tive segment of Greater New York?” 

“Ves. ” 

“You wish dealer co-operation in 
a restricted territory?” 

“Yes.” 

“And a list of dealers, corrected to 
date, for your sales force?” 

“Ves,” 

“And you want a concentrated area 
where there are plenty of stores to 
serve this demand from a million peo- 
ple which you wish to create?” 

“Ves,” 

“Would you care to sample this 
area with your goods, thoroughly, go- 
ing into nearly every home?” 

“Yes.” 

“And would you be satisfied with 
giving a generous schedule to one 
newspaper if that newspaper did 
cover the field, and was the only 
newspaper in the field, and could do 
the job completely and alone?” 

“Yes, of course I would, but there’s 
no such area and no such newspaper 
in Greater New York.” Then, as 
an afterthought: “I mean no ‘Eng- 
lish speaking newspaper.’” “No 
sir,” he added, “roughly speaking, 
there ain’t no such animal.” 

“Well,” I said, “where have you 
been for twenty-one years?” 


July 28, 


Breaking Into New Yor 
Peaceably 


1928 


HUNTSMAN 





It was just that many years 
that James O’Flaherty picked 
The Bronx, one of New York’s 
est boroughs, as the place where 
newspaper should be started beca 
there was none there, and he and 
son James O’Flaherty, Jr., bui 
so well than no other newspaper 
even been started there since. 

The people of the Bronx de 
upon “The Home News” to make 
complete and accurate presentation 
the news every week-day and 
day. In no other newspaper can 
read the news of the Bronx, and f 
the reason that no other newspa' 
prints this news. A striking illusty 
tion of this took place the other dz 

Once every year, the Bronx doesi 
self proud upon what is known 
“Borough Day” when a million 
ple, proud of their own communi 
turn out to observe and applaud # 
“Borough Day Parade.” Every cir 
organization was represented in 
Seventeenth Annual Parade whi 
marched the streets and avenues { 
the Bronx. 

The smiling hundreds of happ 
school children; the precise rank: 


























the military; the fine turn-out: 
the women’s groups; the glist 


uniforms of fraternal cnganizatl 4 


degree teams; the splendidly-equi 
floats; the many novel exhibits; } 
these and everything else in the al 
three-hour-long procession d 
thunders of applause from the th 

filling every available inch of s 
along the Concourse. 

And once again, the all Bro 
beauty contest, won applause for 
seventeen charming girls who, ¢ 
on an elaborate automobile float 
her own, proved the borough’s ri 
to a pulchritude prize. 

To cover properly this importa 
event, “The Home News” prin 
more than sixty-three columns 
vivid description of every news phi 
of this outstanding news of the 
No other Metropolitan newspa 
printed more than a half column 
reporting this exceptional event i 
tensely interesting to a million Bm 
people. 

In the vernacular, “The H 
News” has “The Bronx” by the tt 

“It fills the bill, and the area fi 
the bill, and the service which it 
ders fills the bill of particulars yo 
outlined in your desire to break i 
New York.” 

“The Home News” is “A. B. 
sticks rigidly to its rate, which 
flat 30 cents, and delivers the | 

As they say in the “Exchamy 
columns: WHAT HAVE YOu?} 


Woolworth Tower, 
New York City 




















= 
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Advertised Products 
Are Welcomed 
in the South 


This is the reason why every national advertiser has been so successful in mar- 
keting his products in the Southern States. They have found that they get 
results from the start, when they feature their product in the advertising col- 
umns of the widely read newspapers listed below. Practically all these 
newspapers are home delivered and are read by the class of people who to- 
day are reaping the benefits of the continued prosperity of the South. 











Do not overlook this important fact. The Southerners today are continually 
adding to their wealth. Their industries are growing by leaps and bounds. 

















They are working overtime to complete their great program of expansion. 
hap If you think this statement exaggerated, ask anyone who knows the South, 
ank: } ; e a 
out 1k or better still, send one of your men into the South. Let him spend enough 
men time to visit the large industrial and agricultural centers. Let him get into 
qui)? by, the suburban communities. His report will be a glowing tribute to the 
pits; ° ‘ e PRE 
> progress and prosperity of this new industrial empire. 
n dred 
th : 
r a If you have a product worth while selling, your first step should be to get in 
| touch with the Southern market. For full information address the news- 
papers listed below. . 
Circu- 2,500 10,000 * Cireu- 2,500 10,000 
axemnues lation Lines Lines SOUTH CAROLINA lation Lines Lines 
*Mobile News-Item ............00.05- (E) ‘15,017 06 06 “Columbia State . (M) = 24,628 .08 .08 
tMobile Register ............+..506. (M) —- 24,855 08 .08 “Columbia State veseeees (S) 26,191 08 .08 
+Mobile-Register ...........ee.eeee0e (8) 38,504 12 12 “Greenville News & Piedmont.....(M&E) 39,078 A 11 
*Greenville News vac . (8B) 27,024 .08 .08 
FLORIDA *Spartanburg Herald and Journal. .(M&E) 14,570 } 06 06 
*“Daytona Beach News-Journal...... (ES) 7,904 065 065 “Spartanburg Herald ............... (8) 12,050 § , 
*Orlando Sentinel ..........ese00. (M&S) 8,255 .06 .06 
*Pensacola News and Journal..... (E&M) 13,642 08 .08 TENNESSEE 
*Tampa Tribune (M) 42,482......... (8) 50,963 -11(.148) .11(.148) *Nashville Banner (E) 64,851 13 13 
*Palm Beach Post (M) 11,668........ (8) 11,766 ,07(.098) .07(.098) *Nashville Banner (S) 63,525 13 13 
GEORGIA 
Augusta Merald .......ccccscsesess (E) 14,722 -05 -05 VIRGINIA 
CBee TENE «66 os ccccccucscetuses (8) 15,230 -05 05 *Danville Register and Bee.......(M&E) 17,844 07 07 
*Macon Telegraph ..........+.-0+005 (M) 26,200 09 09 *Danville Register and Bee E&S8) 23,626 .08 .03 
*Macon Telegraph .........++-sees0: (8) 26,854 09 .09 *Newport News Times-Herald.... (E) 8,707 ) 
*Newport News Daily Press.......(S&M) 6,213 § 06 05 
KENTUCKY *Roanoke Times & World News... (M&E) 31,651 09 .09 
*The Lexington Leader .........+.... (E) 20,928 07 07 i I (8) 19,739 07 07 
*The Lexington Leader............... (8) 20,901 07 07 *Staunton News-Leader (M), Leader..(E) 1,354 045 045 
er (E) 10,848 .05 .05 
NORTH CAROLINA 
+Greensboro Daily News so duu 33.329 .09 .09 * A. B. C. Publishers’ Statement, March 31, 1928. 
+Greensboro Daily News............ . (8) 35,436 .09 .09 + Government Statement, March 31, 1928. 
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" 5,000- 
tion 
ec Trade Date Name of Net Paid Line 

Area Estab. Paper Issued Circulation Adv. Rate 
132,000 Forum 

Evening ed. 

Combined daily ..(me) 

Suntay OB. cecceces (s) 


City 


1£78 Fargo .. 


1879 Grand Forks 


1906 


160,848 


Combined daily 

Sunday ed.. 
1878 
1914 
1884 


Jamestown 
Mandan 
Minot 


£0,000 
75,000 . 
10,476 News & Optic- 
Reporter 
Times-Record 


OHIO 


1906 Valley City 


Beacon Journal 
Times-Press 
Sunday edition 
Review & 
Times-Gazette 
Star-Beacon 
Messenger 
Sunday 


280,000 Akron 


Alliance 
Ashland 
Ashtabula 
Athens 


25,762 
12,500 
26,000 

7,500 


6,000 
24,627 
70,000 
60,000 
edition 
Bellaire 

Bellefontaine 

Bellevue 
Bowling 


18,826 95,000 
10,000 30,000 

5,776 34,000 

6,500 35,000 
12,162 50,000 
16,000 72,970 
106,260 250,000 


. -Sentinel-Tribune 
Bucyrus Telegraph-Forum 
Cambridge Jeffersonian 
Canton News 

Sunday 
Repository 
Sunday edition 

rate 10 cents per line effective August 1, 

Celina Standard 

Chillicothe News-Advertiser 

Scioto Gazette 

Commercial-Tribune 

Sunday edition 

Enquirer 

Sunday 


Green 


edition 
1878 
38, "159x 
(Note: New 
10,000 1907 
65,000 1830 
1800 
1793 


2,600 
4,820 
6,649 
68,751 
68,751 
70,253 
180,324 
1880 207,602 
1837 i > 163,245 
1883 §©Circleville 8,241 
1899 Cleveland Live Stock News 
1879 News 
1848 Sunday edition 
1841 Plain Dealer 

Sunday edition 
Press 
Citizen 
Dispatch 

Sunday edition 
Ohio State Journal.. 
Sunday edition 
News-Herald 


4,649 
18,997 
585,000 880,000 Cincinnati 
1842 
edition 


7,049 35,000 
2: 525,000 oasees 
eaeeund ae 195,600 
193,802 
231,617 
291,708 
231,381 
88,801 
118,209 
118,208 
54,010 
54,010 
3,444 .0225* 
Tribune 6,758 03° 
Sunday edition .... . .03* 
Stillwater Valley 


1878 
1899 
1864 


304,000 641,604 Columbus 


1811 


10,277 pane 1891 
12,000 1917 Coshocton 


1,885 1924 Covington 


175,000 Dayton 

Journal 
Combined daily . (me) 
Sunday edition ....(s) 
Sunday & evening (se) 

News -(e) 
Sunday edition ....(s) 

Crescent-News 

Gazette 

Journal-Herald 


1808 
1913 
1889 
1884 
1841 
7,181 1875 
6,219 1899 
10,126 50,000 1848 
25,000 55,000 1876 
5,750 aasoss 2 
25,000 100,000 1898 Elyria Chronicle-Telegraph 9,255 
20,342 55,677 1886 Findlay Republican 8,829 
1887 Courier > 3,189 
Combined daily 2,018 
Review 3 621 
1875 Times .. 3,227 
1840 Fremont ..+-Messenger 
1887 News 
1803 Galion Inquirer 
6,070 1895 Gallipolis Tribune 
8,081 -+ee+- 1900 Geneva Free-Press 
7,992 52, 1892 Greenville Advocate 
1921 News-Tribune 
1856 Journal 
1879 News 
1926 Tribune 
Sunday 
Democrat 
News-Republican 
le 


Defiance 
Delaware 


8,876 
10,000 


Delphos 
Dennison 
Dover 
East 
Past 


"6,904 
11,997 
1,640 


Liverpool 
Palestine 


12,484 35,000 1860 Fostoria 


12,468 


8,300 


50,000 87,025 Hamilton 


20,000 50,000 Ironton capes 
edition 
8,457 $5,000 1893 
1843 


1890 


Kenton 


20,588 40,000 Lancaster 
1826 
50,000 150,000 1884 Lima 
Saturday edition 
Sunday edition 
Star & Republican- 
Gazette 


Sunday edition 


1924 


1926 
1908 
1921 
1879 
1885 


4,151 


39,295 50,000 Lorain 


33,000 60,000 Mansfield 
41,000 
80,000 
15,000 
3,998 
81,378 
1,470 
30,000 


16,500 
150,000 
100,000 

20,000 

45,000 


1864 
1884 
1891 
1898 
1863 
1903 
1890 
1921 
1874 
1898 
1893 
1882 


Marietta 
Marion 
Martins Ferry 
Marysville 
Massillon 
Mechanicsburg 
40,000 Middletown 
Sunday edition 

News Signal 
12,000 34,000 Mount Vernon 

Republican News 
30,408 60,000 Newark Advocate & American 
12,862 
20,274 
8,608 
14,000 
15,979 
4,294 


40,000 
24,000 
32,000 
30,000 
48,000 
40,000 


1903 
1924 
1880 
1822 
1888 
1902 


New Philadelphia 
Niles 

Norwalk 
Painesville 

Piqua 


6,091 
Pomeroy 


4,750 





Morning aseroeeaeee | in light-face; evening papers—name in bold-face; Government state- 
ment April 1 figures, light-face; A. B. C. Publisher's statements, bold-face, followed by an “x” 
mean average for 3 months; fiat rate indicated by an asterisk. 


OHIO—Continued 


Population 
Trade Date 
Area Estab. 


80,000 1921 
1894 


City 
45,099 


City 


Portsmouth 


1919 

1925 Ravenna 

1902 St. Marys 

J 1889 Salem 

24°00 50,000 1822 Sandusky 
1866 
1900 
1891 
1894 
1817 


Shelby 
Sidney 
Springfield 


9,664 
72,000 


26,000 
140,000 


Note: The News purchased the Sun effective 
(A.B.C 


The Sunday circulations prior to merger; 
38,000 150,000 1804 Steubenville 
1928 
15,000 43,176 1886 Tiffin 
1845 
1848 
1876 
1908 


305,118 717,418 Toledo 


8,000 
45,000 
70,000 


1878 
1909 
1895 
1879 
1845 
1883 
1854 


Toronto 
Troy 
Uhrichsville ... 


30,000 Urbana 


, 100 30,000 1873 Van 
1863 
5,295 osesee Bee 
40,000 85,000 1876 
8,556 21,518 
6,687 1898 
8,849 1926 
5,037 40,000 1837 
9,500 40,000 1887 
12,147 32,000 1881 


Wert 


Wapakoneta 
Warren 


Wellston 
Wellsville 
Wilmington 
Wooster 


Upper Sandusky ... 


1883 Washington, C. H... 


5,000. 
Net Paid Line 
Issued Circulation Adv. Rate 


Name of 
Paper 


Combined daily 
Sunday edition 


Register 
Sunday edition 


Combined daily 

Sunday edition 

May 21, 1928, and merged the Sunday ositiens 
3/31/28 News 18,862; Sun 13,746). 
Herald-Star y O07 
Press 


Sunday edition 


-Chief 


. Citizen 


Democrat 
Combined daily 


ee Bulletin 


(Continued = ‘anne 50) 





Morning newspapers—name in light-face; evening papers—name in bold-face; 


Government state- 


ment April 1 figures, light-face; A. B. O. Publisher's statements, bold-face, followed by an ‘‘x” 


mean average for 3 months; 


flat rate indicated by an asterisk. 


Columbus Dispatch 


OHIO'S GREATEST HOME DAILY 


TOTAL NET Pap DAILY 118,209 


COMPLETE TRADE 
AREA 


OHIO 


mMARIGT 


29 RICH CENTRA 
OHIO COUNTIES 


y 


76 TOWNS OF OVER 
L000 POPULATION 


Practically Complete 
Coverage of Greater 
Columbus 


In this city of 68,398 homes, the 
Dispatch has a circulation of 62,- 
759. This newspaper reaches 
more than 91% of the homes 
supporting each retail store. The 
City home delivered circulation 
of the Dispatch (48,675) is one 
of the greatest in cities of 300,000 
to 375,000 population. 


Remarkable Coverage 
of Complete Trading 
Area 


More than 93%, or 110,318 of a 
total net paid daily circulation of 
118,209 is concentrated in the 29 
counties comprising the Great 
Central Ohio Market. In_ this 
TRUE Columbus trade area the 
Dispatch has an average cover- 
age (in and out of the city) of 
one paper to every 2.7 families. 


Intense Coverage of the 
Urban Trade Area 


Columbus has more cities and 
towns of 1,000 or greater popu- 
lation in its trade area than any 
other city of similar size. In 
these communities and Columbus, 
the Dispatch has a daily circu- 
lation of 97,125, or a coverage of 
1 paper to every 1.8 families. 
More than 88% of the trading- 
area circulation is concentrated 
in cities and towns of more than 
1,000 population. 


M 
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MEMBER ‘‘A.B.C.”’ 


MEMBER ‘‘A.B.P.”’ 


High Points of Service 


EDITOR & PUBLISHER is a specialist—a specialist on the 
newspaper—but its appeal is not by any means confined exclu- 
sively to the newspaper. 

EDITOR & PUBLISHER serves a unique community— 
different from any other community on earth—a community con- 
sisting of the national advertiser who uses advertising space in 
newspapers; the advertising agent who writes and places the ad- 
vertisements for the national advertiser; and the newspaperman in 
every department of journalism as well as in newspaper making 
and advertising. 

EDITOR & PUBLISHER functions as a NE WSpaper, print- 
ing the news of important developments and of trends and tenden- 
cies in the field far in advance of any other paper. 

EDITOR & PUBLISHER is to the newspaper business what 
THE IRON AGE is to the iron and steel industries; THE Dry 
Goops EcoNomIsT to dry goods and textiles; and THE FINAN- 
CIAL CHRONICLE to finance. 


LIKE THE DOMINANT LEADER IN Every LINE 
EDITOR & PUBLISHER is more than a newspaper—it is 


a service—a service to the national advertiser—advertising agent— 
and newspaper man—witness following record of performance: 

National Advertisers hold annual meeting in Cleveland. Warren 
Bassett, news editor, EDITOR & PUBLISHER, covers the pro- 
ceedings—the whole story with sidelights is in Saturday's EDITOR 
& PUBLISHER— 

Advertising Agents hold annual meeting in Washington—Presi- 
dent of the United States guest of honor—pictures are taken on 
the White House lawn on a Thursday afternoon—Arthur Robb, 
managing editor, on the job—complete story with pictures in Satur- 
day's EDITOR & PUBLISHER— 

Southern Publishers hold annual meeting in Biloxi, Mississippi 
—EDITOR & PUBLISHER'S staff man, this time the editor, 
Marlen E. Pew, on the job—the whole story with pictures in 
Saturday’s EDITOR & PUBLISHER— 

“A. N. P. A.” and “A. P.” hold annual meetings at the 
Waldorf, New York—entire story with pictures in Saturday’s 
EDITOR & PUBLISHER. 


THeseE Are But A Few OF THE HIGH Points oF SERVICE 
EDITOR & PUBLISHER presents semi-annually circulations 


and rates of more than 2,000 newspapers. 

EDITOR & PUBLISHER ppresents semi-annually _linage 
tabulations of more than 2,000 newspapers. 

INTERNATIONAL YEAR BOOK, issued last Saturday, 
January, contains more basic data with respect to the morning, 
evening and Sunday newspapers of the United States than can be 
found elsewhere—including advertising linage statistics covering 
more than a dozen years—circulation figures covering last avail- 
able six months publisher's statement to the “A. B. C.” or Post 
Office Department—local and national advertising rates on more 
than 2,000 newspapers—more than 20,000 names of newspaper 
executives—editors, publishers, general managers, business managers, 


circulation managers, advertising managers, national advertising 
managers, etc. 

Also information is given as to whether or not the paper believes 
in merchandising service; maintains rotogravure section; has job 
printing plant; receives the service of the Associated Press or of 
- United Press or of the International News or of the Consolidated 

ress. 

All of these basic data with a thousand other important items, 
such as lists of national representatives, with lists of advertising 
agencies and their space buyers, are to be found in EDITOR & 
PUBLISHER'S International Year Book Number. 

MARKET GUIDE, issued in November, contains basic mer- 
chandising data on more than 1,400 cities in the United States 
and Canada having daily newspapers. The standardized survey 
gives the number of retail outlets; population; number of families; 
percentage of foreign born; number of churches; number of 
schools, and every other salient fact that any advertising man 
tes a to have in determining his investment in that particu- 
ar field. 

CONSUMER BUYING ABILITY has been the theme of a 
series of market studies by Nelson H. Seubert which have adorned 
the pages of EDITOR & PUBLISHER for the past year and 
which are to be brought out in supplement form on August 18, next. 
These studies evaluate population and income tax returns, contrast the 
formula with sales as reported in the State of Pennsylvania, and 
make comparison with the formulae in use by Thompson, Batten, 
Crowell, Hearst and Curtis organizations. 

Any one of the 52 issues of the EDITOR & PUBLISHER is 
easily worth the annual subscription price of $4 per year. 

That EDITOR & PUBLISHER is pre-eminent in its field is 
disclosed by the fact that it carries more advertising of news- 
papers than any other publication. Moreover, it carries that ad- 
vertising to the national advertiser and the advertising agent in the 
atmosphere of the newspaper. It is the newspaper advocate—ad- 
vocating the newspaper as the great primary medium of advertising 
absolutely indispensable. 

It will be interesting to note that a recent check of EDITOR & 
PUBLISHER'S paid subscription lists with the bulletin of the 
Bureau of Advertising of ,the American Newspaper Publishers As- 
sociation disclosed the fact that 310 of the 381 concerns that last 
year spent $128,000,000 in newspaper advertising are subscribers 
to the EDITOR & PUBLISHER—that the 310 subscribers of 
the EDITOR & PUBLISHER placed over $117,000,000 of 
the total of $128,000,000—that 140 advertising agencies place 
94% of the volume of national advertising in the newspapers, and 
that EDITOR & PUBLISHER has been honored with the paid 
subscriptions of all but 7 of them. 

EDITOR & PUBLISHER'S list of advertisers includes the 
names of more than 300 successful newspapers which are adver- 
tising regularly in its columns. 

If you desire any information of any kind regarding newspapers 
or advertising, please do not hesitate to call upon your friends of 
this organization, who are striving earnestly to maintain a central 
service station for newspaper and advertising men. 


Distribution NOW in EXCESS of 10,000 copies a week. 


EDITOR & PUBLISHER 


THE FOURTH ESTATE 


1700 Times Building, Times Square, New York City 
Five Telephones: Bryant 3052-3053-3054-3055-3056 
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A 





Population 
Trade Date 
City Area Estab. 
165,000 300,000 1851 
1869 
1896 
1885 
1878 


40,000 130,000 


11,537 
10,000 


5,510 
19,000 


32,000 1889 
70,000 1921 

1893 

1893 
(xCirculation 
20,000 50,000 1904 
1903 


1899 
1925 


15,500 100,000 


1919 


65,000 1893 
1896 


1917 
1917 


1916 
1927 
1913 
1901 
1896 


1926 
1902 


40,000 
55,000 


1901 
1894 


150,000 


1901 


2,533 1916 
507 So 
5,000 L910 
,500 70, 1925 
150,000 1906 
1889 


1918 
1910 


1910 
1904 


for period Oct, 


OHIO—Continued 


Name of 
Paper 


5,000- 
Net Paid 


Line 
City Issued tna = Adv. Rate 


Youngstown 


Sunday edition 
Times- Record 
Signal 

Combined daily 


OKLAHOMA 


Zanesville 


SEs 


Times-Democrat 
Sunday edition 
Review-Courier 
Ardmoreite 
Ardmoreite 
Sunday edition ) 
Morning edition discontinued on 


Altus 


Brotorere 
@o 
“oO 


Ardmore 


F2S228 


1 to Dec. 9, 1927. 
Bartlesville 


2 
z 


Examiner 
Sunday 

Tribune 

News 
Combined daily.... 
Sunday edition 


open” ae 
ge 
= 


Blackwell 


a328 


“3 3 


Bristow 
Chickasha 
Claremore .. 


62 bo we Oe 


ae 


Clinton 
Cushing 
Drumright 
Duncan .. 


Durant 
El Reno 
Enid 


le 
Combined daily.... 
Sunday edition 
TAMAS cccccess 
Sunday edition 
Frederick 
Guthrie 


Henryetta 
Sunday edition 
-- News 
Sunday edition...... (s) 


Holdenville 


Hugo ws 
Sunday edition 

Constitution .. 
Sunday edition 


Lawton .. 


McAlester 
Sunday edition 


Sunday edition 
+ Phoenix m 
Times-Democrat 
Combined daily.... 
Sunday edition 
Pvening & Sunday (es) 


Muskogee ........+.- 


Newkirk 
Norman 


Nowata 


Okemab 
)klahoma City 
Oklahoman 
Times 
Combined daily. ... 
Sunday edition 
Sunday Oklahoman 


Okmulgee 
Combined daily.... 


Sunday edition 
Pawhuska 


Population 


City 
8,000 
340,000 
340,000 


14,489 


14,395 
69,853 
11,372 
18,144 
12,642 
16,105 


9,500 
10,000 
16,921 

3,837 
17,000 


79,950 
6,000 


14,333 
128,755 


Trade Date 


Area Estab. 


25,000 
500,000 


500,000 


245, 412 
29,600 
50,000 

244,000 


244,000 


1888 
1881 
1906 
1861 


1902 


OREGON—Continued 


5,000. 
Name of Net Paid Line 
City Issued Circulation Adv, 
Pendleton (e) $,202x 08 
Portland . -061 
> 2 
Portland ( .21° 
27 
21° 
Sunday edition ’ 23 
Telegram 
News-Review r 
Capital Journal .05* 
Oregon Statesman.... 
Sunday edition 
The Dalles Chronicle 


PENNSYLVANIA 


Allentown 


Roseburg 
Salem 


Sunday edition 
Chronicle & —_ & 


Ashland 


Beaver Falls 
Berwick 
Bethlehem ... 
Bloomsburg 
Braddock 
Bradford . 


Butler 
Canonsburg 
Carbondale 
Carlisle ....+...+s6. Sentinel (e) 
Chambersburg Franklin Repository .. 
Public Opinion 
Valley Spirit 
Charleroi Mail 
Chester 
Clearfield 
Coatesville 
Columbia 
Connellsville 


g 


82228 
aS 


> 
& 


(A, B. ©. applicant.) 
Journal 


z22 


Corry 
Danville 
Donora 
Doylestown 
Du 


am tor aoc een Bio 


Apga 
SBe2 
Saba 


Easton 
East Stroudsburg... 
Ellwood City 
Dispatch. Herald 
— edition 


Franklin 
Gettysburg 
Greensburg 





Greenville 
Hanover . 


Harrisburg 


Combined daily.... 
Sunday Courier 
Telegraph 
eoccccccce Standard-Sentinel 
Plain 8 


Harrisburg 
Hazleton 


Journal-Capital 
1914 1 
1919 
1914 
1920 


Perry 
Ponca 
Sapulpa 


Combined daily.... 
Homestead 
Huntington 
Indiana 
Jeannette 


35,000 
Sunday edition 


45,000 1927 Semiuole 


Sunday Johnstown 


62,000 Shawnee 


Tribune 

Republican 

Simpson's Leader- 
Times. . 


(Continued on page 52) 
Morning newspapers—name in light-face; evening papers—name in bold-face; Government sta! 


ment April 1 figures, light-face; A. B, ©. Publisher's statements, bold-face, followed by an “x"Bath 
mean average for 3 months; flat rate indicated by an asterisk. : 


Sunday 
News 


edition...... (s) 


Kittannin 
y edition...... (s) . 6,480 Alfr 
7,000 20,000 Stillwate 
(Free circulation) 
.- Tribune 
Sunday 
World .. 


Sunday 


109,920 275,000 Tulsa 





ov 
f 


Vinita 
Wewoka 


5,010 


12,000 65,000 


8,849 10,000 Woodward 


NEWSPAPER ENGINEERING 


EFFICIENT SERVICE .in PLANT LAYOUTS 
BY PRACTICAL NEWSPAPER EXECUTIVES 


8,000 
6,000 
13,000 


35,000 
15,000 
40,000 


Albany 
Asbland 
Astoria Astorian 
Sunday 
Budget 
9,000 15,000 Baker 
Sunday 
Herald 
Bend - Bulletin 
Corvallis Gazette-Times 
Dugene ......++++++.Guard 
Register 
Sunday edition.. 
Grants Pass.........Courier 
Klamath Falls.. 


8,500 13,000 
8,283 25,000 
16,000 42,000 


Our services profitable to you when 
installing new plants or modern- 


nape izing old ones. Quotations furnished. 


20,000 


MIDWEST NEWSPAPERS PRINTERS SUPPLY 
& ENGINEERING CORPORATION 


1521 Tribune Tower Chicago, Ill. 


Distributors—Goodyear Rubber Rollers, Felt and Rubber Press 
Blankets, Etc. 


10,704 31,000 
11,500 30,000 


La Grande 
Marshfield 


12,189 40,000 Medford 


1926 News 


Sunday edition 


7,500 25,000 1910 Oregon ¢ City . Enterprise 








Morning newspapers—name in light-face; evening papers—neme in bold-face; Government state- 
ment April 1 figures, light-face; A. B. C. Publisher's statements, bold-face, followed by an ‘‘x”’ 
mean average for 3 months; flat rate indicated by an ast 








0858 tic City in October, but it is under- 


‘oggegestol, Bristol Myers Company; Herbert 


‘oas* E. Conybeare, Armstrong Cork Com- 


"BE Sales of Old Gold cigarettes for the 


03s" the total sales of Old Gold for the 
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A. N. A. OFFICIALS MEET rags for > aged ew ge bara Zoe Beckley Flies to Mexico column conducted by Emile H. Gauvreau, 
pt at a icate. risty Walsh, president of the Zoe Becki ; : editor and publisher of the New York 
« Consider Further Details on News- syndicate accompanied the writers. = Big ama * aang ne ee Evening Graphic, is now being syndi- 


paper Market Survey specially arranged interview with Presi- cated by Big News Features. 


King Men on Vacation dent Calles and other Mexican notables 


wre: a <r Nataa eae Joseph V. Connolly, editor and general on the Mexican situation. She left New Wile to Address Publishers 
i the sissociation 0 ationa ver” manager of King Features Syndicate, York, July 23, in Bernarr Macfadden’s Frederick William Wile, whose Wash 
iets was scheduled to be held July 27 J ’ Rey Gam, es ae ¥ : — So oe wo 


Inc., > st “a Placid, gee where he Lockheed-Vega monoplane, piloted by ington news service is handled by the 
. is spending his vacation. George Finley, Errold Ball. W. L. Wardell, general McClure Newspaper Syndicate, will ad- 
AD ~<a eaee et tie ene C : » L ; » & ra Mc e Newspaper Syndicate, will a 
The Pie Phot cmae-ed ial oe of promotion manager of the syndicate re- manager of the syndicate traveled with dress the Pennsylvania Newspaper Pub- 
‘hotel bor the comvetsiion te be held in turned last week from Buzzard’s Bay, the plane as far as Washington. “Hot lishers’ Association at their annual con- 
Mass., where he spent two weeks. Off The Griddle,” a daily editorial vention at Bedford Springs, Pa., Aug. 2. 


New York. 


od there will be some discussion in 
grd to plans for a survey of news- 
ger markets using the George Batten 
fvstem to be financed by publishers and 
wnsored by the association. One meet- 
ywith publishers has already been held 


ee ° * 
¢ the advertiser’s association has de- 
ined to make known the prospects for OW 
is research undertaking. 


The meeting was to be attended by 


“025 

018 Billiam A. Hart, E. I. du Pont de 

r mour & Co., association president, O e 99 

d ur Ogle, managing director, Merle 

% Baker Bates, Life Savers, Inc.; Lee Oo ceaemaomte 





ossemetz, Graybar Electric Company; Verne 
: mett, General Motors Corporation; 
T. Preyer, Vick Chemical Company ; 


my; Evans E. A. Stone, Stanco, Inc. ; 
uw Everett R. Smith, Fuller Brush 
mpany. 


081 Old Gold Beats 1927 Mark 


five months of 1928 are in excess 


mire year of 1927, it was announced 
his week by the P. Lorillard Company. 
‘oP Gold has been one of the most con- 
stent users of newspaper advertising 


028'lce and was the only one of the big “The ability to use one paper, instead of two, in 
t cigarette advertisers who did not covering the homes of Bloomington and Central II- 
mdown on newspaper space during the linois, has enabled us to make a substantial saving 
@eent price war. The advertising is wn i 
by Lennen & Mitchell, New York in lineage, and our records show that sales per ad- 
‘10° Mivertising agency. vertising dollar ‘have increased 20% in the past six 
= emt months.” 
P Agency to Build 


Vanderhoof & Co., advertising agency, en ee 


fhicago; has purchased a piece of prop- 
ry 20 x 120 feet at 159 East Ontario 
@reet, which gives them a site 91 x 100, 
“Inwhich they plan eventually to erect a 


ae abd building, peering to ae = e 
¢ a . »sid of 4 a) ie - y 
Se ne of en company 2 wt This Man Uses An Average of 


 Flpondgee penis 29309,6012 Lines Per Year 








‘Mvertising manager and assistant busi- 
smanager of the New York Morning ue ae 
tlegraph, has resigned effective Aug. | Sound merchandising policies, combined with an aggressive use of adver- 
bjoin Jules P. Storm & Son, Inc., New es h lted i h é 
ork advertising agency, as vice-presi- tising space, ans bene ted in a p enomenal growth for the W. H. Roland 
oat and account executive. store. Beginning in a 25-foot store building in 1909, this organization now 
0°, Closing for Two Weeks occupies a four-story building one-half block square,’ being thoroughly es- 
Alfred Wallerstein, Inc, New York tablished asa leader in Central Illinois for volume of sales and quality of 
ising agency, wit wri dows ter merchandise carried. It is a departmentized store, featuring everything in 
9 weeks, startin ug. , while e : . . . . a 
cigs sade, Aji copy and women’s, misses’, children’s, infants’ and boys’ ready-to-wear. 
"tes will be sent out for the two weeks 
or to shutting down, and all necessary * : ‘ } 
will be completed before the staff With the lineage of four other stores, The Daily Pantagraph 
‘. has carried a department store lineage of 2,089,920 lines each 
2S Sees year for the past four years, a true barometer of the buying power 
Appoints Campbell-Ewald of Central Illinois. 


| The Shotwell Manufacturing Company, 
tago, has appointed ay -maliotgag 
mpany as its advertising agency. ° . 2, ' 
paign national in scope is planned for One Paper =-@ Saving of 18% to Adv ertisers— 
all. 


: metliiin Into 94% of the Homes of Bloomington—80% of the Homes 
| Higgs Joins Wabash ¥ 

Hines H. Higgs has been appointed of McLean County—69% of the Homes in the Trade Area 

1 advertising agent of the Wabash 

vay to succeed Milton E. Bernet. 

Bernet has been made advertising 


ager of the Mountain States Tele- te 

e and Telegraph company in Den- 4 

| For nine years Mr. Higgs has been } Ps | 
the St. Louis Globe-Democrat. 


sekne and Warner to Olympics BLOOMINGTON, ILLINOIS 


nute Rockne, coach of the Notre 
he University football team, and 


Werner, Stasmteré University Representatives—CHAS. H. EDDY CO., Chicago, New York, Boston 


th, sailed last week aboard the S. S. 
ania to cover the Olympic games at 


| 
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_ ENGLISH LANGUAGE DAILY NEWSPAPERS OF UNITED STATES WITH CIRCULATIONS A AND RATES| ss 
PENNSYLVANIA—Continued RHODE ISLAND—Continued 
; Population : : 5,000- Population ‘ 5, 000. I 
Trade Date Name of Net Paid Line Trade Date Name of Net Paid Line 
City Area Estab. City Paper Issued Circulation Adv. Rate City Area Estab. City Paper Issued Circulation Adv. Rul Git; 
> ne ¢ 225 I. s.sessene ntelligencer Journal..(m) ...... | cesses 186 DS. ivikien.nd exis (e) 76,009 2 
4G 58,000 25,000 .... Lancaster ... on — preien * a 53 Seaktock Galle. (mab 117'309 r 17. 
i? Combined daily. ....(me) osuans 15 Sunday edition ....(s) 78,797 20 6 
Sunday News... . (8) ns -10 1918 EE rT (e) 28,127 Ons 24 
(Note: New Era and Intelligencer-Journal consolidated on April 16. Cir« ulatic m prior to con- 1906 CO ee eee ..(e) 19,354 0 
6 solidation: New Bra, A. B. C. 3-31, 28—23,975x; Intelligencer, A. B. C.—14,803x; News-Journal, Sunday edition -- (8) 7,368 08 Oe 
; A. B. C.—17,067x.) 14,597 42,996 1893 Westerly .......... Sun ..... veshoveeces (e) 5,574x On g's 
s'? , 11,229 27,000 1920 EametenE 2c0cc0ccccek, «0000000000 ..(e) 3,409 .025 Sunday edition ....(8) 5,618x He Bi 
i” 10,669 25,000 1902 Latrobe ....--ss0-0+ EY anctinsskesntne (e) 5,406 .03* 18,215 20,000 1892 West Warwick ....Pawtuxet Valley j 4 
° 27,723 66,142 1872 Lebanon .......+..-+- News & Times........ (e) 10,732 05° BD co oncccecses (e) 3,468 0H 59 4 
a Ran 1891 Mapes ..ccccscceses -(e) 4,620 035° 49,529 100,000 1892 Woonsocket ........ Call & Reporter ..... (e) 15,451 6 
t 6,712 12,000 1903 Lehighton .....+.++- Leader .....--+++05- (e) 2,248 02 19, 
Mt 14,000 50,000 1903 Lewistown ......... Sentinel .............. (e) 6,856 025 SOUTH CAROLINA 
10,268 1882 Lock Haven ........ERpress .........++.. (e) 3,337 032 
§ 53,000 125,000 1884 McKeesport een en- ese seeeeesees (e) wt 201 -06 18,000 150,000 1915 Anderson ......-... Independent-Tribune .(m) 4,631 O28 5.6 
16,971 40,000 1871 Mahanoy City ..... Record-American .....(e) 278 “04° Sunday edition ....(s) 4,963 a 16, 
8,000 aes 1893 Mauch Chunk.......Times-News .......... (e) 4080 .03* 1899 NE ice ees Oe (e) 4,694 034 
16,000 40,000 1884 Meadville .........-- Tribune Republican . . (im) 5,975 twee ws 285.00" 1803 Charleston .........News & Courier ....(m) 10,665 a 
J Republican ........... (e) 2,283 sce see EPPS een Sheen apes (e) 15,651 t 20,4 
Combined daily ..(me! 8,28¢ ae Combined daily ..(me) 26,316 Of gs 
4,588 Aa 1923 Mechanicsburg ...... Local News ......... (e) 1,080 .029° 1803 Sunday edition ....(s) 15,430 
5.920 20,000 1890 Middletown .......- Jourmal § ... 22. s scenes (e) eteees 01° Eve. & Sunday ed. (es) ~~ ........ LE 932.0 
9,000 38,000 1890 Milton ......-.+-+++ Standard ............ (e) 4,115 -03° 53,000 395,570 1897 Columbia .......... "tee (e) 14,027 on" 
* 25,451 ; . 1902 Monessen ..........-Independent ......... (e) 3,240 .017* Sunday edition ....(s) 13,351 06" 
Bhs 12.163 . .. 1846 Monongahela ....... Republican ........... (e) 2,384 025° 1891 EF RRS (m) 24,626 08" 
it 20,000 37,000 1888 Mount Carmel.......Item ................ (e) 4,584 085* Sunday edition ....(s) 26,191 08% 
‘ 1887 NOWS .....2.seeeeees (e) 4,221 -025° 17,548 200,000 1923 Florence ........... News Review ......(m) 5,412 4 
" 54,82 80,000 1880 New Castle......... .. cibeadncebethwe (e) 17,119 -06° Sunday edition ....(s) 5,412 4 
_ | 14,412 85,000 1891 New Kensington..... Dispatch YTTTTTTTT Ty (e) 5,170 .03* 64,500 SURDOD B6RE Greebellle .ccccccccsM <cccccvccaneccs (m) 27,410 Al 9,1 
35,000 75,000 1924 Norristown 00sec see ssncccccecce (e) 6,044 035° 1829 Piedmont .......000% (e) 11,668 a 
7 ‘ 1799 Times-Herald ...... -(e) 13,175 07 Combined daily ..(me) 39,078 LU 95 
23,934 100,000 1882 Oil City .....-..+++. BOO wc oncccccccne (e) 4,457 .03 Sunday edition ....(s) 27,024 OF 57 
4 1871 PE scscdincdeths (m) 7,541 .05* Eve. & Sunday ed. (es) ~—....... Bio 10.0 
2,077,475 3,000,000 1847 Philadelphia ........ DED vs6enncnsesas (e) 548,368 -65° Gwe dsused 1911 Greenwood .........Index-Journal ....... (e) 4,311 ce 
riggs 1829 Inquirer ............ (m) 277,880 50% Sunday edition ....(s) 4,311 
j Sunday edition ....(s) 501,659 .70* 11,452 50,000 1911 Rock Hill -H 2,947 
. 1925 BIO coccceveseccones (e) 158,542 -30 28,176 250,000 1890 Spartanburg 8,890 
o came 6 News Bureau ........ 7) 80s wavaee -20 1844 J (e) 5,680 
4 1536 Public Ledger ...... (m) 127,492 40° Combined daily -- (me) 14,570 
1914 Evening Ledger ..... (e) 214,060 -40° 1890 Sunday edition ....(s) 12,060 
Combined daily ..(me) 341,552 -60* - ae Bape «= BROS cw cccccccecat Item ..... posececeees (e) eevtee 
1902 Sunday edition ....(s) 482,734 -70* 6,909 coccne BD “CURMR secccccesbesu BERD . vacvecccecs seccke eeocve 
Morning and Sunday 
PD. eprccese | ee eee -90° 
, Evening and Sunday SOUTH DAKOTA 
BPE 202200055 X08) neces 30° 17,000 125,000 1904 Aberdeen ..........American .......... (m) 7,714 
" 1870 SD ‘nedeewcenacas (m) 123,065 .35* 1886 BOS cies dcccccceese (e) 4,820 
ti Sunday edition ....(s) 112,639 .30° Combined daily .. (me) 12,534 
1908 > + aPeGhadseonsede - seen a2 1919 Sunday edition ....(s) 11,261 
1916 Sunday Item ........ >. waeees 14 2,432 8,000 1876 Deadwood ......... Pioneer-Times .......(m) 1,450 
: 1849 Sunday Transcript ...({s) ...... 125 Sunday edition ....(s) 1,450 
7% EO. = aacene 1888 Philipsburg ....... DA Sis seganee sss (e) 2,210 011° 13,000 50,000 1885 Huron ...........- EY, cakave un «soe (e) 6,050 
, S05 0 pass 1889 Phoenixville ......-- Republican .......... (e) 4,611 -03 6,517 10,500 1894 EMRE cccccccccccess SY Béwdssdece<coes (e) 1,265 
988,273 1,800,000 1786 Pittsburgh ......... Post-Gazette ........ (m) 222,245 .40 4,386 13,000 1890 Madison ........... ST! Wile oweee-eseues (e) 1,876 
A) 1884 D> vasnadeonaveeed (e) 222,868 40° 1893 NUN See aaras 2D  « belldee 
Sunday edition ....(s) 282,266 45° 10,000 65,300 1803 Mitchel] ........... Republican ......... (e) 12,966 
" 1927 Sun-Telegraph ....... (e) 195,681 40 4,172 . 54,000 1889 PEEPS accccccccncse Capital Journal ..... er ‘ 
tt Sunday edition ..... (s) 340,926 50 1924 eee (e) 826 d 
_ Se ee ae RS Porte 8 (e) hae 3 035 7,465 54,000 1885 Rapid City ........ ear (e) 3,815 OF 
30,000 40,000 1887 Pottstown ..........) RAR tame (m) 8,672 045 $1,500 =: 200,000 1885 Sioux City ......... Angee-Leofer | ....... fo) 8,088 , 
25,500 132,088 1825 Pottsville ........+- Jourmal ........se00s (e) 10,305 -04 1928 . Sunday edition ....(8)  %...... A 
; 1922 Morning Paper ..... (m) fae *(First Sunday issue—January 8, 1928) , _ 
i 1884 Republican .......... (e) eT 6 oe 10,300 75,000 1822 Watertown ........ Public Opinion ...... (e) 5,754 OF 
ag Combined daily ..(me) 15,220 07 5,507 50,000 1861 OO ee Press & Dakotan ....(e) 4,556 OF 2,7 
} 12,029 105,000 1906 Punxsutawney ...... EE kvechdoxvasnhace (e) 4,400 .03* 5,6: 
115,000 260,000 1868 Reading ............ MND: Sine tesdesi seas (e) 40,144 12 TENNESSEE 18,5 
Sunday edition ....(s) 30,185 12 
1858 SEE soe aducueeous (m) 32,795 .09* 124,199 450,000 1888 Chattanooga ....... Se £4 vedunerancse (e) 33,138 10 ; 
5,877 vi a, err. EN OR I Sere (e) 1,272 o14* 1869 SEAS (m) 34,768 ug 81 
6,792 22,000 1904 Ridgeway .........-Reoord .............; (e) 2,694 .025* Sunday edition ....(s) 33,398 1 %,0 
7,838 10,000 1910 St. Mary’s..........  scesthdhs bb eaus (e) 1,513 .o2* 10,000 45,000 1808 Clarksville .........Leaf-Chronicle ......(e) 2,447x 04 
1 BOSOT st snce 1917 Sayre . (nts se Aaspatosacacent (e) 5,235 -035* | aay 1923 Cleveland .......... DE speuvuvceccses C) ep ee 02 
150,000 300,000 1867 Scranton — Republican ......... (m) 36,853 ll 8,000 80,000 1898 Columbia .......... HEE. “Sedevececceces (e) 2,643 063 
1897 Scrantonian ......... (s) 40,693 me ©  . Biangs 2 eeakaes 1928 Elizabethton ........ a, MRTTPTCL LLL LLL ee 2 ee 
1926 SE SS (e) 14,608 .05* 6,040 32,840 1918 Greeneville ........ Democrat-Sun ........ (e) 3,243 03g 4 
4 1870 ee ...(e) 44,882 12 Gh I 1878 Jackson .........-. i ani gael aes (e) 7117 ‘a $0 
. 3 98 Shamokin ....«sese< ; ee g ore Sunday edition ....(8) 7,117 d . 

‘ es encanto ~ Mong ‘018 19,074 65,000 1922 Johnson City ...... nee yell vr ane dias 
i 1893 Rae SCRE ars (e) 4,758 085° , 1910 ga 0 Mh s ch 7.0 
“* 9 %; OK Sharo { . 36° ombined daily ..(me f d , 

Bet 25,000 50,000 oe Sharon hoe ge SE ee pe eee = 1921 Chronicle Staff-News. . (8) 7,387 17,0 
rt 30,907 75,000 1870 Shenandoah .........Herald 6,630 ae 15,000 35,000 1924 Kingsport .......... BEMNGD . 6 ep.c dos sccoens (e) 2,573 
4 10,000 .-..s. 1894 Stroudsburg ........ Press Sans » ..cpadtde ; suey elitiee .... te) pid 

4 Record & Times- 119,904 425,000 1927 Knoxville ......+..+. BE | Ni nsodacceed (e) 7,776 
. Damek tee Ya Roar 1885 Perr rere, (m) 32,533 13 

Combined daily. . (me) 7745 045 Sunday edition ....(s) 28,449 01 
17,500 50,000 1872  sunbur pat ell coks Saeg¥c oy (e) 5,487 085° 1926 Mows-Seatinel ....... (ce) 87.708 
: 1892 os OR ieee omer ete ait ts (e) 6 433 “0a5* . Sunday edition ....(s) 36,922 93 
it 6,000 ..... 1886 Susquehanna ....... Transcript ........... (e) 1,212 02° 211,056 676,626 1860 Memphis .......... eran Sega ..t) | Ree 43 
“ 16,072 40,000 1878 Tamaqua ........... Courier ones Bene ses (e) 4,665 -035° 1926 Brening Appeal ..... (e) 62,488 18,0 
i, 10,061 45,000 1904 Tarentum .......... Valley News ........ (e) 5,340 085° a Soe +e | ae 
‘tik 8,646 20,000 1865 Titusville .......... MEE: “osewandsenees (m) 4,963 -085° 1840 Sunday edition ....(s) 141,228 
5,000 35,000 1879 Towanda 0 Or ee (m) 6,241 04 series 1906 Press-Scimitar ...... (e) 93,710 
ef 10,224 35,000 1877 Tyrone ee Nie alae ale iceman aleta, (e) 2 256 “025° BAS - igaceus 1916 Morristown ........Gazette & Mail ..... (e) 2,518 1 
20923 125.000 1900 Uniontown ......... SR ce a (e) 8'816 5,367 110,000 1927 Murfreesboro ...... News Banner ........(e) 2,008 OF iso 
. , Herald .. peers | 10381 3 + a 143,692 650,000 1875 Nashville .......... Banner riy oT Teer (e) 64,851x ig 
Combined daily ..(me) 19 197 045 Sunday edition ....(s) 63,525x 134 6.0 
* . 1812 Tennessean ....0000. (m) 50,407x “ , 
? es 1888 ‘ News-Standard ....... (e) 6,682 025° Evening Edition ....(e) 31,306x : 
4 12,500 25,000 1927 Vandergrift ........ SD” wosscccsceseess (e) 3,055 03° Combined daily .. (me) 81,803x mg 82 
: 14,756 40,000 1889 Warren ...........- BEMMOP oc cccccccsccccs (m) 4505 8 =— cneee Sunday edition -« (8) 58,506x eo 
4M 1909 re (e) Er este “aif “ . 
Combined daily ..(me) 9,810 05° 
1923 Dn, ninic selene an (e) 5,200 025° TEXAS 11,6 
¥ 25,000 189,000 1871 Washington ........ Observer vase -(m) 11,5000 8... 30,822 60,000 1895 Abilene ....... ..+.Reporter ev. ex. Sat..... 6,774 A ae 
) - Ee aes Occ i Ss 
e - ombined daily ..(me ’ -f Combined dail ..(me) 15,336 d 
10,692 25,000 1919 aaa (e) 1,435 -015* Sunday edition om ” (s) 13,888 mi) 9.0 
— i <3 Record-Herald ....... (e) 3,562 024 (Rate effective Sept. 1, 1928) , 
12,88 seseee 187 fest Chester....... Local News .......... (e) 12,107 .04 50,000 450,000 1908 Amarillo ......sceesN@WS ..ccccccccccess (m) 16,474 ‘ 
id 76,951 230,000 1906 Wilkes-Barre ....... Sunday Independent ..(s) 18,260 .06* 1924 CR Ot ones coe (e) 9,360 18,0. 
4 Ee eae (e) 15,010 085° Combined daily ..(me) 25,834 
h 2 Record pee eee ..(m) 26,519 .06* 1926 Sunday edition ....(s) 23,597 
o 0s Telegram ...... ooenntep 12,022 05* a SUSE «= AGRERD cccccctccncc cP ive ciscodaccc (e) 780 6: 
as» wen ae we Times-Leader ........ (e) 27.788 07 58,000 101,108 1914 Austin ...........-American .......... (m) 13,207x ’ 
d : 5, 250, ; lamsport .......Gazette & Bulletin ..(m) nA Ae 1871 Statesman ..... Senta " = 8.2% 
’ 1872 Bun... sees seeeees (e) | iis Combined daily .. (me) 21,614x 
+ Combined daily ..(me) 29,990 09° 1924 Sunday edition ....(s) 20,317x 1: 
' 1881 GR tis wibadas dkbce ts i = .06* ~~ ira. 1906 Ballinger .......... Ssacte . enehes P 
i 56,064 144,521 1876 York ........ eS (e) 20,489 .06* 4,317 -s++e, 1904 Bay City ......... : ee 
ee 1795 Gazette & Daily ....(m) 20,369 oT* 60,500 218,745 1878 Beaumont .........Enterprise 22,265 
b 1898 Journal ) 13,332 
‘ RHODE ISLAND Combined daily .. (me) 35,597 
Ln 1878 Sunday edition ....(s) 32,904 
. SO cu EO, ee See ees 027 Sat. Eve. & Sunday... eeevee 
: 1846 | EARLE ee: (e) 6,316 04 Gam iseks - 1898 Bonham .........-.Favorite ....... Py i eae 
“ 95,163 130,000 1885 Pawtucket .........Times ...............(@) 29,734 .08 20,000 coccce BERD 9 BORE ccvececcsccc  ccccccccscccc (e) 4,806 
346,200 810,000 1829 Providence ......... eae (m) 41,300 12 Sunday edition ....(s) 4,896 
Morning newspapers—name in light-face; evening papers—name in bold-face: Government statement April 1 figures, light-face; A. B. ©. Publisher’s statements, bold-face; followed by an 
Th mean average for 3 months; flat rate indicated by an asterisk, 
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2S _ ENGLISH LANGUAGE DAILY NEWSPAPERS OF UNITED STATES WITH CIRCULATIONS AND RATES _ 











a TEX AS—Continued TEXAS—Continued 
5, 000. Population 5,000- Population : 5,000- 
Line Trade Date Name of Net Paid Line Trade Date Name of Net Paid Line 
lv. Rul City Area Estab. City Paper Issued Circulation Adv. Rate City Area Estab. City Paper Issued Circulation Adv. Rate 
2 600 8 =—«ss ceeces 1920 Breckenridge ...... , errr (e) 2,185 .03* 1881 ES eee (e) $9,518x ll 
a Sunday edition ....(s) 2,185 .03* Sunday edition...... (s) 68,073x 15 
a 6,000 =a aaeee 1875 =Brenham ........++. Banner-Press ........ (e) 1,021 -014° OI ié# wees -+.. San Benito ......... Light »+««(m) 1,045 07 
OE 94 997 90,000 1892 Brownsville ........ iat I A, (e) 5,234 04° Sunday editic Ries (s) 1,045 085 
Os Sunday edition ....(s) 5,234 .O4a* 20,000 85,000 .... Sate 5242000008 pS (e) 5,223 .085* 
‘8D 32.500 40,000 1901 Brownwood ....... DUE ens cnnascctea (e) 3,641 .035* Sunday edition......(s) ont an 035° 
oH Bae. . “saseus ISTG «= Bryan .neeceeceeeee MME Sek ercservesdede (e) 1,281 .018* 7,500 50,000 1888 Sulphur Springs ....News-Telegram ..... (e) 1,492 O14 
—, « "re 1888 Childress .......... aa iccnvsueekne (e) 2,175 025° Sunday edition......(s) 1,492 O14 
Sunday edition ....(s) 2,175 .025° 7 errr. 1915 Sweetwater ........ OGIO cs cceecececces (e) 2,200 .025° 
088 12,617 85,000 1920 Cisco ....cevsevsees BD sasccconscceete (e) 2,800 .03* Sunday edition......(s) 2,200 025° 
os" Sunday edition ....(s) 2,800 .03* 7,158 60,000 1918 Taylor ............ Se ae (e) 3,126 025° 
19,230 35,000 1904 Cleburne .....see0+ MOVIGW ccccccccacess (m) 4,586 .025° 12,000 60,449 1907 TMD ccscesccecss DORBIOM ccccccccces (m) 7,909x .05 

































Sunday edition ....(s) 4,586 .025* Sunday edition eecese (s) 8, 254x 05 
1924 Te pall pipaeg aren ares 7 (e) 4,861 o3* Rae — wectse ST ee ea WD hx vivcaccedccen (e) 3,466 08 
Oa =6§,600 40,000 1914 Commerce ......... aera. . (e) 2,063 .018* 30,609 237,261 1875 Texarkana ......... GORRRED cccsvesdccvs (m) 10,500 caus 
258 16,000 40,000 1883 Corpus Christi ..... NNN <nansaseventns (m) 3,932 -03* 1926 NOWS ......-..-eseeee (e) 1,591 wee 
034 Sunday edition ....(s) 4,320 .03* Comb ined daily... . (me) 12,100 OT 
“< 1910 OR a on. ekiénag (e) 3,917 08° : aie Sunday edition...... (s) 10,890 oT R 
. 20,441 100,000 1893 Corsicana ........+. nn gadsdvecsteedun (e) 4,201 .029* 1,526 enaees 1902 Timpson ..........-. Times .......ceeeeees (e) tetas O11 
109 4.589 ee Te” CURD ac ccccaccenss OS SAE ak: (e) 970 .o14* 17,403 == cnceee WSS  TYMGP cc ccc ccccccces Courier-Times Sesecene (e) 2,696 029 
os Sunday edition ....(s) 970 14* s0.600 nee 3000 ' . — edition...... be ap = 
ll" Bo -DadaS 2. cc ccccccces rrr (e) 36,198 .08* ’ 23,5 1925 CFNON .eceeeeceess OOOTd nw eee ee eseare e 3,u A 
| a SS ee enrene ie) 38/213 "12° GOOG ivcess 1897 Victoria ........... Advocate ............ (e) 960 o1s® 
06" 1885 SII. cio be octkescake (m) 81,778 20° : _ Sunday edition...... (s) 960 O14 
08° Combined daily .. (me) 119,991 30° oe rere 1911 WOES  ccccccccccces News-Tribune ........ (m) SO.0IR eens 
08" 1885 Sunday edition ....(s) 101,640 .25° 1891 Times-Herald ........ (e) 9,226 asee 
O4 1879 Times-Herald ........ (e) 61,819 15° Combined daily... .(me) 30,138 12 
4 Sunday edition ....(s) 61,819 .15* 9.906 58.700 a w oa edition...... (8) 28,317 -12° 
‘ ee i A a Te a ot (e) 5,390 085° 5,7 189% axahachie ........ WD on cveuevceccvsece (e) 2,545 .082° 
9.186 =: 48,000 1888 = Denison = ME diag 5300 ‘ease Oe: A eee 1900 Weatherford... BEE chav eesctenems (e) 1,325 o14® 
9,500 85,355 1908 Denton ........+++.Reoord-Chronicle ....(e) 2,551 .025 5,000 0s eeees 1927 Weslaco ...+..++05: NeWS ....cccceeeeeee (m) 2,174 025° 
(Saree 1915 Eagle Pass ........Guide .............+5 (e) 900 .018* My Sunday edition...... (s) 2,174 -025; 
0,000 na aeee 1920 Eastland ..........Argus-Tribune ....... (e) 8,337 .035* 58,000 278,074 _ Wichita Falls ...... panes OM. 6c 0c0is - — seeee 
Sunday edition ....(8) 3,337 035° MNOS weeesserereeees e ob bt 
1923 Sdnaetmh «......+.... (e) 1729-0 Combined daily...-(me) 46,84 i 
Sunday edition ....(s) 1,729 .02* 1910 Sunday Times........ (s) 24,445x 18° 
wai .. Wevlew .<.ss > IIS ithe 085° . . Sunday Record News. .(s) 23,533x 13° 
7,000 teense 1927 UTE. eeeee  -*- dition be te 035° “ Po or rig ie Times merged April 2, 1928. Sunday circulations shown are prior 
14,928 890,429 1880 Bl Paso ...ceeeeeeeHerald .....eeeeveees (e) cS) err } * aS). 
1879 eatin thee ated eed (m) TO coco GasG- =" sacece 1897 Yoakum .....s..0.- = stossupsvhn veh (e) — = 
Combined daily ..(me) $2,021 .12* 1908 * Sunday edition...... (8) 021 
1879 Sunday edition ....(s) 19,608 12° — TITETTTET TTT (m) 700 014 
1880 en Sige ee (sat) 81,978 13 Sunday edition...... (8) 700 014 
1922 _. eveccccccveseces poe 925 0 
0,886 == nseeee 1802 Binnie ..cccccccccccMOWBS ceceesesseceees e) 1,215 .018* UTAH 
ee ee Pee ee es Siive. Gtaeth apenver,, . i) 30.287 = 11,774 30,000 1878 Logan .........se0e Journal ..........0005 (e) 2,058 025 
Oe? F : ° ‘ . v 
1906 Record-Telearam .... (md 29164 ..... 42,000 60,000 1920 Ogden .......eeeees —— nae ‘3 a a rs = 
1906 Star-Telegram ....... i yd 15,000 40,000 1885 Provo Pn - geonmapeeeieee (e) 3,798 03* 
Combined daily ..(me) 139,035 , a Se | eee ROR Scene nana cee umeaen seo (s) 3'798 oae 
1906 Sunday edition ....(s) 130,464 125,000 225,000 1850 Salt Lake City Deseret Bown rehab (e) 38,305 09° 
Sunday Star-Telegram and — : 1902 . sil da a Tel ag (e) 20'728 08 
Record and Morning se ‘Sunday edition. ..... (s) 24,814 00° 
Record-Telegram .(ms) —...- .39° 1871 Tribune es 46,028 ‘09 
Sunday Star-Telegram and Sunday ‘edition totes she (s) 721091 "138 
Record and Evening ‘ ile iipaaelanat ashen 4 eas 
Star-Telegram ....(@8) = ssuees 48° ee ae, , a caer a e SE 
ee “SR se 1884 Gainesville .........Register & Messenger (e) 2,250 ,02* Morning hewspapers—name in light-face; evening papers—name in bold-face; Government state. 
0,180 70,000 1842 Galveston ......... MOWS wcccsccccovece (m) 10,706 = cannes ment April 1 figures, light-face; A. B. C, Publisher's statements, bold-face, followed by an ‘'x”’ 
, y 
SND ov ewexevedses (e) T,00R 8 —s_ cccce mean average for 3 months; flat rate indicated by an asterisk. 
Combined daily ..(me) 18,167 .10* 
1842 Sunday edition ....(s) 18,088 i ..... 
Evening & Sunday ..(@8)  —s sees 11° 
ee ” = eecces 1014 Gilmer  ...cccoccecs TERPOF lw ccc cccccesess (e) 600 .O15* 
TTL 1897 Gonzales ........... Inquirer .......++e06. (e) 600 .029° 
oo 1894 Greenville ......... PE iwc ccenesccves (Qe) —«_ weeees .08 
1890 PROG oveysatwncecs |) ne er .03 
104 Sunday edition ( ) ee 03 
u@ $111 20,000 1896 Hillsboro ........... } . MTEU TELE EOL (e) 1,342 O1s* 
11% %,000 300,000 1901 Houston ........... eee (e) 83,085 .18* 
m Sunday edition ....(s) 93,647 .20* 
Ou 1885 Post-Dispatch ....... (m) 62,535 .15° 
04 Sunday edition ....(s) 66,335 16° 
1911 “ss eardecedcadvs.nt (e) 43,191 105 oO mi n 
oof | Baer 1910 Jacksonville ........ rrr (e) 1,000 .018* 
ym 0° 1927 Jefferson .......... Journal .....ccsccers (e) 2,100 02° 
rm 6) Sores 1925 Kaufmann ......... TPORE  ccctcccccecess a. | wanna .018* , 
a 9 geting 3008 4 LOGIPOSES 2. ccc veces EE ccccaedscaewul (e) 410 .009 
87,850 51,610 1883 TATOGS cccccccsccecs NE sdcceewsd des e% (e) 5,276 04° er 
“064 1,000 50,000 1923 Longview .....seees BED ccvcscevesesces (e) 2,843 .029 Quality cannot be talked 
gm M0000 kaa eee ee erry Avalanche .......... (m) 4705 8 3——«i‘éwwwwkc OUR POI ICY . 
re 1925 BONN decencncss cas an 1; | acute into any product—much less 
of Combined daily ..(me) 9,032 05 . J 
Sunday Avalanche- for your protection , Mats 7 . s 
04 ry WViats, while mu e 
08 x SOOPER] ic cccccseves (s) 8,179 05 sd 
Fl ae ee ROME ceccncnccses ee ee ae 017 6s sre’ ds ‘ ‘ 
a errr 20BL «=e AMGR ccc cctecces DOE vccccccoesescous oe Wena 025 the re day after day. 
104 Aes Sundav edition ....(8) = esauee -025 ~~ 
ore 1897 McKinney .......... Courier-Gazette ...... (e) 1,542 018 . . al " 
310 ee. 1001 Marlin... eee... Democrat ........... i '-. jesten 021° Uniformity Its record of daily per 
i 100,000 1877 Marshall ........... Messenger ........... (e) S180 = wane ni ° 
a 1919 en ellie (m) et faeens . . formances in over four hun- 
oa Combined daily. .(me) 7.565 045 thickness and size 
Sunday edition ....(s) 4,415 045 dred newspaper plants has 
ae. essese SGBB 9 MOTE ccc cccvccccces TEE cccccccceceses (e) 560 014 . . ° . 
A wtih 0D > Dem: ccccccccceses ee ce (e) 5,695 ‘o4e - established Certified Quality 
Sunday edition ....(s) 5,695 .04* 
oy > . 
ee. eeveee 1927 Midland ........... — siganeetenp +(e) avons —_ o lit as the standard of Dry Mat 
eae 1900 Mineral Wells ...... WEES yin vb ds desdeed (e) 1,151 017* ne Quality Stereotyping 
S..; ©. hades 1906 sit. Pleasant ...... WEY sick cess eciate ae.” wsees 014 N -Oly . 
9.456 75,000 1899 Nacogdoches ....... SS iixicnspvec (e) 1,175 ‘018 only the best . 
ae.” . »ssedss 1895 Navasota .......... SE ascnnsadget (e) 750 o14a* r s e 
ee cepa 1902 Orange ............ a Sa (e) 2.675 one we can make We respectfully invite you 
Sunday edition ....(#) 2,675 08° ] e 
‘Bane ...... 1901 Palestine ........... ET ss res vaod.ss fey 1484  o14* to try some Certified Dry 
08 1926 PROOB  ceccccsscvess «m) 3,184 .08* - f j 
. Sunday edition ....(s8) 8,184 .08* « , 80 
a; ‘seven 1927 Pampa ...scccssess News .... aceastOy 1,935 025 ° Mats im y our own rounc =y 
Sunday edition. écvces (s) 1,935 .03 P 7 « 
. | i oer are Dinner Horn.......... a. > segue 057 that you may compare them. 
1 (Free Circulation) 
t WTTTTEES TTC CTE (m) 6,330 .o4a° i 
- pad edition...... (s) 6,330 04° To compare 1s to know. 
, re 1901 Port Arthur ........ ND: cccndeeadcrevecsd (e) 8,174 .05* 
: 4.205 1919 fe Sunday edition...... (8) 8,280 .05* 
eS 8 =—SsCt eee MACE ccccccccesce SE 0 0td Crersaacses (e) 8,187 .08* 
c ll . 
Sunday edition...... (s) 3,187 .08* IFIED CORP RA N 
c 4 a” | segtes 1884 San Angelo ........ | ee (e) ——— = =—S—sé=“iéwe wt CERT DRY MAT 0 TIO 
- 1927 ZOE 0.2 vevercsccecss (m) Clap 2=”—~—(T nn we 
4 Combined daily....(me) 11,139 068 340 Madison Avenue, New York, N. Y. 
«235,000 s868 gen A , Sunday edition...... (s) 10,465 .06 
oe |. wdeede n Antonio ........ BREED cc veicccccéess (m) Cee tiée cc we 
‘a 1918 cs ctecaxees, (e) souk For wet mat printing with DRY MAT facility—use Certifieds 
ons Combined daily... .(me) 79,298x .20 
Sunda tion...... § 
4 y edition (s) 62,769x 15 Made in U. s. A 
newspapers—name in light-face; evening papers—name in bold-face; Government state- 


t April 1 figures, light-face; A. B. ©. Publisher's statements, bold-face, followed by an ‘‘x”’ 
by an average for 3 months; flat rate indicated by an asterisk. 
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VERMONT 
H ‘0 tion 5,000- 
—— Trade Date Name of Net Paid Line 
° City Area Estab. City Paper Issued Circulation Adv. Rate 
pit 11,000 60,000 1897 Barre .........++-- DARE icnkanivnssdhtn (e) 7,702 035 
iV ft aS 1903 Bennington ......--- DE? copdavananeesas (e) 8,227 .025 
% ,000 65,000 1827 Burlington ......--- Free Press.......- (m) 16,094 d 
1894 MMS ccccccccccvccese (e) 4,960 04° 
i 9,765 30,000 1913 Brattleboro ........ POUGNNEE co ccccasncses (e) 3,586 02 
! 8,550 41,702 1893 Montpelier .....+++- BRED ccc ccopesestecde (e) 8,727 0175 
;? 16,449 97,416 1861 Rutland .........+-. TEE »ocsastsawev® (m)} 11,936 .055 
I 7,588 30,000 1861 St. Albans..........- Messenger ............ (e) 3,042 0175 
te 7,164 30,000 1837 St. Johnsbury........ Caiedonian-Record ....(e) 4,274 .02 
a VIRGINIA 
‘ 
Be . OF ere re 1784 Alexandria ........- NE oie Sc cennten (e) 4,564 035 
. 22,250 135,000 1870 Bristol .......--+-++- Herald-Courier ...... (m) 8,880 == seve 
1 1925 News Bulletin.........(e) 8,567 = ..00e 
Combined daily.... (me) 12,396 .O7* 
Sunday edition...... (s) 10,595 O7T* 
ek ie 1892 Charlottesville ...... PPT TrerrTrree (e) 5,030 018 
? 6,500 38,700 1905 Clifton Forge.....-... ROTI ccsvcvccoccess (e) 1,425 -02°¢ 
t¢ REID spesve 1914 Covington ........+-+ Vinee 2 ccccccsoves (e) 2,315 -025 
rar's 30,557 65,000 1847 Danville .....---.--- Register .........++- (m) 5,684x kw e 
, 1899 OE. cbevecectnsncovss (e) pe | eee 
4 Combined daily.... (me) 17,844x -07* 
he 1847 Sunday edition .- (8) 11,416x Sia. ss 
wy Eve. & Sunday....(@s) «....4. .08* 
‘ 6.6AT 40,000 1885 Fredericksburg ..... Free Lance Star...... (e) 5,140 -03° 
e 6,000 80,000 1896 Harrisonburg ....... News Record......... (m) 7,449 -0385 
; 40,000 151,159 1866 Lynchburg ........- NOWS ccccccccccccses (m) 9,18R keen 
4 1888 BEER 0 codesvoceces (e) C i> 
Combined daily... .(me) 16,094 .06 
1868 Sunday edition...... (s) 10,632 -06 
 * 47,083 80,000 1896 Newport News...... LL ee (m) 56,6838z wae 
ahi 4 1900 Times-Herald ........ (e) | See 
a Combined daily... .(me) 14,390x .05° 
1296 Sunday edition...... (s) 9,396x -05° 
"y 250,000 393,000 1876 Norfolk ........+.+. Ledger Dispatch...... (e) 43,987 12° 
id 1865 Virginian Pilot...... (m) 43,483 -10* 
1 Sunday edition...... (s) 44,876 -12¢ 
, 40,315 100,000 1865 Petersburg .......-- Progress-Index ....... (e) 9,529 -05* 
Sunday edition...... (s) 9,529 -06* 
n ee err 1894 Portsmouth ......... * ETE A Oe (e) 7,757 05° 
4 Sunday editions..... (s) 7,757 .05* 
7,026 140,000 1926 Pulaski .........+-. Southwest Times...... (e) 3,352 08 
Sunday edition...... (s) 3,352 .03 
‘ 200,300 300,000 1908 Richmond .....,.... News Leader.......... (e) 69,495x -16 
1850 Times-Dispatch ...... (m) 61,501x 14° 
4 Sunday edition...... (s) 65,307x .16° 
‘het 67,000 158,000 1886 Roanoke ........+++- TURGS cccccsccvcescs (m) | Cee 
. 3 1887 World-News ......... (e) = =—S—s=s«=«é‘( 
D i Combined daily... .(me) 31,651 09° 
. 1886 Sunday edition...... (s) 19,739 .O7* 
2 Eve. & Sunday..... (eB) tunes -10° 
12,000 50,000 1906 Staunton ........... News-Leader ........ (m) 8 6=—S—t«ét wh 
, 1890 BOGE cocssocscesove (e) 2,315 ééa0 
die Combined daily... .(me) 7,354 .045 
1904 Sunday edition...... (s) 5,369 045 
ie 16,421 75,000 1927 Suffolk .......+-.-+. News-Herald ......... (e) 4,118 -039 
£ 7,400 35,000 1896 Winchester ......... Dt hkbvbinhsounissce (e) 4,654x .03 
WASHINGTON 

2 18,656 45,000 1901 Aberdeen EE Wesacesnne+eeue (e) 7,646 04° 

7% 88,377 90,000 1922 Bellingham I on ckchpnecns (e) 4,712 03 
6 1889 a Pe (m) 2000 0t—“it«<C 
" Evening edition..... wy eeccce—=——“(‘“‘i‘ét lw 
Rn) Combined daily....(me) 18,142 .08* 

Sunday edition...... ee + aseeee .05* 

Sat. Eve. & Sunday 

SPOS) . wésees -08* 
¢ 9,950 28,742 1901 Bremerton ......... News Searchlight..... (e) 4,070 .0385* 
8,500 22,000 1910 Centralia ........... ee (e) 3,530 .035* 

5,000 18,000 1909 Ellensburg ........- Did¢ketesesseseas (e) 2,679 .08 
‘ 37,596 67,498 1898 Everett ...........- ET bch cas eadnwwans (e) 14,426 045% 
1901 SE  eutasvenanedanee (m) 4,754 036 

Sunday edition...... (s) 4,754 036 

j 15,590 60,000 1889 Hoquiam ........... Washingtonian ...... (m) 5,876 o4* 
Sunday edition...... (s) 5,876 -04* 

10,048 ae. GE TED cnncccnccvssee Kelsonian Tribune... .(e) 1,779 .03* 

b 11,617 31,665 1923 UE 2 0sc0ss0ves Dn. scaseensxe : fe) 4,852 -045* 
aa 4,500 18,000 1882 Mount Vernon....... eee (e) 3,709 -085° 
te 14,031 25,000 1891 GRgMGNE ccc ccccese, ORgMPIAR ...ccecccces i? Seease: wee 
4 MORE -5.50686s00% 5% a? < \ éeseee oceans 

is Combined daily....(me) 5,292 05 
.* 1902 Sunday edition...... (s) 4,539 .05 
Ve 10,000 18,000 1913 Port Angeles........ BED nosgseceresecdcs (e) 2,437 035° 

472,428 628,713 1893 Seattle ........++00d Journal of Commerce.({m) ...... 07 

1865 Post-Intelligencer .(m) 96,812 .24 

Sunday edition...... (s) 160,978 .80 

: 1899 DE séasnedudsdecesal (e) 88,191 -20 

nm aod Times ..... Ee (e) 93,805 -25 

se Sunday edition...... (s) 120,903 -28 

ey 126,000 850,000 1886 Spokane ........... Chronicle ............ (e) 42,337x 115 

ele 1902 SEE, Gn stencdactsvcta (e) 19,549x 06° 

1884 Spokesman-Review ...(m) 50,944x 18 

i Sunday edition...... (s) a é 

: 104,480 160,000 1883 Tacoma ............ EE, bndn chs bvvaves (m) io ~ 

A, Sunday edition......(s ad 

(New Rates will be announced September 1, 1928.) ; — = 
4 1907 News Tribune......... (e) 37,969x -10* 
1903 ED wewwadséscoceces (e) 22,345x OT 
; 15,000 40,000 1908 Vancouver .......... a ee (e) 4,047 04 
1906 Walla Walla........ EEL ovesshoceccsad (e) 6,471x 04" 
Ne Sunday edition...... (s) 6,338x .04* 
1869 GD ‘Gasesaenieccecs m) 3,803x -020° 
Sunday edition...... (s) J : e 

i 10,000 32,000 1905 Wenatchee ......... ree (e) H “a oe 

5 19,535 40,000 1905 BE sncncccssesd A ee (m) 6,422 04 

1902 OD Sis nani veces (e) 6,942 -O4 
Combined daily. ...(me) 13,364 07 
Sunday edition...... (8) 11,328 05 
jf WEST VIRGINIA 

23,700 210,000 1898 Bluefield ........... IN 56506 whos va (m) ee. - webs 

i 1926 Sunset News.......... (e) —— =—Ss—=CSsés 
Combined daily....(me) 15,572 .07 
F 1893 Sunday edition...... (s) ee. = éenke 
. Eve. & Sunday.....(es)  ...... ‘ 

i 10,372 wos = = 1924 re Post-Herald .. ae TT (m) 6,781 ‘Case 

} 60,000 323,325 1887 Charleston ......... UNEP n6ncesscsaecd m) 24,004 -08 

Sunday edition’ ..... (s) 28,628 .09 

A 1883 = a - a SoS 00n0¢08 (e) 17,522 07 

: Sunday DD ive ewe (s) 17,522 07 
ip 33,443 178,000 1910 Olarksburg ....... SEE ot cesesnceed (m) | zs Ss 

' 1861 —— mg s Pee (e) es 8 =—stié st 

i ombined daily....(me) 30,739 -10* 
ry 1927 Sunday edition......(s) 

ae 9,508 pete 1907 Elkins ..... seeadel IeterSeestais ......, (e) "3/200 “025° 

: Morning newspapers—name in light-face; evening papers—name in bold-face; Government state- 

i : ment April 1 figures, light-face; A. B. C. Publisher’s statements bold-face ‘followed by an ‘‘x"’ 

is mean average for 8 months; flat rate indicated by an asterisk. i . mi 
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WEST VIRGINIA—Continued 


Population 5,000. 
Trade Date Name of Net Paid Line 
City Area Estab. City Paper Issued Circulation Adv. Raty 
23,000 50,000 1900 Fairmont .........++ TEMES ve scscvccesoces (m) 6,522 ae 
1845 West Virginian........ (e) 7,203 oan 
Combined daily... . (me) 13,725 065° 
1918 Sunday edition...... (8) 8,073 04 
Eve. & Sunday..... err er 015 
8,517 85,000 1903 Grafton .........+- EEE 5 atawaicec coeds (e) 8,261 0857 
9,000 118,852 1902 Hinton ......--++++. OGD a cvccenccseccees (e) 1,757 .02* 
67,000 100,000 1909 Huntington .......-- Herald-Dispatch (m) 14,463 me. 
1889 Advertiser Sictcews (e) 13,867 oa 
Combined daily.... (me) 28,330 -12° 
Sunday edition...... (s) 21,929 10° 
COUR 2s ccecce BIB 4 GIG cccccccccesce Mineral News........ (e) 2,620 021" 
14,922 40,000 1907 Martinsburg ........ Pr (e) 5,585 .035* 
21,465 75,000 1897 Morgantown ........ New Dominion....... (m) 7,398 . 085" 
1899 WOME cicccacccccocscess (e) 5,930 08 
14,936 20,000 1891 Moundsville ........ D apdccceenvcessces (e) 3,537 .02* 
1910 TOUMMEL cccccccsccccse ( «seeves eal 
24,050 45,000 1898 Parkersburg ........ DRED  cacucdcecansecas (m) 7,589 .03° 
Sunday edition...... (s) 8,932 08° 
1889 re (e) 10,483 035 
3,500 15,000 1895 Sistersville ......... MOUS cc ccccccccccee (e) 1,200 -02t° 
7,110 75,000 1923 Welch .........0++. TOU cccccccscsessove (e) 5,283 -08 
CIB ss covses 1897 i. Pee Pree (e) 1,411 02° 
65,000 170,000 1852 Wheeling .........- Intelligencer ........ (m) 12,121 065 
1890 SE csandnedesgseons (e) 16,421 OT 
Combined daily... .(me) 18,542 095 
Sunday News......... (s) 20,618 09 
Sunday News & 
Intelligencer..(ms) ..«..- ° 115 
1868 OPT TT aTe (m) 10,662 04° 
Sunday edition...... (s) 10,996 045" 
1902 Telegraph ............ (e) 8,608 043" 
12,069 38,560 1890 Williamson ......... TIO oc cicvescvescess (e) 4,050 .08* 
WISCONSIN sd 
10,986 25,000 1905 Antigo .....ceceeeee SEE cascccnpaseae’ (e) 4,279 2 
23,000 70,000 1850 Appleton ........... Post-Crescent ......... (e) 14,346 085 
11,334 45,000 18838 Ashland ........++. ae nababasssbacswes (e) 3,514 d 
scence 5,586 1804 Baraboo ....ccccccecMOWB ccccsesscveeccee(@) 2,593 021 
1895 Republic ............+» [ = esses ° 021 
7,992 50,000 1911 Beaver Dam........ GRREBOR cc ccccsccccces (e) 8,183 d 
25,000 50,000 1885 Beloit ..........0+-. PD ccnegnesucorcest (e) 9,616 6 
4.000 == aseoss 1881 WORM cccccccconcees POUND ocnccevesésces (e) 1,987 024 
9,500 87,000 1887 Chippewa Falls...... Herald-Telegram ..... (e) 5,268 ot" 
24,080 125,000 1881 Eau Claire.......... BEE sscvaghwaresas (m) 8,686 cen 
1894 WINS 600060020008 (e) 4,264 one 
Combined daily... .(me) 12,950 05 
Sunday edition...... (s) 8,738 6 
31,650 80,000 1870 Fond du Lac..... .. Commonwealth 
Reporter. . (e) 14,201 06" 
40,500 80,800 1915 Green Bay.......... Press-Gazette ........ (e) 17,308 06 
21,952 ,000 1845 Janesville .......... Gazette ........eeee- (e) 18,574 .06 
55,152 72,336 1894 Kenosha ............ BD cobccecccoeccecs (e) 10,825 05 
34,000 175,000 1854 La Crosse........... Tribune & Leader 
Press. .(e) 13,941 06° 
Sunday edition...... (s) 13,320 06° 
48,000 200,000 1917 Madison ............ Capital Times........ (e) 26,845 os 
1839 Wis. State Journal....(e) 26,363 08 
1912 Sunday edition...... (s) 25,464 08 
25,000 75,000 1898 Manitowoc .......... Herald News.......... (e) 7,980 05 
1920 BOE co dwisdvcccccsee (e) fe 8 
13,610 40,000 1893 Marinette .........+- Eagle-Btar ......2.0:> (e) 4,789 6 
8,000 25,000 1921 Marshfield .......... News-Herald ......... (e) 3,792 02 
—— § sesese 1894 Menasha ........... > = ss weeds O14 
11,000 30,000 1908 Merrill ............. BNE we cnccccccesves (e) 3,588 08 
577,757 1,044,867 1882 Milwaukee ......... PEL. SS55565050 0689 (e) 161,649 .82 
1911 Sunday edition (8) 187,865 35 
1911 EODEEE oc scvcucncdcccs (e) 49,553 12 
1837 RE. ne cnncevceed (m) 76,707 20 
1879 Sunday edition...... (s) 196,184 37 
1847 Wisconsin News .(e) 119,723 mm 
5,000 21,568 1898 BORNOD 4c ccassenueve Times Seeseeecveescos (e) 8,315 .08 
15,000 20,000 1880 Neemah ............ News-Times ....... .(e) 1,926 021 
36,478 100,000 1868 Oshkosh ............ Northwestern ........(@) 15,060 06 
6,698 35,000 1850 Portage ..........-. Register-Democrat ....(e) 1,800 024 
64,528 84,946 1881 St sVscnecksanee Journal-News ........ (e) 12,333 06 
1883 DPE cocccnccece (e) 10,671 05 
78190 «ss access 1917 Rhinelander ........ BEE 05 05000000000008 (e) 1,724 0% 
87,000 200,085 1887 Sheboygan .......... Press ........eseeeees (e) 15,525x 6 
12,508 50,000 1873 Stevens Point........ PEE 9.¥.40.046000804 (e) 6,394 or 
5,101 15,000 1906 Stoughton 2,087 0054 
40,000 140,000 1890 Superior .... 21,189x 08" 
11,159 50,000 1895 Watertown 3,563 08 
22,062 50,000 1907 Wausau .........-- 9,216 08 
16,737 46,000 1919 Waukesha 8,315 0m 
8,692 40,000 1914 Wisconsin Rapids....Tribune .............. (e) 5,521 085 





Cir 
5,0) 





Morning newspapers—name in light-face; evening papers—name in bold-face; Government 
C. Publisher's statements, bold-face, followed by an 


ment April 1 figures, light-face; A. B. 


mean average for 3 months; flat rate indicated by an asterisk. 
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—__| ENCLISH LANGUAGE DAILIES OF U. S.—CIRCULATIONS AND RATES DAILY NEWSPAPERS OF CANADA—CIRCULATIONS AND RATES 
~ WYOMING ONTARIO—Continued 
ine Population 5,000- Population 5, og 
Rata! ; Trade Date Name of Net Paid Line Trade Date Name of Net Paid 
City Area Estab. City Paper Issuéd Circulation Adv. Rate City Area Estab. City Paper Issued Circulation aay. Rate 
a 25,000 45,000 1925 Casper ..........+0+ TROCGRE ox ccncsescsves (m) ... EEE aan OR Ss 187: Niagara Falls.......Review ............. (e) 4,865 .02 
065 — ww 4 cepeena dine ty (e) SA. xdece 25,000 35,000 1925 Oshawa ....... ee ee (e) 4,621x 02 
4 Combined daily... .(me) 7,957 -06* 205,000 345,000 1844 Ontario ............ OE +i. < «cu cacen eee (m) ee 
‘OS 1922 Sunday edition...... (s) 7,957 .06* Evening edition..... (e) GO.0REE- - ccece 
“08ST 16,000 26,000 1867 Cheyenne ........... Wyo. — Tribune & Combined daily... . (me) 32,600x 09 
028 State Leader. .(e) 6,082 .05° 1913 oe TE are (e) 11,579x 05° 
tr 2,133 ae ear ET vole pehidhaie a des oe. '. evaess .021 1917 Journal Dailies....... (m) 3) eee 
es 9,565 1886 Laramie ............ Republican & Evening edition..... (e) 24,844x essee 
a Boomerang. 3 2,270 -026 Combined daily... . (me) 32,978x .09 
“10° 11,000 16,000 1919 Sheridan ........... Post-Enterprise ....... (e) 3,169 04° 12,339 68,418 1918 Owen Sound........ Gute- Times... . owe ccscus (e) 6,434 .025 
A Sunday edition...... (s) 3,188 -04* 21,000 33,000 1884 Petersborough .......Examiner ............ (e) 7,670x .08 
021 
.035¢ ALASKA 16,000 38,000 1900 - Port Arthur......... News-Chronicle ....... (e) 4,406 .08 
Ogg Game. 2h ecdtes 1878 Port Hope.......... BO Lyn ceveesee es Reger ty, er 0138 
‘08 1 /856 Anchorage ......... Times 900 .025* 1924 We Lao revc he de vases ey 025 
"oo 955 ..., eSeerrrny once tbaseaetueeee .) ldeeqwe .021* 22,053 50,000 1891 St. Catharines.......Standard (e) 9,949 04 
1,155 Pr DD wisccesace Qe “sence .036* 20,327 50,000 1882 St. Thomas......... Times-Journal ........ (e) 8,614x 035 
ry 3,058 SE ninccccccstey Empire 2,193 .04° 19,500 de a eee. Canadian Observer....(e) 5,823 085 
‘og* 2,458 Ketchikan ......... Chronicle 1,407 -036 22,300 36,600 1912 Sault Ste. Marie....Star .............005. (e) 6,087 -0325 
085 a Sunday edition 1,702 -086 18,425 50,000 1887 Stratford ....%...... Beacon-Herald .(e) 8,038x 035 
‘Mr 652 RD Rivavies veede ME capdduccctuseeee |". deean< .025°* 542,187 750,000 1844 Toronto ............ | Reger Pee & (m) 99,055 .20 
08 1872 Mail & Empire...... (m) 112,755 .20 
‘o2e HAWAII 1892 © Sy OSS PES Po he (e) 166,344 23 
y 2 1876 DRI a oo. cksicewes (e) 124,449 .20 
= paaeP setae BEND eecseeeeeseses pg age DEY pd ao. yo (New rate 23 cents per line, effective September 1, 1928) 
095 f 101,300 328,444 1856 Honolulu .......... Advertiser ........-.(m) 9,674x .03* a ‘aa a’ wees Se ae = 
09 Sunday edition...... (s) 14,634x .03° * ; ie Ingersoll. .Sentinel Review (e) 6,001 03° 
oii 1912 Star-Bulletin ........ (e) 17,372x OT5* a ee . 5; 
‘ Hawaii Hochi ....... ne | eauewe .058 
rs Sunday edition...... TP 5 wheses .053 PRINCE EDWARD ISLAND 
‘ 12,350 88,615 1891 Charlottetown ...... a, RE EL Ee (m) 5,075 .08 
| PHILIPPINE ISLANDS 1851 EE ecccvanicentas (e) 3,893 02 
ae ee Bee > TERIA” ss veicc con ss EET navods oeaneee ar \aeeeus .035* 
1898 SS. ak cokienaes OS “ae ces 0715 QUEBEC 
“4 Sunday edition...... (8) ee eee 0715 8,987 100,000 1887 Chicoutimi .......... Le Progress du 
Saguenay. .(e) 9,200 oa 
0 Ae +. sawees SONG: Tatts iw we asicec bes Le Quotidien ........ ee <a .018* 
055 836,304 979,027 1908 Montreal ........ ge ree (m) 10, 592x 7 
- DAILY NEWSPAPERS OF CANADA—CIRCULATIONS AND RATES 1910 Le Devoir........ ree bn 4 
y 177 GG wuddvasdbuctes m A ‘ 
021 § | Circulations Taken from Publishers’ Statements to A. B. C. for Six Months Ending 1811 Herald ...... aan sek Cee 10,683x 055 
7 March 31, 1928, or on Sworn Statements—Rates Effective as of June 1, 1928, on Saturday edition... .(e) 6,258x 055 
6 5,000 Lines General Advertising Contracts. 1878 Ia Patrie...........- (e) 28,094x 09 
024 Saturday edition. . (sat) 54,062x 09 
04° 1884 Wa PON. 030 080s: (e) 163,304x 25 
cue Canadian edition....(e) 141,776x .20 
aa DOMINION OF CANADA U. 8. edition....... (e) 21,528x 10 
OS Saturday edition. . (sat) 194,553x .2 
8 ALBERTA Canadian edition. . (sat) 172,875x .20 
‘opt £7:000 = 200,000 1902 Calgary ......... 0004 Albertan * ......<.2-.: (m) 14,729 06" ao a ee es «oe 
9 es.c0p 00,000 be 3 hencoten he el sa recaserecens re eres =. 1869 Star ....... .(e) —-119,898x 20 
08 y 3 mad fdmonton ...... Seed 405486 0 080 +4 pre 29 '868 00 164,607 216,281 1907 Quebec ...........+. L' Action Catholique. (e) 18,502 .10 
5 11.850 70,000 1907 Lethbridge ......... Herald ...... Sia. (e) 6.339 085° 1764 Chronicle-Telegraph ...(e) 6,908 +m 
. 1867 L/Evenement ........ (m) 19,957 06 
08° 9,575 40,000 1910 Medicine Hat........ | er en .(e) 1,796 .025 1896 ey ~~ palates (e) 46.014 “12° 
06 20,000 175,000 1897 Sherbrooke ......... Record : (e) 9, 05 
ose BRITISH COLUMBIA 1910 La Tribune...... eae fe) 8,431 04 
08 DOGS... - eseass 1874 Nanaimo ........... pee te axed 65.00% RA EVR ER .02 35,000 150,000 1920 Three Rivers........ Le Nouvelliste........ (e) 9,424 oae 
08 6,000 Se wen ccapiecesl .  csecvesmecnvess (m) 4,522 .025* 
05 8 ier Goer 1860 New Westminster....British Columbian..... me bX Senne .029° SASKATCHEWAN 
08 5,500 12,000 1907 Prince Rupert....... PR ree  .. wens .018* 
08 1909 pS Sy Pe (e) 1,408 .025 21,000 100,000 1923 Moose Jaw.......... eo acon (m) 2,553x 
02 7,000 * FF i... etre ME. dgegbéceeens (e) ab aed .086* 1889 WR asad acacceccete (e) .* eee 
OL «900,000 350,000 1898 Vancouver ......... OO cadbs ce act ses (e) 75,451 .16* Combined daily. ... (me) 6,892x 05° 
8 1925 Sunday edition...... (s) 86,133 .18* 8,000 50,000 1911 Prince Albert....... EE 45 vi ncigande ans tod (e) 2,742 02 
82 1886 __. SEPPPECCL ee Cit Oe (e) ,800 13 37,078 200,000 1883 Regina ............. LOQGGP 2 nc ccccsces (m) Set. - eckue 
3 1926 lt  denehnees ooh sa ode (m) 19,172 .08* 1910 PN Wacctuecweséaedes (e) 8,278 sas 
12 34,000 75,000 1858 Victoria ........... a Pee (m) 10,084 055° Combined daily... . (me) 33,439 0 
20 Sunday edition...... (s) 12,692 -055* 36,000 200,000 1902 Saskatoon .......... PROOEEE «: cavcctesscee (m) =~ wenee 
- 1881 WEY WaGnete ses 240 00 (e) 9,336 .05 1905 MT “Géeccasad ..(e) 22,135 
. Combined dail; . (me) 24,676 .08* 
08 NITOBA ombine day. ne 
y 
my eee 1883 Brandon .........+. OO anil des See 09 (e) 4,448 025° DOMINION OF NEWFOUNDLAND 
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By JAMES MELVIN LEE 


ILLIAM ALLEN WHITE, the ever 
active Kansas editor, contributes to 
Plain Talk for August an article about 
Calvin Coolidge. The article, it is an- 
nounced, will be a chapter in his forth- 
coming book, “Masks in a Pageant.” 
This issue of Plain Talk also contains 
“Why Don’t Americans Fly?” from the 
pen of J. Herbert Duckworth, a seasoned 
journalist. He represented the London 
Daily Mail on the Ford Peace Ship and 
was imprisoned in Moscow in 1920 while 
on a secret newspaper mission. Alcide 
Ebray, former consul-general and ex-edi- 
tor of the Journal des Debats, is author 
of “Should France Pay?’ 
* * & 


E. W. HOWE, the Sage of Potato Hill 

Farm, writes: 

“The papers print astoundingly foolish 
stuff in their personal pages, as 1s known 
to everyone, but few realize the activities 
that go on among the people to force 
newspapers into the absurdity. Some of 
the magazines should print a continued 
story about it.” 


. = 
NDER the head “Loyalty and the Edi- 
tor,” Oswald Garrison Villard 


writes in The Forum for August an 
article which might well be entitled “The 
Press and the White House.” 

In these days of the rapidly disappear- 
ing “hidebound partisan press,” Mr. Vil- 
lard takes time out to show that absolute 
loyalty to certain prominent public men is 
still expected of some editors. And every 
independent editor has constantly to 
choose between his loyalty to principles 
and his loyalty to the individual. 

J. Rankin Towse, dean of New York 
dramatic critics, used to say that a man 
could not associate with those he had to 
criticize and be absolutely unbiased. Mr. 
Villard is of the opinion that there is 
much truth in this assertion. From the 
days of Edwin L. Godwin, of whom it 
was said that no one could ever count 
upon his loyalty, down to the present, 
there has been the ever-present expecta- 
tion that “once you draw your claymore 
for a political chief, you are expected to 
be as subordinate as the meekest of pri- 
vates in the rear rank.” 

On the other hand, Mr. Villard points 
out, it is a poor rule which doesn’t work 
both ways. Loyalty may be demanded 
from the editor, but the politician feels 
under no similar obligation to the jour- 
nalist. It is considered his recognized 
privilege “to disavow interviews if they 
produce unfavorable reactions,” while de- 
manding in the same breath that a re- 
porter or an editor never violate a confi- 
dence. 

Loyalty to an individual does not neces- 
sarily mean loyalty to that individual’s 
professed platform, as many an editor has 
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found out to his sorrow. According to 
the author, “the best that the independent 
editor can hope is that the man he 
chooses to support will not change all his 
opinions more than once in every five 
years.” As long as there are newspapers 
and politicians, he adds, “the issue of 
loyalty will not down.” 

The press is powerful in just that de- 
gree in which it is free to criticize public 
men. And, fortunately, the growing eco- 
nomic independence of the Fourth Estate 
is daily making more possible the support 
of principles rather than men. 

7 ” ” 

HE fourth of the series of Borzoi 

Journalism Handbooks, “Printing 
for the Journalist,” by Eric W. Allen, 
dean of the School of Journalism at the 
University of Oregon, has just been pub- 
lished by Alfred A. Knopf. The volume 
covers in detail every process in the 
manufacture of a newspaper, explaining 
the duties of the copyreader, copycutter, 
compositor, proofreader, make-up editor, 
and pressman, together with the possibili- 
ties and limitations of their mechanical 
equipment, and the interrelation of all 
these factors with the reporter and the 
reader. 

Dedicated to “that large class of news- 
paper workers who have acquired some 
knowledge of printing slowly and under 
difficulties, and found it useful,” the vol- 
ume aims to make the way easier in the 
future for young reporters on newspapers 
and students in schools of journalism. 

In writing the book, the author has kept 
constantly in mind conditions on the 
smaller paper, the small town daily or 
weekly. 

“Printing for the Journalist” is a good 
book to recommend to the beginner and, 
though a little technical, to the lay reader 
as a means of increasing his appreciation 
and understanding of the journalistic 
craft. 

Other books announced for this series 
are “Advertising and the Newspaper,” 
“The Law of the Newspaper,” and 
“Press Associations and Syndicates.” 
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CONTEST WINNERS SAIL 


1928 


Daily Entertains Newsboys 





aaeencanal More than 600 newsboys of ¢ Ar 
Two Boys to Witness Olympics as Lawrence ( Mass.) Eagle-Tribune : 
tended the annual newsies’ outing 


Winners of Junior Olympics 


John Falcon, representing the Los 18 


Angeles Times and Morris Pollock, R. 
representing the San Diego Union- 
Tribune, sailed recently to view the 


Olympic games at Amsterdam as the 
result of winning championships in the 
Junior Olympic Games, a promotion 
feature conducted by Joseph A. Hum- 
phreys, Jr., of Louisville, Ky. 

Newspapers taking part in the games 
promotion were the Los Angeles Times, 
San Diego Union-Tribune, Milwaukee 
Journal, Akron Beacon-Journal, South 
Bend (Ind.) News-Journal, South Bend 
News-Times, 
Post. New Haven (Conn.) Register, 
Philadelphia Inquirer, Syracuse (N. Y.) 
Herald, Buffalo Cowurier-Express and 
Scranton (Pa.) Republican. 

The two winners will make a 38-day 
tour of Europe in addition to witnessing 
the Olympics. Other prizes distributed 
at the finals of the contest in Atlantic 
City, N. J. during the week of July 9 
were 10 silver cups and 30 medals. 


















Offers Home Sites 


The Denver Rocky Mountain News is 
offering mountain home sites as rewards 
for 15 six months subscriptions to the 
morning and Sunday editions. Old and 
new subscribers are given the chance of 
buying a site for $10, provided they 
agree to continue taking the paper for 
one year. 








Conducts Franklin Contest 


The Denver Post is running picto- 
graphs and a list of the sayings of Ben 
Franklin. To those applying Franklyn 
sayings to best name the pictures prizes 
in money totaling $2,000 are offered. 




















Pittsburgh 
Newspaper map has changed 


The Sun -Telegraph 


(Combining since Aug. 2, the 
Chronicle Telegraph and Sun in 
the evening field, and The Sun- 
day Post and Sunday Gazette 
Times in the Sunday morning 


field). % 


AMERICA’S FASTEST 
GROWING NEWSPAPER 
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in Western Pennsylvania 


N \tional advertising representatives: Paul 
B) ck, Ino, 247 Park Avenue, New York; 
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New York: 47 West 34th St. 
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Canobie Lake park, Salem, N. H., Ju 


in charge. 


John M. 
(Mass.) Evening Post circulation é& 
partment is spending a vacation at Pj 
Point, 


Louisville (Ky.) Herald- I. 
Raymond Spector & Co., Inc., 
phia, has joined the William H. 
Company as an account executive. 





as guests of the newspaper. Frag 
Brailsford, circulation manager, 
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DVERTISERS who Gimnits, 
understand the Iowa 
situation know from experi- 
ence that the consumers’ 
market there cannot be 
properly sold without the 
use of newspapers in these 
twenty-one key cities. 


IOWA DAILY PRESS _ ASS'N 
DAVENPORT, IOWA 
Towa City Press Citizen 
Keokuk Gate City 
Marshalltown Times- 
Republican 


Kearns on Vacation 
Kearns of the 


Maine. 


Spector Joins Rankin 


R. Spector, formerly the head 
Philadel 
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Mason City Globe- 


Centerville lowegian & . od ay? 9 lab 
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Oelwein Register 9 do 
Oskaloosa Herald here 
Ottumwa Courier 

Sioux City Journal 
Sioux City Tribune 


Davenport Democrat & 
Leader 
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Davenport Times 

Dubuque Telegraph- 
Herald 

Fort Dodge Messenger 
& Chronicle 

Fort Madison Democrat 


Washington Journal 
Waterloo Courier 
Waterloo Tribune 
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estate, building 
and building sup- 
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The Detroit 


Free Press 


“Starts The Day 
in Detroit” 


DO YOU NEED 
A TRAINED MAN? 


The Personnel Bureau of 
Sigma Delta Chi, an organiza- 
tion of college trained news- 
paper, magazine and advertising 
men, wants to help you find him. 
The Bureau puts you in touch 
with experienced, energetic men 
—it saves you time by recom- 
mending only those who meet 
your requirements. 

If you expect a vacancy, please 
write John G. Earhart, Director, 
Personnel Bureau of Sigma Del- 
ta Chi, 836 Exchange Ave. 
Chicago, Ill. 


NO CHARGE TO 
EMPLOYERS 
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Article XV of a Series—The Demand and Supply Theory 
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BPEORETICALLY, wages are gov- 
erned by the rule of supply and de- 
cesteg mand, actually they are not, because the 
1 degmatural workings of the law of demand 
Ping md supply are superseded, or at least 
modified, by the laws of organized unions 
{ wage earners, and by the agreements 
mtered into by employers voluntarily 
wrrendering all right to secure their la- 
, jor in the open market. 
ad Of Every human being—man or woman— 
lade. potential worker and theoretically, 
anki serefore, the labor supply of the world 
s represented by the number of human 
xings capable of performing labor. This 
arket of course is restricted by age 
© [Mimits, both above and below the period 
va possible active gainful effort. The 
ri. t that children are employed in fac- 
; Meries in this country and elsewhere at 
rs » age when they should more properly 
be in the home than in the shop and that 
he [mmility seems to be no bar to certain 
se ems of work, would tend to show that 


|? 

of 
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available labor supply of the world 
ould be taken to include all except 
bes in arms, the chronically sick, the 
manently bed-ridden and decrepit. 
As a matter of fact, however, the work 
the world is done largely by the able- 
odied adult men and women qualified by 
hirtue of strength and physical endurance 
» labor the necessary hours per day and 
he necessary days in the year sufficient 
» do the world’s work, but even then 
here is no free play in the matter of 
labor supply. 
If all the men and women who are 
able and willing to work, were permitted 
pdo so and were given the opportunity 
» work at the labor most congenial or 
most profitable to them, or which held 
out the greatest rewards of any kind for 
sch labor, we might say that within rea- 
gnable bounds the law of demand and 
spply governs wages; but organized 
bor both restricts the opportunity to 
work to a large extent and places limits 
the number who may work, as well 
asthe amount of work they may do, the 
umber of hours they may work, and the 
y they may accept for their work. To 
the extent therefore that labor is organ- 
wd or unionized and is contracted with, 
p that extent the law of demand and 
ply is modified. 
When, therefore, a business decides 
that it will operate with union labor it 
shuts off from itself a large part of the 
kbor supply. In return for this sacrifice 
he union offers—if it functions properly 
—the most uniformly skilled craftsmen 
and agrees to furnish these craftsmen in 
wh numbers and at such times as the 
iusiness needs them. These are the com- 
Mnsating advantages for which business 
*tepts the restricted field of union labor. 
As has been pointed out it is evident 
that the unions could not exist if they 
admitted everyone to their ranks because 
y would destroy the very purpose of 
mir being, which is to secure a higher 
ge scale for a limited number of mem- 
ts, who by reason of superior skill and 
wlity to render better service may 
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rightly claim a higher wage than those 
who are less skilled and less able. Hence, 
union employes are given preferential 
treatment by industry and receive con- 
tracts which are necessarily exclusive in 
character and essentially monopolistic, to 
an extent directly proportionate to the 
union’s control of the industry. 

‘Now if the union after having been 
given such preference and such monopoly 
of opportunity to labor in a particular 
industry fulfills its mission properly and 
discharges its duty fully it will undertake 
to do certain specific things. 

First: It will do the work for which 
its members are hired with the highest 
degree of efficiency of which the mem- 
bers are capable. This implies that each 
individual will do the best work possible 
without stint or restriction and that 
those of the highest degree of skill will 
thus in a measure compensate the em- 
ployer for those of a lesser degree of 
skill, since no fair-minded employer 
would undertake to say that only those 
of the very highest skill should be hired. 

Seconp: The Union will permit the 
employer to offer every reasonable in- 
centive to the individual worker to get 
the worker’s best efforts, not in the sense 
of slave driving or of pushing the work- 
man to the limit of his capacity to per- 
form his tasks, but in order to develop 
his faculties to the utmost and to estab- 
lish standards to which all may aspire 
with the understanding that compensa- 
tion will keep pace with production. 

The new idea now being tried out is that 
higher wages must be reflected in in- 
creased production, hence the problem is 
not to produce a unit of goods at the 
lowest possible wage to the worker but 
at the lowest possible cost to the em- 
ployer. In the matter of output of com- 
modities, therefore, production is the gov- 
erning factor, not the wage scale. With 
intensive effort and high powered ma- 
chinery increased output per unit worker 
permits of higher unit wages. 

But once more the Union steps in with 
its prohibition and denies the right of the 
employer to stimulate production by pay- 
ment of bonuses or extra compensations 
to those employes who can give him the 
greatest production. In some of the 
building trades the amount of work a 
man may turn out for a day’s pay is 
strictly specified. In the newspaper busi- 
ness union printers are committed to op- 
position to the piece scale and they elimi- 
nate such scales wherever possible, 
with the idea that thereby they are put- 
ting all printers on the same level. Even 
that might be tolerated if a reasonable 
qualification or standard of fitness were 
established, but such is not usually the 


Fourth Estate 





The Dallas 
Morning News 


The News is a conserva- 
tive newspaper, constructive 
in its policies and possessed 
of an unusual degree of 
reader-confidence, built up 
through 43 years of leader- 
ship in Texas. It is pub- 
lished by the oldest business 
institution in the State. 
founded in 1842 the 
Republic of Texas. 


in 


The John Budd Company, 
Representatives 











for 


case; the Union naturally aims to make 
the efficiency or competency test as low 
as possible.* 

Tuirp: By admitting enough new 
members or training enough apprentices 
to insure an adequate supply of skilled 
workmen at all times. There again many 
unions, through selfishness and a desire 
to restrict the membership as far as pos- 
sible, interfere to shut off the natural 
supply of labor. Barely enough of ap- 
prentices are allowed to replace those 
who are compelled to drop out by reason 
of age, death or infirmity, and it has 
been shown in some of the larger unions 
employed in the newspaper business, for 
instance, that if the present ratio of new 
members to old members is not enlarged 
the unions will actually operate with a 
dwindling membership from year to year. 
However desirable this may be for the 
individual member, it is most deplorable 
from the standpoint of the employer.** 

Naturally, an easy way to raise wage 
scales is to keep up an artificial shortage 
of labor, thus forcing employers to bid 
against each other for the comparatively 
small number of men available. This 
policy has been pursued by some unions 
deliberately and purposely. A policy of 
this sort must inevitably result in an 
ultimate rupture of some kind. Let us 
see how this program is working in 
actual practice in some industries. 

The demand for labor in the printing 
crafts, for example, has been increasing 
steadily, due to the growing size of the 
newspapers as well as to the increase in 
the circulation of papers in the large 
centers. Fields are cultivated more in- 
tensively for advertising, advertisers are 
being educated up to the advantage of 
using larger space to promote their sales, 
and the public is being taught to buy 
more papers through the features added 
to newspapers to make them more at- 
tractive to the reader. 

This striving for supremacy brings its 
own cure, because the pace set by the 
leaders is a killing one. An increase in 
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overhead due to the incessant demands 
of unions for higher wage scales, and the 
increase in overhead growing out of en- 
larged newspapers and added features to 
which reference has been made, all tend 
to make the cost of newspaper publica- 
tion prohibitively high, with the result 
that the weaker newspapers, unable to 
keep up with the leaders, are forced to 
consolidate or sell out their more pros- 
perous competitors. 

Thus in the year 1925 there were 34 
consolidations and mergers of newspa- 
pers, and in the first half of 1927 the 
number of daily newspapers of general 
circulation published in English in the 
United States showed the largest de- 
crease recorded in the past decade. The 
process is still going on, and has become 
sO impressive as to attract the attention 
of the union leaders, who, instead of 
seeing in it a warning against imposing 
burdensome restrictions on the publish- 
ers, simply view it as a reason for more 
determined effort to force non-union 
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shops to employ union craftsmen, thus 
taking up the “slack.” The suspensions 
and mergers of newspapers in the first five 
months of 1928, according to A. N. P. A. 
Bulletin of July 7, 1928, show a greater 
number than the entire years of 1925 and 
1926. . 

These various features, ic., the in- 
creased cost of operation, the steady 
pressure of the unions for higher wage 
scales and the restrictions sought to be 
imposed on the publishers by the unions, 
have led the American Newspaper Pub- 
lishers’ Association to organize an open 
shop division to look after the interests 
of members of the Association who are 
operating open shop or non-union work- 
rooms. 

The report of the open shop division to 
the annual convention of the American 
Newspaper Publishers’ Association, April 
1926, showed that out of 2133 daily news- 
papers published in the United States, 
open shop or non-union offices numbered 
792. 

There is an acknowledged shortage of 
machine operators and a genuinely acute 
shortage of photo-engravers, and a revolt 
against the restrictions of the Unions is 
being evidenced by the establishing of 
schools for the training of printers and 
photo-engravers by publishers in several 
sections of the country. Such schools 
are supported by contributions made by 
publishers as well as the American News- 
paper Publishers Association and a rather 
comprehensive plan for the establishment 
of a training school in all branches of 
newspaper work is under way at Ithaca, 
N. Y., and the Chicago publishers are 
operating a photo-engraving school for 
the training of apprentices in that branch. 

Notwithstanding the obvious shortcom- 
ings of some of the labor unions in the 
industry and the very decided interfer- 
ence by them in the free operation of the 
law of demand and supply, together with 
the restrictions placed by them on their 
membership in the matter of production, 
the majority of publishers agree that the 
benefits growing out of relationship with 
the unions far outweigh the disadvan- 
tages. 

The relationship of the newspaper to 
the public must not be overlooked or its 


value underestimated. Organized labor 
forms a substantial part of the com- 
munity and directly or indirectly exerts 


an influence wholly disproportionate to 
its numerical strength, so that the value 
of this element as potential purchasers, 
not only of the newspaper, but of the 
commodities advertised in the newspa- 
per, is a factor that must be allowed for. 

A labor union is a cohesive body and 
when antagonized or attacked becomes 
a very militant and aggressive unit, ca- 
pable of inflicting considerable injury, 
particularly upon a public or a quasi-pub- 
lic institution like a newspaper, and by 
alienating public opinion away from a 
newspaper, and by exercising what is 
called “economical pressure” on the ad- 
vertisers is able to disastrously affect the 
business of a publication against which it 
is contending. 

Many advertisers are timid, either be- 
cause they are largely dependent on union 
patronage or because they overestimate 
the strength and influence of the union. 
They are indisposed to encourage any 
labor disturbance by patronizing a boy- 
cotted newspaper. Of course here and 
there in strongly anti-union communi- 
ties like Los Angeles and Detroit news- 
papers have succeeded in defying organ- 
ized labor and either wholly or in part 


putting their establishments on open 
shop or non-union basis, but taking the 
industry as a whole, publishers have 


wisely concluded that it is better to get 
along with labor unions and to estab- 
lish a friendly relationship than to en- 
deavor to crush them or even cripple 
them. Warfare of any kind is costly to 
all concerned and more is to be gained 
by the policy of peace with honor than 
by incessant warfare, even if successfully 
waged. 

By this it is not meant that unreason- 
able demands of the union should be ac- 
cepted or that there should be any bow- 
ing down to an arbitrary or dictorial 
labor leadership, but as stated at the 
very outset, fair dealing and equity must 
characterize the intercourse of the two 


Publisher 







parties with no attempt of either to over- 
reach or victimize the other. It must 
not be understood that the publisher is 
always in the right or that he has not in 
the past taken advantage of his wealth, 
power and influence to treat his union 
employes, if not harshly, at least in a 
niggardly penny-pinching way. 

Many publishers think they are pur- 
suing the right policy by keeping their 
union employes well in hand and curbing 
them, much as they would a fractious 
horse. This policy leads to constant 
friction and to a feeling of irritation on 
the part of the employes which inter- 
feres with production and frequently re- 
sults in revolt; but when both Union 
and Publisher are disposed to be fair, to 
look at each other’s viewpoints honestly 
and candidly and discuss issues calmly 
and dispassionately, to mix a sym- 
pathetic understanding with strictly com- 
mercial problems of employment, inter- 
ruptions due to labor disturbance should 
be rare. There are cities in this coun- 
try where the relations between the pub- 





and The Fourth Estate 





for 





lishers and their unions have been un- 
disturbed for a third of a century or 
more, and where no effort has been made 
by either party to exploit the other. 
here is no mawkish sentimentality 
involved in this, but merely a common- 
sense view that each must respect the 
rights of the other and that justice must 
be the groundwork on which the rela- 
tionship of the two parties must be built. 
Labor is not the most important cost 
item in the budget of the newspaper and 
with wage scales that are reasonable the 
publisher will have the assurance of secur- 
ing the most skilled help and can pro- 
ceed safely to work up his business with 
the feeling that he will be safe from un- 
due interference with the operation of 
his plant. 


* 5,000 ems of corrected nonpareil type would 
be a reasonable minimum production for an 
operator on a typesetting machine, but in many 
jurisdictions printers have succeeded in getting 
a competency requirement as low as 3,000 ems 
an hour. A fast operator can set from 8,000 to 
10,000 ems on a 12% em slug, using the average 
copy-desk run of newspaper copy. 


Supplies and Equipment 


July 28, 





1928 


** A study of the apprentice ratio in 2 
cypographical contracts in the leading cities o 
cne United States and Canada shows that the 
average apprentice ratio is 1 to every 8 journey. 
men. This would provide for 3,750 new journey. 
men every five years for the 30,000 journeymes 
printers employed in newspaper composing rooms 
of the two countries. The death rate of the 
International Typographical Union in 1925 wag 
12.16 per 1,000 members, which in 40 year 
would result in 14,560 deaths. As the appren. 
tice ratio would produce only 30,000 printers ip 
the same period or enough to replace the pres 
ent membership, in 40 years the number of nee. 
essary journeymen newspaper printers in the 
two countries would fall approximately 15,00 
short of the necessary number, even if there 
were in that time no expansion of the industry, 
(A. N. BP. A. Bulletin No. 3129, April 17, 1928), 


Article XVI by Mr. Lowenstein on 
“Human Labor Not a Commodity,” will 
appear next week. 


JOINS BRIEGER PRESS 


Charles E. Jaseph, who for more than 
a score of years has been with the 
Blanchard Press, has been appointed 
manager of sales by the Brieger Press of 
New York. Mr. Jaseph is president of 





the Associated Printing Salesmen. 














Stereotype Room 
Efficiency 


Means quick production of good 
plates and the elimination of re- 
casts as far as possible. 


Moulding Blankets 


Hard and Soft Cork Blankets 
Heavy Wool Moulders 
Light Wool Moulders 
Thin Wool Moulders 


(All Sizes) 
Space Packing Felt 
4 Thicknesses—No. 25, 
No. 35, No. 40, No. 50 


Easy to tear, quick to place 


New England Newspaper Supply 
Company 


Worcester, Mass., U. S. A. 
Cable Address NENSCO 





Worcester, Mass. 








Foeesaeeeees 







on 
ebuilt 
GOSSXHOE 
PRESSES 


Bargains 


in all types 


tell us your needs 
and send for list 








Halvorsen Newspaper 
Stuffing Machines - 


are now being used by many of the leading 
newspapers from coast to coast and border 
border. In one plant the machine has saved 
one-fifth of its cost in six months. G Papers 
can be delivered in better condition to dis- 
tributors and to the readers. 
After a thorough investigation you 
will want to invest 
Write for full particulars 


NONPAREIL MACHINE COMPANY 
36 S Throop Street, Chicago 











Modern 
Composing Room 
Furniture 


as made by us will speed 
up production and re- 
duce costs—a real saving 
in your Pay Roll. Are 


you interested? If so, 
consult your regular 
dealer in printers’ sup- 


plies or write us direct. 


Do it now! 


HAMILTON MFG. CO. 
TWO RIVERS, WIS. 






















\A/OOD AUrorcatt 


IT CASTS..IT FINISHES..1T COOLS 


PONY 


Enables one man to finish 
“a plate a minute’’—3 times 
as fast! Time savings soon 
pay for it. For full partic 
ulars address: 


OSS PRINTING PRESS CO, 
Chicago San Francisco 
Selling Agents 


Month 
sow it 
lished 
Harri: 
New 
Oppor 
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did it run.” 


DUPLEX -REBUILT is RIGHT-REBUILT 


“You sold us a press second hand but we 
might have thought it built new, so nicely 
(From a recent buyer’s letter.) 


o> USED PRESSES 


of various types and capacity: what are your needs? 





Times Bldg. 
New York 





Duplex Printing Press Company, Battle Creek, Mich. 


77 Washington St. 
Chicago 














De Young Bidg. 
San Francisco 2) 
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EDITOR & PUBLISHER 
Classified Advertising 
Information 


RATES 


ee es (Cash with Order) 
Time — .50 per = 
H Times— .40 per lin 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 
1 Time — .75 per line 
4 Times— .60 per line 
Count six words to the line 
White space charge at same rate per line 
pr insertion as earned by frequency of in- 
grtion. Minimum Contract space, three 
jmes. The Editor & Publisher reserves the 
right to classify, edit or reject any copy. 


BUSINESS OPPORTUNITIES 


Brokers 

















ippraisals, Surveys, Financing and Publication 
wokerage. Experienced work On mergers or 
fancial expansion. Louis Eddy, Marshall Field 
Bdg., Chicago. Met. Theatre Bldg., Los An- 
gles, Calif. 


Middle West Properties—Exclusive listings. No 
fmaging publicity. Personal service in every 
teal. Everything confidential. High grade 
wwspaper bonds for sale. Clyde H. Knox, 851 
foard of Trade, Kansas City, Mo. 








Wonthly magazine, young, very much alive and 
owing profit. Price $50,000. Should be pub- 
ished by a man of literary leanings. Re 803, 
farris-Dibble Company, 11 West 42nd street, 
New York City 


dpportunity for Publisher with “Limited 4 Capital 
Morning paper occuping exclusive morning field 


jp good city, Pennsylvania; good A. B. C. cir- 
qlation; adequate equipment; earning divi- 
fends; price right, terms easy. J. B. Shale, 


Times Bidg., 


New York. 





Newspapers Wanted 





Want to Buy a daily newspaper in town not 
jas than 10,000 population. Address J. Law, 
46 Ocean Avenue, Brooklyn, N. Y. 





We Want to Buy daily papers, large and small, 
worth ‘ne money asked. Most clients prefer 
@ntral and eastern states; some in all sections. 
Confidential to limit. Wilhelm and Holm, 309 
ith, N. W., Canton, 0. 








Wanted to Lease 


WD Lease with purchase contract, middle west 
w northwest daily. Need not be money maker. 
State terms, full details. Confidential. A-727, 
Mitor & Publisher. 


CIRCULATION 


Promotion 


Greulation—When quick, additional circulation 
orerage becomes necessary, remember that our 
Wwenty years in this one line of endeavor is 
«t proof against experimenting. Write or 
vite. Pacific Coast Circulation Service, Bell 
Mock, Cincinnati, Ohio. 


fhe World’s Largest Ciroulation Building Or- 
faization—The only circulation building serv- 
ke in Newspaperdom furnishing publishers’ 
M@iavits of the exact results of its every 
@mpaign. The Charles Partlowe Company, 
‘tidental Building, Indianapolis. 


Gieulation Builders — Blair & Austin, 1515 
l@kiomen avenue, Reading, Penn. Originators 
a Salesmanship Club Campaigns. 


fiperior Circulation Builders—The W. 8. Ken- 
&ii Company, 104 North Bailey avenue, Louls- 
fle, Kentucky. The circulation building or- 
fMnzation that has set the standard for 
gressive, successful circulation campaigns for 
Wwenty years. 
































EMPLOYMENT 











. Help Wanted 


Mivertising Manager who can get results from 
ts departments and combine executive ability 
‘ith willingness te work himself. Applicant 
Sst be morning newspaper man and familiar 
tith necessity of co-ordination between depart- 
Sits. To such a man a good position is of- 
fed on established paper in midwestern city 
fat has educational facilities and pleasant 
Wing conditions. Applicant must understand 
“vertising, classified, local and foreign. None 
“hers need apply. All correspondence treated 
Betutely confidential. A-742, Editor & Pub- 





ve we arotae 
Mivertising — Wanted by “prominent Southern 
‘ily newspaper two experienced advertising 
Mlesmen to add to existing staff. Applicants 
Must have highest references from previous em- 
Moyers proving integrity and capabilities as 
“Sult-getters. Only top-notchers as producers 
“ed apply. Reply with copies of recommenda- 
‘my letters to A-770, Editor & Publisher, 











EMPLOYMENT 
Help Wanted 


Southern daily wants reporter under 
who can run and write. Send specimens 











Reporter 
thirty 





of work, no features. A-811, Editor & Pub- 
lisher. 
Reporter—-Young college man wanted by after- 





noon daily, near New York. A-812, Editor & 
Publisher. 

Situations Wanted 
Advertising—-Valuable man, employed, seeks 
connection with progressive Canadian or U. 8. 
publication. Accustomed to handling national 
and local depts.; metroplitan training; small 
city executive experience; both countries. 
Writes first-class copy, makes attractive lay- 
outs; sells well. Box A-704, Editor & Pub- 
lisher. 





Advertising man with exceptional knowledge of 
advertising and the newspaper business, selling, 





copy-writing and promotion of features, Op- 
portunity rather than large salary desired. 
A-803, Editor & Publisher. 

Advertising Manager—Married, reliable, pro- 


ducer, age 32. 
perience, references. 
« P ublisher. 


exceptional record, 10 years’ ex- 
Employed. A-797, Editor 





Business asa Advertising Manager outstanding 
small-city daily, one of the most profitable in 
its state, would consider new connection with 
salary or profit sharing agreement based on re- 
sults; Pacific Coast or Middle West preferred; 
straight, clean, businesslike methods only; rec- 
ord for economy, efficiency and substantially 
increased earnings worth knowing more about; 
let me present details and refer you to men 
who know. A-769, Editor & Publisher. 


Business or Advertising Manager or combina- 
tion. 9-million lines 1927, city 45,000; linage 
increases six successive years. Oan write, lay- 
out, sell copy; direct staff and produce. Con- 
fidential. A-805, Editor & Publisher. 








Circulation and promotion manager, employed 
on New York daily, wishes to make new con- 


nection. Will go anywhere if opportunity is 
right. Record of experience will stand rigid 
test. A-776, Editor & Publisher. 





Circulation Manager desires connection. 
Results—150 per cent gain in circulation on a 
paper in two years, 

Service—On 20,000 city carrier delivery aver- 
aged less than three complaints daily. 
Revenue—Three times the department expense. 
Collections—99 per cent of papers distributed. 
Cost of paper increased. Made gain in circula- 
tion. 

Promotion—The kind that brings results through 
the circulation organization and direct from the 
public—No premiums or contests necessary. 
Increase—Secured through carriers and dealers, 
occasionally by canvassers trained to sell a 
paper on its merits. 

Territory—Efforts expended principally within 
paper’s result giving boundaries. 
Organization—Wil build loyal, hard-hitting, 
thoroughly trained department. Expenses held 
at a minimum, but efficiency guarded. 
Experience—Every conceivable relationship with 
circulation—12 years executive, morning, eve- 
ning and Sunday papers. In thirties—have 
family. Address, A-799, Editor & Publisher. 





Circulation and Promotion Manager wants 
change. Thoroughly experienced, large and 
small dailies. Successful record. Will secure 
maximum results at moderate cost. Member 

Cc. M. References. Salary secondary. 
A-791, Editor & Publisher. 


Circulation Manager—Fifteen years experience, 
morning, evening and Sunday. Reliable, con- 
scientious worker. Capable of producing under 
most discouraging conditions. Familiar with 
every detail, audit records, References. 
A-759, Editor & Publisher. 


Circulation Manager—-Fourteen years’ experience 
in circulation, familiar with both city and 
country. Can handle boys. At present employed 
and can come with past and present endorse 
ment of employers. Would prefer a personal 
interview A-795, Béitor & Publisher. 


Will go anywhere. 





ete. 








Circulation Manager. Highest 
previous employers proving 
bilities as result-getter. Record of experience 
will stand rigid test. Go anywhere for right 
opportunity. Available at once. A-810, Editor 
& Publisher. 





references from 
integrity and capa- 





Circulation builder and manager, experienced 
and successful; practical] methods; services open 
to Middle-Atlantic newspaper. A-764, Editor & 
Publisher. 

City Editor or Reporter, 9 years’ 
would like position in Mid-West. A-793, 
& Publisher. 

City or Telegraph Editor, experienced, refer- 
ences. Now employed. In some city of 50,000 
to 100,000 is the opening I should fill and I am 
looking for it. A-774, Editor & Publisher. 
Classified Manager—Young married man, three 
and a half years’ experience as classified man- 
ager, city 75,000 population, two and a half 
years representing Basil L. Smith System, serv- 
ice work and sales bulletin preparation. Past 
records and references both positions available. 
Desire to now locate in city between 100,000 
and 500,000%population. A-796, Editor & Pub- 
lisher. 





“experience, 
Editor 








EMPLOYMENT ~ 


insti Wanted 


Classified Manager——10 
in city of million, as salesman, 
ager and manager. Thoroughly 
all details. Can train salesmen, 
checking systems and 
and collection 











one property 
assistant man 
familiar with 
install efficient 
co-operate with credit 
departments. Not a magician 
but will guarantee to build constructiyely in 
reasonable length of time. Excellent record. 
Good references Age 33—married. Now em- 
ployed but available on month's notice. A-806, 
Editor & Publisher. 

Correspondent—Trained on leading Eastern dai- 
lies to cover New York field. Good editor and 


years on 








writer. A-777, Editor & Publisher. 

Desk, Re-write, Street—Available, young, news. 

paper man, Metropolitan experience and broad 
basic training. Now telegraph editor morning 
paper. Conditions unsatisfactory A-801, Editor 
& Publisher. 

Editorial—Four years ago I resigned city edi 
torship of daily, 13,000, to enter college. Now 
have my degree and would re-enter * newspaper 
work. Have had five years’ street, features, 
rewrite and desk work Married, 29 years old, 
Best references. Prefer desk work on small 
daily. A-802, Editor & Publisher 


Editorial Writer, news executive; wide experi- 
ence metropolitan and small-city dailies; can 
win public approval and give owner paper of 
which he'll be proud, at minimum cost; now 
employed; seeks editorship in Southeast. A-S0O8, 
Editor & Publisher. 


Editorial Two men, young, 
big daily experience, want opportunity 
full charge editorial on fair-sized daily 
west Now employed. A-809, Editor & 
lisher. 


married, e ight years 
to take 
middle 

Pub 





Executive, now employed on New 
desires connection outside New York City. 
Know publishing from every angle. Record of 
experience. Will prove ability. A-776, Editor 
& Publisher. 


York daily, 





In Any Capacity—Experienced, all around news 





paperman of 40 seeks position &s editor, city 
editor, telegraph editor, copy reader, reporter, 
advertising or circulation manager No job too 
big. Can come on receipt of wire. Will take 
temporary place if not too far away. Married. 
Strictly sober. Frank Hicks, Fremont, Ohio. 

Managing Editor, 35, married, now employed, 
will be available September 1. Long experience 
on both metropolitan and small city dailies. 


References given, investigation urged. Now lo- 
cated in Pennsylvania, but will go anywhere if 
satisfactory. Address A-767, Editor & Pub- 
lisher. 





Managing Editor, with 20 years’ experience in 
all branches of the news room from small 
dailies to larger newspapers; now employed; 
good health and good habits; marked success in 
highly competitive field. Wel@ome searching 
investigation of record. Position in city of 
50,000 to 100,000 preferred. A-768, Editor & 
Publisher. 





Newspaper Artist desires to connect with a live 
daily on art staff; or qualifies as one-man-art 
department. A-*04, Editor & Publisher. 

News Executive Desire place 

ability and work is appreciated Will make 
friends for paper and get staff co-operation. 
35. Southerner. A-800, Editor & Publisher. 


where proved 


Promotion— Advertising, public ity; young woman, 
excellent record of experience—leading firms. 
Planning, copy, layouts, contacts. A-766, Edi- 
tor & Publisher. 





Reporter—Young man, 27, single, college edu- 
cation, desires reporter's place on metropolitan 
daily in South. Can cover beat well and write 
features. Five years’ experience. Excellent 
references. A-773, Editor & Publisher. 








Sell 


Yourself 


through a Classified Ad. There 
are always jobs and they are 
available to the men who seek 
them intelligently. Consult the 
Classified service of 


Editor & Publisher 
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_EMPLOYMENT 





Situations Wanted 








Reporter—Midwest daily and metropolitan ex- 
perience, also university, seeks new location. 
Just sold half interest in paying community 
weekly. Prefer special assignment work or desk 


job on small daily or suburban newspaper. 
Married Excellent references. A-744, Editor 
& Publisher. 





Reporter—Desk man, 
change Sports and teatures Prefer 
city 10,000 or over. Employed. 
A-792, Editor & Publisher. 

Secretary 


now 


experienced, is seeking 
daily in 


Married. 





Young woman, University graduate, 
employed as executive secretary of adver 
tising club. desires secretarial position with es 
tablished firm Willing to start in as stenog 
rapher to prove capability. A-807, Editor & 
Publisher 

Writer—Capable, experienced 
torial writer; desk man; 
and book review man; 
in New York. A-798, 


feature and edi- 
publicity, ad writer 
employed; wants chance 
Editor & Publisher. 





Writer and Make-up man, experienced on trade 
papers, desires to change. Long connected with 
leading New York organizations. A-756, Editor 
& Publisher. 








MECHANICAL 


_ Equipment for for ‘Sale 














Duplex ; 16 page tubular with complete stereo 
type equipment, Duplex Model B, Goss Comet, 
Mielile 1A and other desirable printing presses 
and general newspaper equipment. Griffiths 
Publishers Exchange, Inec., 150 Nassau street, 
New York City 

Goss Comet. Quick delivery. Guaranteed con 
dition. Cheap for quick sale Griffiths Pub 


lishers Bx« hange, 150 Nassau St., N. Y. 


Job Presess, Paper Cutters, Wire Stitchers, 
etc.—A complte line. Overhauled and guaran- 
teed machines at bargain prices. Basy terms. 
lioffman Type & Engraving Co., 114 B. 13th 
St., New York City. 





Used Goss Mat Roller for wet mats only, for 
sale cheap. The Goss Printing Presa Co., 153 
8. Paulina St., Chicago, Il. 


LEGAL 


INTERNATIONAL PAPER COMPANY 


New York, June 26th, 1928. 
The Board of Directors have declared a quar- 


terly dividend of sixty (60c) cents a share on 
the Common Stock of this Company, payable 
August 15th, 1928, to common stockholders of 
record ut the close of business, August Ist, 
1928 

Checks to be mailed. Transfer books will not 
close. 

OWEN SHEPHERD, 


Vice-President and Treasurer. 


| Newspaper Properties 
Bought, Sold and 

i Appraised 

All negotiations confidential 


PALMER, DEWITT & 
PALMER 


Business Established in 1899 


350 Madison Ave. New York 
Pacifie Coast Representative: 
M. C. Moore, 228 North Beverly Drive, 
Beverly Hills, Calif. 
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SMALL DAILIES 


We have information regarding sev- 
eral smaller daily newspapers which 
can be purchased for prices ranging 
from $45,000 to $200,000. We will 
discuss these in confidence with seri- 
ous and well-qualified buyers. Cash 
payments as low as $15,000, on one 
or two of them. 

Write 
yet, 


our nearest office, or better 
call in person if possible. 


Harwell & Rockwell 


TIMES BLDG. 
NEW YORK 








COMER BLDG. 
BIRMINGHAM 
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DOLLAR 


TOGO SCeStGUIOD IN FOROBELENE 


HESE new “auto hotels” and “auto 

laundries” springing up ought to be 
good prospects for a page of Friday ads 
anent “Dolling Up Your Car” before the 
weekend pleasure trips—C. M. L, 
Seattle, Wash. 


Get your local hotels and other estab- 
lishments that cater to parties of the bet- 
ter class, to contribute to a page headed, 

“Where To Entertain Your Friends!” A 
paragraph or two could explain the great 
convenience of holding parties at a hotel 
or other places specially equipped for en- 
tertaining, in preference to the work and 
worry of holding them at home.—Fred 
L. W. Bennett. 





Friday, Saturday and Sunday are usu- 
ally the busiest days for a theatre, and 
also the time when most children go to a 


& Publisher 


PULLERS 
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One Dollar will 

be paid for each 
idea published. 
Send clipping 
for payment. 


$$ 











theatre. Realizing that children take up 
valuable seating space when it is most 
needed, a theatre manager at Bellingham, 
Washington, runs a Saturday morning 
matinee with reduced prices for children 
only. He inserts extra space in the news- 
papers during the week with copy direct- 
ed to the younger people and has always 
had a capacity house Saturday mornings 
since he started this special performance. 


~J. H. Weiser. 





Drawing on a supply of genuine can- 
dor, a Worcester, Mass., furniture store 
is conducting a campaign of “white ele- 
phant” display advertising, in which, with 
some white elephants as illustration, it is 
freely admitted that the stock is sold at 
bargain prices for the purpose of getting 
rid of it. The idea might be adapted any- 
where to a number of different circum- 
stances.—Bob Sibley. 








One Dollar will 
be paid for each 
idea published. 
Send clipping 
for payment. 











PLAYGROUND 


outlining 
activities of children at city recrea- 
tional centers is a new weekly feature 


page 


of the Indianapolis Times. On the page 
is found photographs, schedules of games 
and play worked out by the recreation 
department, reports of standing in play- 
ground sports and accounts of outstand- 
ing accomplishments of the boys and 
girls. A campaign to keep children off 
the streets and lessen traffic accidents is 
conducted, also. Both parents and chil- 
dren are interested in this feature which 
succeeds the school page.—Donovan A. 
Turk. 


Television has now come to the point 
where large radio stations are promis- 
ing television service to patrons this com- 
ing winter. An article on the equipment 
needed by the average radio owner will 
be well received—P. O. W. 





Since this is vacation time, your police 
reporter can secure a good feature from 
the Chief of Police warning the people 
to stop their newspapers and milk de- 
livery while away. Milk bottles and 
newspapers on a porch cry out to the 
burglar that the house is unoccupied.— 


C. BF, 


Good will for the newspaper may be 
built by the promotion of an annual 
Manufacturers’ Banquet for the com- 
munity. Products produced in the com- 
munity are served at the banquet—pack- 
ing house products, dairy products, 
bottled beverages, etc., making up the 
menu. An exhibit of “Made in........ 
products and an address by a successful 








NEWSPAPER ENGINEERING 


An organization specializing 
in newspaper buildings, all 
phases of newspaper en- 
gineering, operation and 
production problems, 
analytical surveys and 


valuations. 
S. P. WESTON, INC. 


Newspaper Buildings, 
Production, Operation, 
Surveys, Valuations, 


420 Lexington Avenye, New York 








out-of-town manufacturer will complete 
the program.—R. W. z, 





New spapers in summer resort cities can 
turn uninteresting personals of hotel 
guests into a delightful first-page feature 
by following the plan used by the At- 
lantic City (N. J.) Press. Under a single 
column box “Who's Who on Hotel Guest 
Books,” they run about a dozen breezy 
two or three sentence paragraphs about 
the more prominent guests which makes 
interesting reading for the home a as 
well as the vacationists—K. Q. 


A feature of unusual interest put on 
by the New Orleans Jtem-Tribune is the 
Prize Baby Contest—a double page 
spread of 520 pictures displays the most 
promising young huskies of New Orleans. 
Each baby’s picture is numbered and un- 
derneath, opposite the corresponding num- 
ber the youngster’s name. The highest 
scoring babies were presented with cups, 
medals and other appropriate prizes. 
This went over big as the pages crowded 
with little faces were absolutely irre- 
sistible to New Orleans mothers, es- 
pecially those who happenetl to have a 
young hopeful entered in the contest.— 
D. Thibault. 


Are men cowards compared to women 








does not ask you 
to sign a con- 
tract. It has no 
sales force but the world celebri- 
ties who contribute regularly to 
its output. It has been a syndi- 
cate for eighteen years and is still 
flourishing. It has far-flung con- 
nections. 


101 MILK STREET 
BOSTON, MASS. 


J. J. Bosdan, Anna M. Weiss, 
Editor. Manager. 








Fourth Estate 


-for 


when they get into the dentist’s chair? 
Dr. Albert Midgley of Providence, R. L, 
head of the Rhode Island dental registra- 
tion board, claims that women and chil- 
dren bear the buzz of the dental drift 
more bravely than men. What do the 
i % 3 dentists of your community say? 
—D. 


A reporter for the Boston (Mass.) 
Globe, obtained a good story by inter- 
viewing an experienced aviator on what 
may be expected in air transportation, 
ten years hence. The article was illus- 
trated by drawings.—L. D. Chamberlain. 


A feature that I find has a continued 
pull with children is to offer a prize of 
a book, or of movie theatre tickets for 
the best sentence or sentences composed 
of at least ten words, each word having 
double letters in it. Do not permit the 
use of more than two or three proper 
names.—C. Leslie Frazier. 


A color contest for children in grade 
schools is being conducted by the /ndian- 
apolis Star. Twelve prizes totaling $25 
are awarded each week for the duration 
of the contest. Each week’s competition 
is a complete contest in itself. The first 
of the series of drawings to be colored 
is the Red Admiral Butterfly.—V. I 





“Railroad Ticket Sellers on Patience” is 
the subject of a feature story which ran 
in a recent edition of the Boston ( Mass.) 
Herald. It tells how the resourceful 
clerks meet all sorts of situations both 
amusing and of a serious nature.—C. 
Pellissier, Boston. 


MAGIDOFF HONORED 


Jacob Magidoff, city editor of the 
New York Jewish Morning Journal, was 
guest of honor at an informal entertain- 
ment given by the Newspaper Club of 
New York, July 21, at the club rooms. 
Mr. Magidoff, who just returned from a 
six months’ visit to the Near East and 
Russia, told of his experiences. 


“Today’s News Today” 


Complete wire 
reports for eve- 
ning, morning and 
Sunday news- 
papers everywhere. 


July 28, 





1928 









KEEPS-NEWS FROM’ REPORTE) 


News of the drowning of Charles 
McDonough, of West Orange, N. J, 
the Passaic River, July 23, was with 
from reporters by Police Chief Schweia 
furth of East Orange when they 
for details of the tragedy. Schweinfup 
declared that it was his “day off” 
added that that applied for every day 
garding news. He charged reporters 
been “fishing around” for notoriety # 
the recent squabble between himself 
former Recorder Teed of East Orang 
and ke advised the reporters to “fg 
around” now for news. 


UNDERGOES OPERATION 


George R. Holmes, political writer 
International News Service and man 
of the I. N. S. Washington bureau, 
suddenly stricken with appendicitis Mog 
day at his Washington home. He 
operated upon at Emergency Hosp 
and is recovering rapidly. Ken 
Clark, assistant manager, is in charge of 
the bureau. 
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We sell newspapers 


SERIALS 


that sell newspapers 


“EAGER LOVE,” by May Christie. 

“LITTLE SINS,” by Katherine Brush, 

“CRIME IN THE CRYPT,” by Caro- 
lyn Wells. 

“IMPATIENT GRISELDA,” by Doro- 
thy Scarborough. 

“LINDA” by Virginia Swain. 

“TWO STOLEN IDOLS,” by Frank 
Packard. 

— LOVE,” by Eustace Hale 

all. 


And other assured circulation 
builders, wire or write 


King Features 
Syndicate, Inc. 
New York City 








The Children of Today Are Your 
Subscribers of Tomorrow 


—Win them over now with juve- 
nile features they will clamor for 
We have three without peer: 
Carol della-Chiesa’s 
Adaptation of 
“Pinocchio” 
Judd Mortimer Lewis’ 
Bary ts a“ — 

Davi 

“Little jack Rabbit” 

“Pinocchio’s” adventures will 
never fail to thrill— 

Judd Lewis’ pranksome boy, 
“Thomas Aristides,” and _ his 
dog, “Jubilee,” are irresistible— 

The Cory stories, woven about 
true animal life incidents, en- 
thrall— 


Let us send samples of all three for your examination 


The George Matthew Adams Service 
250 Park Avenue, New York City 

























Average Net Paid Circulation 
for June 
Evening .. . 257,774 
Morning .. .251,610 


Sunday .. ..292,697 
Weekly Star 464,197 


THE 
KANSAS CITY 
STAR 











Tue WELFARE COMMITTEE 
of the 
INTERNATIONAL 
CIRCULATION MANAGERS 
ASSOCIATION 


Can supply you with com- 
petent circulation men 
capacity and ability capable 
to take entire charge 
your department or to fill 
important posts in the de- 
partment. 


Address the Secretary- 
Treasurer please, Mr. Clar- 
ence Eyster, care Star | 
Building, Peoria, Ill. r 























